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MANAGEMENT'S DISCUSSION AND ANALYSIS OF
FINANCIAL CONDITION AND RESULTS OF OPERATIONS

The following Management's Discussion and Analysis ("MD&A") of JumpTV Inc.’s (the "Company"” or
"JumpTV") financial condition and results of operations, prepared as of May (4, 2007, should be read in
conjunction with the Company's consolidated financial statements and accompanying notes for the three months
ended March 3{. 2007 and 2006, which have been prepared in accordance with Canadian generally accepted
- accounting principles. All dollar amounts are in U.S. dollars unless stated otherwise.

Our MD&A is intended to enable readers to gain an understanding of JumpTV's current results of
operations and financial position. To do so, we provide information and analysis comparing the results of operations
and financial position for the current period to those of the preceding period. We also provide analysis and
commentary that we believe is required to assess the Company’s future prospects. Accordingly, certain sections of
this report contain forward-looking statements that are based on management's current plans and expectations.
These forward-looking statements are afTected by risks and uncertainties that could have a material impact on future
prospects. Readers are cautioned that actual results could vary,

Caution regarding forward-looking statements

This MD&A contains certain forward-looking statements, which reflect management’s expectations
regarding the Company’s growth, results of operations, performance and business prospects and opportunities.

Statements about the Company’s future plans and intentions, results, levels of activity, performance, goals
or achievements or other future events constitute forward-looking statements. Wherever possible, words such as
"may,” "will,” “should," "could,” "expect," "plan," "intend," "anticipate,” "beli¢ve," "estimate,” “predict,” or
"potential” or the negative or other variations of these words, or similar words or phrases, have been used to identify
these forward-looking statements. These statemenis reflect management’s current beliefs and are based on
information currently available to management.

Forward-looking statements involve significant risks, uncertainties and assumptions. Many factors could
cause actual results, performance or achievements to differ materially from the results discussed or implicd in the
forward-looking statements. These factors should be considered carefully and readers should not place undue
reliance on the forward-looking statements. Although the forward-looking statements contained in this MD&A arc
based upon what management believes to be reasonable assumptions, the Company cannot assure readers that actual
results will be consistent with these forward-looking statemnents. These forward-looking statements are made as of
the date of this MD&A, and the Company assumes no obligation to update or revise them to reflect new events or
circumstances. Many factors could cause the actual results, performance or achievements of the Company to be
materially different from any future results, performance or achievements that may be expressed or implied by such
forward-looking statements, including: general economic and market segment conditions, competitar activity,
product capability and acceptance, international risk and currency exchange rates and technology changes.




Summary Description of the Business

JumpTV operates at the intersection of two growth sectors of the media industry: (1) IPTV (Internet
Protocol Television), and {2) ethnic media services.

JumpTV is the world's leading subscription-based broadcaster of ethnic television over the Intemet as
measured by number of channels. JumpTV considers ethnic television to be television that is directed at a specific
diaspora community as determined by a shared nationality, language or culture, generally excluding communities
for which English is the primary language.

As at March 31, 2007, the Company has entered into license apreements with television broadcasters
{referred to as "channel partners™) representing more than 280 channels from over 75 countries which give JumpTV
rights, generally on an exclusive world-wide basis, to broadcast each channel partner’s live linear television feed
over the [nternet in return for a share of the Company’s revenue from subscriptions to, and advertising by JumpTV
on, its related channels.  As at March 31, 2007, 252 channels were available for subscription through the Company's
website.  Additional channels are being commercially launched on the Company's website on an ongoing basis.
JumpTV's objective is to grow the number of channels ofTered by the Company in 2007,

JumpTV makes its channel partners’ live linear feeds available, generally on a monthly subscription basis,
through single-channel offerings ("a la carte” monthly pricing ranging from $5.95 to $9.95) and, increasingly, multi-
channel packages ("bundied” monthly pricing ranging from $10.95 to $38.00}. In addition, JumpTV has introduced
longer term (multiple months) subscriptions for its subscribers, where a la carte prices range in price from $24.94 w10
$64.95 for three-month subscriptions. The Company’s subscriptions and products are priced in U.S. dollars,
generally paid on a monthly basis in advance, principally using credit cards. In the future, the Company plans to
offer its subscribers the ability to pay in multiple currencies.

As at March 31, 2007, JumpTV had approximately 30.000 subscribers (based on the number of credit cards
used to make purchases) that have purchased approximately 34,500 channels and bundled subscriptions.

For the three months ended March 31, 2007, JumpTV had subscribers in over 90 countries with
approximately 49% of its subscribers residing in the United States, 24% of its subscribers residing in Western
Europe and 10% residing in Canada. JumpTV plans to focus its marketing efforts in 2007 principally in North
- America and Westem Furope. The bulk of the Company’s subscriber acquisition efforts to date have targeted
Internet search engine marketing and optimization and the Company expects that focus to continue.

JumpTV believes the primary subscriber candidates for JumpTV channet offerings are ethnic expatriates
and immigrants seeking to stay in touch with content from their countries of origin, including sports, news and
general entertainment programming. Ethnic television channels available on cable and satellite platforms outside the
home countries of such chaninels have proven to command premium pricing given the relative inaccessibilily of such
content through other distribution platforms.

Under the Company’s channel partner agreements, JumpTV has licensed the rights to stream,
predominantly on an exclusive world-wide basis and generally for a four-year term, the channel partners” live linear
television feeds using Internet protocal ("[0"). Generally, the Company’s channel partner agreements provide for the
repurposing (i.e. using or converting the live streams or other content into other formats) and offering of the channel
partners’ content for viewing on a video on demand, personal video recording and pay-per-view basis at variable
pricing.




To complement its marketing and distribution efforts, JumpTV has developed and continues 1o execute on
its strategy of partnering with leading Internet service providers and major Internet portals. The benefit of these
partnerships for the Company is twofold: (i) through their entrenched and far reaching brands, they provide a wide
marketing breadth through which large numbers of potential customers are exposed to JumpTV's products and
services; and (ii) distribution efficiencies whereby in certain circumstances, the channel partner can deliver
JumpTV's content to its existing user base using their existing delivery networks and infrastructure and thus
climinating the need for JumpTV to incur said delivery costs.

It is JumpTV’s policy to be globally compliant on its intellectual property rights. As part of the channel
partner agreements, the Company’s channel partners are contractually required to advise the Company when content
for which they do not hold the international distribution rights is scheduled to be aired and delivered to JumpTV as
part of the channel partner agreement to enable JumpTV to substitute compliant content in the place of content that
is not Digital Rights Management ["DRM"] compliant, JumpTV relies significantly on its channel partners to ensure
that the content broadcast by the Company does not infringe on the intellectual property rights of others.

To complement the Company’s core product offering, JumpTV is pursuing a content acquisition strategy
which, if successful, will permit JumpTV to offer its subscribers radio streams, as well as sports, music, movies,
animation and other television programming relevant to their particular language, country and culture acquired
directly from the producers of this programming.

In addition to its subscription strategy, in 2007 the Company expects to launch more than 100 of its
channels on a free-to-consumer basis in the United States in Q3 2007 with a view to generating revenue through
advertising. JumpTV will continue to assess the merits of an advertising supported revenue model under which
channels would be made available free to viewers on a selective regional basis.

JumpTV has developed an IP-based delivery infrastructure to stream the live linear feeds of the Company’s
channel partners to subscribers around the world (the "JumpTV Delivery Infrastructure”). The JumpTV Delivery
Infrastructure combines both proprietary and third party elements that we belicve are optimal for the broadcasting of
IP-based television signals to a global audience. The JumpTV Delivery Infrastructure consists of a network of
primarily outsourced satellite downlink facilities, third party broadband providers and owned and outsourced
distribution servers across North America, Europe, the Middle East, Latin America, Asia and Africa. The Company
anticipates continuing to invest significantly in its defivery infrastructure as the Company continues to grow.

To complement its core business and related organic growth, the Company intends to expand its business
model through a global acquisition strategy. As such, JumpTV intends to continue its strategy of acquiring
businesses that are complementary to the Company’s current operations and its strategic direction. There can be no
guarantees however that the Company will be successful in acquiring any such businesses or that any such
acquisitions will add value to the Company and its shareholders over time.

JumpTV has offices located in Toronto, Dubai, London, New York, and Bogota and representative offices
in Bangkok, Amman, Singapore, Kampala and Sao Paolo.




Key Performance Indicators

In addition to the results reported in accordance with Canadian generally accepted accounting principles
("GAAP"), the Company uses various key performance measures, which are not recognized under Canadian GAAP,
as supplemental indicators of the Company's operating performance and financial position. These operational
measures are provided to enthance the readers’ understanding of the Company's operational performance.

In addition, such terms as "ARPU", "SAC", "churn", "subscribers” and “subscriptions" are not defined by
GAAP, and our use of such terms or measurement of such items may vary from that of other companies. The
following discussion explains the Company's use of these performance measures.

JumpTV is not aware of any uniform standards for calculating ARPU, chum or Subscriber Acquisition
Costs and we believe that JumpTV’s presentations of such indicators may not be calculated consistently with other
companies in the same or similar business. ARPU, churn and Subscriber Acquisition Costs are measures of
operational performance and net measures of {inancial performance under GAAP. .

ARPU (Average Revenue per User)

We calculate average revenue per user, or "ARPU", by dividing total subscriber-related revenues for a
period by JumpTV’s average subscribers for that period. Average JumpTV subscribers for a period are calculated
by adding the average JumpTV subscribers for each month and dividing by the number of months in the period.
Average JumpTV subscribers for cach month are calculated by adding the beginning and ending JumpTV
subscribers for the month and dividing by two.

Churn

JumpTV calculates percentage monthly subscriber turnover, or "chum, by dividing the number of
JumpTV subscribers who cancel service during each month by total JumpTV subscribers as of the beginning of each
month. We caiculate churn over a given period by adding the monthly chum for the period and dividing by the
number of months in that period.

SAC (Subscriber Acquisition Cosls)

JumpTV calculates Subscriber Acquisition Costs, or "SAC", by dividing total subscriber acquisition costs
incurred by JumpTV for a period by the number of gross new subscribers that JumpTV acquired during that period.




KEY PERFORMANCE INDICATORS (KPls)

As at As at As at As at As at
March | Quarterly | December | Quarterly | September | Quarterly § June | Quarterly | March
31,2007 | Growth 31, 2006 Growth 30, 2006 Growth [ 30,2006 { Growth | 31,2006
KPI % %a % %
Total
Subscribers 30,062 22.4% 24,554 11.5% 22019 | 349% 16,319 | 26.1% 12,943
Total
Subscriptions 34,496 22.6% 28,138 17.8% 23.885 | 31.8% 18,119 | 30.8% 13,850
Channels
signed to
date 280 10.2% 254 12.9% 225 10.3% 204 | 47.8% 138
Quarterly Quarterly Quarterly Quarterly
Qi Change Q4 Change Q3 Change Q2 Change Q1
KPI 2007 Yo 2006 % 2006 Yo 2006 % 2006
ARPU $11.52 4.3% $11.04 | 17.1% $943 | (8.5%) | $10317 | 6% $9.86 Y
SAC $51.72 31.9% $3921 | 79.9% $21.80 | (27.3%) | $30.00 | 108.6% | $14.38
Churn 125% | (53.4%) 26.9% 18.0% 228% | 44.5% 15.8% { (1.2)% 16.0%

"' The Company reported an ARPU of $9.68 and $9.91 for the three months ended March 31, 2006 and June 30, 2006,
respectively, in our respective quarterly filings by dividing total subscriber-related revenues for the period by the
average subscribers for that period. Average subscribers for the period were calculated by adding the total subscribers
at the end of each month and dividing by the number of months in the period. We have adjusted this figure to $9.86
and $10.31, respectively, to be consistent with the revised definition of average subscribers. This definition states that
ARPU is calculated by dividing total subscriber-retated revenues for a period by JumpTV's average subscribers for that
period. Average JumpTV subscribers for a period are calculated by adding the average JumpTV subscribers for cach
month and dividing by the number of months in the period. Average hump'V subscribers for each month are calculated
by adding the beginning and ending JumpTV subscribers for the month and dividing by twa.




The Company has experienced an increase in subscribers and subscriptions from 24,554 and 28,138 as at
December 31, 2006 to 30,062 and 34,496 as at March 31, 2007, respectively. This subscriber and subscription growth
arose from increased marketing and improvements in user experience. During the three months ended March 31, 2007,
JumpTV's ARPU increased to approximately $11.52 from approximately 311.04 for the three months ended December
31, 2006, which the Company attributes to more of its subscribers purchasing channel packages than single channel
offerings.

Subscriber Acquisition Costs increased during the three months ended March 31, 2067 to approximately
$51.72 from $39.21 for the three months ended December 31, 2006 as the Company increased its marketing
expenditures principally in respect of search engine marketing (as opposed to natural search optimization) and
television advertising. The Company expects that search cngine marketing and television advertising efforts will
continue to be the focus of its marketing efforts in the immediate future,

Churn for the three months ended March 31, 2007 decreased to approximately 12.5% from approximatehy
26.9% for the three months ended December 31, 2006. The decrease in churn is attributable in part to the elimination
of certain marketing promotions in the fourth quarter. The Company’s churn has been positively affected by
subscribers opting for three month subscriptions over historical ty available one month subscriptions. As well,
subscriber upgrades from single channel purchases to multiple channel bundles had negatively affected reported churn
in the fourth quarter and for the three months ended March 3 1, 2007, the Company has made adjustments in the chum
caiculation to account for this upgrading activity so as to more accurately reflect chum.

In light of the Company's intention to launch an advertising supported revenue mode! under which channels
would be made available free to viewers on a selective regional basis, the Company expects to augment existing
KPI's with new ones that are consistent with the ability to assess and analyze progress on the advertising portion of
the companies business. For example, traffic metrics such as impressions, stream views, visit duration and other
statistics are being considered and introduced at a later date.




SELECTED CONSOLIDATED FINANCIAL INFORMATLON

The selected consclidated financial information set out below for the three months ended March 31, 2007
and March 31, 2006 and as at March 31, 2007 and Deccember 31, 2006 has been derived from the Company’s
consolidated financial statements and accompanying notes posted on www.sedar.,com. Readers should read the
following information in conjunction with those stalements and related notes.

Three months ended March 31,

2007 2006
$ b
Statement of Operations Data:
REVENUE «..eoeiiiei ittt a e ittt a e 1,003,146 350,508
Direct broadcast operating costs .................cocomvieiiinnnnen {1,360,259) {250,330)
Net loss for the pertod ..o {7,085,166) (3,977,137)
Basic and diluted loss pershare ................cc...o.ocooin. (0.18) {0.21)
March 31, December 31,
2007 2006

Balance Sheet Data:

a8t o e 134.931,573 21,936,878
Short-term INMVESHMIENES .. .vveee ' veeeeeeneeeeeenveere e eeeeeeee e, 108,263 28,115,378
TOAE ASSELS 1rvvvreeee et ettt e e 142,061,499 53,860,544
Non-current liabilities ... 136,036 18,502
Total HabHIties .....oooeniiiiie e aae s 6,908,110 7,104,184
Share capital ..., 170,251,615 75,227,648

Note: On February 23, 2007, in conncction with a public offering of the Company, the Company issued 13,043,479 common shares
for nct proceeds of $93.104,671. Aceordingly, cash, total assets. share capital and 1otal sharcholders” equity have all increased
significantly since December 31, 2006 to March 31, 2007.




Key Financial Measures

JumpTV measures the success of its strategies using a number of key financial measures which are outlined
below, including a discussion as to their relevance, definitions, calculation methods and underlying assumptions.

Revenue

The primary source of revenue recognized to date comprises revenue earned from subscription fees.
JumpTV makes its channel partners’ live linear feeds available, generally on a monthly subscription basis through
~ single-channel offerings ("a la carte” monthly pricing ranging from $5.95 to $9.95), and through multi-channel
packages (“bundled” monthly pricing ranging typically from $10.95 to $38.00). In addition, JumpTV is in the
process of introducing longer term (multiple months) subscriptions for its subscribers, where a la carte prices are
expected to range in price from $19.95 to $24.95 and bundled packages are expected to range from $24.95 to $64.95
for three-month subscriptions. The Company’s subscriptions and products are priced in U.S. dollars, generally paid
on a monthly basis in advance, principally using credit cards. In the future, the Company plans to offer its
subscribers the ability to pay in multiple currencies. As payments are received in advance, a portion of monthly
subscription revenie for which the services have not been completed is deferred until the foflowing month.

Revenue is recorded net of refunds. Revenue is considered eamed as the period of service related to the
customer billing or payment received in advance elapses.

Direct Broadcast Operating Costs

Direct broadcast operating costs include costs incurred to suppliers who provide bandwidth, co-location
and hosting, as part of the Company’s network delivery infrastructure, for streaming live lincar television feeds to
JumpTYV subscribers in over 90 countries. Bandwidth costs vary from period to period, as they are based primarily
on usage which is a non-controllable and variable factor. The Company purchases bandwidth in fixed amounts and
must pay for capacity utilization over set minimums. Also included in these costs arc co-location charges wiich
relate to infrastructure costs that are used in both signal acquisition and distribution.

Also included in direct broadcast operating costs are channel licensing costs, which represent consideration
paid to JumpTV's channel partners for Intemet broadcast rights. Pursuant to the Company’s channel partner
agreements, the channel parmers generally receive license fees calculated as a specified percentage (approximately
21% on average) of the gross subscription revenue received each month by JumpTV for subscriptions to the
applicable channels. A small number of channel partners, primarily those with agreements signed before May 2005,
generally receive license fees calculated as a specified dollar amount for each subscriber in respect of the applicable
channels. When the Company generates advertising revenue in future periods. the channcl partners will be entitled
to reccive a specificd percentage (generally 30%-35% on average) of the gross revenue generated by JumpTV for
advertisements in respect of the applicable channels.

Amortization of the Company’s infrastructure equipment and contractual agreements is also included
within direct broadcast operating costs.

Selling, General and Administrative Cosis
Selling, general and administrative costs include:

e Draws & Commissions (formerly referred to as "Success Fees") — members of the Channel and Subscriber
Acquisition Group have historically been granted payments based on business development activities.
These payments - somelimes referred to internally as "draws", "bonuses”, "success fees" or "commissions”
(collectively referred to herein as "Draws & Commissions”) have in the past been primarily related 1o
individual and team efforts to secure channel partner agreements and content distribution agreements. A
small number of sales agents have fixed commission arrangements. but the vast majority of Draws &
Commissions are determined at the discretion of management;




s Travel —relates to travel expenses primarily for members of the Channel and Subscriber Acquisition Group
who travel throughout the world to source and develop new channel partner and content distribution
relationships, and inter-office travel;

*  Rent —represents fees paid for leased offices;
*  Professional fees — represents legal and accounting costs;
»  Wuges and benefits — represents expenses for the Company's full-time and part-time employees;

"o Subcuntracting — represents various services provided by consultants, and independent contractors
throughout the world. Included in this figure are payments made to certain consulting/subcontracting
entities related to members of management who are not compensated as employees; and

e Marketing - represents expenses for both global and local marketing programs that focus on various target
ethnic comimunities. These initiatives include both on-line and off-line marketing expenditures, These
expenditures also include search engine marketing and search engine optimization.

JumpTYV expects that selling, general and administrative costs will increase in the future as JumpTV incurs
additional costs related to the growth of its business and costs associated with operating as a public company,
including the costs of public reporting and supporting increased compliance requirements,

Stock-based Compensation

The Company accounts for all stock options and warrants using a fair value-based method. The fair value
of each stock option and warrant granted is estimated on the date of the grant using the Black-Scholes option
pricing model and the related stock-based compensation expense is recognized over the vesting period. The
offsetling entry is an increase to contributed surplus for an amount equal to the stock-based compensation expense
related to the issuance of stock options. Upon exercise, the proceeds of the options and warrants together with the
fair value recorded in contributed surplus are reclassificd to share capital.

Stack appreciation rights give the holder the right to elect to either receive cash in an amount equal to the
excess of the quoted market price over the stock appreciation right price or to receive common shares equal to the
fair value of the common shares less the exercise price divided by the market value of the common shares from
treasury or receive common shares by making a cash payment equal to the exercise price. The Company's Board of
Directors has discretionary authority to accept or reject a cash payment request in whole or in part. Stock-based
compensation expense is calculated as the amount by which the quoted market price exceeds the option price with
ongoing measurernent of the outstanding liability. ‘The liability is entitled accrued stock appreciation rights and is
classified as a current liability on the consolidated balance sheets. [f the holder elects to purchase common shares,
the liability is credited to contributed surplus.

Restricted share units give the holder the right to one common share for each vested restricted share plan
unit. These awards vest on a monthly basis over the vesting period which is four years. Stock-based compensation
expense related 1o restricted share units is accrued over the term of the vesting period based on the expected market
valuc of the shares when the shares are issued, which generally coincides with the period that vesting occurs.
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‘ Three months ended March 31, 2007 compared to three months ended March 31, 2006

2007 2006 Change
BREVEILLIE o vvoensneeemeetsinsenansnensssnsmsasanatabanas o nnasassssransrnes $ 1,003,146 $ 330,508 3 652,638
Direct broadcast OPErating COSLS ......ooiimvriieniiinrneee {1,360,259) (250,330} (1,109,929)
(357.113} 100,178 (457,291}
Other costs and expienses
Selling, general and administrative .. .......coimmeriiininienen 6,528,391 3,355,642 3,173,249
Stock-based cOMPENSAtIoN ........ooocivvriiimmr e 1,156,103 766,181 389,922
Amortization of property, plant and equipment .................... 79,176 21,933 57,243
Amortization of intangible assets .. ... 9.908 - 9,908
7,774,078 4,143,756 3,630,322
Loss hefore the (ollowing ... (8,131,191) (4,043,578} (4,087,613)
Gain on foreign exchange ..........coovriiiimi 45814 8,324 37,490
INVESTNIENE INCOME o\t evnnetervaenamrm st rrrreneansainsasranasenassy 1,015,661 71,117 044,544
L0SS befOre inCOMEe EAXES .. .ooviiiineiiaranraenreneannsaennaaes (7,069,716) (3,964,137) (3,105,579)
Provision for INCOME tAXES .....oveuerinmneerrremriinrasaaannsanee 15,450 13,000 2,450
Net loss for the period ..............ooeiis Ry $ (7.085,166) $ (3.977,137) § {3,108.029)
. Loss per share - basic and diluted .. $ 0.18 S 021) 3 0.03
Weighted average number of shares outstanding - basic and
R T T U TSRO P ST ST PP PSP 40,387,397 18,783,631 21,603,766

Revenue

Revenue increased from $350,508 for the three months ended March 31, 2006 to $1,003,146 for the three
months ended March 31, 2007. The increase was due primarily to the increase in subscribers and the number of
subscribers purchasing multi-channel packages. Refunds have not had a material effect in the determination of
revenue recognized in either period.

Divect Broudcast Operating Costs

Dircct broadcast opetating costs inereased from $250,330 for the three months ended March 31, 2006 to
$1,360,259 for the three months ended March 31, 2007. During the three months ended March 31, 2007, there was
an overall increase in direct broadcast operating costs due to an increase in the number of channels being streamed
and the increase in the number of subscribers. For the three months ended March 31, 2007 the Company incurred
approximately 21% of revenue in channel licensing fees to its channe! partners, as compared with 22% for the three
months ended March 31, 2006. Furthermore, the Company included arortization in the amount of $70,683 on its
infrastructure equipment and $16,262 on its intangible assets during the three months ended March 31, 2007 as
compared to $18,599 and nil, respectively during the three months ended March 31, 2006.

11




Selling, General and Administrative Costs

Sclting, general and administrative costs increased from $3,355,642 for the threc months ended March 31,
2006 to $6,528,891 for the three months ended March 31, 2007. The variance was duc 10 the following:

. Wages and benefits increased from $465.257 for the three months ended March 31, 2006 to $1,988,754 for
the three months ended March 31, 2007, as the number of employees increased from 75 at March 31, 2006
to over 100 at March 31, 2007. .

e  Subcontracting/consulting decreased from $1.320,297 for the three months ended March 31, 2006 to
$660,477 for the three months ended March 31, 2007. The decrease was due 1o the decreas¢ in
expenditures to third partics for technology development.

e  Draws & Commissions decreased from $296,337 for the three months ended March 31, 2006 {0 $242.750
for the three months ended March 31, 2007. Draws and Commissions were paid to individuals who
management determined were primarily responsible for new channel partner agreements. The decrease
was due to the Company shifting its focus from the signing of channel partner agreements to user
experience and marketing cfforts.

e Travel decreased from $431,184 for the three months ended March 31, 2006 to $391.121 for the threc
months ended March 31, 2007, The primary reason for the decrease is that during the three months ended
March 31, 2006 significant travel cxpenditures werc incurred in connection with the signing of new
channel partner agreements, During the second half of 2006 and 2007, the Company has shifted its focus
from signing channel partner agreements o user experience and marketing efforts.

e  Professional fees increased from $170,637 for the three months cnded March 31, 2006 Lo $413.805 for the
three months ended March 3f, 2007. The increasc was due lo fees associated with public company
. compliance and increased legal and audit fees due to increased commercial activity.

. Rent increased from $109.535 for the three months ended March 31, 2006 to $250,063 for the threc months
ended March 31, 2007. The increase was due to the opening of offices in Mississauga, Toronto, Dubai,
London, and representative offices in Bangkok, Amman, Singapore, Kampala and Sao Paclo. The office
located in Mississauga was a temporary office that was closed during the three months ended March 31,

. 2007.

) Marketing increased from $99,852 for the three months ended March 31, 2006 to $916,037 for the three
months ended March 31, 2007. The increase was primarily due 1o marketing expenditures principally in
respect of search engine marketing and television advertising.

Stock-bused Compensation

Stock-based compensation expense increased from $766.181 for the three months ended March 31, 2006 to
$1,156,103 for the three months ended March 31, 2007. The increase was primarily due to compensation Costs
recognized on stock options increasing from $238,999 for the three months ended March 31, 2006 to $494,340 for
the three months ended March 31, 2007. In addition, the Company recognized compensation costs of $61,352
relating to stock appreciation rights for which no expense was recorded for the three months ended March 31, 2006.

Gain on Foreign Fxchange
For the three months ended March 31, 2007, JumpTV incurred a foreign exchange gain of $45,813 as

compared to a gain of $8,324 for the three months ended March 31, 2006. The change was primarily due to
translation of balance sheet items from their respective currencics to the Company's reporting currency. U.S. doliars.




Investment Income

During the three months ended March 31, 2007, JumpTV redeemed short-term investments for net
investment income of $295,626. Interest income increased from $71,117 for the three months ended March 31,
2006 to $720,035 for the three months ended March 31, 2007. The substantial increase was due to an increase in
funds in the Company’s interest-bearing cash accounts as a result of the Company’s public offerings in August 2006
and February 2007. ) :

Amartization of Property, Plant and Equipment

Amortization increased from $21.933 for the three months ended March 31, 2006 to $79.176 for the three
months ended March 31, 2007. The increase was primarily due to the purchase of office-related computer
equipment.
Amortization of Intangible Assefs

Amortization increased from nil for the three months ended March 31, 2006 to $9.908 for the three months

ended March 31, 2007. The increase was due to amortization recorded on intangible assets acquired as part of the
HVMedia acquisition.

Provision for Income Taxes

Income taxes increased from $13.000 for the three months ended March 31, 2006 to $15.450 for the three
months ended March 31, 2007 which related to U.S. tax obligations regarding the Company’s U.S. opcrations.




Critical Accounting Estimates

JumpTV's management's discussion and analysis of its financial condition and resulis of operations is based
upon the Company's consolidated financial statements, which have been prepared in accordance with Canadian GAAP.

The preparation of consolidated financial statements in conformity with Canadian GAAP requires the
Company to make cstimates and assumptions that affect the reported amount of assets, liabilitics, revenues and
expenses, and related disclosure of contingent assets and liabilities. On an ongoing basis, the Company evaluates its
estimates, including those related to the determination of the useful lives of long-lived assets, allocation of the
purchase price for acquisitions and the assumptions used in determining the fair value of stock options and warrants.
JumpTYV bases its estimates on historical experience and on various other assumptions that it believes to be reasonable
under the circumstances, the results of which form the basis for making judgments about the camrying values of assets
and liabilities that are not readily apparent from other sources. Because this can vary in each situation, actual results
may differ from these estimates under different assumptions or conditions.

On an ongoing basis, management reviews its estimates Lo ensure they appropriately reflect changes in the
Company's business and new information as it becomes available. If historica! experience and other factors used by
management to make these estimates do not reasonably reflect future actual results, the Company's financial position
and results of operations could be materially tmpacted.

The Company’s significant accounting policies are included in Note 2 to the consolidated financial staternents.
Certain of these policies involve critical accounting estimates because they require the Company to make judgments
about matters that are inherently uncertain and because of the likelihood that materially different amounts could be
reported if different assumptions were used. The following section discusses the critical accounting estimates and
assumptions that the Company has made that are reflected in the amounts reported in the consolidated financial
statemnents.
Revenue Recognition

The Company recognizes revenue from subscribers when the following conditions have been met:

+  persuasive evidence of an arrangement exists;

»  delivery has occurred or services have been rendered;

» the price to customer is fixed or determinable; and

collectibility is reasonably assured.

Revenue is recorded net of refunds and volume discounts related to channel bundling. Revenue is considered
camcd as the period of service related to the customer billing or payment received in advance elapses. JumpTV defers
the portion of subscription revenue for which the services have not been completely rendered until such time that the
Company determines that the services have been rendered.

The Company also recognizes revenue from fees eamed for the delivery of sports content such as scores,
news and programming reminders through a text messaging service to cell phone users. This revenuc is recorded
when the text messages are billed by the cell phone providers to their users.




Stock-based Compensation and Other Stock-Based Payments

The Company accounts for all stock options and warrants using a fair value-based method. The fair value
of each stock option and warrant granted is estimated on the date of the grant using the Black-Scholes option
pricing modet and the related stock-based compensation expense is recognized over the vesting period. The
offsetting entry is an increase to contributed surplus for an amount equal to the stock-based compensation expense
related 1o the issuance of stock options. Upon exercise, the proceeds of the options and warrants together with the
fair value recorded in contributed surplus are reclassified to share capital.

Stock appreciation rights give the holder the right to elect to either receive cash in an amount equal to the
excess of the quoted market price over the stock appreciation right price or to receive common shares equal to the
fair value of the common shares less the exercise price divided by the market value of the common shares from
treasury or receive common shares by making a cash payment equal to the exercise price. The Board of Directors
has discretionary authority to accept or reject a cash payment request in whole or in part. Stock-based compensation
expense is calculated as the amount by which the quoted market price exceeds the option price with ongoing
measurement of the outstanding liability. The liability is entitled accrued stock appreciation rights and is classified
as a current liability on the consolidated balance sheets. If the holder elects to purchase common shares, the liability
is credited to cantributed surplus.

Restricted share units give the holder the right to one common sharc for each vested restricted share plan
unit, These awards vest on a monthly basis over the vesting period which is four years. Stock-based compensation
expense related to restricted share units is accrued over the term of the vesting period based on the expected market
value of the shares when the shares are issued, which generally coincides with the period that vesting occurs.

Goodwill und Intungible Assets

The purchase price of an acquired company is allocated between intangible assets and the net tangible
assets of the acquired business with the residual of the purchase price recorded as goodwill. The determination of the
value of the intangiblc assets acquired involves certain judgments and estimates. These judgments can include, but
are not limited to, the cash flows that an asset is expected to gencrate in the future and the appropriate weighted
average cost of capital.

As at March 31, 2007 goodwill totaled $116.591, identifiable intangible assets totaled $285.970 and the
unidentifiable intangible assets totaled $1,338,703. The Company assesses the impainnent of goodwill and
identifiable intangible assets annually, or more often if events or changes in circumstances indicate that the carrying
value may not be recoverable.

Amortization Policies and Usefid Lives

The Company amortizes the cost of property, plant and equipment and intangible assets over the estimated
useful service lives of these items. The determinations of estimated useful lives of these long-lived assets involve
considerable judgment. In determining these estimates, the Company fakes into account ndustry trends and company
specific factors including changing technologies and expectations for the in-service period of these assets. On an annual
basis, the Company reassesses its existing estimates of useful lives to ensure they match the anticipated life of the
technology from a revenue producing perspective. If technotogical change happens more quickly than anticipated, the
Company might have to shorten its estimate of the useful life of certain equipment which could result in higher
amortization expense in future periods or an impairment charge to write down the value of this equipraent.




Changes in Internal Controls over Financial Reporting

There were no changes in the Company’s internal controls over financial reporting that occurred during the
first quarter of 2007 that have materially affected, or are reasonably likely 1o materially affect, the Company’s
internal control over financial reporting.

The design of any system of intermal conirols and procedures is based in part upon certain assumptions about
the likelihood of certain events. There can be no assurance that any design will succeed in achieving its stated goals
under all potential future conditions, regardless of how remote.

Financial Instruments

The Company's financial instruments are comprised of cash and cash equivalents, short-term investments,
other receivables, deposits, accounts payable and accrued liabilities, bank loan, amounts due to/from related party,
accrued license fees, accrued professional fees, accrued stock appreciation rights and deferred revenue.

Fuir value of financial instruments

Fair value of a financial instrument is defined as the amount for which the instrument could be exchanged
in a current transaction between willing parties. The estimated fair valuc of financial instruments approximates their
carrying value due to the short maturity term of these financial instruments.

Risks associated with financial instruments
(i) Currency risk

The Company's activities which result in exposure to fluctuations in foreign exchange rates consist of its
customer billings being in U_S. dollars and the majority of expenses being paid in foreign currencies, The Company
does not use derivative financial instruments to reduce its currency risk.

(i) Interest rate risk

The Company is exposed to interest rate risk on its invested cash. The interest rates on these instruments
are based on the bank's prime rate and therefore are subject to change with the market. The Company docs not use
derivative financial instruments to reduce its interest rate risk.

Liquidity and Capital Resources

Prior 1o August 10, 2006, JumpTV had funded its operations through previous private placements of equity
securities. The funds generated from these private placements were primarily used for working capital purposes.
On August 10, 2006, the Company completed an IPO of 13,273,500 common shares for net proceeds of $55,630,291
including the exercise of the underwriters' over-allotment option. On February 23, 2007, the Company issued
13.043.479 common shares for total proceeds of approximately $101,000,000 (approximately Cdn$117,000,000).
The net proceeds of this offering of securities are approximately $93,000,000, net of the estimated offering expenses
and underwriters' fees.

The net proceeds from this offering will be used primarily to fund the continued roll-out of JumpTV's
delivery infrastructure, to fund further investment in product development and technology, to fund JumpTV's,
subscriber acquisition strategy as well as to fund general corporate expenditures and working capital requirements of
JumpTV's business including possible acquisitions. In keeping with its overall strategy, the Company is currently
evaluating various potential acquisition opportunitics. 1f agrcement on one or more acquisition transactions is
reached, all or a portion of the net proceeds of the offering may be re-allocated to effect such acquisitions.




. Summary Balance Sheet Data:

March 31, December 31,
2007 2006
3 3
Current Assets
[or T | PRSP PRSP PPF TR S TPV R TRTE 134,931,573 21,936,878
ShOr-Lerin iMVESUMIEIITS «ovvvvvnnencaniaiiarreaeaerarsiasisrreaenmansans 108,263 28,115,378
Other TeCeiVADIES .ottt irrre e ceraeatiassarneneecsanarisateansiasaranses 737,232 723,621
Prepaid expenses and deposits .........ooiiioiiini e 866,473 1,178,119
Funds held intrust ..o e e - 231,075 -
Due from related parties .......ooveoiiioii 7.421 -
Total current assets 136,882,037 51,953,996
Current Liabilities
Accounts payable and accrued liabilities ... 3,581,592 3,950,284
Bank JOBN .o\ veee e ieriaeeas e siiaaarrsan s e et - 1,287,150
Duc to related Parties .....veeceecniaeic e - 14,676
Current portion of accrued license fees ... 150,578 106,916
Accrued professional fees ... ..o 1,536,647 371,782
Accrued stock appreciation rights ... 1,149,112 1,087,760
Deferred TEVENUE .ovir e rareiniaineaae e reamrnae s iaaann s earanaas 276,895 205,314
. [ncome taxes payable ... s 77,250 61,800
Total current liabilities 6,772.074 7,085,682
Working capital ratio 20.21 7.33

Contractual Obligations and Other Commitments

The following table summarizes the Company’s contractual commitinents as at March 31, 2007, and the
effect those commitments are expected to have on liquidity and cash flow in future periods:

Payments Due by Period

Contractual Commitments Less than | Year 1-3 Years 3-5 Years After 5 Years Total
Operating leases (1) 5 1,525,079 $ 1,872,869 $ 1,618,654 $ 307459 $ 5,324,061
Marketing and license fees (2) 615,964 1,393,000 100,000 - 2,108,964
Content acquisition 100,000 199,500 108,500 - 408,000
Total $ 2,241,043 $ 3,465,369 $ 1,827,154 $ 307459 $ 7,841,025
n The Company has entered into operating lease agreements for premises as well as certain

hardware and infrastructure equipment. See Note 12 in the consolidated financial statements for
additional details.
(2) The Company has entered into agreements with channel partners and a co-marketing partner for
' marketing fee and content license fee commitments.
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. As at March 31, 2007, the Company has the following outstanding letters of credit:
(i) $300,000 to sccure the Company's obligations under an agreement entered into with an cquipraent
financing company as described below (the "Equipment Lease"). The Equipment Lease, dated July 27,
2006, provides for an uncommitted leasing facility allowing the Company to purchase up to $650,000

worth of equipment which the Company will be obligated to repay by way of monthly payments. As at
March 31, 2007 the Company has drawn upon $226,141 (Cdn$255,743) under this facility through

equipment purchases.
(i) $375,000 to secure the Company's obligations under certain corporate credit card accounts.

(iii) $140,000 to secure the Company's credit card processing obligations.

Comparative Summarized Cash Flows

‘Three months ended March 31,

Selected Consolidated Cash Flow Dats 2007 2006
Cash flows used in operating activilics $  (4,666316) $  (2.834.156)
Cash flows provided by (used in) investing activities § 25767225 $ (258.41%)
Cash flows provided by financing activilies $ 91893736 $ 8591508
. Operating Activities
Cash used in operaling activities for the three months ended March 31. 2007 was $4.666.316. Changes in

net cash used in operating activities reflect the following:

e net loss for the period of $7,085,166 for the three months then ended;

» non-cash items adjusted to net loss in the amount of $1,31 1,907, which primarily relates to stock-based
compensation; and

e apositive net change in operating assets and liabilities of $1,106,943.

Investing Activities

Cash provided by investing activities for the three months ended March 31, 2007 was $25.767.225. The
primary source of these funds was the redemption of short-term investments and for capital expenditures primarily
relating to equipment for JumpTV's delivery infrastructure.
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A summary of JumpTV's equipment, including delivery infrastructure equipment (at original cost) is as
follows:

Property, plant and equipment

March 31, 2007 December 31, 2000

Computer CQUIPMENL ....coovrrmminsssiassisn: [ RUTEUURTUPUTTUUTOR VPR § 876507 S 507,217
Tnfrastructure EQUIPIENE ... e rueerrrnasssnrsmsrssarnrnsssssarasssem st 1,190,824 773,198
COMPULET SORIWATE ....vvcvuerses st 267,022 169,614
Furniture and FXIEES oo oeovisvurmeasssssssmssrnrssssusnarp st rss s 343,898 124,683
Leasehold IMPrOVEMENLS .ovvrrenmmtiinrtsusenss s 1,034,783 58,386

§ 3,713,034 3 1,633,098

Financing Activities

Cash provided by financing activities was $91,893,786 for the three months endcd March 31, 2007. This
primarily reflects net proceeds raised from the Company's secondary public offering in February 2007 in the amount
of $93,104.671.

In the future, JumpTV cxpects that it will continue to use its cash resources to fund working capital for
losses generated by its operations, as it continues to invest in its delivery infrastructure, product development and
subscriber acquisition strategy. The Company believes existing cash and short-term investments will be sufficient
to satisty normal working capital needs and capital expenditures for at jeast the next twelve months. However, the
Company may sell additional equity securities to further enhance its liquidity position and the sale of additional
equity sccurities could result in difution to its shareholders.

Off-Baiznce Sheet Arrangements
The Company does not have any «off-balance sheet” arrangements as of March 31, 2007.
Related Party Transactions

The Company has entered into certain transactions and agreements in the normal course of operations with
related parties as follows:

Paistar Inc.

On occasion, Patstar inc., a company controlled by the Company's current Chief Executive Officer and
Chairman of JumpTV, receives reimbursement . of expenditures incurred on behalf of JumpTV or by
employees of JumpTV. The nature of these reimbursements reiales to expenses that the Company has
incurred in the normal course of business, The balances owing to/(from) Patstar Inc. related to these
reimbursemnents outstanding as at Match 31. 2007 and December 31. 2006 were $(7.421) and $14.676,
respectively. In addition, for the three months ended March 31, 2007 and for the three months ended
March 31, 2006, included in the Company's selling, general and adminisirative expenses Was rent
(reimbursement) expense of $(6,166) and $23,502, respectively, that was paid from/to Patstar inc. for the
use of office space. All reimbursements and rent expense are recorded at the exchange amount.

Advances
During 2006, the Company advanced funds to a certain officer of the Company. As at March 31, 2007

$42.119 {December 31, 2006 - $1 5,743] remains outstanding. These advances have no specific repayment
terms.
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Outstanding Share Data

The Company has total common shares outstanding as at March 31, 2007 of 48,483,202, In addition, the
Company has 6,122,427 outstanding options, warrants and stock appreciation rights which are cach cxchangeable
for one common share upen exercise,

On March 22, 2007, the Board of Directors approved grants of 1,155,000 options with an effective grant
datc of April 9, 2007, a 48-month vesting period and a 60-month expiry. The exercise price was determined to be
$6.05 [Cdn $6.97] in accordance with the Company’s stock option plan being the five-day volume weighted average
closing price on the TSX preceding April 9, 2007. These figures have not been included in the aforementioned
outstanding share data.
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MANAGEMENT’S DISCUSSION AND ANALYSIS OF
FINANCIAL CONDITION AND RESULTS OF OPERATIONS

The following Management’s Discussion & Analysis ("MD&A") of JumpTV Inc’s (the "Company™ or
"JumpTV") financial condition and results of operations, prepared as of March 22, 2007, should be read in
conjunclion with the Company's audited consolidated financial statements and accompanying notes for the vear
ended December 31. 2006 and the nine months ended December 31. 2003, which have been prepared in accordance
with Canadian generaily accepted accounting principles. For additional information and details, readers are referred
to the Company's Annual Information Form (AIF) for 2006 which can be found on www,sedar.com. All dollar
amounts are in U.S. doHars unless stated otherwise.

Our MD&A is intended to enable rcaders to gain an understanding of JumpTV's current resuits and
financial position. To do so, we provide information and analysis comparing the results of operations and financial
position for the currcnt year to those of the preceding nine month period. We also provide analysis and commentary
that we believe is required to assess the Company's future prospects. Accordingly, certain sections of this report
contain forward-locking statements that are based on current plans and expectations. These forward-looking
statements are affected by risks and uncertainties that are discussed in this document, as well as in the AIF. and that
could have a material impact on future prospects. Readers are cautioned that actual results could vary.

Cautions regarding forward looking statements

This MD&A contains certain forward-looking statements, which reflect Management's expectations
regarding the Company’s growth, results of operations, performance and business prospects and opportunities,

Statements about the Company’s future plans and intentions, results. levels of activity, performance. geals
or achievements or other {uture events constitute forward-locking statements. Wherever possible, words such as
“may,” "will," "should,” “"could," “expect," "plan," "intend,” "anticipate," "believe," "estimate,” "predict," or
“potential” or the negative or other variations of these words, or similar words or phrases, have been used to identify
these forward-looking statements. These statements reflect Management’s current beliefs and are hased on
information currently available to Management.

Forward-looking statements involve significant risk, uncertainties and assumptions. Many factors could
cause actual results, performance or achievements to differ materially from the results discussed or implied in the
forward-looking statements. These factors should be considered carefully and readers should not place undue
reliance on the forward-looking statements. Although the torward-looking statements contained in this MD&A are
based upon what Management believes to be reasonable assumptions, the Company cannot assure readers that actual
results will be consistent with these forward-looking statemenis. These forward-looking statements are made as of
the date of this MD&A, and the Company assumes no obligation to update or revise them to reflect new events or
circumstances. Many factors could cause the actual results, performance or achievements of the Company to be
maierially different from any future results, performance or achievements that may be expressed or implied by such
forward-looking statements, including: general economic and market segment conditions, competitor aclivity,
product capability and acceptance, international risk and currency exchange rates and technology changes. More
detailed assessment of the risks that could cause actual results 10 materially differ than curmrent expectations is
contained in the "Risk Assessment” section of this MD&A.




Summary Description of the Business

JumpTV operates at the intersection of twoe growth sectors of the media industry: (1) IPTV (Iniermet
Protocel Television), and (2) ethnic media services.

JumpTV is the world’s leading subscription-based broadcaster of ethnic television over the Intemet as
measured by number of channels. JumpTV considers ethnic television to be television that is directed at a specific
diaspora community as determined by a shared nationality, language or culture, generally excluding communities
for which English is the primary language.

As at December 31, 2006, the Company has entered into license agreements with television broadcasters
(referred to as "channel pariners”) representing more than 254 channels from over 70 countries which give JumpTV
rights, generally on an exclusive world-wide basis, lo broadcast each channel partner’s live linear television feed
over the Internet in return for a share of the Company’s revenue from subscriptions to, and advertising by JumpTV
on, its related channels.  As of December 31. 2006, 202 channels were available for subscription through the
Company's website. Additional channels are being commercially launched on the Company's website on an ongoing
basis. JumpTV's objective is to significantly grow the number of channels offered by the Company in 2007.

JumpTV makes its channel partners’ live linear feeds available, generally on a monthly subscription basis,
through single-channel offerings ("a la carte” monthiy pricing ranging from $5.95 to $9.95) and, increasingly, multi-
channel packages ("bundled” monthly pricing ranging from $10.95 10 $38.00). In addition, JumpTYV is in the process
of introducing longer term (multiple months) subscriptions for its subscribers, where a la carte prices are expected to
range in price from $24.94 to $64.95 for three-month subscriptions. The Company’s subscriptions and products are
priced in US dollars, generally on a monthly basis in advance, principally using credit cards. In the future, the
Company plans to offer its subscribers the ability to pay in multiple currencies,

As of December 31, 2006, JumpTV had approximately 24,500 subscribers (based on the number of credit
cards used to make purchases) that have purchased approximately 28,000 channels and bundled subscriptions.

For the ycar ending December 31, 2006, JumpTV had subscribers in over 90 countrics with approximately
33% of its subscribers residing in the United States, 23% of its subscribers residing in Western Europe and 10%
residing in Canada. JumpTV plans to increase its marketing efforts in 2007, which will be focused principally on
North America and Western Europe. The bulk of the Company”s subscriber acquisition efforts to date have targeted
Internet search engine marketing and optimization and the Company expects that focus to continuc.

JumpTV believes the primary subscriber candidates for JumpTV channel offerings are ethnic expatriates
and immigrants seeking to stay in touch with content from their countries of origin, including sports, news and
general entertainment programming. Ethnic television channels available on cable and satellite platforms outside the
home countries of such channels have proven to command premium pricing given the relative inaccessibility of such
content through other distribution platforms.

Under the Company's channel partner agreements, JumpTV has licensed the rights to stream,
predominantly on an exclusive world-wide basis and generally for a four-vear term, the channel partners” live lincar
television feeds using Internet protocol ("IP"). Generally, the Company’s channel partner agreements provide for the
repurposing (i.c. using or converting the live streams or other content into other formats) and offering of the channel
partners’ content for viewing on a video on demand. personal video recording and pay per view basis at variable
pricing.
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To complement its marketing and distribution efforts, JumpTV has developed and continues to execute on
its strategy of partnering with leading Internet service providers and major Internct portals as well as mobile
telephony providers and niche re-distributors such as real estate owners, hotels, and airlines to name a few. The
benefit of these partnerships for the Company is twofold: (i) through their entrenched and far reaching brands, they
provide a wide marketing breadth through which large numbers of potential customers are exposed o JumpTV's
products and services; and (ii) distribution efficiencies whereby the partner can deliver JumpTV’s content to
partner’s existing user base using their existing delivery networks and infrastructure and thus eliminating the need
for JumpTV to incur said delivery costs.

It is JumpTV’s policy to be globally intellectual property rights compliant. As part of the channel partner
agreements, the Company’s channel partners are contractually required to advise the Company when content for
which they do not hold the international distribution rights is scheduled to be aired and delivered to JumpTV as part
of the channel partner agreement 10 enable JumpTV 10 substitute compliant content in the place of content that is not
Digital Rights Management ("DRM") compliant. JumpTV relies significantly on its channel partners 1o ensure that
the content broadcast by the Company does not infringe on the inteliectual property rights of others.

To complement the Company’s core product offering, JumpTV is pursuing a content acquisition strategy,
which, if successful, will permit JumpTV to offer its subscribers radio streams, as well as sports, music, movies,
animation and other television programming relevant to their particular language, country and culture acquired
directly from the producers of this programming.

In addition to its subscription strategy, in 2007 the Company may test an advertising supported model on a
selective regional basis. JumpTV believes that it is well positioned to capitalize on this advertising opportunity given
the ability to identify, through internet Protocol, dewiled individual viewership patterns, demographic protiles and
geographic locations. JumpTV will continue to assess the merits of an advertising supported revenue model under
which channels would be made available free to viewers on a selective regional basis,

JumpTYV has developed an 1P-based delivery infrastructure to stream the live lincar feeds of' the Company’s
channel partners to subscribers around the world (the "JumpTV Delivery Infrastructure”). The JumpTV Delivery
Infrastructure combines both proprictary and third party elements that we believe are optimal for the broadcasting of
IP-based television signals to a global audience. The JumpTV Delivery Infrastructure consists of a network of
primarily outsourced satellite downlink facilities, third party broadband providers and owned and outsourced
distribution servers across North America, Europe, the Middle East, Latin America, Asia and Africa, The Company
anticipates continuing to invest significantly in the Company's delivery infrastructure as the Company continues to
grow,

To complement its core business and related organic growth, the Company intends to expand its business
model through a global acquisition strategy. As such. JumpTV intends to continue its strategy of acquiring
businesses that are complementary to the Company’s current operations and its strategic direction. Ther¢ can be no
guarantees however, that the Company will be successful in acquiring any such businesses or that any such
acquisitions will add value to the Company and its sharcholders over time. See "Risk Assessment”.

JumpTYV has offices located in Toronto, Dubai, London, New York, and Bogota and representative offices
in Bangkak, Amman, Singapore, Kampata and $ao Paolo.




Key Performance Indicators

In addition to the results reported in accordance with Canadian generally accepled accounting principles
("GAAP"). the Company uses various key performance measures, which are not recognized under Canadian GAAP,
as supplemental indicators of the Company's operating performance and financial position. These operational
measurces are provided to enhance the reader’s understanding of the Company's operational performance.

In addition, such terms as "ARPU", "SAC", "churn”, "subscribers" and "subscriptions” arc not defined by
GAAP, and our use of such terms or measurement of such items may vary from that of other companics. The
following discussion expiains the Company's use of these measures of performance.

JumpTV is not aware of any uniform standards for calculating ARPU, Churn or Subscriber Acquisition
Costs and we believe that JumpTV's presentations of such indicators may not be calculated consistently with other
companies in the same or similar business. ARPU, Churn and Subscriber Acquisition Costs are measures of
operational performance and not measures of financial performance under GAAP.

ARPU (Average Revenue per User)

We calculate average revenue per subscriber, or "ARPU", by dividing total subscriber-related revenues for
a period by JumpTV’s average subscribers for that period. Average JumpTV subscribers for a period are calculated
by adding the average JumpTV subscribers for each month and dividing by the number of months in the period.
Average JumpTV subscribers for each month are calculated by adding the beginning and ending JumpTV
subscribers for the menth and dividing by two.

Churn

JumpTV calculates percentage monthly subscriber turnover, or "Churn", by dividing the number of
JumpTYV subscribers who cancel service during each month by total JumpTV subscribers as of the beginning of each
month. We calculate churn over a given period by adding the monthly churn for the period and dividing by the
number of months in that period.

SAC (Subscriber Acquisition Costs)

JumpTV calculates Subscriber Acquisition Costs, or "SAC", by dividing total subscriber acquisition costs
incurrcd by JumpTYV for a period by the number of gross new subscribers that JumpTV acquired during that period.
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. KEY PERFORMANCE INDICATORS (KPIs)

As at As at As at As at Quarterly As at
December | Quarterly | September | Quarterly { June 30, | Quarterly | March Growth | December
31, 2006 Growth 30, 2006 Growth 2006 Growth ] 31, 2006 % 31, 2005
KP1 % %Ya Yo
Total
Subscribers 24,554 11.5% 22,019 | 34.9% 16,319 | 26.1% 12,943 11.9% 11,572
Total .
Subscriptions 28,138 17.8% 23,885 31.8% 18,119 30.8% 13,850 12.1% 12,361
Chanaels
signed to date 254 12.9% 225 10.3% 204 | 47.8% 138 ] 353% 102
Quarterly Quarterly Quarterly
KP} Q4 Change % Q3 Change % Q2 Change % Q1
. ARPU $11.04 17.1% $9.43 | (8.5%) [ $10.3100 4.6% $9.86 "
SAC $39.21 79.9% $21.80 | (27.3%) $30.00 108.6% $14.38
Churn 26.9% 18.0% 22.8% 44.5% 15.8% (1.2)% 16.0%

) The Company reported an ARPU of $9.68 and $9.91 for the three months ended March 31, 2006 and June 30, 2006,
respectively, in our respective quanterty filings by dividing total subscriber-related revenues for the period by the
average subscribers for that period. Average subscribers for the period were calculated by adding the total subscribers
at the end of each month and by dividing by the number of months in the period. We have adjusted this figure to $9.86
and $10.31, respectively, to be consistent with the revised definition of average subscribers. This definition states that
ARPU is calculated by dividing total subscriber-related revenues for a period by JumpTV's average subscribers for that
period. Average JumpTV subscribers for a period are calculated by adding the average JumpTV subscribers for each
month and dividing by the number of months in the period. Average JumpTV subscribers for each month are calculated
by adding the beginning and ending JumpTV subscribers for the month and dividing by two.




Year ended Nine months ended

KP} December 31, 2006 | December 31, 2005
ARPU $10.23 $1084 0
SAC - $28.67 $825
Churn 20.4% 18.0%

{1} The Company reported an ARPU of $10.87 for the nine months ended December 31, 2005 in the Company's
prospectus dated August 1, 2006 by dividing total subscriber-related revenues for the period by the average
subscribers for that period. Average subscribers for the period were calculated by adding the tota! subscribers at
the end of each month and by dividing by the number of months in the period. We have adjusted this figure to
$10.84 to be consistent with the revised definition of average subscribers, This definition states that ARPU is
calculated by dividing total subscriber-related revenues for a period by JumpTV's average subscribers for that
period. Average JumpTV subscribers for a period is calculated by adding the average JumpTV subscribers for
each month and dividing by the number of months in the period. Average JumpTV subsecribers for each month are
calculated by adding the beginning and ending JumpTV subscribers for the month and dividing by two.

The Company has experienced a significant increase in subscribers and subscriptions from 11,572 as of
December 31, 2003 to 24,554 as of December 31, 2006, This subscriber and subscription growth arose from increased
marketing and improvements in user experience through the launch of our new website and platform, Jump 3.0.
. During the year ended December 31, 2006, JumpTV's ARPU decreased 1o approximately $10.23 from approximately
$10.84 for the nine months ended December 31, 2005, which the Company attribuics to various markcting promotions
which offered subscriptions at discounted prices.

Subscriber Acquisition Costs increased in the year ended December 31, 2006 to approximately $28.67 from
$8.25 for the nine months ended December 31, 2005 as the Company increased its marketing expenditures principally
in respect of search engine marketing and search engine optimization. The Company expects that search cngine
marketing and optimization will continue to be the focus of its marketing efforts in the immediate future.

Churn for the year ended December 31, 2006 increased o approximately 20.4% from approximately 18.0%
for the nine months ended December 31, 2005, The Company attributes the increase in its churn rate to its marketing
promotion that offered seven-day subscriptions to a single channel for an initial price of 30.99 that resulted in the
following behaviour or pattern: (a) most individuals who signed up for this promotion subscribing to take advantage of
the initial promotion price and then cancelling their subscription once the initial promotion price expired, and (b) some
individuals who signed up for this promotion rotating in and out of the promotion in order to maintain constant valid
account status.

Churn was also affected by subscribers upgrading from individual channels o channe packages during the
period. JumpTV has accelerated the introduction in recent months of multi-channel packages and many subscribers
have cancelled their single channel subscription in favour of the multi-channel offering resulting in a churn of that

subscriber. In future periods, the Company expects to account for these upgrades such that churn will be more
accurately reflected. '

In 2007. the Company will likely introduce additional Kecy Performance Indicators to track
advertising-supported elements of its business.




SELECTED CONSOLIDATED FINANCIAL INFORMATION

The selected consolidated financial information set out below for the vear ended December 31, 2006, the
nine months ended December 31, 2005 and the vear ended March 31, 2005 and as of December 31, 2006, December
31, 2005 and March 31, 2005 has been derived from the Company's audited consolidated financial statements and
accompanying notes posted on www.sedar.com. Readers should read the following information in conjunction with

those statements and related notes.

Nine months

Year ended, ended, Year ended,
December 31, December 31, March 31,
2006 2005- 2005
3 $ )

Income Statement Data:
ReVeIIUE, NMBL .. e iiit i iiiie i re et err e e e ea e e aaans 2,061,031 1,081,268 745,405
Direct broadcast Operating Costs .........cccovevreririerirninerennen (2,569,648) (1,518,978) (230,717)
Net loss forthe period ... (25,597,096) (4,631,070} (163,731)
Basic and diluted loss pershare ........c..cooiiniinicniennnnnnn, {0.99) (0.35) (0.02)

December 31, December 31, March 31,

2006 2005 2005
b3 $ b

Balance Sheet Data:
Cashand cashequivalents ............c..ooovviin i 21,936.878 5,475,052 1,130,270
Short-term INVESUMENIS ....vvviieriiiiiiri v iiierierirs i rrnaaeen, 28,115,378 - 74,462
Total asSels ..oeivt i 53,860,544 6,149 886 1,295,285
Non-current liabilities ... 18,502 120,000 -
Total liabilities ... 7,104,184 1,615,420 406,336
Share capital ..........oooviiiiiii e 75.227.648 9,744,084 1,036,648
Total shareholders' equity ........ccovviiiiiiiiiii e, 46,756,360 4,334,466 888,949

(1) [n November 2005, the Board of Directors approved a change to Jump1V's fiscal year end from March 31 to December 31, effective
2005. As a result of the change, JumpTV is reporting a nine month transition period ended December 31, 2005, Accordingly, the
resuits for the nine months ended December 31, 2005 are not comparable with the results for the years ended March 31, 2005 and

December 31, 2006,

{2) On August 10, 2006, in connection with the initial public offering ("IPO") of the Company, the Company issued 13,273,500 common
shares for net proceeds of $55.630,291 including the underwriters' over-allotment option. Accordingly, cash and cash equivalents,
short-term investments, share capital and toiat shareholders’ equity have all increased significantly between December 31, 2005 and

December 31, 2006.




Key Financial Measures

JumpTV measures the success of its sirategies using a number of key financial measures which are outlined
below, including a discussion as to their relevance, definitions, calculation methods and underlying assumptions.

Revenue

The primary source of revenue recognized to date comprises revenue earned from subscription fees.
JumpTV makes its channel partners’ live linear feeds available. generally on a monthly subscription basis through
single-channel offerings ("a la carte" monthly pricing from $5.95 to $9.95), and through muiti-channel packages
(“bundled” monthly pricing ranging typically from $10.95 to $38.00). In addition, JumpTV is in the process of
introducing longer term {multiple months) subscriptions for its subscribers, where a la carte prices are expected 10
range in price from $19.95 to $24.95 and bundled packages are expected to range from $24.95 to $64.95 for three-
month subscriptions. The Company’s subscriptions and products are priced in U.S. dollars, generally paid on a
monthly basis in advance, principally using credit cards. In the future, the Company plans to offer its subscribers
the ability to pay in multiple currencies. As payments are received in advance, a portion of monthly subscription
revenue for which the services have not been completed is deferred until the following month.

Revenue is recorded net of refunds. Revenue is considered earned as the period of service related to the
customer billing or payment received in advance elapses.

Direct Broadcast Operating Cosis

Direct broadcast operating costs include costs incurred to suppliers who provide bandwidth. co-location
and hosting, as part of the Company’s network delivery infrastructure, for streaming live linear television feeds 1o
JumpTV subscribers in over 90 countries. Bandwidth costs vary from period to period, as they are based primarily
on usage which is a non-controliable and variable factor. The Company purchases bandwidth in fixed amounts and
must pay for capacity utilization over set minimums. Also included in these costs are co-location charges which
relate to infrastructure costs that are used in both signal acquisition and distribution.

Also included in direct broadeast operating costs are channel licensing costs, which represent consideration
paid to JumpTV's channel partners for Internet broadcast rights. Pursuant to the Company’'s channel partner
agreements, the channel partners generally receive license fees calculated as a specified percentage (approximately
23% on average) of the gross subscription revenue received each month by JumpTV for subscriptions to the
applicable channels. A small number of channel partners, primarily with agreements signed before May 2003,
generally receive license fees calculated as a specified dollar amount for each subscriber in respect of the applicable
channels. When the Company generates advertising revenue in future periods, then channel partners wili be entitled
to receive a specified percentage (generally 30%-35% on average) of the gross revenue generated by JumpTV for
advertiscments in respect of the applicable channels.

Amortization of the Company’s infrastructure equipment and contractual agreements is included within
direct broadcast operating costs.

Selling, General and Administrative Costs

Selling, general and administrative costs include:

o Draws & Commissions (formerly referred to as "Success Fees") — members of the Channel and Subscriber
Acquisition Group have historically been granted payments based on business development activities.
These payments - sometimes referred 1o internally as "draws”, "bonuses", "success fees" or "commissions”
(collectively referred to herein as "Draws & Commissions”) have in the past been primarily refated 1o
individual and team efforts 10 secure channel partner agreements and content distribution agreements. A
small number of sales agents have tixed commission arrangements, but the vast majority of Draws &
Commissions are determined at the discretion of Management;




e Travel - relates to travel expenses primarily for members of the Channel and Subscriber Acquisition Group
wha travel throughout the world to source and develop new channel partner and content distribution
relationships, and inter-office travel;

s Ren - represents fees paid for leased offices;
s Professional fees — comprise legal and accounting costs;
. Wages and benefits — the Company currently employs both full-time and part-time employees;

o Subcontracting — for various services provided by consultants, and independent contractors throughout the
world. Included in this figure are payments made to certain consulting/subcontracting entitics related to
members of management who are not compensated as employees; and

e Marketing — the Company incurs expenses for both global and local marketing programs that focus on
various targel ethnic communities. _These initiatives include both on-line and offline marketing
expenditures. These expenditures also include search engine marketing and search engine optimization.

JumpTV expects that selling, general and administrative costs will increase in the future as JumpTV incurs
additional costs related to the growth of its business and costs associated with operating as a public company,
including the costs of public reporting and supporting increased compliance requircments.

Stock-based Compensation

The Company accounts for all stock options and warrants using a fair value-based method. The fair value
of each stock option and warrant granted is estimated on the date of the grant using the Black-Scholes option
pricing model and the related stock-based compensation expense is recognized over the vesting period. The
offsetting entry is an increase to contributed surplus for an amount equal to the stock-bascd compensation expense
related to the issuance of stock options. Upon exercise, the proceeds of the options and warrants together with the
fair value recorded in contributed surplus are reclassified to share capital.

Stock appreciation rights give the holder the right to elect to either receive cash in an amount cqual to the
excess of the quoted market price over the stock appreciation right price or 1o receive common shares equal to the
fair value of the common shares less the exercise price divided by the market value of the common shares from
treasury or receive common shares by making a cash payment equal 1o the exercise price. The Company's Board of
Directors has discretionary authority to accept or reject a cash payment request in whole or in part. Stock-based
compensation expense is calculated as the amount by which the quoted market price exceeds the option price with
ongoing measurement of the outstanding liability. The liability is entitled accrued stock appreciation rights and is
classified as a current liability on the consotidated balance sheets. [If the holder ¢lects to purchase common shares,
the liability is credited to contributed surplus.

Restricted share units give the holder the right to one common share for each vested restricted share plan
unit. These awards vest on a monthly basis over the vesting period which is four vears. Stock-based compensation
expense related to restricted share units is accrued over the term of the vesting period based on the expected market
value of the shares when the shares are issued, which generally coincides with the period that vesting occurs.
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. Year ended December 31, 2006 compared to the Nine months ended December 31, 2005

2006 2005 Change
REVEIUE oo eenen et ettt et et s e raamm e e e mee et et aas sas e mnnesnenas $ 2,061,031 $ 1,081,268 3 979,763
Direct broadcast operating costs ... {2.569.648) (1,518,978) (1.050.670)
(508,617) (437.71%) (70,907}
Other costs and expenses
Selling, general and administrative .........coovvveniirinnns 21,690,938 3,990,732 17,700,206
Stock-based cOmpPensation .............ovveeieiaeieeieen s 4,097,351 203934 3.893.417
Amortization of property, plant and equipment ... 128,549 27939 100.610
Amortization of intangible assets ... 22,401 - 22401
. 25,939,239 4,222 605 21,716,634
Loss before the following ... (26,447 856) {4.660,315) (21,787,541)
Loss (gain) on foreign exchange ...............ccoooiiiis 186,990 4,391 191,381
INEETESE INCOMME ..\ttt ietiu venvr ccaeieaeenemcmaetsast s rra e (1,083,050) (41,654} (1,041,396}
Loss before income taXes .......ocoviveinteimeneeaneneeriie e (25,551,796} (4,614,270} (20,937.526)
Provision for inCoOmMe 1aXes ... ..oooviviriiiiniiirirriranarraneanns 45,300 16,300 - 28,500
Net loss for the period ..................coiiiimiiveiriinn i $ (25.597.096) $ (4.631.070) 3 (20,966,026}
. Loss per share - basic and diluted ......................... s {0.99) 5 (035 % (0.64)
Weighted average number of shares outstanding - basic and
L 1] 111 2 1 U PP PP 25,848,396 13.162.916 12.685.480

Revenue

Revenue increased from $1,081,268 for the nine months ended December 31, 2005 to $2,061,031 for the
year ended December 31, 2006. The increasc was due primarily 1o the increase in subscribers and the number of
subscribers purchasing muiti-channel. packages. Refunds have not had a material effect in the determination of
revenue recognized in either period.

Direct Broadcast Operating Cosis

‘ Direct broadcast operating costs increased from $1,518,978 for the nine months ended December 31, 2005
to $2,569,648 for the year ended December 31. 2006. During the year ended December 31, 2006, there was an
overall increase in direct broadcast operating costs due 1o an increase in the number of channels being streamed and
the increase in the number of subscribers. For the year ended December 31, 2006 the Company incurred
approximately 22% of revenue in channel licensing fees 1o its channel partners, which is consistent with 22% for the
nine months ended December 31, 2005. Furthermore, the Company included amortization in the amount of
$127.634 on its infrastructure equipment and $35,959 on its intangible assets during the year ended December 31,
2006 as compared to $12,226 and nil, respectively during the nine months ended December 31, 2005.
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Selling, General and Administrative Costs

Selling, general and administrative costs increased from $3.990,732 for the nine months ended December
31, 2005 to $21,690,938 for the year ended December 31, 2006. The increase was due to the following:

. Wages and benefits increased from $289,777 for the nine months ended December 31, 2003 to $5,088,025
for the year ended December 31, 2006, as the number of employees being paid increased from 23 at
December 31, 2005 to over 100 at December 31, 2006.

e  Subcontracting/consulting increased from $825,548 for the nine months ended December 31, 2005 to
$4.225.642 for the year ended December 31, 2006. The increase was due 1o the increase in expenditures Lo
third parties for technology development.

e Draws & Commissions increased from $1,242.909 for the nine months ended December 31 2005 to
$1,316,415 for the year ended December 31, 2006. Draws and commissions were paid to individuals who
Management determined were primarily responsible for new channel partner agreements.

e Travel increased from $503,277 for the nine months ended December 31, 2005 to $1,988,288 for the year
ended December 31, 2006. The primary reason for the substantial increase was trave! expenses incurred in
connection with the signing of new channel partner agrcements throughout the world and {o a lesser extent
travel between offices.

. Professional fees increased from $300,390 for the ninc months ended December 31, 2005 to $1,585,112 for
the year ended December 31, 2006. The increasc was due to fees associated with public company
compliance and increased legal and audit fees due to increased commercial activity.

. Rent increased from $96.847 for the nine months ended December 31, 2005 to $531.397 for the ycar ended

December 31, 2006. The increase was due to the opening of offices in Mississauga. Dubai, London, and

. representative offices in Bangkok, Amman, Singapore, Kampala and Sao Paolo. The office located in
Mississauga was a temporary office that was closed subsequent to December 31, 2006.

e  Marketing expenditures increased from $146,054 for the nine months ended December 31, 2005 w0
$1.668,626 for the year ended December 31, 2006. The increase was primarily due to marketing
expenditures principally in respect of search engine marketing and search engine optimization efforts.

Loss (Gain} on Foreign Exchange

For the year ended Deccmber 31, 2006, JumpTV incurred a foreign exchange loss of $186,990 as compared
(0 a gain of $4.391 for the nine months ended December 31, 2005. The change was primarily due to transiation of
balance sheet items from their respective currencies to the Company’s reporting currency, US dotlars.

Stock-based Compensation

Stock-based compensation expense increased from $203,934 for the nine months ended December 31, 2003
10 $4,097,351 for the year ended December 31, 2006. The increase was primarily due to compensation costs
recognized on restricted sharc plan units in the zmount of $1.631.382 and stock appreciation rights of $1,087.761 for
which no expensc was recorded in the nine months ended December 31, 2005. In addition, compensation ¢osts
related to stock options increased by $1,040,722 for the vear ended December 31, 2006 as compared to the nine-
months ended December 31, 2005.

Interest Income
Interest income increased from $41.654 for the nine months ended December 31, 2005 to $1.,083,050 for

the vear ended December 31. 2006. The substantial increase was due to an increase in funds in the Company’s
interest-bearing cash accounts as a result of the Company’s [PO in August 2006.




Amortization of property, plant and equipment

Amortization increased from $27.939 for the nine months ended December 31, 2005' to $128.549 for the
year ended December 31, 2006. The increasc was primarily due to the purchase of office related computer
equipment during the year.

Amortization of intangible assets

Amortization increased from nil for the nine months ended December 31, 2005 to $22,401 for the year
ended December 31, 2006.- The increase was duc to amortization recorded on intangible assets acquired as part of
the HVMedia acquisition.

Provision for Income Taxes

The increase in income taxes from $16.800 for the nine months ended December 31, 2005 1o $45,300 for
the year ended December 31, 2006 relates to U.S. tax obligations regarding the Company’s U.S. operations.

SELECTED CONSOLIDATED UNAUDITED QUARTERLY FINANCIAL INFORMATION

AND REVIEW OF FOURTH - QUARTER PERFORMANCE

The following tables set out selected consolidated unaudited financial information for each of the last eight
quarters with the last one being the most recent quarter ended December 31, 2006. In the opinion of management, this
information has been prepared on the same basis as the audited consolidated financial statements as filed on
www.sedar.com, and all necessary adjustments, consisting only of normal recurring adjustments, have been included in
the amounts stated below to present fairly the unaudited quarterly results when read in conjunction with the audited
consolidated financial statements and the notes to those statements. The operating results for any quarter shouid not be
relicd upon as any indication of any future period.

2006 2005
Q4 Q3 Q2 Q1 Q4 Q3 Q2 Q1
$ $ $ $ $ b3 $ b

Income Statement Data:
Revenue ........oooiivivviinivnennne 748,864 534,671 426,988 350,508 387,093 337,389 356,786 275,987
Direct broadcast operating costs ... | (1,132,533)  (706,102) (480681 (250.330)] (357.M47) 87,757 (1,064,074)  (111,805)
Net loss for the period ................ (8,676,543) (64944L1) (6,449,005} (3.977.137) (2.556,145) (1,086,525} (988.400) (46,354)
Basic and diluted loss per share ... (0.25) 0.23) {0.31) {0.21) (0.16) {0.08) (0.10) (0.01)

Three months ended December 31, 2006 compared to the Three months ended December 31, 2005

Revenue

Revenue increased from $387.093 for the three months ended December 31, 2005 to $748 864 for the three
months ended December 31. 2006, The increase was due primarily to the increase in subscribers and the number of
subscribers purchasing multi-channel packages. Refunds have not had a materiai ¢ffect in the determination of
revenue recognized in either period.
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Direct Broadcast Operating Cosis

Direct broadcast operating costs increased from $357.147 for the nine months ended December 31. 2003 to
$1.132,535 for the three months ended December 31, 2006. During the three months ended December 31, 2006,
there was an overall increase in direct broadcast operating costs due 1o an increase in the number of channels being
streamed and the increase in the number of subscribers. For the three months ended December 31, 2006 the
Company incurred approximately 24% of revenue in channel licensing fees to its channel partners, as compared 1o
approximately 22% for the three months ended December 31, 2005. Furthermore, the Company included
amortization in the amount of $34,896 on its infrastructure equipment and $33,959 on its intangible assets during the
three months ended December 31, 2006 as compared to $12.226 and nil, respectively during the three months ended
December 31, 2003.

Selling, General and Administrative Costs

Selling, general and administrative costs increased from $2,508,341 for the three months cnded December
31. 2005 to $7,151,488 for the three months ended December 31, 2006, The increase was due to the following:

. Wages and benefits increased from $230,888 for the three months ended December 31, 2005 to $1,837,652
for the three months ended December 31, 2006, as the number of employees being paid increased from 23
at December 31, 2005 to over 100 at December 31, 2006.

*  Subcontracting/consulling increased from $466,987 for the three months ended December 31, 2005 to
$937,335 for the three months ended December 31, 2006. The increase was due to the increase in
expenditures to third parties for technology development.

. Draws & Commissions decreased from $720,016 for the three months ended December 31, 2005 to
$302,046 for the three months ended December 31, 2006. Draws and commissions were paid to
individuals who Management determined were primarily responsible for new channel partner agreements.

¢ Travel increased from $318.240 for the three months ended December 31, 2005 o $526.803 for the threc
months ended December 31, 2006. The primary rcason for the substantial increase was travel cxpenses
incurred in connection with the signing of new channel partner agreements throughout the world and to a
lesser extent travel between oftices.

¢  Professional fees increased from $235,476 for the three months ended December 31, 2005 1o $699,345 for
the three months ended December 31, 2006. The increase was due to fees associated with public company
compliance and increased legat and audit fees due to increased commercial activity,

. Rent increased from $44,814 for the three months ended December 31, 2005 to $185,183 for the three
months ended December 31, 2006, The increase was due to the opening of offices in Mississauga, Dubai,
London, and representative offices in Bangkok, Amman, Singapore, Kampala and Sae Paolo. The office
located in Mississauga was a temporary office that was closed subsequent to December 31, 2006.

e Marketing expenditures increased from $111,651 for the three months ended December 31, 2005 to
$892,125 for the three months ended December 31, 2006. The increase was primarily due to marketing
marketing expenditures principally in respect of search engine marketing and search engine optimizalion
efforts.

Loss on Foreign Fxchange

For the three months ended December 31, 2006, Jump TV incurred a foreign exchange loss of $286,237 as
compared 10 a loss of $8,666 for the three months ended December 31, 2005. The change was primarily due to
translation of balance sheet items from their respective currencies to the Company's reporting currency. US dollars.




Stock-based Compensation

Stock-based compensation expense increased from $83,646 for the three months ended December 31. 2005
10 51,352,650 for the three months ended December 31, 2006. The increase was primarily due to compensation
costs recognized on restricted share plan units in the amount of $416,447 and stock appreciation rights of $463,902
for which no expense was recorded in the three months ended December 31, 2005.

Interest Income

{nterest income increased from $36,391 for the three months ended December 31, 2005 to $575,378 for the
three months ended December 31, 2006. The substantial increase was due to an increase in funds in the Company’s
interest-bearing cash accounts as a result of the Company’s EPO in August 2006,
Amortizaiion of property, plant and equipment

Amortization increased from $16,229 for the three months ended December 31, 2005 to $46,473 for the
three months ended December 31, 2006. The increase was primarily due o the purchase of office related computer
cquipment during the ycar.
Amortization of intangible assets

Amortization increased from nil for the three months ended December 31, 2005 to $22,401 for the three

months ended Deccember 31, 2006. The increase was due to amortization recorded on intangible assets acquired as
part of the HVMedia acquisition. :

Pravision for Income Taxes

The increasc in income taxes from $5,600 for the three months ended December 31, 2005 to $9,000 for the
three months ended December 31, 2006 relates to U.S. tax obligations regarding the Company’s U.S. operations.
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RISK ASSESSMENT

The following are specific and general risks thal could affect the Company and that cach reader should
carefully consider. Additional risks and uncertainties not presently known to the Company or that the Company
does not currently believe to be material, could impair the Company's business operations and its operating results
and as a result could materially impact its business, results of operations, prospects and financial condition.

Risk Factors Related to JumpTV's Business

JumpTV has a short operating history, which makes it difficult to evaluate JumpTV s prospects.

JumpTV’s business has a short operating history. From JumpTV's inception, it has incurred substantial net
losses and JumpTV expects such losses to increase. JumpTV will requirc expenditures of significant funds for
marketing, building its subscriber management systems, programming and website development, maintaining
adequate video streaming and database sofiware, pursuing and maintaining channel distribution agreements with its
channe! partners, acquiring and maintaining Internet broadcasting rights to its content and the construction and
maintenance of the JumpTV Delivery Infrastructure and office facilities. 17 JumpTV is ultimately unable to generate

sufficient revenue to become profitable and have sustainable positive cash flows, prospective purchasers could lose
their investment,

Demand for JumpTV's service may be insufficient for it 1o achieve and sustain profitability.

JumpTV offers an cmerging service and it cannot estimale with any certainty the potential subscriber

demand for its service or its ability to satisfy that demand. Among other things, subscriber acceptance of JumpTV's
cthnic television programming will depend upon:

. whether JumpTV acquires. broadcasts and markets high quality programming consistent with subscribers’
tastes;

*  the willingness of subscribers to pay subscription fees to obtain JumpTV's service;

. the cost and availability of technology, such as computer hardware and high-speed Internct connections,
that are sufficient to utilize JumpTV's service;

. the acceptance of JumpTV's subscriber management systems; and
the marketing and pricing strategies that JumpTV employs relative to those of its competitors.

Potential subscribers for JumpTV's service will have diverse preferences that may not be sufficiently
addressed by JumpTV’s programming content. If demand for JumpTV's service does not develop as expected, then
it may not be able to generate enough revenue to generate positive cash flow or achieve and sustain profitability.
JumpTV’s resulis of operations will depend largety upon its ability to increase its subscriber base while maintaining
its preferred pricing structure, managing costs and controlling subscriber Churn rates. Jump TV cannot guarantee that
it will be effective in addressing these matters,

Markets

The Company operates in competitive and evolving markets locally, nationally and globally. These markets
are subject to rapid technological change and changes in customer preferences and demand. There can be no assurance
that the Company will be able to obtain market acceptance or compete for market share.




Acquisition Strategy

The Company believes the acquisition of other businesses may cnhance its strategy of expanding its product
offerings and customer base. The successful implementation of such acquisition strategy depends on the Company's
ability to identify suitable acquisition candidates, acquire such companies on acceptable terms, integrate the acquired
company’s operations and technology successfully with its own and maintain the goodwill of the acquired business.
The Company is unable to predict whether or when it will be able 1o identity any suitable additional acquisition
candidates, or the likelihood that any potential acquisition will be completed. In addition, while Management believes it
has the experience and know-how to integrate acquisitions, such efforts entail significant risks including, but not
limited to:

* adiversion of Management's attention from other business concerns:
* failure to effectively assimilate the acquired technology or assets into the Company's business;

+ the potential loss of key employees or customers from cither the Company's current business or the
business of the acquired company; and

+  the assumption of significant and/or unknown liabilities of the acquired company.

There can be no assurance that the Company will be able to successfully identify, consummate or integrate
any potential acquisitions into its operations. In addition, future acquisitions may result in potentially dilutive issnances
of equity securities, or may result in the incurrence of debt or the amortization of expenses related 10 intangible assets,
all of which could have a material adverse effect on the Company's business, financial condition and results
of operations, )

Possible delays and increased development costs could harm JumpTV's business.

Many of the problems, delays and expenses encountered by an enterprise in its early stage may be beyond
JumpTV's control. Such problems may include, but are not limited to, problems related 1o technical development of
the JumpTV Delivery Infrastructure, testing, regulatory policy and regulatory compliance, the competitive and
regulatory environment in which JumpTV operates, marketing problems, customer acceptance and costs and
expenses that may exceed current estimates.

Delays in the timely design, construction, deployment and commercial operation of JumpTV's business,
and consequently the achievement of positive cash flow, could result from a varicty of causes, including many
causes that are bevond JumpTV’s control. Such delays include, but are not fimited to, delays in the integration of
new channels into JumpTV’s product offering, changes in the technical specifications of the JumpTV Delivery
Infrastructure made o correct or enhance its features, performance or marketability or in response to regulatory
developments or otherwise, delays encountered in the construction, integration or testing of the JumpTV Delivery
Infrastructure and other systems, unsuccessful commercial launches of new programming content, delays in
JumpTV’s ability to obtain financing, insufficient or ineffective service provider marketing efforts and slower-than-
anticipated consumer acceptance of Internet based television. Substantial delays in any of these matters could delay
or prevent JumpTV’s achievement of profitable operations.




JumpTV relies on its channel pariners for the provision of its broadcasting content.

JumpTV’s success as a business depends significantly on its relationships with its channel partners.
JumpTV enters into channel partner agreements to acquire the Internet broadeasting rights to ethnic programming
contenl. JumpTV's success as a business depends on cooperation with its channei parners, the programming
content of its channel partners, and the overall success of its channel partners in providing marketable television
programming. Because of JumpTV's dependency on its channel partners. should a channe! partner’s business suffer
as a result of increased competition, increased costs of programming, technological problems, regulatory changes.
adverse effects of litigation or other factors, JumpTV's business may suffer as well. Furthermore, a failure by a
channel partner to perform its obligations under its channel partner agrecment could have detrimental financial
consequences for JumpTV’s business. The channel partner agreements are for various lerms and are generally
terminable upon short notice after the expiration of the initial terms. If JumpTV is unable to rcnew or extend
channel partner agreements at the conclusion of their respective terms, JumpTV may not be able to obtain substitute
programming or substitute programming may not be comparable in quality or cost to its existing programming and
JumpTV's business, financial condition and results of operations could be materially adversely affected. In
addition, programming costs may continue to increase and JumpTV may be unable to pass programming costs on to
its customers which could have a material adverse effect on its financial condition, profitability and cash flows.

SumpTV does not have exclusive Internet distribution righis to all of its channels and it may lase the exclusivity of
the channels in which JumpTV does have exclusive Internet distribution rights.

10 of JumpTV's channe! partner agreements do not give Jump TV the exclusive Internet distribution rights
to the related channels. Currently, over 16% of JumpTV's subscriptions relate to these non-exclusive channels. 1f
these channels are offered elsewhere on the Internet on more attractive terms. JumpTV could losc these subscribers,
which would have an adversc cffect on its results of operations. In addition. for many of the channels in respect of
which JumpTV has the exclusive Internet distribution rights, the maintenance of the exclusive license is dependent
upon JumpTV paying royalties equal to specified subscriber counts or attaining specified subscriber counts in
respect of the applicable channel. There is no guarantee that JumpTV will meet the applicable subscriber or royalty
levels in respect of the applicable channel partner agreements. The loss of any of JumpTV's exclusive licenses
could have material adverse effect on JumpTV's business, financial condition and results of operations.

The costs of obtaining Internet distribution rights for new channels or renewing such rights for existing channels
may be more costly than expected.

JumpTV must negotiate with potential channel partners to acquire the Internet broadcasting rights for
ethnic television programming. In addition, JumpTV will need to renew its agreements with existing channel
partners, JumpTV anticipates that, as the Internet tclevision broadcasting market grows, license fees relating to
Internet broadcasting rights for television programming (including ethnic television programming). or for the rights
10 substitute advertising into the live video streamers of the channels, will increase. License fees payable under the
channel partner agreements may be significantly more costly to renew than anticipated.

In addition, many of the existing channel partner agreements have renewal mechanisms that are tied to
JumpTV’s ability to generate specified revenue share amounts or specified subscriber numbers in respect of
particular channels. If JumpTV is unable to meet these targets, then JumpTV may have to renegotiate the channel
pariner agrecements when they come up for renewal. Renegotiated license fees may be morc expensive than
anticipated. JumpTV may be unable to obtain ethnic television programming consistently at a rcasonable cost or
that is appcaling to its customers, which may adversely affect JumpTV's marketing efforts, reputation, brand and
revenue,
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There is uncertainiy relating to the ability of JumpTV to enforce its rights under the channel partner agreements,

Many of the channel partner agrecments are with toreign entities and are governed by the laws of loreign
jurisdictions. 1f a channel partner breaches a channel partner agreement, then JumpTV will incur the additional
costs of determining its rights and obligations under the agreement under applicable foreign laws and enforcing the
agreement in a foreign jurisdiction. Many of the jurisdictions to which channe! partner agreements are subject do
not have sophisticated and/or impartial legal systems and JumpTV may face practical difficulties in enforcing any of
its rights in such jurisdictions. JumpTV may not be able to enforce such rights or may determine that it would be
100 costly to enforce such rights. In addition, many of the channel partner agreements contain arbitration provisions
that govern disputes under the agreemenis and there is uncertainty with respect to the enforceability of such
arbitration provisions under the laws of related foreign jurisdictions. If a dispute were to arise under a channel
partner agreement and the related arbitration provision was not effective, then JumpTV would be exposed to the
additional costs of settling the dispute through traditional legal avenues rather than through an arbitration process.

JumpTV's business may be impaired by third party intellectual property righis in the programming content of its
channel partners.

JumpTV relies on i1s channel partners 10 secure the primary rights to re-distribute programming and other
content over the Internet. There is no assurance that the channel pariners have successfully licensed all relevant
programming components that are necessary for Internet re-distribution. Other parties may claim certain intcllectual
property rights in the content that JumpTV licenses from its channel partners. For example, channel partners may
not have sufficient rights in the underlying content o license distribution rights to their channels to JumpTV, or a
channel partner may not identify programming that JumpTV is not permitted to distribute in time for JumpTV to
stop distribution of the offending programming. [n addition, as the Internet video broadcasting market grows,
advertisers may begin 10 attempt to entorce intellectual property righis in advertisements included in JumpTV's
channe! partners’ programming. and JumpTV may inadvertently infringe the intellectual property rights of such
advenrtisers by distributing such adverntiscments over the Internet or by inserting its own advertising in replacement
of such advertiscments.

In the event that the channel partners are in breach of the distribution rights related to specific programming
and other content, JumpTV may be required o cease distributing or marketing the relevant content to prevent any
infringement of related rights, and may be subject to claims of damages for infringement of such rights. JumpTV
may also be required to claim against the channel partners if the distribution rights related to specific programming
is breached and there is no assurance that JumpTV would be successful in any such claim.

JumpTV may be subject to other third party intellectual property rights claims.

Companies in the Internet, technology and media industries often own large numbers of patents, copyrights,
trademarks and tradc secrets and frequently enter into litigation based on allegations of infringement or other
violations of intellectual property rights. As JumpTV faces increasing competition, the possibility of intellectual
property rights claims against it grows. JumpTV’s technologies may not be able to withstand third party claims or
rights against their use. Intellectual property claims, whether having merit or otherwise, could be time consuming
and expensive to litigate or settle and could divert management resources and atiention. In addition, many of its
agreements with network service providers require JumpTV to indemnify them for third party intellectual property
infringement claims, which could increase fumpTV's costs as a result of defending such claims and may require that
JumpTV pays the network service providers’ damages it there were an adverse ruling in any such claims.

If litigation is successfully brought by a third party against JumpTV in respect of intelicctual property,
JumpTV may be required to cease distributing or marketing certain products or services, obtain licenses from the
holders of the intellectual property at material cost, redesign afiected products in such a way as to avoid infringing
intellectual property rights or seck alternative licenses from other third parties which may offer inferior
programming, any or all of which could materially adversely affect JumpTV's business, financial condition and
results of operations. 1f those intellectual property rights are held by a competitor, JumpTV may be unablc to obtain
the intellectual property at any price. which could also adversely affect JumpTV's competitive position. An adverse
determination could aiso prevent JumpTV from offering its services and could require that JumpTV procure
substitute products or services. Any of these results could harm JumpTV’s business, financial candition and results
of operations.




JumpTV relies on its channel partners to ensure intellectual property rights compliance globally.

JumpTYV is exposed to liability risk in respect of the content that it rebroadcasts over the Internet, relating to
both infringement of third party rights to the content, and infringement of the taws of various jurisdictions governing
the type and/or nature of the content. JumpTV relies in large part on the channel partners’ obligations under the
channel partner agreements to advise JumpTV of its content so that JumpTV may take appropriate action if such
content is not intellectual property rights compliant or is otherwise obscene. defamatory or indecent. There is a risk
that the channel partners will not advise JumpTV in time. or at all, in respect of such content. and expose JumpTV to
liability for its rebroadcast over the Internct.

JumpTV's business depends upon its abih’ry to acquire and maintain programming that is attractive (o current and
future subscribers, the loss of which could reduce the demand for JumpTV's service ta subscribers and advertisers
and could adversely affect JumpTV's business.

Television content distribution is an inherently risky business because the revenues derived from the
distribution of programming depend primarily upon its acceptance by the public, which is difficult to predict. The
commercial success of television programming also depends upon the quality and acceptance of other competing
programs released into the marketplace at or near the same time, the availability of alternative forms of
entertainment and leisure time activities, general economic conditions and other tangible and intangible factors, all
of which are difficult to predict.

JumpTV’s objective is to acquire and maintain programming that sustains loyal audiences in or across
various demographic gtoups. The attractiveness of JumpTV’s channe! offerings and their ability to retain and grow
their respective audiences will be an important factor in JumpTV's ability to sell subscriptions and, in the future,
advertising. JumpTV’s channel offerings may not attract or retain the number of subscribers that it anticipates and
some channel content may offend or alicnate subscribers that are outside of the target audience for that content.
There can be no assurance that JumpTV's channel offerings will be able to retain their respective audiences. If
JumpTV loses the Internet broadcasting rights 1o one or more of its channels, and fails to attract comparable
programming with similar audience loyalty, the attractiveness of JumpTV's service could decline and JumpTV's
business could be adversely affected.

Failure of JumpTV's Delivery Infrastructure to perform consistently or failure by JumpTV to replace its existing
Internet broadcasting technology on a timely basis could adversely affect its business.

JumpTV’s success as a business depends, in part, on its ability to provide consistently high quality video
streams to subscribers via the JumpTV Delivery Infrastructure and Internet broadeasting and video streaming
technology. There is no guarantee that the JumpTV Delivery Infrastructure and/or JumpTV’s Internet broadcasting
and video streaming technology will not experience problems or other performance issues. If the JumpTV Delivery
Infrastructure or internet broadcasting and video streaming technology fails or suffers performance problems, then it
would likely affect the quality and interrupt the continuation of JumpTV’s service and significantly harm JumpTV’s
business.

JumpTV's Delivery Infrastructure could suffer failures or damage due o events that are bevond JumpTV's cantrol,
which could adversely affect JumpTV's brand and operating results.

JumpTV’s Delivery Infrastructure is susceptible to natural or man-made disasters such as earthquakes,
floods, fires. power loss and sabotage, as well as interruptions from technology malfunctions, computer viruses and
hacker atiacks. Other potential service interruptions may result from unaniicipated demands on network
infrastructure, increased traffic or problems in customer service. JumpTV's ability to control technical and customer
service issues is turther limited by its dependence on its channel partners for technical integration of the JumpTV
Delivery Infrastructure. JumpTV may not carry sufficient business interruption insurance to compensate tor losses
that could occur as a result of an interruption in JumpTV's services. Significant disruptions in the JumpTV Delivery
Infrastructure could harm JumpTV's goodwill and the JumpTV brand and ultimately could significantly and
negatively impact the amount of revenue it may earn from ils service.
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The successful operation of JumpTV's business depends upon the supply of critical elemenis from third parties and
any interruption in that supply could cause service interruptions or reduce the quality of product offerings.

JumpTV depends upon third parties for several critical elements of its technology and infrastructure.
including its principal Internct connections and network access. and for the provision of programming in connection
with its service. Many of these lasks will be dependent on the efforts and performance of third partics that are
outside of JumpTV's control, including the channel partners and other third party content delivery providers. Any
disruption in the Internct or network access provided by third party providers. or any failure of third party providers
to handle current or higher volumes of use or perform in a satisfactory manner, could significantly harm JumpTV's
business, operating results and financial condition. Financial difficulties experienced by third party providers could
have negative consequences to the business of JumpTV.

Dependence on Key Personnel and Relationships

JumpTYV is dependent on key members of its senior management, including G. Scott Paterson and Kaleil [saza
Tuzman. JumpTV has not obtained key-man insurance for any member of senior management other than Mr. Paterson.
In addition. inhovation is important to JumpTV's success and JumpTV depends on the continued efforts of its executive
officers and key employees, who have specialized technical knowledge regarding the JumpTV Delivery Infrastructure
and information technology systems and signiticant business knowledge regarding the Internet video broadcasting
industry and subscription services. JumpTV expects that it will need to hire additional persoanel in designated growth
areas. The market for the services of qualified personnel is competitive and JumpTV may not be able to attract and
retain key employees. If JumpTV loses the services of one or more of its key senior officers or employees, or fails 10
altract qualified replacement personnel, then JumpTV's business and future prospects could be materially adversely
affected.

JumpTV may have difficulty scaling and adapiing its existing sysiems architecture to accommodate increased wraffic,
technology advances or cusiomer requirements.

In the {ulure, JumpTV may be required to make changes to its systems architecture or move to a completely
new architecture. [f it is required to switch architectures, JumpTV may incur substantial costs and experience delays
or interruptions in its service. These delays or interruptions in its service may cause users and customers to become
dissatisfied with its service and move to competing providers of IPTV services. To the extent that demand for
JumpTV's broadcast services content and other media offerings increases, it will nced to expand its infrastructure.
including the capacity of its hardware servers and the sophistication of its software. This expansion is likely to be
expensive and complex. and require additional technical expertise. An unanticipated loss of traffic. increased costs,
incificiencies or failures to adapt to new technologies or user requirements and the associated adjustments to its
systems architecture could harm JumpTV's operating results and financial condition,

Increased Subscriber Acquisition Costs could adversely affect SJumpTV's financial performance.

JumpTV anticipates spending substantial funds on advertising- and other marketing to attracl new
subscribers and maintain JumpTV's subscriber base. JumpTV’s ability to achieve break even cash flows depends on
its ability to achieve and maintain lower Subscriber Acquisition Costs over time. JumpTV’s Subscriber Acquisition
Costs. both in the aggregate and on a per new subscriber basis, may materially increase in the future to the extent
that JumpTV introduces new promotions, whether in response to competition or otherwise. Any material increase in
subscriber acquisition or retention costs from current levels could have a material adverse effect on JumpTV’s
business, financial condition and results of operations. .
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Increased subscriber turnover could adversely affect JumpTV's financial performance.

Subscriber Churn has a significant financial impact on the results of JumpTV’s operations. - JumpTV
cannot reliably predict the amount of Churn that it will experience over the long term. Subscriber Churn may be
negatively impacted by a number of factors, including but not limited to, an increase in competition from other
ethnic television providers, other internet video providers, new technology entrants and programming theft. There
can be no assurance that these and other factors will not contribute to relatively higher Churn than JumpTV has
experienced historically. To the extent that JumpTV’s Chumn is greater than currently anticipated, it may be more
costly for JumpTV to acquire a sufficient customer base to generate revenue that will enable it to become profitable
and reach and sustain positive cash flow.

Competition from traditional and other emerging video entertainment providers could adversely affect JumpTV's
reveniie.

In sceking market acceptance, JumpTV will encounter competition for both subscribers and advertising
revenue from many sources, including other Internet television broadcasters, direct broadcast satellite television
services and digital and traditional cable systems that carry ethnic television programming. Traditional cable and
satcllite television already has a well established and dominant market presence for its services, and Internet porals,
video file sharing service providers and other third party providers of video content over the [niernet may distribute
cthnic video content. Many of these competitors have substantially greater financial, marketing and other resources
than JumpTV, In addition, potential customers of JumpTV may be stow to adopt, or may refuse to adopt, the
Internet as the medium through which they receive television programming. As the Internet video broadcasting
market grows (resulting from higher bandwidths, faster modems and wider programming selections), an increasing
number of Internet based video program offerings may be available to current and potential customers of JumpTV.
In addition, JumpTV's competitors, in both the traditional satellite and cable tclevision broadcasting and 1PTV
markets, could exclusively contract with ethnic channel providers that are not under contract with JumpTV creating
significant competition in both the cthnic broadcasting and IPTV markets. JumpTV's revenue could be materially
adversely affected il it is unable to compete successfully with traditional and other emerging providers of video
programming services.

JumpTV has to keep up with rapid technological change to remain competitive in jts rapidly evolving industry.

JumpTV’s future success will depend on its ability 1o adapt to rapidly changing technologies, to adapt iis
services to evolving industry standards and to improve the performance and reliability of its services. New
technologies could enable competitive product offerings and adversely affect JumpTV, and JumpTV's failure to
adapt to such changes could seriously harm its business.

JumpTV may not be successful in developing a version of its service that will gain widespread adoption by users of
alternate devices to access the Internet.

In the coming years, the number of individuals who access the Internet through devices other than a
personal computer, such as personal digital assistants, mobile telephones and television set-lop devices, is expected
to increase dramatically. JumpTV's services are designed for rich, graphical environments such as those available
on personal and laptop computers. The lower resolution, functionality and memory associated with alternative
devices may make the broadcast of content through such devices difficult, and JumpTV may be unsuccessful in its
efforts to provide a compelling service for users of alternative devices. If JumpTV is unable to attract and retain a
substantial number of alternative device users to its services, it will fail 10 capture a sufficient share of an
increasingly important portion of the market for online media.

In addition, JumpTV intends to introduce new services and/or functionalities o increase its subscriber base
and long-term profitability, such as targeted advertising insertion and personal vidco recording. These services are
dependent on successful integration of new technologies into the JumpTV Delivery Infrastructurc, negotiations with
third party content and network system providers, subscriber acceptance and the maintenance of future technologies
to support these services. If JumpTV is unsuccessful in implementing such services. or the economic attractiveness
of these services is lower than anticipated, then JumpTV’s business and operating results could be adversely
affected.




JumpTV may need additional financing to fund its continued growth, which may not be available.

JumpTV’s ability to increase revenue will depend in part on its ability to continuc growing the business by
maintaining and increasing the subscriber base, which may require significant additional capital that may not be
available to JumpTV. JumpTV may need additional financing due to future developments. changes in its business
plan or failure of the business plan to succeed, which could result from increased marketing, distribution or
programming costs. JumpTV's actual funding requirements coutd vary materially from is current estimates, If
additional financing is needed, JumpTV may not be able to raise sufticient funds on favourable terms or at all. if
JumpTV issues shares in the future, such issuance will result in the then existing Shareholders sustaining dilution to
their relative proportion of the equity in JumpTV. If JumpTV fails to obtain any necessary [inancing on a timely
basis. then its ability 10 execute the current business plan may be limited. and its business could be adversely
affected.

Weaker than expected market and advertiser acceptance of Internet video broadcasting could adversely affect
JumpTV's future advertising revenue and results of operations.

JumpTV intends to derive a portion of its future revenue from advertising, and therefore market and
advertiser acceptance of Internet broadcasting services will be important to the success of JumpTV’s business.
JumpTV’s ability to generate advertising revenue will be directly affected by the number of subscribers to its service
and the amount of time subscribers spend viewing JumpTV's various program offerings. JumpTV’s ability to
generate advertising revenue will also depend on several other factors, including the level and type of market
penetration of JumpTV’s service, broadening its relationships with advertisers to small and medium size businesses.
its user base being attractive to advertisers, its ability to derive better demographic and other information from users,
the acceptance of IPTV by advertisers as an advertising medium, its ability to transition and expand into other forms
of advertising, competition for advertising funds from other media and changes in the advertising industry and
economy generally. JumpTV will compete directly for audiences and advertising revenue with other Internet video
broadcasters, direct broadcast satellite television providers and digital and traditional cable providers, some of which
matintain longstanding relationships with advertisers and possess greater resources than JumpTV.

Advertising is a discretionary business expense for many business organizations and industries.
Consequently, a potential slowdown in the economies or in a particular business sector that represents a significant
share of JumpTV's advertising revenue, could adversely affect JumpTV’s advertising revenue and results of
operations. In addition, advertising on the Internet may fall out of favour with advertisers. JumpTV's expense levels
are based in part on expectations of fulure revenue. JumpTV may be unable to adjust spending quickly enough to
compensate for any uncxpected revenue shortfall.

The sources of Internet advertising revenues are changing and as a result, JumpT)V must adapt to the needs of a
changing mix of advertisers to maximize advertising revenue.

The sources of Internet advertising revenues are shifting from Internet companies to companics in more
traditional lines of business. These advertisers often have substantiaily different requirements and expectations than
Internet companies with respect to advertising programs, In addition, companies in more traditional lines of business
have only recently begun fo increase their aggregate commitments to Internet advertising. JumpTV’s advertising
revenucs and results of operations could be adversely affected if JumpTV is unsuccessful in adapting to the needs of
the changing mix of advertisers on the Internet.

In addition, JumpTV’s revenue model may become increasingly supported by advertising revenues in
response to competition or in an atiempt (o maximize long-term revenues. There can be no assurances that JumpTV
would be successful in sustaining an advertising based revenue model if it were to switch from its current
subscription based revenue model,
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Decreases or delays in advertising spending due to general economic downturns could harm JumpTV's ability to
generate advertising reventue.

Expenditures by advertisers tend to be cyclical. reflecting overall economic conditions as well as budgeting
and buying patterns. The overall market for advertising, including lnternet advertising, has periodically been
characterized by soft demand and the reduction of marketing and advertising budgets, or the delay in spending of
budgeted resources. As a result, advertising spending may decrease. The decrease in or delay of advertising
spending could reduce JumpTV's future revenue and negatively impact its business, tinancial condition and results
of operations.

JumpTV may be unable to manage rapidly expanding operations.

JumpTV is continuing to grow and diversify its business both domestically and internationally. As a result,
JumpTV will need to expand and adapt its operational infrastructure and increase the number of personnel in certain
areas. 1f JumpTV is unable to manage its growth effectively, it could have a material adverse effect on JumpTV's
business, financial condition and results of operations. To manage growth cffectively, JumpTV must, among other
things, continue to develop its internal and external sales forces, the JumpTV Delivery Infrastructure capability, its
customer service operations and its information systems and maintain its relationships with channel partners.
JumpTV will also need to continue to expand, train and manage its employee base, and JumpTV’s management
must assume even greater levels of responsibility. [f JumpTV is unable to manage growth effectively, it may
experience a decrease in subscriber growth and an increase in subscriber Churn, which could have a material
adverse effect on ;JumpTV's financial condition, profitability and cash flows.

Acquisitions and sirategic invesiments could adversely affect JumpTV's aperations and resuit in unanticipated
liabilities.

JumpTV may in the future acquire or make strategic investments in a number of companies, including through
joint ventures. Such transactions may result in dilutive issuances of equity securities. use of cash resources,
incurrence of debt and amortization of expenses related to intangible assets. JumpTV’s acquisitions and strategic

. investments would be accompanied by a number of risks, including:

»  the difficulty of assimilaling operations and personnel of acquired companies into JumpTV's operations;

+  the potential disruption of ongoing business and distraction of management;

« additional operating losses and expenses of the businesses acquired or in which JumpTV invests;

« the difficulty of integrating acquired technology and nghls into JumpTV’s services and unanticipated
expenses related to such integration;

= the potential for patent and trademark infringement claims against the acquired company;

« the impairment of relationships with customers and partners of the companies JumpTV acquired or in
JumpTV’s customers and partners as a result of the integration of acquired operations;

« the impairment of relationships with emplovees of the acquired companies or JumpTV's employees as a
result of integration of new management personnel;

« the difficulty of integrating the acquired company’s accounting, management information, human resources
and other administrative systems;

= in the case of foreign acquisitions, uncertainty regarding foreign laws and regulations and difficuity
integrating operations and systems as a result of cultural, systems and operational differences; and

+ the impact of known potential liabilities or unknown liabilities associated with the companies JumpTV
acquires or in which it invests.

JumpTV’s faiture in addressing such risks in connection with future acquisitions and strategic investments
could prevent JumpTV from realizing the anticipated benefits of such acquisitions or investments. causing it Lo incur
unanticipated liabilities and harm JumpT'V*s business generally.
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JumpTV's business depends on the continued growth and maintenance of the [nternel infrastruciure.

The success and the availability of Internet-based products and services depends in part upon the continued
growth and maintenance of the Internet infrastructure itself, including its protocols, architecture, network backbone,
data capacity and sccurity. Spam, viruses, worms, spyware, denial of service attacks and other acts of malice may
affect not only the Internet’s speed, reliability and availability but also its continued desirability as a vehicle for
commerce. information and user engagement. If the Internet proves unable to meet the new threats and increased
demands placed upon it, JumpTV’s business plans, user and advertiser relationships., site tratlic and revenues could
be adversely affected.

There is no assurance that the current costs of Internet connections and network access will not rise with increasing
popularity of IPTV services which would adversely affect JumpT1 s business.

JumpTV relies on Internet service providers for its principle connections and network access and to stream
audio and video content 10 subscribers. As demand for IPTV services increases, ther¢ can be no assurance that
Internct service providers will continue to price their network access services on reasonable terms. The delivery of
strearmning media requires delivery of large content files and providers of network access may change their business
model and increase their prices significantly, which could slow the widespread acceptance of such services. In order
for JumpTV's media content services to be successful, there must be a reasonable price model in place to allow for
the continuous distribution of large streaming media files. JumpTV has limited or no controi over the extent o
which any of these circumstances may occur, and if network access prices rise significantly, then JumpTV's
business and operating results would likety be adversely affected.

Internet transmissions may be subject to theft and malicious attacks, which could cause JumpTV to lose subscribers
and revenue.

Like all internet transmissions, JumpTV's broadcasts may be subject {o interception and malicious altack.
Pirates may be able to obtain or rebroadcast JumpTV's programs without paying fees 10 JumpTV. The JumpTV
Delivery Infrastructure is cxposed t0 spam, viruses, worms, spyware, denial of service or other attacks by hackers
and other acts of malice. Thefl of JumpTV’s channcls or attacks on JumpTV's Delivery Infrastructure would reduce
future potential revenue and increase JumpTV's net Subscriber Acquisition Costs. [n addition, thefi of
programming from JumpTV’s competitors could increase JumpTV's own subscriber Churn rate.

Compromises of JumpTV’s security technology could alse adversely affect its ability to contract for
licenses to distribute television programming over the Internet. JumpTV uses security measures intended to make
theft of its channels more difficult. However, if JumpTV is required to upgrade or replace existing security
technology. the cost of such security upgrades or replacements could have a material adverse effect on JumpTV's
financial condition, profitability and cash flows. In addition, other itlegal methods that compromise Internct
transmissions may bc developed in the future. 1f JumpTV cannot control compromises of its channels. then its
revenue, net Subscriber Acquisition Costs, Churn and ability to contract for licenses to distribule television
programming over the [nternet could be materially adversely affected.

A bankrupicy of a third party with which JumpTV has a significant relationship could harm JumpTV's results of
operations.

In the event that any of the third parties with whom JumpTV has significant relationships. including its
channel partners and other suppliers, files a petition in or is assigned into bankruptcy or becomes insolvent, or
makes any assignment for the benefit of creditors or makes any arrangements or otherwise becomes subject to any
proceedings under applicable bankruptcy laws or insolvency laws with a trustee, or a receiver is appointed in respect
of a substantial portion of its property, or such a third party liquidates or winds up its daily operations for any reason
whatsocever, then JumpTV’s business, financial position and resulis of operations may be materially and adversely
affected.
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Rapid technological and industry changes could make JumpTV's service obsolete.

The Internet video broadeasting industry and the Internet and the vidco entertainment industries in general
are characterized by rapid technological change. frequemt new product innovations. changes in customer
requirements and expectations and evolving industry standards. There is no assurance that onc or more of the
technologies that will be utilized by JumpTV will not become obsolete or that JumpTV's services will be in demand
at the time they are offcred. If JumpTV or its suppliers are unable to keep pace with technological and industry
changes. JumpTV's business may be unsuccessful.  Products using new technologies used by JumpTV or its
suppliers, or emerging industry standards, could make technologies used by JumpTV or its suppliers obsolete. In
addition, JumpTV may face unforeseen problems in operating the JumpTV Delivery [nfrastructure that could harm
its business. JumpTV will depend on third parties to develop technologies used in key elements of Internet video
broadcasting and more advanced technologies that JumpTV may wish to use may not be available to it on
reasonable terms or in a timely manner. Further, JumpTV's compétitors may have access o technelogies not
available 10 JumpTV, which may enable its competitors to offer entertainment products of greater interest to
consumers or al more competitive costs.

JumpTV cannot assure investors that it will be able 10 enhance its current services or develop new services al
competitive prices or in a timely manner.

JumpTV’s future success depends upon its ability to enhance its current services and develop and introduce
new services that offer enhanced performance and functionality at competitive prices. JumpTV's business may be
adversely affected if new technologically advanced services that JumpTV does not ofier achieve acceptance among
customers. JumpTV’s inability. for technological or other reasons, to enhance, develop and introduce services in a
timely manner, or at all, in response to changing market conditions or customer requirements could have a material
adverse effect on JumpTV's operaling results.

Privacy concerns relating to elements of JumpTV's service could damage its reputation and deter current and
potential users from using its producis and services.

From time to time, concerns may be expressed about whether JumpTV's products and services compromise
the privacy of users and others, Coneemns about JumpTV's cellection, use or sharing of personal information or
other privacy related matlers, even if unfounded, could damage JumpTV's reputation and result in a loss of user
confidence and ultimately in a loss of users, pariners or advertisers, which could adversely affect JumpTV’s
business and operating results.

Changes in regulations or user concerns regarding privacy and protection of user data could adversely affect
JumpTV's business.

Domestic and international laws and regulations may govern the collection, use. sharing and sccurity of
data that lumpTV receives from its users and channel partners. In addition, JumpTV has its own privacy policies
and practices concerning the collection, use and disclosure of user data. Any failure, or perceived failure, by
JumpTV to comply with its privacy policies or with any data-related consent orders, or with domestic or
internationai privacy-related laws and regulations could result in proceedings or actions against JumpTV by
governmental entities or others, which could potentially have an adverse effect on JumpTV’s business.

There are a large number of legislative proposals pending before domestic and foreign governments
concerning privacy issues related to Internet-based business. It is not possible to predict whether or when such
legislation may be adopted. Certain proposals, if adopted, could impose requirements that may result in a decrease in
JumpTV’s user registrations and revenues. In addition, there is uncertainty in the interpretation and application of
user data protection laws. These laws may be interpreted and applied inconsistently from country to country and
inconsistently with JumpTV's current data prolection policies and practices. Complying with these varying
international requirements could cause JumpTV to incur substantial costs or requlrc it to change its business
practices in a manner adverse (o its business.




JumpTV mav have exposure to greater than anticipated tax liabilities.

JumpTV is subject 1o income taxes and non-income taxes in a variety of jurisdictions and its tax structure is
subject to review by both domestic and foreign taxation authorities. The determination of its world-wide provision
for income taxes and other tax liabilities requires significant judgment and, in the ordinary course of its business,
there are many transactions and calculations where the ultimate tax determinatien is uncertain. Although JumpTV
believes that ils estimates are reasonable, the ultimate tax outcome may differ from the amounts recorded on
JumpTV's consotidated financial statements and may materially affect JumpTV's financial results in the period or
periods for which such determination is made.

JumpTV relies on insurance to mitigate certain risks and 1o the extent the cost of insurance increases or JumpTV is
unable or chooses not to maintain sufficient insurance, its operating results may be adversely affected.

JumpTV contracts for insurance to cover certain potential risks and liabilities. In the current environment,
insurance companics are increasingly specific about what they will and will not insure. It is possible that JumpTV
may not be able to get enough insurance to meet its needs, may have to pay very high prices for the coverage or may
not be able 1o acquire any insurance for certain types of business risk. In addition, JumpTV has in the past and may
in the future choose not to obtain insurance for certain risks facing its business. This could leave JumpTV exposed
1o potential claims. If JumpTV was found liable for a significant claim in the future, its operating results could be
ncgatively impacted. Also, to the extent the cost of maintaining insurance increases, its operating results will be
negatively affected.

JumpTV has operated during periods in which it was not covered by adequate insurance. JumpTV is
therefore exposed to the risk of having to finance any potential claims against JumpTV relating to the periods in
which it was not covered. In addition, several of JumpTV’s operating agreements contain covenants that require
JumpTV 10 maintain a specified type and/or amount of insurance. JumpTV is in technical breach of these
agreemcents by nol having carried insurance as required under these covenants during particular periods and there is
a risk that such agreements are terminabie as a result of JumpTV's breach of the materiat terms thereof.

JumpTV is subject to foreign business, political and economic disruption risks.

JumpTYV contracts with various entities from around the world, inctuding in respect of the acquisition of the
Intemet distribution rights to the channels. As a result, JumpTV is exposed to foreign business, political and
economic risks, which could adversely affect JumpTV’s financial position and results of operations, including: (i)
difficulties in managing channel partner relationships from outside of a channel partner’s jurisdiction; (ii) political
and economic instability, including international tension in frag. Korea, Syria, and Sudan; (iii) less developed
infrastructures in newly industrializing countries; (iv) susceptibility to interruption of channel feeds in forcign arcas
due to war, terrorist attacks, medical epidemics, changes in political regimes and general interest rate and currency
instability; (v} exposure to possible litigation or claims in foreign jurisdictions; and (vi) compeltition from foreign-
based IPTV providers and the existence of protectionist laws and business practices that favour such providers.

Liability risk refating to the nature and/or tvpe of content that JumpTV rebroadcasts over the Internet.

JumpTV may be liable, or atleged to be liable to third parties, if the content that it rebroadcasts is found to
be obscene, indecent or defamatory. Any alleged liability could harm JumpTV's business by demaging its
reputation, requiring JumpTV to incur legal costs in defense, exposing JumpTV o awards of damages and costs and
diverting management's attention which could have an adverse effect on JumpTV's business, results of operations
and financial condition.
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Risk Factors Related to Regulatory Matters
Operating in Foreign Jurisdictions

The Company’s current and future development opportunities partly relate to geographical areas outside of
Canada. There are a number of risks inherent in international business activitics, including government policies
concerning the import and export of goods and services, costs of localizing products and subcontractors in foreign
countries, costs associated with the use of foreign agents, potentially adverse tax consequences. limits on repatriation of
camings, the burdens of complying with a wide variety of foreign laws, nationalization and possible social. labour,
political and economic instability. There can be no assurance that such risks will not adversely affect the Company's
business, financial condition and results of operations.

Furthermore. a portion of the Company's expenditures and revenues will be in currencies other than the
Canadian dollar. The Company's foreign exchange exposure may change over time with changes in the geographic mix
of its business activities. Foreign currencies may be unfavourably impacted by global developments. country-specific
cvents and many other factors. As a result, the Company's future results may be adversely affected by significant
foreign exchange fluctuations. , :

JumpTV' is subject to government regulation of the Internet, the impact of which is difficult to predict.

There arc currently few laws or regulations directly applicable to the Internet. The application of existing
laws and regulations to JumpTV relating to issues such as user privacy, defamation, pricing, advertising, taxation,
promotions. consumer protection, content regulation, quality of products and services, and intellectual property
ownership and infringement can be unclear. In addition, JumpTV will also be subject 10 new laws and regulations
directly applicable to its activitics. Any cxisting or new legislation applicable to JumpTV couid expose it to
substantial liability, including significant expenses necessary to comply with such laws and regulations. and dampen
the growth in use of the Internet.

Changes in applicable regulatory requiremenis could have significant adverse effects on JumpT1's business.

An important factor in achieving any sustained profitability for JumpTV will be its ability to maintain
Internet broadeasting rights in respect of its channels. Television broadcasting rights are subject to significant
regulatory oversight in many of the jurisdictions from which JumpTV's channels originate or into which JumpTV
transmits its channels. There is a risk that Internet broadcasting rights to the channels, or the provision of Internet
content gencerally, could become subject to these broadceasting regulations or to future government regulation in the
jurisdictions from which the channcls originate or in the jurisdictions into which JumpTV transmits its channcls.
Currently. JumpTV may fall within the statutory definition of a multichanne! video program distributor (*MVPD"),
making it subject to the provisions of the Communications Act of 1934 of the United States, as amended and Federal
Communications Commission {“FCC") regulations applicable to MVPDs. However, the FCC has not ruled whether
Internet distribution services are MVPDs, and as such, the Board of Directors do not consider that the statutory and
regutatory requirements of MVPDs apply to the Company. If JumpTV were found to be an MVPD, JumpTV would
be required to scramble any sexually explicit programming it distributed, close caption programs it offered
subscribers and be subject to the. FCC's equal employment opportunity rules but would not be subject to licensing.
rate regulation or be required to secure approval before commencing service.

In addition, JumpTV itself could become subject to significant regulation by the Canadian Radio-television
and Telecommunications Commission (the “CRTC”) as a Canadian company providing video broadcasting services.
Depending upon the circumstances, non-compliance with legislation or regulations promulgated by applicable
regulatory authorities could result in a significant adverse effect on JumpTV's business, financial condition and
results of operations, including the suspension or revocation of any licenses or registrations, the termination or loss
of contracts or rights to distribute television programming over the Internet, a reduction in the amount of channels
and other services available to the subscribers, or the imposition of contractual damages, civil fines or criminal
penalties.
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Governments and regulatory authorities in many jurisdictions regularly review their broadcasting rules and
policies, including the application of those rules and policies to new and emerging media. Proposed amendments to
the European Union’s Television without Froatiers Directive, if adopted in their present form, could result in the
pravision of subscription television program services over the Internct in the United Kingdom and other European
Union member countries becoming subject to regulation, including a licensing requirement. Whether JumpTV
would be subject to such requirements, if adopted in their present form, is unclear. In Canada, the CRTC has
recently announced a review of the future environment for the broadcasting system in Canada. including the effect
of new media. While JumpTV is not aware of any proposed regulatory initiatives affecting IPTV in any of the
jurisdictions in which its subscribers reside, there can be no assurance that television broadcasting regulations will
not be amended in the future in a manner that requires JumpTV 10 be licensed in particular jurisdictions in order to
continue broadcasting its channels to subscribers in those jurisdictions or which otherwisc affects its operations in a
materially adverse manner.

JumpTV may not be aware of certain foreign government regulations.

Bcecause regulatory schemes vary by country, JumpTV may presently be subject 1o regulations in forcign
countries of which it is not presently aware. If that were to be the case, then JumpTV could be subject to sanctions
by a foreign government that could materially adversely affect its ability to broadcast content from channel partners
in that country or to subscribers in that country. JumpTV cannot guarantee that any current regulatory approvals
hetd by JumpTV are, or will remain, sufficient in the view of foreign regulatory authorities, or that necessary
approvals, whether additionat or otherwise, will be granted on a timely basis or at all, in all jurisdictions in which
JumpTV has channel partners or subscribers, or that applicable restrictions in those jurisdictions will not be unduly
burdensome. The failure to obtain the authorizations necessary to acquire or distribute television programming over
the Internct internationally could have a material adverse effect on JumpTV’s ability to generate revenue and on its
overall competitive position. -

JumpTYV, its subscribers and channel partners and other parties with which JumpTV does business may be
required to hold authorizations in the countries in which they provide or receive services, as the case may be.
Because regulations in each country are different, JumpTV may not be aware if some of its subscribers or channel
partners or companies with which JumpTV does business, do not hold the requisite licenses and approvals.

JumpTV may be subject to legal liability for online services.

The law relating to the liability of providers of anline services for the activities of their users is currently
unsettled both domestically and internationally. Potential claims could be brought against JumpTV for defamation.
negligence, copyright or trademark infringement, unlawful activity, tort, including personal injury, fraud. or other
theories based on the nature and content of information that JumpTV provides, links to or that may be posted online.
It is also possible that, if any information provided directly by JumpTV contains errors or is otherwise negligently
provided to users, third parties could make claims against JumpTV. Investigating and defending any of these types
of claims is expensive, even 1o the extent that the claims are without merit or do not ultimately result in liability.
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Critical Accounting Estimates

JumpTV's discussion and analysis of its financial condition and results of operations is based upon the
Company's consolidated financial statements. which have been prepared in accordance with Canadian GAAP.

The preparation of these consolidated financial statements requires the Company to make estimates and
judgments that affect the reported amount of assets, liabilities, revenues and expenses, and related disclosure of
contingent assets and fiabilities. On an ongoing basis, the Company evaluates its estimates. including those related to
the determination of the useful lives of long-lived assets, allocation of the purchase price for acquisitions and the
assumptions used in determining the fair value of stock options and warrants. JumpTV bases its estimates on
historical experience and on various other assumptions that JumpTV believes to be reasonable under the circumstances,
the results of which form the basis for making judgments about the carrying value of assets and liabilities that are not
readily apparent from other sources. Because this can vary in each situation, actual results may differ from these
estimates under different assumptions or conditions.

The preparation of consolidated financial statements in conformity with Canadian GAAR requires
management to make estimatcs and judgements that affect the reported amounts of asscts and liabilities and the
disclosurc of contingent assets and liabilities at the date of the consolidated financial statements and the reporicd
amounts of revenue and expenses during the reporting period. Actual results could differ from those estimates.
Significant estimates made by management include the detcrmination of the useful lives of long-lived assets,
aliocation of the purchase price for acquisitions and the assumptions used in determining the fair value of stock
options and warrants. On an ongoing basis, management reviews its estimates 1o ensure they appropriately reflect
changes in the Company's business and new information as it becomes available. If historical experience and other
factors used by management to make these estimates do not reasonably reflect future actual results, the Company's
financial position and results of operations could be materially impacted

The Company’s significant accounting policies are included in Note 2 to the consolidated financial statements.
Cenain of these policies involve critical accounting estimates because they require the Company 1o make judgments
about matters that are inherently uncertain and because of the likelihood that materially different amounts could be
reported if different assumptions were used. The following section discusses the critical accounting estimates and
assumplions that the Company has made that are reflected in the amounts reported in the consolidated financial
statcrents.
Revenue Recognition

The Company recognizes revenue from subscribers when the following conditions have been met:

«  persuasive evidence of an arrangement exists;

*  delivery has occurred,

+  the price is fixed or determinable; and

+  collectibility is reasonably assured.

Revenue is recorded net of refunds and volume discounts related to channel bundling. Revenue is considered
carned as the period of service related to the customer billing or payment received in advance elapses. JumpTV defers

the portion of subscription revenue for which the services have not been completely rendered until such time that the
Company determines that the services have been rendered.

30




Stock-based compensation and other stock-based payments

The Company accounts for al! stock options and warrants using a fair value-based method. The fair value
of each stock option and warrant granted is estimated on the date of the grant using the Black-Scholes option
pricing model and the related stock-based compensation expense is recognized over the vesting period. The
offsetting entry is an increase 1o contributed surplus for an amount equal to the stock-based compensation expense
related to the issuance of stock options. Upon exercise. the proceeds of the options and warrants together with the
fair value recorded in contributed surplus are reclassified to share capital.

Stock appreciation rights give the holder the right to elect to cither receive cash in an amount cqual to the
excess of the quoted markel price over the stock appreciation right price or to receive common shares equal 1o the
fair value of the common shares less the exercise price divided by the market value of the common shares from
treasury or receive common shares by making a cash payment equal to the exercise price. The Board of Directors
has discretionary authority 10 accept or reject a cash payment request in whole or in part. Stock-based compensation
cxpense is calculated as the amount by which the quoted market price exceeds the option price with ongoing
measurcment of the outstanding hability. The lability is entitled accrued stock appreciation rights and is classified
as a current liability on the consolidated balance sheets. If the holder elects to purchase common shares, the liability
is credited to contributed surplus.

Restricted share units give the holder the right to one cormmon share for each vested restricted share plan
unit. These awards vest an a monthly basis over the vesting period which is four years. Stock-based compensation
expense related to restricted share units is accrued over the term of the vesting period based on the expected market
value of the shares when the shares are issued, which generally coincides with the period that vesting occurs.

Goodwill and Intangibles Assets

The purchase price of an acquired company is allocated between intangible assets and the net tangible
assets of the acquired business with the residual of the purchase price recorded as goodwill. The determination of the
value of the intangible assets acquired involves certain judgments and estimates. These judgmenis can include, but
arc not limited to, the cash flows thal an asset is expected to generate in the future and the appropriate weighted
average cost of capital.

As at December 31, 2006 goodwill totaled $102,069 and the identifiable intangible assets totaled
$312.140. The Company assesses the impairment of goodwill and identifiable intangible assets annually, or more
often if events or changes in circumstances indicate that the carrving value may not be recoverable.

Amortization Policies and Useful Lives

The Company amortizes the cost of property, plant and equipment and intangible assets over the cstimated
useful service lives of the items. The determinations of estimated useful lives of these long-lived assets involve
considerable judgment. In determining these estimates, the Company lakes into account industry trends and company
specific factors including changing technologies and expectations for the in-service period of these assets. On an annual
basis, the Company reassesses its existing estimates of useful lives to ensure they match the anticipated life of the
technology from a revenue producing perspective. If technotogical change happens more quickly than anticipated. the
Company might have to shorten the estimated life of certain equipment which could result in higher amortization
expense in future periods or an impairment charge 10 write down the value of equipment.

Controls and Procedures

As required by Multilateral Instrument 52-109 — Certification of Disclosure in Issuers’ Annual and Interim
Filings issued by the Canadian Securities Administrators, JampTV's Chief Executive Officer and Chief Financial
Officer have made certain certifications related to the information in JumpTV's annual tilings (as defined by
Multilateral Instrument 52-109) with the provincial securities regulators.
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Evaluation of Disclosure Controls and Procedures

As pant of the Form 32-109 certification, the Chief Executive Officer and Chief Financial Officer must
certify that they are responsible for establishing and maintaining disclosure controls and proccdures and have
designed such disclosure controls and procedures {or caused such disclosure controls and procedures to be designed
under their supervision) lo provide reasonable assurance thal material information with respect to JumpTV,
including its consolidated subsidiaries, is made known to them and that they have evaluated the effectiveness of
JumpTV's disclosure controls and procedures as of the end of the period covered by these annuat filings. Disclosure
- controls and procedures ensure that information required to be disclosed by JumpTV in the reports that it files or
submits to the provincial securilies regulators is recorded, processed, summarized and reported, within the time
periods required. JumpTV has adopted or formalized such controls and procedures as it believes are necessary and
consistent with its business and internal management and supervisory practices.

The Company's Chief Executive Officer and Chief Financial Qfficer, after evaluating the effectiveness of
the Company's disclosure controls and procedures (as defined in Multilateral Instrument 52-109). have concluded
that, as of December 31, 2006, the Company’s disclosure controls and procedures are effective.

Management's annual report on internal control aver financial reporting

As part of the Form 52-109 certification, the Chief Executive Officer and Chief Financial Officer must also
certify that they are responsible for establishing and maintaining internal control over financial reporting and have
designed such internal control over financial reporting (or caused such internal control over financial reporting to be
designed under their supervision). The Company's internal control over financial reporting includes those potlicies
and procedures that: (i) pertain to the maintenance of records that, in reasonable detail, accurately and fairly reflect
the transactions with respect to JumpTV's assets; (ji) provide reasonable assurance that transactions are recorded as
necessary to permit preparation of financial statements in accordance with generally accepted accounting principles,
and that the Company's receipts and expenditures are being made only in accordance with the authorizations of the
Company's management and directors; and (iii) provide reasonable assurance regarding prevention or timely
detection of unauthorized acquisition, use or disposition of assets that could have a material effect on the Company's
financial statements.

The Company's Chief Executive Officer and Chief Financial Officer have concluded that, as at December
31, 2006, the Company has designed such internal control over financial reporting (as defined in Multilateral
Instrument 52-109) o provide reasonable assurance regarding the reliability of financial reporting and the
preparation of financial statements for external purposes in accordance with Canadian GAAP. The Company is
satisfied with the design effectiveness of its internal controls over financial reporting. During the fourth quarter of
2006, the Company’s internal controls detected certain immaterial expense errors and the Company is, as a result,
conducting further review of the errors and lesting to determine if anv improvements in internal controls are
advisable.

Management identified the following deficiencies in our control cnvironment based on the criteria
established in the Committee of Sponsoring Organizations of the Treadway Commission ("COSQ") framework:

* The Audit Committee of the Board of Directors of JumpTV did not meet the independence
requirements of National Instrument 52-110.

*  The Board of Directors of JumpTV did not meet the independence requirements of National
Policy 58-201. '

Subsequent to December 31, 2006, but prior to the issuance of this MD&A, the Company reconstituted its
Audit Committee to comply with the independence requirements of National Instrument 52-110.
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Changes in internal controls over financial reporting

There were no changes in the Company's internal controls over financial reporting that occurred during
fiscal 2006 that have materially atfected, or are reasonably likely to materially atfect, the Company’s internal control
over financial reporting.

The design of any system of internal controls and procedures is based in part upon certain assumptions
about the likelihood of certain events. There can be no assurance that any design will succeed in achieving its stated
goals under all potential future conditions, regardless of how remole.

Financial Instruments

The Company’'s (inancial instruments are comprised of cash and cash equivalents, other receivables,
deposits, accounts payable and other accrued liabilities, a bank loan, amounts due to related parties, accrued license
fees, accrued professtonal fees, accrued stock appreciation rights and deferred revenue,

Fair valuc of financial instruments

Fair value of a financial instrument is defined as the amount for which the instrument could be exchanged
in a current transaction between willing parties. The estimated fair value of cur financial instruments approximates
their carrying value due to the short maturity term of these financial instruments.

Risks associated with financial instruments
(1} Currency risk

The Company's activities which result in exposure to fluctuations in foreign exchange rates consist of its
customer billings being in U.S. doltars and the majority of expenses being paid in foreign currencies. The Company
does not use derivative financial instruments to reduce its currency risk.

. (ii) Supplierrisk

For the year ended December 31, 2006, approximatety 30% (nine months ended December 31, 2005 - 40%)
of channet license {ees were paid to two channel partners.

(iii} Interest rate risk
The Company is exposed to interest rate risk on its invested cash and cash equivalents and its bank loan.

The interest rales on these instruments are based on the bank's prime rate and therefore are subject to change with
the market. The Company does not use derivative financial instruments to reduce its interest rate risk.
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Liquidity and Capital Resources

Prior to August 10, 2006, JumpTV had funded its operations through previous private placements of equity
securities. The funds generated from these private placements were primarily used for working capital purposes.
On August 10. 2006, the Company completed an IPO of 13,273,500 common shares for net proceeds of $55,630.291
including the exercise of the underwriters' over-allotment option,

The Company’s final prospectus dated August 1. 2006 stated that the net expected proceeds of Cdn $55 million were
10 be allocated to the following purposes:

. $5.9 million (Cdn 37 million} to fund the continued roll-out of the JumpTV Delivery
Infrastructure;

. $8.4 million (Cdn $10 million) to fund further investment in product development and technology;

. $16.8 million (Cdn $20 million) to fund JumpTV's subscriber acquisition strategy; and

. the balance to fund general corporate expenditures.

As of December 31, 2006. the Company’s spending from the IPO proceeds was as follows:

. $2.0 million to fund the continued rofl-out of the JumpTV Delivery Infrastructure;
. $2.7 million to fund further investment in product development and technology;

. $0.9 million to fund JumpTV's subscriber acquisition strategy; and

. $6.0 million to fund general corporate expenditures

On February 23, 2007, the Company issued 13,043,479 common shares for total procceds of approximately
$101.000.000 (approximatety Cdn$117,000,000). The net proceeds of this offering of securities are estimated to be
approximately $93.000.000. net of the estimated offering expenses and underwriters' fees.

The net proceeds from this offering will be used primarily to fund the continued roll-out of the JumpTV
delivery infrastructure, to fund further investment in product development and technology, to fund JumpTV's
subscriber acquisition strategy as well as to fund general corporate expenditures and working capital requirements of
JumpTV's business including possible acquisitions. In keeping with its overall strategy, the Company is currently
evaluating various potential acquisition opportunities. If agreement on one or more acquisition transactions is
reached, all or a portion of the net proceeds of the offering may be re-allocated (o effect such acquisitions.
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Summary Balance Sheet Data:

Current Assets

Cash and cash equivalents ...............
Short-term INVEStMENIS ........oviiriier e iieicvieneens,
Other receivables ......................... e
Prepaid expenses and deposits ..........

Total current assets

Current Liabilities

Accounts payable and accrued liabilities .................. . ...

Bank loan

Current portion of accrued license fees

Accrued professional fees ...
Accrued stock appreciation rights ......

Deferred revenue

Total current liabilities

Working capital ratio

Duetorelated parties .............oooiviiiiiiiii

December 31,

December 31,

2006 2005
$ $
21,936,878 5,475,052
28,115,378 -
723,621 78,309
1,178,119 14,812
51,953,996 5,568,173
3,950,284 1,008,845
1,287,150 -
14,676 138,323
106,916 79,592
371,782 195,592
1,087,760 -
205,314 56,268
61,800 16,800
7,085,682 1,495,420
7.33 3.72

Contractua!l Obligations and other commitments

The following table summarizes the Company’s contractual commitments as at December 31, 2006, and
the eftect those commitments are expected to have on liquidity and cash flow in future periods:

Payments Due by Period

Contractual Commitments Less than 1 Year 1-3 Years 3-5 Years Affter 5 Years Total
Operating leases (1) $ 1,585,172 $ 1,631,733 $ 1.467.054 ¥ 282,628 $ 4.966.587
Marketing and license Iees (2) 910,194 1,591,024 208.500 - 2,709,718
Total $ 2.495,366 $ 3,222,757 $ 1.675,554 $ 282,628 $ 7,676,305
(1) The Company has entered inlo operating leasc agreements for premises as well as certain

hardware and infrastructure equipment. See Note 12 in the consolidated financial statements for
additional details.

(2) The Company has entered into agreements with channel partners and a co-marketing partner
wilh marketing fee and content license fee commitments.
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As at December 31, 2006, the Company has the following outstanding letters of credit:

(i) $300,000 to secure the Company's obligations under an agreement entered into with an equipment
financing company as described below (the "Equipment Lease”). The Equipment Lease. dated July 27,
2006, provides for an uncommitted leasing facility allowing the Company 1o purchase up to $630,000
worth of equipment which the Company will be obligated to repay by way of monthly payments. As at
December 31, 2006 the Company has drawn upon $226,141 (Cdn$255,743) under this facility through
equipment purchases.

(i} $375.000 to secure the Company's obligations under certain corporate credit card accounts.
The‘Company also has a $1.287,150 (Cdn $1,500,000) credit facilitv with a Canadian chartered bank which
has been fully drawn upon as of December 31, 2006. Subsequent 1o December 31, 2006, this loan has been fully
repaid.

Comparative Summarized Cash Flows

Year ended, Nine months ended
December 31, December 31,
Selected Consolidated Cash Flow Data . 2006 2005
Cash flows used in operating activities s (19,821,454) 3 (3,335,676}
Cash flows used in investing activities b (29.706,587) 3 (269.525)
Cash flows provided by financing activities 3 65,989,867 5 7,969,683

Operating Activities

Cash used in operating activities for the vear ended December 31, 2006 was $19,821,454. Changes in net
cash used in operating activitics reflect the following:

* net loss for the period of $25.597.096 for the vear then ended;

¢ non-cash items adjusted to net loss in the amount of $4,526,437, which primarily rclates 1o stock-based
compensation; and

* 2 positive nct change in operating assets and liabilities of $1,249,205.

Investing Activities

Cash used in investing activities for the year ended December 31, 2006 was $29,706,587. The primary use
of these funds was for the purchase of shori-term investments and for capital expenditures primarily relating to
equipment for JumpTV's delivery infrastructure. Also included in investing activities is the net cash consideration
paid for the acquisition of HVMedia, Limited. The Company recorded goodwill and amortizable intangible assets in
the amount of $460,069 as a result of this acquisition. See Note 3 of the consolidated financial statements for
additional details.
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A summary of JumpTV's equipment. including delivery infrastructure equipment (at original cost) is as
follows:

Property, plant and equipment

December 31, December 31,
2006 2005

COmMPUIEr EQUIPIMEHL «.eeetniiniin et ieeeer et e es e e aeb e e e s s aiiaan s 5 507,217 3 225,459
Infrastructure QUIPMENT ... ..ovnirier e a s e 773.198 220.433
Computer SOfIWAIE ....o.vuirin ittt e e e e et r s 169.614 23,099
Furniture and FIXIURES ... .o oottt e 124,683 18,130
Leaschold Improvements ..........c.ooviiiii i e 58.386 -

$ 1,633.098 $ 487,121

Financing Activities

Cash provided by financing activities was $65,989,867 for the year ended December 31, 2006. This
primarily refiects net proceeds raised from the IPO in the amount of $55,630,291 including the exercisc of the
underwriters’ over-allotment option.

In the future, JumpTV expects that it will continue to use its cash resources to fund working capital for
losses generated by its operations, as it continues to invest in its delivery infrastructure. product development and
subscriber acquisition strategy. The Company beliteves existing cash, cash equivalents and short-term invesiments
will be sufficient to satisfy normal working capital ngeds and capital expenditures for at least the next twelve
months. However, the Company may sell additional equity securities to further enhance its liquidity position and
the sale of additional equity securities could result in dilution to its sharcholders.
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. Off-Balance Sheet Arrangements
The Company does not have any “off-balance sheet™ arrangements as of December 31, 2006.

Related Party Transactions

The Company has entered into certain transactions and agreements in the normal course of operations with
certain of its related parties as follows:

[i] Patstar Inc.

On occasion, Patstar Inc., a company controlled by the Company's current Chief Executive Officer and
Chairman of JumpTV, receives reimbursement of expenditures incurred on behalf of JumpTV or by employees
of JumpTV. The nature of these reimbursements relates to expenses that the Company has incurred in the
normal course of business. The balances owing to Paistar Inc, refated to these reimbursements outstanding as at
December 31, 2006 and December 31, 2003 were $14,676 and $138,323, respectively. [n addition, for the year
ended December 31, 2006 and for the nine months ended December 31, 2005, included in the Company's
selling, general and administrative expenses was rent expense of $47.818 and $42.416, respectively, that was
paid to Patstar inc. for the use of office space. All reimbursements and rent expense are recorded at the
exchange amount.

[ii] Other related party transactions

On May 20, 2005, the Company entered into a consufting agreement for ongoing business and operations
related to online television broadcasting with the former Chief Executive Officer of the Company for a term of
four vears ending May 20, 2009 at a cost of $150,000 per year with an annual bonus payable in cash and/or
options at the sole discretion of the Company. During the year ended December 31, 2006, the Company paid

. and expensed $75,000 related 1o this consulling agreement (nine months ended December 31, 2005 — $87.500)
which is included within selling, general and administrative expenses. On January 24, 2006. this consulting
agreement was terminated and the Company paid a termination fee of $162,000 which is also included in
selling, general and administrative expenses for the year ended December 31, 2006.

During the nine months ended December 31, 2005, the Company paid and expensed $950,000, regarding a
bandwidth settlement, 0 a company ¢wned by the former Chiel Executive Officer of the Company. The
expense is included in direct broadcast operating costs for the nine months ended December 31, 2005,

As at December 31, 2003, a coniract with one of the Company's bandwidth and Internet hosting service
providers was held with a company controlled by the President of the Company. All amounts paid to this
bandwidth and Internet hosting service provider were paid directly by the Company to the service provider and
such amounts are included in direct broadcast operating costs. During the year ended December 31, 2006, this
contract was transferred to JumpT'V from a company controlled by the President of the Company.

Outstanding Share Data
The Company has total common shares outstanding as at March 22, 2007 of 48,465,185. In addition, the

Company has 6,235,143 outstanding options, warrants and stock appreciation rights which are each exchangeable
for one common share upon exercise.
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MANAGEMENT’S DISCUSSION AND ANALYSIS OF
FINANCIAL CONDITION AND RESULTS OF OPERATIONS

The following Management's Discussion & Analysis (“MD&A") of JumpTV Inc’s (the “Company” or

“JumpTV™} financial condition and results of operations should be read in conjunction with the selected financial
information and JumpTV's unandited consolidated interim financial staiemenis and accompanying notes for the
three and nine months ended September 30, 2006 and 2003. as well as the annual MD&A and audited cansolidated
financial statements and accompanying notes for the nine months ended December 31, 2003 and years ended
March 31. 2005 and 2004 contained in the Company’s final prospectus (“Final Prospectus”) dated August 1. 2006
on www.sedar.com. The unaudited interim consolidated financial statements and accompanying notes for the three
and nine months ended September 30, 2006 and 2005 have been prepared in accordance with Canadian generally
accepted accounting principles ("GAAP ") for preparation of interim financial information. All dollar amounts are
in ULS. dollars unless stated otherwise,

JumpTV is a public company incorporated under the Canadian Business Corporations Act and its shares are
listed on the Toronto Stock Exchange (“TSX") and Alternative Investment Market (“AIM") on the London Stock
Exchange as of August 10, 2006. Additional information relating 1o the Company can be Jound on SEDAR at
vww. sedar.com and the Company 's website at www jumpiv.com.

This MD&A contains certain forward-looking statements, which reflect Managemen!l’s expectations regarding
the Company's growth, results of operations, performance and business prospects and opportunities.

Statements about the Company's future plans and intentions, results, levels of activity, performance, goals or
achievements or other future events constitute forward-looking siatements. Wherever possible, words such as
"may,"” "will," “should” "could" "expeci” “plan" “intend,” “anticipate,” "believe,” “estimate,” "predict.” ar
“notential” or the negative or other variations of these words, or similar words or phrases, have been used to
identify these forward-looking statements. These statements reflect Management's current beliefs and are based on

information currently available to Management.

Forward-looking statements involve significant risk, unceriainties and assumptions. Many Jactors could cause
actual results, performance or achievemenis to differ materially from the results discussed or implied in the
forward-looking statements. These factors should be considered carefully and readers should nat place undue
reliance on the forward-looking statemenis. Although the forward-looking statements contained in this MD&A are
based upon whai Management believes 1o be reasonable assumptions, the Company cannot assure readers that
actual results will be consistent with these forward-locking statements. These forward-looking statements are made
as of the date of this MD&A, and the Company assumes no obligation to update or revise them to reflect new evenis
or circumstances. Many factors could cause the actual results, performance or achievemenis that may be expressed
or implied by such forward-looking statements, including: general economic and market segment conditions.
competitor activity, product capability and acceptance, international risk and currency exchange rates and
technology changes. More detailed assessment of the risks that could cause actual results to materially differ from
current expectations is contained in the “Risk Assessment” section included in the final prospectus posted on August
1, 2006 on www.sedar.conm.




SELECTED CONSOLIDATED FINANCIAL INFORMATION

The summary consolidated financial information set out below for the three and nine months ended
September 30, 2006 and 20035 and as at September 30. 2006 has been derived from the Company's unaudited
interim consolidated financial statements and accompanying notes for the three and nine months ended September
30, 2006 and 2005 posted on www.sedar.com. The summary consolidated financial information as at December 31,
2005 has been derived from the Company's audited consolidated financial statements and accompanying notes also
posted on www sedar.com. Readers should read the following information in conjunction with those statements and

related notes

Consolidated Financial Information

Three Months Ended Nine Months Ended
September 30, September 30, September 30, September 30,
2006 2005 2006 2005
3 s $ s

Income Statement Data:
Revenue, net ......o..oiviiiiiiiiiiiiinineaens 534,671 337389 1,312,167 970,162
Direct broadcast operating costs ................ (706.102) (97.757) {1,437.113) (1,273,636}
Net loss forthe period ............ccoeviiinnl, (6,494.411) (1,086.525) (16,920,533) (2.12i,279)
Basic and diluted loss per share ................ (0.23) (0.08) (0.74) {0.20)

September 30, December 31,

2006 2005
$ b
Balance Sheet Data:
T ) I T O U PP U 57,704,568 6,149,886
Non-current liabilities ... e, 120,000 120,000
Total fiabilities ..o i e e 3,760,174 1,615,420
Share capilal ..o e e 73,536,678 9,744,084
Total shareholders’ equity ....cccoviiviiiiiiiiiinin i 53,944,394 4,534,466
Operating Information:
As of
September 30, December 31,
2006 2005
# #

SUDSCIIbBETS ..o 22,019 11,572
SUbSCIIPLONS L. 23,885 12,361
Channels signed ... ..ot e e 225 * 102

* Of JumpTV’s 225 channel partner agreements as at September 30, 2006, 219 had licensed to JumpTV the rights to
broadcast their respective linear feeds on an exclusive basis via Internet-enabied devices.
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Key Financial Measures

JumpTV measures the success of its strategics using a number of key financial measures which are outlined
below. including a discussion as o their relevance, definitions, calculation methods and undertying assumptions.

Revenue, net

Revenue, a measurement defined by GAAP, is the inflow of cash. receivables. or other consideration arising
from the sale of products or setvices. The primary source of revenue recognized to date comprises revenue earned
from subscription fees. JumpTV makes its channel partners’ live linear {ceds available, generally on a monthly
subscription basis through single-channel offerings, typically priced at $9.95. and through multi-channel packages
(“bundled” monthly pricing ranging typically from $14.95 10 $24.95). The Company’s subscribers currently pay in
U.S. dollars, generally on a monthly basis in advance, principally using credit cards. As payments are received in
advance, a proportion of monthly subscription revenue for which the services have not been completed is deferred
until the following month. :

Revenue is recorded net of refunds. Revenue is considered earned as the period of service related to the
customer billing or payment received in advance elapses.

Direct Broadcast Operating Costs

Direct broadcast operating costs include costs incurred to suppliers who provide bandwidth, co-location and
hosting, as part of the Company's network delivery infrastructure, for streaming to JumpTV subscribers in over 130
countries. Bandwidth costs vary from period to period, as they are based primarily on usage which is a non-
controllable and variablc factor. The Company purchascs bandwidth in fixed amounts and must pay for overage
related to capacity utilization over set minimums. Also included in these costs are co-location charges which relate
to infrastructure costs that are used in both signal acquisition and distribution.

Also included in direct broadcast operating costs are channel licensing costs, which represent consideration paid
to JumpTV's channel partners for Internet broadcast rights. Pursuant to the Company’s channel partner agreements,
the channe! partners generally receive a specified percentage (approximately 23% on average) of the gross
subscription revenue received each month by JumpTV from the applicable channels. A small number of channel
~ partners. primarily signed before May 20035, generally receive tees based on dollar amounts per subscriber in respect
of the applicable channels. If the Company generaies advertising revenue in future periods, then channel partners
witl be entitled to receive a specified percentage (typically 30%}) of the gross revenue generated by JumpTV for
advertiscments in respect of the applicable channels.

Amortization of the Company’s infrastructure equipment is included within direct broadcast operating costs.
Selling, General and Administrative Costs
Selling, general and administrative costs include:

*  Draws & Commissions (formerly referred to as "Success Fees") — members of the Channel and Subscriber
Acquisition Group have historically been granted payments based on business development activities.
These payments - sometimes referred to internally as "draws”, "bonuses”, "success fees" or "commissions”
(collectively referred to herein as “Draws & Commissions™) have in the past been primarily related to
individual and team efforts to secure channel partner agreements and content distribution agreements. A
small number of sales agents have fixed commission arrangements, but the vast majority of Draws &

Commissions are determined at the discretion of management;

*  Travel —relates to travel expenses primarily for the Channel and Subscriber Acquisition Group, the staff of
which travels throughout the world to sign new channel partner and content distribution agreements, and
general business travel;

s Rent — represents fees paid for leased offices located in Mississauga, Toronte, Montreal, London, Jamaica,
Dubai. New York, Jordan and Begota;




s Professional fees — comprise legal and accounting costs;

e Wages and benefits — the Company currently cmploys both full-time and part-time employees between its
Toronto and New York offices;

e Subconiracting — for various services provided by consultants, and independent contractors throughout the
world. Included in this figure are payments made to certain consulting/subcontracting entities related to
members of management who are not compensated as employees; and

e Marketing — the Company incurs expenses for both global and local marketing programs that focus on
various target ethnic communities. These initiatives include both on-line and offline marketing
expenditures.

JumpTV expects that selling, general and administrative costs will increase in the future as JumpTV incurs
additional costs related to the growth of its business and costs associated with becoming a public company,
including the costs of preparing for public reporting and implementation of a new enterprise resource planning
(“ERP™) and global accounting system. '

Stock-based Compensation

JumpTV follows the recommendations of the Canadian [nstitute of Chartered Accountants Handbook Section
3870 (*CICA 3870”), **Stock-based Compensation and Other Stock-based Payments™’. Under the standards of
CICA 3870. the fair value of ali stock options and warrants granted to employees are recorded in operations or direct
broadcast operating costs, as applicable over their vesting periods. Generally, JumpTV uses monthly vesting over
four years (1/48 per month) under the Stock Option Plan.

Prior to January 1. 2004, the CICA Handbook permitted companics to measure the compensation costs of equity
instruments issued under employee compensation plans using a fair value-based methed or other method, such as the
intrinsic value-based method. JumpTV has accounted for all stock options and warrants using the fair value-based
method.

The fair value of options and warrants are determined using the Black-Scholes option pricing model that takes
into account. as of the grant date, the exercise price, the expected life of the option. the current price of the
underlying stock and its expected volatility, expected dividends on the stock, and the risk-free interest rate over the
expected life of the option. The resulting fair value of the options and warrants are expensed on a straight-line basis
over their vesting periods. Cash consideration received from emplovees when options and warrants are exercised
and the value of options and warrants accumulated in contributed surplus is credited to share capital.

W




. Key Performance Indicators

The Company has a limited historical operating track record. The following are the key performance
indicators the Company expects to use in managing its business in the future: subscriber numbers, number of
channels, Subscriber Acquisition Costs, Churn, ARPU and average subscribers per channel.

ARPU, Churn and Subscriber Acguisition Costs

JumpTV is not aware of any uniform standards for calculating ARPU, Churn or Subscriber Acquisition
Costs and we believe that JumpTV's presentations of ARPU, Churn and Subscriber Acquisition Costs may not be
calculated consistently with other companies in the same or similar business. ARPU. Churn and Subscriber
Acquisition Costs are measures of operational performance and not measures of financial performance under GAAP.

We calculate average revenue per subscriber, or “ARPU”, by dividing total subscriber-refated revenues for
a period by JumpTV's average subscribers for that period. Average JumpTV subscribers for a period are calculated
by adding the average JumpTV subscribers for each month and dividing by the number of months in the period.
Average JumpTV subscribers for each month are calculated by adding the beginning and ending JumpTV
subscribers for the month and dividing by two.

JumpTV calculates percentage monthly subscriber turnover, or “Churn”, by dividing the number of

JumpTV subscribers who cancel service during each month by totat JumpTV subscribers as of the beginning of each
month.

JumpTV calculates Subscriber Acquisition Costs by dividing total subscriber acquisition costs incurred by
JumpTYV for a period by the number of gross new subscribers that JumpTV acquired during that period.

. Three Moanths Ended September 30, Nine Manths Ended September 30,

2006 2005 2006 2005
Average revenue per subscriber (ARPU) ... $9.43 $10.69 $9.82 $10.46
Subsceriber Acquisition Costs (SAC) .......... $£21.80 $3.19 $22.44 $£1.96

Churn ... 22.8% 18.0% 18.2% 16.6%




. Three Months Ended September 30, 2006 and 2005

Three months ended September 30,

2006 2005 Change
[ 2 LT T U PP $ 334,671 5 337.389 ) 197,282
Direct broadcast operating costs .......................ol (706.102) (97.757} (608,345)
(171,431) ' 239,632 (411,063)
Other costs and expenses
Selling, general and administrative .........oooviiiiniineinien s 5,318,685 1,258,342 4,060,343
Stock-based compensation ... 1,417,321 74,530 1,342,791
AROIZAON -0t 34,225 6,335 27,890
6,770,231 1.339.207 5.431,024
Loss before the following ......... ..., {6,941,662) (1,099,575) (5,842,087)
Gain on foreign exchange ......o.ooieiiiiiinerii et (107,548) (13.791) (93,757)
(1105 gt T4 11111 - D {350,703} (4.859) (345,844)
Loss before income taxes ...............coviiiiiiniiniiiennns (6,483,411) (1,080,925) {5,402,486)
Provision for inCOME 1AXES .o.ovvivivviiiiensiiriainens v 11,000 5,600 5,400
Net less for the period ............ ... ...l $ (6.494.411) 3 (1.086.525) § (3.407.886)
. Loss per weighted average number of shares
outstanding - basic and diluted ......................... - 5 {0.23) $ (0.08) % {0.15)
Weighted average number of shares outstanding - basic
anddiluted ...... ... 28,848,119 13,469,599 15,378,520

Key Performance Indicators

Monthly ARPU during the three months ended September 30. 2006 was $9.43, as compared to $10.69
during the three months ended September 30, 2005. During the quarter, the Company experimented with certain
marketing initiatives. The Company's ARPU declined due to the testing of a $.99 first-month subscriber promotion.
The Company expects the introduction of additional channel bundles at average prices of US$15 per month will
result in increasing ARPU going forward.

Subscriber Acquisition Costs were $21.80 during the three months ended September 30, 2006, as compared
to $3.19 during the three months ended September 30, 2005, This variance reflects the fact that the Company has
historically done very limited marketing.

Average monthly churn was 22,.8% during the three months ended September 30, 2006, as compared to
18.0% during the three months ended September 30, 2003. The Company's $.99 first-manth promotion test resulted
in unusually high churn during the quarter (as certain subscribers cycled in and out of the offer).




Revenue

Revenue increased from $337.389 for the three months ended September 30, 2005 to $334,671 for the three
months ended Scptember 30, 2006. The increase was primarily duc to the increase in subscribers. Refunds have not
had a material cffect in the determination of revenue recognized in either period.

Direct Broadcast Operating Costs

Direct broadcast operating costs increased from $97,757 for the three months ended September 30, 2005 to
$706,102 for the three months ended September 30. 2006. During the three months ended September 30, 2006,
there was an overall increase in direct broadcast operating costs due to an increase in the number of channels being
streamed and the increase in the number of subscribers. For the three months ended September 30, 2006 the
Company incurred approximately 23% of revenue in channel licensing costs payable to its channel partners, as
compared to approximately 20% for the three months ended September 30, 2005. In addition, the Company
included amortization in the amount of $41,844 on its infrastructure equipment during the period as compared to the
$363 amortized during the three months ended September 30, 2005.

Selling, General and Administrative Costs

Selling, general and administrative costs increased from $1,258,342 for the three months ended September 30,
2005 1o $5,318.685 for the three months ended September 30, 2006. The increase was due to the following:

e Draws & Commissions decreased from $522,893 for the three months ended September 30, 20035 10
$436,751 for the three months ended September 30, 2606.

¢ Travel increased from $165,619 for the three months ended September 30, 2005 to $382,255 for the three
months ended September 30, 2006. The primary reason for the substantial increasc was travel expenscs
incurred in connection with the signing of new channel partner agreements.

e  Professional fees increased from $22,874 for the three months ended September 30, 2005 to $266,659 for
the three months ended September 30, 2006, The increasc was due to the increase in legal fees relating to
revicw of contracts and leases and general corporate matters.

. Rent increased from $41,529 for the three months ended September 30, 2005 to $156,009 for the three
months ended September 30, 2006. The increase was due to the opening of offices in Toronto,
Mississauga, New York, London, Dubai, Bogota, Jamaica and Jordan.

e Wages and benefits increased from $38,889 for the three months ended September 30. 2005 o $1.780.233
for the three months ended September 30, 2006, as the number of employees being paid increased from
cight during the quarter ended September 30, 2005 1o 119 during the quarter cnded September 30, 2006.

e Subcontracting/consulling increased from $279,431 for the three months ended September 30, 2005 to
$997.841 for the three months ended September 30, 2006. The increase was due to the increase in
consultants/subcontractors being paid from 16 during the quarter ended September 30, 2003 to 50 during
the quarter ended September 30, 2006.

«  Marketing expenditurc incréased from $13,336 for the three months ended September 30, 20035 to $393,101
for the three-months ended September 30, 2006. The increase was primarily due to certain marketing tests
both online and offline.

Crain on Foreign Exchange

For the three months ended September 30, 20035, JumpTV incurred a foreign exchange gain of $13.791 as
compared to a gain of $107,548 for the three month period ended September 30, 2006. The change was primarily
due to fluctuations in the exchange rate between Canadian dollars, British Pounds Sterling and U.S. dallars during
the period.




Stock-based Compensation

Stock-based compensation expense increased from $74,530 for the three months ended Sepiember 30, 2003 to
$1.417.321 for the three months ended September 30, 2006. The increase was due to compensation costs recognized
on the issuance and vesting of stock options, restricted shares, warrants and stock appreciation rights and the
increase in market value of the Company's common shares.

[nterest Income

Interest income increased from $4,859 for the three months ended September 30, 2005 to $350,703 for the three
months ended September 30, 2006. The substantial increase was due to an increase in funds in the Company’s
interest-bearing cash accounts as a result of the Company’s initial public offering.
Amortization

Amortization increased from $6,335 for the three months ended September 30, 2003 10 $34,225 for the three
months ended September 30, 2006. The increase was primarily due to the purchase of office related computer

equipment during the period.

Provision for income Taxes

The increase in income taxes from $5.600 for the three months ended September 30. 2005 to $11.000 for the
three months ended September 30, 2006 relates to U.S. tax obligations regarding the Company’s U.S. operations.




. Nine Months Ended September 30, 2006 and 2065

Nine Months Eaded September 30,

2006 2005 Change
Revenue,met ...............cccceneees SUDTR PP SO $ 1312167 § 970,162 § 342,005
Direct broadeast operating costs ............................ (1,437,113) (1,273,636) (163,477)
(124,946) (303,474 178,528
Other costs and expenses
Selling, general and administrative .........ccc.oooive e, 14,538,882 1,615,077 12,923,805
Stock-based compensation .........cc.oiivi i 2.744.701 184,833 2,559,868
AMOMIZATON ... .ouieiiieiseentrrre e cee e e mn ettt aiiaratnaanees 82,076 15,644 66,432
17,365,659 1.815,554 15,550,105
Loss before the following ................ccoooeenieeniaiin (17.490,605) (2,119,028) (15,371,577)
Gain on foreign exXchange ........c..oooiiiiiiiiii e (99.247) (3.190) (96,057)
INErest MCOMIE ... .vee i i e e (506,805}, (5,759} {501,046)
Loss before income taxes .................cciiiiiiniinns {16,884.553) (2.110,079) (14.774,474)
Provision for INCOME LAXES <.vninnin it cr e riscneaes 36.000 11.200 24,800
Net loss for the period ... $ (16920,553) § (2,121,279) § (14,799,274)
Loss per weighted average number of shares
. outstanding - basic and diluted ............................ $ 074 % 0.2y $ (0.54)
Weighted average number of shares outstanding - basic
anddiluted ........ ... 22,913,150 10,574,769 12,338,381

Key Performance Indicators

Monthly ARPU during the nine months ended September 30, 2006 was $9.82, as compared to $10.46
during the nine months ended September 30, 2005. During the ninc-months ended September 30, 2006. the
Company experimented with certain marketing initiatives. The Company's ARPU declined due to the testing of a
$.99 first-month subscriber promotion. The Company expects the introduction of additional channe! bundles at
average prices of US$15 per month will result in increasing ARPU going forward.

Subscriber Acquisition Costs were $22.44 during the nine months ended September 30, 2006, as compared
to $1.96 during the nine months ended September 30, 2003. This variance reflects the fact that the Company has
historically done very limited marketing. '

Average monthly churn was 18.2% during the nine months ended September 30, 2006, as compared to
16.6% during the ninc months ended Scplember 30, 2005, The Company's $.99 first-month promotion test resulted
in an unusually high churn during the quarter [as certain subscribers cycled in and out of the offer].
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Revenue, nel

Revenue increased from $970,162 for the nine months ended Seplember 30, 2005 to $1,312,167 for the nine
months ended September 30, 2006. The increase was primarily due to the increase in subscribers. Refunds have not
had a material effect in the determination of revenue recognized in either period.

Direct Broadcast Operating Cosis

Direct broadcast operating cosls increased from $1,273,636 for the nine months ended September 30, 2005 to
$1.437,113 for the nine months ended September 30, 2006 mainly due to an overall increase in direct broadcast
operating costs due o an increase in the number of channels being strcamed and the increase in the number of
subscribers. In the prior period, JumpTV entered into a settlement arrangement with Daniel Sean LLC, a company
controlied by Farell Miller, a former director, Chief Executive Officer and principal shareholder of JumpTV.
Pursuant 1o this agreement, JumpTV paid Danict Sean LLC an aggregate of $950,000 in fees for the past provision
by Daniel Sean LLC of internet bandwidth services to JumpTV. The payment also resulied in the underlying
bandwidth supply agreement being assigned to JumpTV. The full amount was expensed during the nine month
period ended September 30, 2003, For the periods presented, the Company incurred approximately 21% of revenue
in channel licensing costs payable to its channel partners. In addition. the amortization included in direct broadcast
operating costs increased from $363 to $92,739.

Selling, General and Administrative Costs

Selling, general and administrative costs increased from $1,615,077 for the ninc months ‘ended September 30,
2005 to $14,338,882 for the nine months ended September 30, 2006. The increase was due to the following:

e  Draws and commissions increased from $522,893 for the nine months ended September 30, 2005 to
$1,014,369 for the nine months ended Scptember 30, 2006. Draws and commissions were paid o
individuals who the Channel and Subscriber Acquisition Group determined were primarily responsible for
signing new channel partner agreements.

e  Travel increased from $192,133 for the nine months ended September 30. 2003 to $1,337.733 for the nine
months ended September 30, 2006. The primary reason for the substantial increase was travel expenses
incurred in connection with the signing of new channel partner agreements.

. Professianal fees increased from $80,519 for the nine months ended September 30, 2005 to $1,029,888 for
the nine months ended September 30, 2006. The increase was due 10 the increase in legal fees relating to
the revicew of contracts and leases and general corporate matlers.

e Rent increased from $60.283 for the nine months ended September 30, 2005 to $346.214 for the nine
months ended September 30, 2006. The increase was due to the opening of offices in Toronto,
Mississauga, New York, London, Dubai, Bogata, Jamaica and Jordan.

e  Wages and benefits increased from $104,382 for the nine months ended September 30, 2005 to $3,639,329
for the nine months ended September 30, 2006 as the number of employees being paid increased from eight
during the quarter ended September 30, 2005 to 138 during the quarter ended September 30, 2006.

e  Subcontracting/consulting increased from $388,137 for the nine months ended September 30, 2005 to
$4.289.988 for the nine months ended September 30, 2006. The increase was due 1o the increase in
consultants/subcontractors being paid from 16 during the quarter ended September 30, 2005 to 89 during
the quarter ended September 30, 2006.

e  Marketing expenditures increased from $35,014 for the nine months ended September 30. 2005 to
$780.717 for the nine months ended September 30, 2006. The increase was primarily duc to certain
marketing tests both online and offline.
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Gain on Foreign Exchange

For the nine months ended September 30, 2005, JumpTV incurred a foreign exchange gain in the amount of
$3.190 as compared to a gain of $99,247 for the nine month period ended September 30. 2006. The change was
primarily due to fluctuations in the exchange rate between Canadian dollars. British Pound Sterling and U.S. dollars
during the period.

Stock-based Compensation

Stock-based compensation expense increased from $184,833 for the nine months ended September 30,2005 w
$2.744,701 for the nine months ended September 30, 2006. The increase was due Lo compensation costs recognized
on the issuance and vesting of stock options. restricted shares, warrants and stock appreciation rights and the
increase in market value of the Company's common shares.
Interest fncome

Interest income increased from $5,759 for the nine months ended September 30, 2005 to $506,805 for the nine
months ended September 30, 2006. The substantial increase was due to an increase in funds in the Company’s
interest bearing cash accounts as a result of the Company’s private placements.
Amortization

Amortization increased from $15,644 for the nine months ended September 30, 2005 o £82,076 for the nine
months ended September 30, 2006. The increase was primarily due to the purchase of office related computer
equipment during the period.

Provision for Income Taxes

The increase in income taxes from $11.200 for the nine months ended September 30. 2005 to $36,000 for the
nine months ended September 30, 2006 relates to U.S. tax obligations regarding the Company’s U.S. operations.
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Liquidity and Capital Resources

Prior to August 10, 2006, JumpTV had funded its operations through previous private placements of equily
securities. The funds generated from these private placements were primarily used for working capital purposes.
On August 10. 2006, in connection with the initial public offering {"IPO"} of the Company, the Company issued
12,000,000 common shares for total proceeds of $59,121,585 [Cdn$66,000,000] less offering costs of $10,837,643.
On August 30, 2006, the underwriters' over-allotment option was exercised whereby the Company issued 1,273.500
common shares for total proceeds of $6,315,032 [Cdn$‘7,004,250] less offering costs of $607.400. In the future,
JumpTV expects that it will continue to use its cash resources to fund working capital for losses generated by its
operations, as it continues 1o sign channel partners and improve its product, and potential acquisitions.

Cash and cash cquivalents at Scptember 30, 2006 was $54,020,499 compared to $5,475,052 at December 31,
2005, an increase of $48,543,447.

The following table summarizes the Company’s contractual commitments as at September 30, 2006, and the
effect those commitments arc expected to have on liquidity and cash flow in future periods:

Payments Due by Period

Contractual Commitments Less than 1 Year 1-3 Years 3-5 Years After 5 Years Total

Oflice locations ] $1.029 $ 159292 $ - $ - $ 240321
Co-location leases 174,846 251,664 - - 426,510
Equipment and other leascs 29,170 277,986 2,845 . 310,001
Marketing fees 170,304 780,000 - - 950,304
Total $ 455,349 $ 1,468,942 h) 2,845 ;) - $ 1,927,156

The Company entered into a demand operating facility with a Canadian chartered bank on March 29, 2006, as
amended on June 14, 2006, June 19, 2006, July 4, 2006 and July 13, 2006 providing for two credit facilities, onc in
the amount of Cdn$125,000 and $250,000 to collateralize the Company's obligations under certain credit cards of
the Company and the other in the amount of $300,000 to collateralize the Company's obligations under an
agreement entered into with an equipment financing company as described below [the "Equipment Agreement”].
The Equipment Agreement, dated July 27, 2006, provides for an uncommitted leasing facility allowing the
Company 10 purchase up to $650,000 worth of equipment which the Company wil be obligated to repay by way of
monthly payments. As at September 30, 2006 the Company has drawn upon $226.141 [Cdn$255.743} under this
facility through equipment purchases and is obligated to make monthly payments of $9,034 [Cdn$10,217] in respect
of such amount.

During the fisca! year 2006, the Company entered into a channel partner agreement, whereby the Company is
obligated to issuc 100,000 warrants for 100,000 common shares of the Company at an exercise price of $6.00 per
common share, subject to Board approval. As at September 30, 2006, the Board of Directors has yet (o approve the
issuance of these warrants.  Accordingly, the Company has accrued $191.690 relating to the total estimated fair
value of these warrants with a corresponding entry to deferred direct broadcast operating costs.
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Comparative Cask Flows

Three months ended September 30, Nine months ended September 30,
Selected Consolidated Cash Flow Data 2006 2005 2006 2005
Cash flows used in operating activities $ (10,012797) § (256,963) § (14,428,288) $ (1,022,724
Cash flows used in investing activities $ (118502) 3§ (53,600) § (1,216,682) % (67,101)
Cash flows provided by financing activities $ 50041397 $ 3864036 § 64190417 § 3.593.056

Operating Activities

Cash used in operating activities for the nine months ended September 30, 2006 was $14.428.288. Changes in
net cash used in operating activities reflect the following:
e net loss for the period of $16,920,553 for the nine months then ended; and
¢ apositive net change in working capital of $48,252,027. .

Investing Activities

Cash used in investing activities for the nine months ended September 30, 2006 was $1,216.682. The primary
use of the funds was for the purchases relating to JumpTV’s network infrastructure as part of its capital
expenditures. Also included in investing activities is the acquisition of HVMedia Limited which has been capitalized
as an intangible asset.

. A summary of JumpT V's equipment, including delivery infrastructure [at cost] is as follows:

Equipment

September 30, December 31,

2006 2005

COMPULET EQUIPMIEAL ... o eeeaneeee i e e e mmn oot na e 3 437928 3 225459
Infrastructure SQUIPINENL ... ..ot iiiitiiaiim e eneeaeersee e sesam e e ainns 639,069 220,433
COMPUEET SOTIWASC ... ..oiiiiiiit e eeeeee e en s n s e 149,167 23.099
Furniture and FIXCUIES .......ouvieeearennrorerraeenin e asnseanae s cmaanoaoarrnnas 27,804 8,130
Leasehold IMProvemMEnts ..... e eee i ienes e s e 5,367 -

$ 1,259,335 5 487,121

Intangible asset

September 30, December 3,
2006 2005
HVMedia Limited asset purchase ............ccooooiiiiiiinninnnnae. ) 464,195 5 -

Financing Activities

Cash provided by financing activities was $64,190.417 for the nine months ended September 30. 2006. This
primarily reflects net proceeds raised from the initial public offering in the amount of $48.283,942 and net proceeds -
. . from the underwriters option 1o exercise their greenshoe aption of $5,707,632.

14




Off-Balance Sheet Arrangements

The Company does not have any “off-balance sheet” arrangements as of September 30, 2006 as that term is
described in National Instrurnent 51-102F1.

Related party transactions
Patstar inc.

On occasion, a company controlled by the Company’s current Chairman and Chief Exccutive Qfficer, Patstar
Inc., receives reimbursement of expenditures incurred on behalf of JumpTV or by employees of JumpTV. The
nature of these reimbursements relates to expenses that Patstar Inc. has incurred on behalf of the Company in the
normal course of business. The balance due to related parties as at September 30, 2006 and December 31, 2005 of
$6.,083 and $138,323, respectively, relates to these reimbursements. In addition, for the nine months ended
September 30, 2006 and 2005. included in the Company’s selling. general and administrative expense is rent
expense of $47,818 and $28,937, respectively, that was paid to Patstar Inc. for the use of office space. All
reimbursements are recorded at the exchange amount.
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Form 51-102F3

MATERIAL CHANGE REPORT Y

Full name and address of the Company.

JumpTV Inc. (the “Corporation”)
BCE Place

161 Bay Street, Suite 3840
Toronto, Ontario

M5J 281

Date of Material Change.
February 13, 2007.
News Release.

News releases with respect to the material change referred to in this report were issued by the
Corporation through Canada NewsWire on February 12, 2007 and February 13, 2007 and
subsequently filed on SEDAR.

Summary of Material Change.

On February 12, 2007 the Corporation filed a preliminary short form prospectus in each of the
provinces of Canada with respect to a proposed public offering of common shares.

On February 13, 2007 the Corporation announced that, in connection with the proposed public
offering of common shares, it entered into an agreement with a syndicate of underwriters led by
Jjoint bookrunners Canaccord Capital Corporation and Morgan Stanley Canada Limited and
including Paradigm Capital Inc., Loewen, Ondaatje, McCutcheon Limited and GMP Securities
L.P. (collectively, the “Underwriters™} for the purchase by the Underwriters of 13,043,479
common shares at a price of C$9.00 per common share (£3.93 in the UK) for aggregate gross
proceeds of C$117,391,311 (the “Offering”) (US$100 million).

Full Description of Material Change.

On February 13, 2007 the Corporation announced that, in connection with the proposed public
offering of common shares previously announced on February 12, 2007, it has entered into an
agreement with the Underwriters for the purchase by the Underwriters of 13,043,479 common
shares at a price of C$9.00 per common share (£3.93 in the UK) for aggregate gross proceeds of
C$117,391,311 (the “Offering”) (approximately US$100 miilion). The Corporation granted the
Underwriters an over-allotment option (the “Over- Allotment Option™), exercisable for a period of
30 days following the closing of the Offering, to purchase up to that number of common shares
equal to 15% of the number of common shares issued pursuant to the Offering. If the Over-
Allotment Option is exercised in full, JumpTV will receive aggregate gross proceeds of
C$135,000,008 (approximately US$115 million).

Copies of the press releases issued on February 12, 2007 and February 13, 2007 are attached
hereto.



6. Reliance on subsection 7.1(2) or (3) of National Instrument 51-102,
Not applicable
7. Omitted Information.

No significant facts have been omitted from this report.
8. Executive Officer.

For further information, please contact Kriss Bush, Chief Financial Officer, (647) 426-1244,

9. Date of Report.

February 16, 2007




PRESS RELEASE
JumpTV Inc.

FOR IMMEDIATE RELEASE

JumpTV Announces Common Share Offering

THIS NEWS RELEASE 1S NOT INTENDED FOR DETRIBUTION TO UNITED STATES NEWSWIRE
SERVICES OR DISSEMINATION IN THE UNITED STATES.

February 12, 2007

TORONTO, ONTARIO—JumpTV.Inc. (“JumpTV” or, the “Company”) (AIM:JTV) (TSX:JTV)
announces today the launch of a proposed public offering of common shares in each of the
provinces of Canada. Canaccord Capital Corporation and Morgan Stanley Canada Limited are
the joint bookrunners of the underwriting. Paradigm Capital Inc., Loewen, Ondaajte,
McCutcheon Limited and GMP Securities L.P. are also underwriters. Panmure Gordon (Broking)
Limited has been engaged to provide JumpTV with UK and European capital markets advice in
addition to advice received by JumpTV from the underwriters.

In connection with the proposed offering of common shares, JumpTV has filed a preliminary
short form prospectus with the securities regulatory authorities in each of the provinces of
Canada. The terms of the offering, including the number of securities offered and the offering
price, will be determined at the time of pricing.

Trading in the Company’s shares will be temporarily suspended on the AIM market of the
London Stock Exchange pending finalization of the terms of the proposed common share
offering.

The net proceeds from the proposed offering will be used primarily to fund the continued roll-out
of the JumpTV delivery infrastructure, to fund firther investment in product development and
technology, to fund JumpTV's subscriber acquisition strategy as well as to fund general
corporate expenditures and working capital requirements of JumpTV's business including

possible acquisitions.

In keeping with its overall strategy, the Company is currently evaluating various potential
acquisition opportunities. Although no agreements or understandings have been reached and no
commitments made with respect to any transaction, there have been significant discussions in
certain cases. While JumpTV intends to continue discussions relating to one or more of these
potential acquisition opportunities following the completion of the offering, it is not possible to
predict whether any of these discussions may lead to the announcement of a transaction, or the
timeframe within which this might occur. However, JumpTV cannot preclude the possibility that
agreement on one or more acquisition transactions will be reached in the weeks or months
following the closing of this offering. If agreement on one or more acquisition transactions is




reached, all or a portion of the net proceeds of the offering may be re-allocated to effect such
acquisitions.

Residents of Canada can obtain copies of the preliminary short form prospectus from Canaccord
Capital Corporation, BCE Place, Suite 3000, 161 Bay Street, Toronto, Ontario M5J 251 (Tel:
416-869-7368, Attention: Lee Ward), from Morgan Stanley Canada Limited, 181 Bay Street,
Suite 3700, P.O. Box 776, Toronto, Ontario M5J 273 (Te l: 416-943-8447, Attention: Dougal
Macdonald) or via SEDAR on www.sedar.com

Contacts:

G. Scott Paterson
Chairman & CEQO
JumpTYV Inc.

T: +1.416.368.6464
paterson{@jumptv.com

Alex Mackey

Catullus Consulting

T: +44 (0) 20 7736 2938
alex.mackey(@catullusconsulting.com

NOMAD:
Canaccord Adams

Chris Bowman
T: +44 (0) 20 7050 6500
Chris.Bowmanf@CanaccordAdams.com

About JumpTV

JumpTV (AIM: JTV) (TSX: JTV) is the world's leading subscription-based broadcaster of ethnic
television over the Internet (as measured by number of channels). With rights to broadcast 270
channels from over 70 countries, JumpTV delivers its subscribers full-screen news, sports and
entertainment content on a reaktime basis from all comers of the globe. JumpTV has subscribers
in over 90 countries who view channels on the JumpTV online network via high-speed Internet
connections on their home computers, lapops, Internet-enabled televisions and mobile phones.
For additional information, visit www.jumptv.com.

This press release is not for publication or distribution or release in the United States of America
(including its territories and possessions, any State of the United States of America and the
District of Columbia), the Republic of Ireland, the Republic of South Africa, Australia or Japan.
The information contained herein does not constitute or form part of an offer or solicitation of an
offer to purchase or subscribe for securities for sale in the United States, the Republic of [reland,
the Republic of South Africa, Australia or Japan or any other jurisdiction. The securities referred
1o herein have not been and will not be registered under the United States Securities Act of 1933,
as amended and may not be offered or sold in the United States unless registered or pursuant to




an exemption from such registration. No public offering of securities is being made in the United
States.

With respect to the United Kingdom (the “*U.K."") the. proposed offering is only being and may
only be made to and directed at persons in the U.K. who are (a) a “*Qualified investor’® within
the meaning of Section 86(7) of the Financial Services and Markets Act 2000 of the U.K. as
amended from time to time (*‘FSMA’") and (b} within the categories of persons referred to in
Article 19 (Investment professionals) or Article 49 (High net worth companies, unincorporated
associations, etc.) of the Financial Services and Markets Act 2000 (Financial Promotion) Order
- 2005 of the U.K. (*‘Financial Promotion Order’’) (all such persons together being referred to as
“‘relevant persons’’). The common shares are only available to, and any invitation, offer or
agreement to subscribe, purchase or otherwise acquire such common shares wiil be engaged in
only with, relevant persons in the UK.

The distribution of this announcement in certain jurisdictions may be restricted by dw and
persons into whose possession any document or other information comes should inform
themselves about and observe any such restriction. Any failure to comply with such restrictions
may constitute a violation of the securities laws of any such jurisdction.

Shares in JumpTV have not been and will not be registered under the applicable securities laws
of Australia or Japan and may. subject to certain exemptions, not be offered or sold within
Australia or Japan or to, or for the account or benefit of, citizens or residents of Australia, or
Japan.

Forward-Looking Statements

Certain statements herein may constitute forward-looking statements, including those identified
by the expressions “may”, “will”, “should”, “could”, “anticipate™, “believe”, “plan”, “estimate”,
“potential”, “expect”, “intent” and similar expressions to the extent they relate to the Company
or its managements. These statements reflect the Company's current expectations and are based
on information currently available to management. These forward-looking statements are subject
to a number of risks, uncertainties, assumptions and other factors that could cause actual results
or events to differ materially from current expectations, including the matters discussed under
“Risk Factors” contained in the Company's prospectus (admission document) dated August 1,
2006 and the matters discussed under “Risk Factors” contained in the Company’s preliminary
short form prospectus dated February 12, 2007. These forward- looking statements are made as of

- the date hereof, and the Company assumes no obligation to update or revise them to reflect new
events or circumstances.




JumpTV Inc.

FOR IMMEDIATE RELEASE

JumpTV Announces US$100 Million Common Share Offering

THIS NEWS RELEASE IS NOT INTENDED FOR DETRIBUTION TO UNITED STATES NEWSWIRE
SERVICES OR DISSEMINATION IN THE UNITED STATES.

February 13, 2007

TORONTO, ONTARIO—JumpTV Inc. (“JumpTV” or, the “Company™) (AIM:JTV) (TSX:ITV)
is pleased to announce that in connection with the proposed public offering of common shares
previously announced on February 12, 2007, it has entered into an agreement with a syndicate of
underwriters led by joint bookrunners Canaccord Capital Corporation and Morgan Stanley
Canada Limited and including Paradigm Capital Inc., Loewen, Ondaatje, McCutcheon Limited
and GMP Securities L.P. (collectively, the “Underwriters™) for the purchase by the Underwriters
of 13,043,479 common shares at a price of C$9.00 per common share (£3.93 in the UK) for
aggregate gross proceeds of C$1 17,391,311 (the “Offering”) (US$100 million).

The Company has granted the Underwriters an over-allotment option (the “Over-Allotment

Option™), exercisable for a period of 30 days following the closing of the Offering, to purchase

~ up to that number of common shares qual to 15% of the number of common shares issued

. pursuant to the Offering. If the Over-Allotment Option is exercised in full, then JumpTV will
receive aggregate gross proceeds of approximately C$135,000,008 (USS$115 million).

The net proceeds from the Offering will be used primarily to fund the continued roll-out of the
JumpTV delivery infrastructure, (o fund further investment in product development and
technology, to fund JumpTV’s subscriber acquisition strategy as well as to fund general
corporate expend itures and working capital requirements of JumpTV’s business including
possible acquisitions.

In keeping with its overall strategy, the Company is currently evaluating various potential
acquisition opportunities. Although no agreements or understandings have been reached and no
commitments made with respect to any transaction, there have been significant discussions in
certain cases. While JumpTV intends to Continue discussions relating to one or more of these
potential acquisition opportunities following the completion of the offering, it is not possible to
predict whether any of these discussions may lead to the announcement of a transaction, ot the
timeframe within which this might occur. However, JumpTV cannot preclude the possibility that
agreement a one Or more acquisition transactions will be reached in the weeks or months
following the closing of this offering. If agreement on one or more acquisition transactions is
reached, all or a portion of the net proceeds of the offering may be re-allocated to effect such
acquisitions.

A preliminary short-form prospectus for the Offering was previously filed with the securities
commissions in each of the provinces of Canada. A (final) short-form prospectus is expected to
be filed with each of the Canadian securities commissions as soon as possible.




Residents of Canada can obtain copies of the preliminary short form prospectus from Canaccord
Capital Corporation, BCE Place, Suite 3000, 161 Bay Street, Toronto, Ontario M5J 251 (Tel:
416-869-7368, Attention: Lee Ward) or from Morgan Stanley Canada Limited, 181 Bay Street,
Suite 3700, P.O. Box 776, Toronto, Ontario M5J 2T3 (Tel: 416-943-8447, Attention: Dougal
Macdonald) or via SEDAR on www.sedar.com

Contacts:

G. Scott Paterson
Chairman & CEO
JumpTV Inc.

T: +1.416.368.6464
paterson{@jumpty.com

Alex Mackey

Catullus Consulting

T: +44 (0) 20 7736 2938
alex.mackey(@catullusconsulting.com

NOMAD:
Canaccord Adams
Chris Bowman

T: +44 (0) 20 7050 6500
Chris.Bowman@CanaccordAdams.com

About JumpTV

JumpTV (AIM: JTV) (TSX: JTV) is the world’s leading subscription-based broadcaster of ethnic
television over the Internet (as measured by number of channels). With rights to broadcast 270
channels from over 70 countries, JumpTV delivers its subscribers full-screen news, sports and
entertainment content on a reaktime basis from all corners of the globe. JumpTV has subscribers
in over 90 countries who view channels on the JumpTV online network via high-speed Internct
connections on their home computers, laptops, Internet-enabled televisions and mobile phones.

This press release is not for publication or distribution or release in the United States of America
(including its territories and possessions, any State of the United States of America and the
District of Columbia), the Republic of Ireland, the Republic of South Africa, Australia or Japan.
The information contained herein does not constitute or form part of an offer or solicitation of an
offer to purchase or subscribe for securities for sale in the United States, the Republic of Ireland,
the Republic of South Africa, Australia or Japan or any other jurisdiction. The securities referred
to herein have not been and will not be registered under the United States Securities Act of 1933,
as amended and may not be offered or sold in the United States unless registered or pursuant 10
an exemption from such registration. No public offering o f securities is being made in the United
States.




With respect to the United Kingdom (the **U.K.") the proposed offering is only being and may
only be made to and directed at persons in the U.K. who are (a) a “‘Qualified investor’" within
the meaning of Section 86(7) of the Financial Services and Markets Act 2000 of the U.K. as
amended from time to time (**FSMA’") and (b) within the categories of persons referred to in
Article 19 (Investment professionals) or Article 49 (High net worth companies, unincorporated
associations, etc.) of the Financial Services and Markets Act 2000 (Financial Promotion) Order
2005 of the U.K. (“‘Financial Promotion Order’"} (all such persons together being referred to as
“‘relevant persons’). The common shares are only availabk to, and any invitation, offer or
agreement 1o subscribe, purchase or otherwise acquire such common shares will be engaged in
only with, relevant persons in the UK.

The distribution of this announcement in certain jurisdictions may be restricted by law and
persons into whose possession any document or other information comes should inform
themselves about and observe any such restriction. Any failure to comply with such restrictions
may constitute a violation of the securities laws of any such jurisdictio n.

Shares in JumpTV have not been and will not be registered under the applicable securities laws
of Australia or Japan and may, subject 10 certain exemptions, not be offered or sold within
Australia or Japan or to. or for the account or benefit of, citizens or residents of Australia, or

Japan.

Forward-Looking Statements

Certain statements herein may constitute forward-looking statements, including those identified
by the expressions “may™, “will”, “should™, “could”, “anticipate™, “believe”™, “plan”, “estimate”,
“potential”, “expect”, “intent™ and similar expressions to the extent they relate to the Company
or its managements. These statements reflect the Company's current expectations and are based
on information currently available to management. These frward-looking statements are subject
to a number of risks, uncertainties, assumptions and other factors that could cause actual results
or events to differ materially from current expectations, including the matters discussed under
“Risk Factors™ contained in the Company's prospectus (admission document) dated August |,
2006 and the matters discussed under “Risk Factors” contained in the Company’s preliminary
short form prospectus dated February 12, 2007. These forward- looking statements are made as of
the date hereof, and the Company assumes no obligation to update or revise them to reflect new
evenls or circumstances.







JumpTV Signs Content Distribution Agreement With Arab Telemedia Services BRI

Internet Television Broadcaster to Carry Over 4,000 Hours of Top-Rated Arabic ™V
Series and Dramas on an Exclusive Basis Globally SR T I

DUBALIL, UNITED ARAB EMIRATES -- (MARKET WIRE) -- june 12, 2007 -- JumpTV
Inc. (AIM: JTV) (TSX: JTV) (www.jumptv.com), the world's leading broadcaster of
ethnic television over the Internet, has signed a three-year exclusive agreement with Arab
Telemedia Services (www.arabtclemedia.net) (ATS) of Jordan to carry its entire library
and new productions of leading Arabic-language content on a video on demand (VoD)
basis.

The agreement provides JumpTV the exclusive IPTV rights to stream ATS' television
programming 24 hours after initial broadcast to viewers globally.

With a library of over 4,000 hours, ATS owns one of the largest independent collections
of Arabic-language programming in the Middle East. Key titles include the well-known
"Road to Kabul," "Scheherazade," "Hajjaj,” "Abna Al-Rasheed," "Thee Qar" and other
award-winning television series. This content will also be widely available through
JumpTV on official JumpTYV distribution partner platforms such as Joost, MSN Arabia,
Terra Networks, Maktoob and others.

"We selected JumpTV as our exclusive IPTV partner due to their unique ability to cross-
promote our content with their extensive portfolio of live, Arabic channels. Most
importantly, JumpTYV has proven an ability to draw viewers on a frequent and recurring
basis through the www. JumpTV.com site and their network of official distribution
partners,"” said Talal A. Awamleh, chief executive officer of Arab Telemedia Services.

"Video on demand is a booming category in the television industry in general and for
JumpTYV in particular, and we believe that this partnership reinforces JumpTV's
leadership in bringing Arabic-language programming on a VoD basis to a global
audience,” said Kaleil Isaza, president and chief operating officer of JumpTV. "There is a
proven market for short-term rentals of individual shows and given ATS' quality of
programming, we expect to see a great deal of interest in this offering."

"There are over 250 million Arabic-speaking individuals worldwide and 30 million living
in OECD countries, where broadband adoption is widespread yet access to Arabic
content is limited. Collectively, Arabs are the largest consumers of international cable
and satellite channels in the United States after Latin Americans, providing JumpTV with
a large potential market for ATS content on both a subscription and ad-supported basis,"
said Bassam Hajawi, chairman of JumpTV's Middle East & North Africa group.

Content from the ATS library will be available via JumpTV as single programs for a 24-
hour rental, monthly packages and as complementary content in bundles with JumpTV's
50+ live Farsi and Arabic channels.




About JumpTV

Live Television From Around the World -- online, anytime, anywhere.

JumpTV {AIM: JTV) (TSX: JTV) is the world's leading distributor of live_lnternet
television. With over 290 TV channels from 75+ countries, JumpTV delivers full-screen
news, sports and entertainment content on a real-time basis from all corners of the globe
to computers, Internet-enabled TV sets, [P set-top-boxes and cell phones with browser
access.

www.jumptv.com

About Arab Telemedia Services

Arab Telemedia Services (ATS) is one of the largest independent TV production
companies in the Middle East. Since 1983, ATS has produced more than 4,000 hours of
drama and other wetl-known programs such as "Road to Kabul," "Scheherazade,"
“Hajjaj," "Ors al Sager,” "Sham Sharif," and "Akher Ayam al tout."

In 2004, ATS completed a purpose-built facilities and executive offices centre fully
equipped with state-of-the-art technology enabling it to offer a "one stop shop™ to
producers and broadcasters from around the world. ATS can now cater to producers’
needs every step of the way; from the initial research and script-writing through shooting,
editing, dubbing, subtitling... to duplication of final transmission tapes. The company can
offer a full spectrum of program production, studio broadcasting services, post-
production adaptation/dubbing/subtitling and management consultancy.

The company retains full-time research teams with in-depth knowledge of the region,
bilingual scriptwriters in both English and Arabic, video crews, editors, fully equipped
dubbing suites, and a fully equipped studio of 400 m2 at the headquarters building.
Fortified with these resources, ATS can provide a diversified bouquet of works such as
historical, social, Bedouin and dubbed dramas, comedies, animations, documentaries,
religious and children’s programs.

Forward-looking statements

Certain statements herein may constitute forward-looking statements, including those

"mon

identified by the expressions "may", "will", "should", "could”, "anticipate”, "believe”,
"plan", "estimate”, "potential”, "expect", "intent" and similar expressions to the extent
they relate to the Company or its managements. These statements reflect the Company's
current expectations and are based on information currently available to management.
These forward-looking statements are subject to a number of risks, uncertainties,
assumptions and other factors that could cause actual results or events to differ materially
from current expectations, including the matters discussed under "Risk Factors"
contained in the Company's prospectus (admission document) dated August 1, 2006 and

the matters discussed under "Risk Factors" contained in the Company's final short form




prospectus dated February 19, 2007. These forward-looking statements are made as of the
date hereof, and the Company assumes no obligation to update or revise them to reflect
new events or circumstances.

JUMPTYV PR /IR Contacts
North America:

Lewis Goldberg

KCSA Worldwide
+1-212-896-1216
lpoldbergidkesa.com

This document is available on the Jump TV website al www.jumptv.com







Terra Networks and JumpTV Expand Alliance Through Online TV Offering Now
Available in the United States

Free, Unlimited Access to More than 70 International Television Channels on Leading Hispanic
Portal Terra.Com

TORONTO -- (MARKET WIRE) -- Sune 07, 2007 - JumpTV (AIM: JTV) (TSX: ITV),
the world's leading broadcaster of ethnic television over the Internet, has deepened its
already existing partnership with Terra Networks, the leading Internet portal for the U.S.
Hispanic audience, to significantly expand its Internet television offerings available
through Terra TV.

As part of the expanded partnership between the companies, online television viewers of
Terra TV in the U.S. will now have unlimited access to more than 70 live channels from
around the world on a free, ad-supported basis. This extension of the Terra and JumpTV
alliance, which already makes 70+ channels available in 17 countries through Terra Latin
America, represents tens of thousands of hours of live programs per month, previously
unavailable to the millions of Terra Networks visitors in the U.S.

Terra ad-sales staff will sell advertising to be embedded into the video and revenues from
this advertising will be shared by Terra and JumpTV.

As of today, approximately 20 channels have been made available at:
http://terramundo.us.terra.com and the companies intend to launch more than 50
additional channels in the next several weeks.

"The additional channels available through JumpTV add great breadth and options to
Terra TV's selection and allows our users to connect to their hometands through the
viewing of familiar and favorite programs,” stated Fernando Rodriguez, chief executive
officer for Terra Networks. "This is a welcomed benefit to our audience as they will have
frec access to programs and channels from across the globe without the expense of
satellite or digital cable.”

Terra.com users will receive live, streaming video feeds from more than 30 countries.
Some of the channels with which Spanish-speakers may be familiar include: Televida
(Colombia), Vea Canal (Guatemala), Canal 100% Noticias (Nicaragua), Bolivision
(Bolivia), ETB Sat (Spain) and many more. There are also a slew of program offerings
from Asia, Europe, Africa and the Middle East. Channels are subdivided by content '
allowing viewers to select from among popular categories such as news, sports,
education, music and entertainment.

"Our partnership with the U.S. arm of Terra Networks is an expansion of our important
multi-year agreement with Terra Latin America. We selected Terra Networks as one of
our key global partners because of their strong Internet market share throughout Latin
America and depth of understanding of the U.S. Hispanic market," stated Kaleil Isaza
Tuzman, president and chief operating officer of JumpTV.




“This partnership with Terra is another example of our belief that aligning ourselves with
the world's biggest and best online media networks will maximize the potential for
JumpTV's channel partners to connect with users and advertisers on the Internet,” added
Mike "JB" John-Baptiste, head of global distribution for J umpTV.

About JumpTV

Live Television From Around the World -- online, anytime, anywhere.

JumpTV (AIM: JTV) (TSX: JTV) is the world's leading distributor of live Internet
television. With over 290 TV channels from 75+ countries, JumpTV delivers full-screen
news, sports and entertainment content on a real-time basis from all corners of the globe
to computers, Internet-enabled TV sets, [P set-top-boxes and cell phones with browser
access.

www jumptv.com

About Terra Networks Operations, Inc.

Terra Networks is a global Internet group with a presence in the U.S. and Latin America.
The group operates some of the most popular Web sites in the United States, Spain and
Latin America, and is the largest access provider in Spain and Latin America.

Terra.com (www.terra.com) is the U.S. Hispanic arm of the Terra Networks group

providing portal and value-added services to Spanish speaking users in the U.S. Terra isa
leader in the U.S. Hispanic online market according to comScore Media Metrix and :
Niclsen/NetRatings.

Forward-looking statements

Certain statements herein may constitute forward-looking statements, including those
identified by the expressions "may", "will", "should", "could", "anticipate”, "believe",
"olan®, "estimate”, "potential”, "expect”, "intent” and similar expressions to the extent
they relate to the Company or its managements. These statements reflect the Company's
current expectations and are based on information currently available to management.
These forward-looking statements are subject to a number of risks, uncertainties,
assumptions and other factors that could cause actual results or events to differ materially
from current expectations, including the matters discussed under "Risk Factors"
contained in the Company's prospectus (admission document) dated August 1, 2006 and
the matters discussed under "Risk Factors" contained in the Company's final short form
prospectus dated February 19, 2007. These forward-looking statements are made as of the
date hereof, and the Company assumes no obligation to update or revise them to reflect
new events or circumstances. '

This document is available on the JumpTV website at www.Jump TV .com.
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JumpTV Announces Agreement With AOL Video to Stream Live Free International
Television Programming

More Than 60 JumpTV Channels Now Available on AOL Video

TORONTO — (MARKET WIRE) -- May 31, 2007 -- In recognition of the rapidly
expanding international and ethnic television viewing audience in the United States,
JumpTV (AIM: JTV) (TSX: JTV), the world's leading broadcaster of ethnic television
over the Internet, announced that it has forged an agreement with AOL to stream live,
international television channels 24 hours a day, seven days a week, which are now
available at http://video.aol.com/jumptv.

More than 60 channels are currently available, the majority of which are non-English
language channels, and represent leading programming from nearly 30 countries around
the world. The number of JumpTV channels available to AOL® Video users is expected
to increase significantly over the next several months.

These channels can be found in a new "International” section in the primary navigation
bar on the AOL Video portal. The launch of JumpTV on AOL Video coincides with
JumpTV's free-to-consumer launch in the United States and marks a change from a
subscription-only service to a free, ad-supported online video service for some of ils
content in the U.S.

Kalei! Isaza Tuzman, president and chief operating officer of JumpTV, said, "AOL Video
is a teading player in the online video streaming space. This partnership is an important
milestone for JumpTV and a key complement to the launch of our free-to-consumer, ad-
supported content offering in the U.S."

Mike "JB" John-Baptiste, head of global distribution for JumpTV, added, "We targeted
AOL as our first mainstream U.S. distribution partner for free, live TV because AOL has
especially loyal users, an iconic brand, and unmatched experience in online video
programming."”

"When viewers watch music videos, sports, news, political debates, talk shows,
telenovelas and other entertainment programs from their homeland, in their native
tongue, they are very emotionally engaged. This represents a unique advertising
opportunity for many of the world's top brands to reach exceedingly passionate viewers
who have tremendous brand loyalty," JB continued.

"We are excited to be able to offer JumpTV's exclusive, live international television
programming online given the growing demand for worldwide news and entertainment
features," said Fred Mclntyre, senior vice president, AOL Video. “We're pleased to be
able to make JumpTV's programming available to the underserved market of those living
in the United States whose native language is not English.”

Examples of JumpTV channels now available for free on the AOL Video service include:




-- Abu Dhabi TV (United Arab Emirates)

-- Abu Dhabi Sport Channel (United Arab Emirates)
-- Antena Latina (Dominican Repubilic)

-- Bolivision (Bolivia)

-- CVM (Jamaica)

-- Dream Turk TV (Turkey)

-- Emirates Channel (United Arab Emirates)

-- HUM TV (Pakistan)

-- KBC Channel 1 (Kenya)

-- MIiTV (Nigeria)

-- MRT (Macedonia)

-- 81 News (India)

-- Tara Muzik (India)

-- Tele Universo Canal 29 (Dominican Republic)
-- TV One (Pakistan)

-- 100% Noticias (Nicaragua)

The AOL Video portal (http://video.aol.com) is a one-stop online destination to find,
watch and share millions of the best videos from across the Web, broadcast and cable
television, including news and entertainment programming such as movies, music videos,
news, user-generated content and full-length TV shows.

About JumpTV
Live Television From Around the World — online, anytime, anywhere.

JumpTV {(AIM: JTV) (TSX: JTV) is the world’s leading distributor of live Internet
television. With over 290 TV channels from 75+ countries, JumpTV delivers futl-screen
news, sports and entertainment content on a real-time basis from all corners of the globe
to computers, Internet-enabled TV sets, IP set-top-boxes and cell phones with browser
access.

WIWW. jumptv.com

Forward-locking statement

Certain statements herein may constitute forward-looking statements, including those
) g 1 may g g1

identified by the expressions “may,” "will,” "should,” "could," "anticipate," "believe,”
"plan,” "estimate," "potential,” "expect,” "intent" and similar expressions to the extent

they relate to JumpTV or its managements. These statements reflect JumpTV's current
expectations and are based on information currently available to management. These
forward-looking statements are subject to a number of risks, uncertainties, assumptions
and other factors that could cause actual results or events to differ materially from current
expectations, including the matters discussed under "Risk Factors” contained in
JumpTV's prospectus (admission document) dated August 1, 2006 and the matters




discussed under "Risk Factors" contained in JumpTV's final short form prospectus dated
February 19, 2007. These forward-looking statements are made as of the date hereof, and

JumpTV assumes no obligation to update or revise them to reflect new events or
circumstances.

JUMPTV PR/ IR Contacts
North America:

[.ewis Goldberg

KCSA Worldwide
+1-212-806-1216
lgoldbergicekesa.com







JumpTV Launches Live Chat Alongside All of Its Live TV Channels
A First on the Internet Alongside 24x7 Live Video Streaming

TORONTO -- (MARKET WIRE) -- May 24, 2007 -- JumpTV (AIM: JTV) (TSX: JTV),
the leading broadcaster of ethnic television over the internet, announced today that it has
launched a live chat feature on all of its live channels and Pay Per View events broadcast
on www.JumpTV.com. The new chat feature provides an exciting new way for JumpTV
users to share the experience of live television with viewers from around the world.

[n the near future, the live chat functionality will also be part of the company's
Applications Programming Interface (API), or “Jumper,” which allows for distribution of
JumpTV's live-streaming channels to websites other than www. JumpTV.com.

The inclusion of live chat on the JumpTV platform gives customers from around the
world who share common national or cultural roots the opportunity to connect with each
other discussing, commenting, laughing and debating, in real-time, popular
entertainment, sporting events and breaking news.

"The new chat feature, with each thread tied to an individual channel's broadcast, allows
people across the globe to connect immediately with others who are living outside of
their home country," explained Brian Adams, group head of product development &
engineering for JumpTV. "We are already seeing dynamic usage of the live chat tool and
we are confident that this feature will increase the 'stickiness' of JumpTV and contribute
to viral, word of mouth, growth in our traffic. Plus it's fun and engaging.”

JumpTV is focused on introducing additional community and interactive elements
throughout 2007. As an example, in the near future, the company intends to launch a
content-rating system and a customer re-selling program.

Kaleil [saza Tuzman, president & chief operating officer of JumpTV, noted, "In
anticipation of our free-to-consumer, ad-supported launch for much of our content in the
United States, we are introducing functionality both on our retail website of

www. lumpTV.com and, more importantly, on our Jumper API. The Jumper supports a
dramatic expansion in usage which we believe will position JumpTV to generate
commensurate advertising revenue.” '

About JumpTV

JumpTV (AIM: JTV) (TSX: JITV) is the world's leading broadcaster of ethnic television
over the Internet. With over 290 channels from 70+ countries, JumpTV delivers its
subscribers full-screen news, sports and entertainment content on a real-time basis from
all corners of the globe. JumpTV has subscribers in over 100 countries who view
channels on the JumpTV online network via high-speed Internet connections on their
home computers, laptops, [nternet-enabled televisions and 3G mobile phones.




Forward-looking statement

Certain statements herein may constitute forward-looking statements, including those
identified by the expressions "may"”, "will", "should", "could”, "anticipate", "believe",
"plan", “estimate”, "potential”, "expect”, "intent" and similar expressions to the extent
they relate to the Company or its managements. These statements reflect the Company's
current expectations and are based on information currently available to management.
These forward-looking statements are subject to a number of risks, uncertainties,
assumptions and other factors that could cause actual results or events to differ materially
from current expectations, including the matters discussed under "Risk Factors™
contained in the Company's prospectus (admission document) dated August 1, 2006 and
the matters discussed under "Risk Factors" contained in the Company's final short form
prospectus dated February 19, 2007. These forward-looking statements are made as of the
date hereof, and the Company assumes no obligation to update or revise them to reflect
new events or circumstances.

This document is available on the JumpTV website at www jumptv.com

JUMPTYV PR /IR Contacts
North America:

Lewis Goldberg

KCSA Worldwide
+1-212-896-1216
lpoldbere@ikesa.com







JumpTYV to Hold Conference Call to Discuss Q1 Results and An nual General Meeting

TORONTO -- (MARKET WIRE) -- May 16, 2007 - JumpTV Inc. (AIM: JTV) (TSX: ITV)

(www jumpty.com). the world's leading broadcaster of ethnic television over the Internet, today announced that
it will hold a conference call to discuss its first quarter 2007 results and annual general meeting on Thursday,
May 17, 2007.

The conference call will be held at 8:00 a.m. EDT and 1:00p.m. BST on Thursday, May 17, 2007. To
participate in the call, interested parties can use the following dial-in numbers: Canada and US - 866.425.6191
or International - 973.582.2771: conference code - 8816088. Callers are supgested to dial-in at least 5 minutes
prior to the call.

A replay of the call will be available for 7 days using the following dial-in numbers: Canada and US -
877.519.4471 or International - 973.341.3080; conference code 8816088.

The call will also be available via live audio cast on the JumpTV website, located at www.jumptv.com. The
audio cast will be archived on the Company's website for a period of 30 days.

About jumpTV

JumpTV (AIM: JTV) (TSX: JTV) is the world's leading broadcaster of ethnic television over the Internet. With
over 290 channels from 75+ countries, JumpTV delivers its subscribers full-screen news, sports and
entertainment content on a real-time basis from all corners of the globe. JumpTV has subscribers in over 100
countries who view channels on the JumpTV online network via high-speed Internet connections on their home
computers, laptops, Internet-enabled televisions and mobile phones.

Forward-Looking Statements

This news release contains forward-looking statements that involve significant risk, uncertainties and
assumptions. Many factors could cause actual results, performance or achievements to differ materially from the
results discussed or implied in the forward-looking statements. These factors should be considered carefully and
readers should not place undue reliance on the forward looking statements. These forward looking statements
are made as of the date of this news release, and the Company assumes no obligation to update or revise them to
reflect new events or circumstances. Many factors could cause the actual results, performance or achievements
of the Company to be materially different from any future results, performance and achievements that may be
expressed or implied by such forward looking statements, including: general economic and market segment
conditions, competitor activity, product capability and acceptance, international risk and currency exchange
rates and technology changes. More detailed assessment of the risks that could cause actual results 1o materially
differ from current expectations is contained in the “Risk Assessment" section included in the Company's
MD&A in respect of the year ended December 31, 2006 posted on www sedar.com.

JumpTy BR ¢ IR {ontacts:

+1-212-596-1216
lgoldberglkosa. com

t
t
alex.mackeyfcatul lusconsulting. com
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. JumpTV Increases Revenue 34% in Q1 Ended March 31, 2007 vs. Q4 2006.... .., .5 ,

: oy o 1 i
Revenue Up 34%, Subscriptions Up 23% to 34,496, ARPU Up 4%, Churn DOWQ__‘1=E‘H&T
53%, SAC Up 32% R SR TR 5 PR

TORONTO -- (MARKET WIRE) -- May 15, 2007 -- JumpTV Inc. ("JumpTV" or the
"Company"} (AIM: JTV) (TSX: JTV}, the world's leading broadcaster of

ethnic television over the Internet, today announced quarterly results and
selected financial metrics for the quarter ended March 31, 2007.

For the guarter ended March 31, 2007 revenue increased 186% to
US$1,003,146 from US$350,508 in the same period a year ago. Sequentially,
revenue increased 34% from US$748,864 in the fourth quarter 2006 as the
Company added to its subscriber base.

Year over year net loss increased by 78% from $3,977,137 or US$0.21 per
basic and diluted share in March 31, 2006 to $7,085,166 or US50.18 per
basic and diluted share for the three months ended March 31, 2007.

Quarter over quarter net loss decreased by 18.3% from US$8,676,543 or
US5$0.25 per basic and diluted share in the quarter ended December 31,
2006.

As of March 31, 2007 JumpTV had 280 channel partnerships compared to 254
channels as of December 31, 2006 and 138 channels as of March 31, 2006.

Subscriptions increased 22.6% to 34,496 from 28,138 in the fourth gquarter
2006 and subscribers increased approximately 22.4% to 30,062 for the first
quarter 2007 from 24,554 in the fourth guarter 2006.

Churn for the three months ended March 31, 2007 decreased to approximately
12.5% from approximately 26.9% for the three months ended December 31,
2006. The decrease in churn is attributable in part to the elimination of
certain marketing promotions in the fourth quarter. The Company's churn
has also been positively affected by subscribers opting for three-month
subscriptions over historically available one-month subscriptions.

For the first quarter of 2007, JumpTV's subscriber acquisition cost (SAC)
was US551.72 compared to US$39.21 in the fourth quarter of 2006. The
Company experienced a rise in SAC as a result of ongoing tests including
paid search engine marketing (as opposed to natural search optimization}
and television advertising.

Average monthly revenue per user (ARPU)} increased 4.3% to US$11.52 in the
quarter ending March 31, 2007 compared to US$11.04 in the fourth quarter
of 2006. The Company attributes this to increasing subscriptions of
higher-priced multi-channel, country and region-specific bundles.




In Q3 2007 one of the Company's main initiatives will be to offer a
significant portion of its content in the United States cn an ad-
supported, free-to-consumer basis. Certain premium content will remain
subscription based in the United States and virtually all content outside
of the United States is expected at this time to remain subscription
based.

In light of these initiatives, the Company will likely replace and/or
augment certain subscriber-focused Key Performance Indicators to track
advertising-supported elements of its business.

During Q1 2007 there was significant progress in the implementaticn of
previously announced partnerships with leading ethnic Internet portals
such as Terra, Maktoob, MBC/Al Arabiya and LINKdotNET.

Additionally, JumpTV announced distribution partnerships with Joost, the
peer-to-peer online video platform which is currently in beta; blinkx, the
largest online video search index; Simply Media, a new IPTV set-top-box
provider launching in the UK in June 2007; and Nawaiya, a Dubai-based
wireless video-viewing device manufacturer.

In addition to the initiatives described above, the Company continues to
pursue an acquisition-focused growth strategy and is currently evaluating
various potential acquisition opportunities.

Subsequent to the quarter end, the Company took steps to reduce operating
costs by realigning headcount and overhead expenditures not considered
core to the Company's transition towards a multi-revenue stream model.

Kriss Bush, JumpTV's chief financilal officer has elected to leave the
company. Since joining JumpTV in December 2005 Mr. Bush has been a
valuable member of the team and assisted the Company through its IPO and
recent 5100 million follow-on equity financing.

Jason B. Reid, vice president of finance, who has been with the Company
since May 2005, will assume the role of interim chief financial officer.
Mr. Reid is a chartered accountant and has played an integral role in the
development of JumpTV's finance team since its inception, while also
supporting the Company through capital raises when private and its initial
public offering in 2006. Mr. Bush will continue in a consulting capacity
throughout this transition.

G. Scott Paterson chairman and chief executive officer stated, "JumpTV has
been focused on executing our three-phased strategy. Although we have

accomplished our Phase I objective of attaining the most ethnic television
channel partnerships of any media company in the world, we continue to add




.top broadcasters from around the world to our platform which at present
includes over 290 channels. In addition, we are currently focused on
securing rights to more top quality sports content.

Phase II of our strategy was to create a 'best-in-class' user experience
and we are delighted with the status of our capabilities in this regard
and the daily improvements that we are implementing.

Specifically, we would note that we continue to invest in the development
of our application programming interface (API) which has been launched in
beta in certain territories. This initiative is an important element of
Phase III of our strategy which is to monetize our content by way of
advertising, sponsorships and subscriptions,"” Paterson concluded.

Kaleil Isaza Tuzman, president and chief operating officer of JumpTV
stated, "We believe that in the United States there is a tremendous
untapped audience for our content and we are excited to transition towards
a multi-revenue stream business model in that market, including both
advertising and subscriptions, bringing value to our channel partners, our
viewers and future advertising partners.™”

Isaza Tuzman continued, "JumpTV has created this unique 'Many-to-Many'
dynamic -- where the power of being in the JumpTV family, whether as a
.broadcaster or as a distribution partner, 1is tied to the existence of the
other network participants alongside. This is a key asset and very

difficult to replicate.”

The Company will broadcast highlights of the company presentation and
report on Q1 results from its annual general meeting (AGM) being held on
Tuesday, May 15, 2007, on its investor relations section of the website.
The Internet-broadcast of the AGM will available on www.jumptv.com by
Wednesday May 16, 2007 and will be available for a period of 30 days.

About JumpTV

JumpTV (AIM: JTV) (TSX: JTV) is the world's leading broadcaster of ethnic
television over the Internet. With over 290 channels from 75+ countries,
JumpTV delivers its subscribers full-screen news, sports and entertainment
content on a real-time basis from all corners of the globe. JumpTV has
subscribers in over 100 countries who view channels on the JumpTV online
network via high-speed Internet connections on their home computers,
laptops, Internet-enabled televisions and mobile phones.

Forward Looking Statements

This news release contains forward-looking statements that involve
significant risk, uncertainties and assumptions. Many factors could cause




.actual results, performance or achievements to differ materially from the
results discussed or implied in the forward-looking statements. These
factors should be considered carefully and readers should not place undue
reliance on the forward looking statements. These forward looking
statements are made as of the date of this news release, and the Company
assumes no obligation to update or revise them to reflect new events or
circumstances. Many factors could cause the actual results, performance or
achievements of the Company to be materially different from any future
results, performance and achievements that may be expressed or implied by
such forward looking statements, including: general econcmic and market
segment conditions, competitor activity, product capability and
acceptance, international risk and currency exchange rates and technology
changes. More detailed assessment of the risks that could cause actual
results to materially differ from current expectations is contained in the
"Risk Assessment" section included in the Company's MD&A in respect of the
year ended December 31, 2006 posted on www.sedar.com.

Key Performance Indicators and Other Measures

JumpTV is not aware of any uniform standards for calculating
subscriptions, subscribers, ARPU, SAC, Churn and channels signed and we
believe that JumpTV's presentation of these measures may not be calculated
consistently with other companies in the same or similar business.
.Moreover, these measures are of operational performance and not measures
of financial performance under generally accepted accounting principles.
All other financial measures referenced herein have been prepared in
accordance with Canadian generally accepted accounting principles.

KEY PERFORMANCE INDICATORS

Three months ended Growth

31-Mar-07 31-Dec-0% %
Revenue 5 1,003,146 S 748,864 34.0%
Total Subscriptions 34,496 28,138 22.6%
Total Subscribers 30,062 24,554 22.4%
Channels Signed to date 280 254 10.2%
Average Monthly Revenue per

User (ARPU) S 11.52 $ 11.04 4.3%

Subscriber Acquisition Costs (SAC) S 51.72 $ 39.21 31.9%
Subscriber Monthly Churn 12.5% 26.9% {53.4)%
JumpTV Inc.

CONSQLIDATED BALANCE SHEETS
[unaudited]



[Expressed in U.S. dollars]

As at
31,

ASSETS

Current

Cash

Short-term investments

Other receivables

Prepaid expenses and deposits
Funds held in trust

Due from related party

Total current assets

Property, plant and equipment, net

Intangible assets

Goodwill

Other assets

Deferred direct broadcast operating costs, net

Total assets

LIABILITIES AND SHAREHOLDERS' EQUITY
Current

Accounts payable and accrued liabilities
Bank loan

Due to related party

Accrued license fees

Accrued professional fees

Accrued stock appreciation rights
Deferred revenue

Income taxes payable

Total current liabilities
Deferred rent

Total liabilities

Shareholders' equity
Share capital
Contributed surplus

March 31,

134,931,573
108,263
737,232
866,473
231,075

7,421

3,199,564
1,624,673
116,591
185,828
52,806

3,581,592

150,578
1,536,647
1,146,112

276,895

77,250

170,251,615
3,403,562

December

21,936,878
28,115,378
723,621
1,178,119

1,269,488
312,140
102,069
161,246

61,605

3,950,284
1,287,150
14,676
106,916
371,782
1,087,760
205,314
61,800

75,227,648
2,937,219




.Accumulated other comprehensive loss {40, 355)
{32,240)
Accumulated deficit : (38,461,433)
(31,376,267

Total shareholders' equity 135,153, 389 46,756, 360
Total liabilities and shareholders' equity 142,061,499 53,860,544
JumpTV Inc.

CONSOLIDATED STATEMENTS OF QPERATIONS
[unaudited]
[Expressed in U.S. dollars, unless otherwise indicated]

Three months

ended
March 31
2007 2006
$ $
. Revenue 1,003,146 350,508
Direct broadcast operating costs (1,360,259)
(250,330}
{357,113) 100,178
Other costs and expenses
Selling, general and administrative\ 6,528,892 3,355,642
Stock-based compensation 1,156,102 766,181
Amortization of property, plant and equipment 79,176 21,933
Amortization of intangible assets 9,908 -=
7,774,078 4,143,756
Loss before the following: (8,131,191)
{4,043,578) _
Gain on foreign exchange 45,814 8,324
Investment income,; net 1,015,661 71,117
Loss before income taxes (7,069,71e6)
{3,964,137)
Provision for income taxes 15,450 13,000




.Net loss for the period
{3,977,137)

Loss per share - basic and diluted
{(0.21)

Weighted average number of shares outstanding
- basic and diluted

JumpTV Inc.

{7,085,166)

40,387, 397

CONSOLIDATED STATEMENTS OF CASH FLOWS

[unaudited]

[Expressed in U.S. dollars]

OPERATING ACTIVITIES
Net loss for the period
(3,977,137
Adjustments to reconcile net loss to
cash used in operating activities
Amortization
Stock based compensation, excluding change
in accrued stock appreciation rights as
noted below
Amortization of deferred direct broadcast
operating costs

{3,161, 624)
Changes in operating assets and liabilities
Funds held in trust :
Other receivables
(14,424)
Prepaid expenses, deposits and other assets
({153,099)
Accounts payable and accrued liabilities

Three months

ended
March 31
2007 20006
S $
{7,085,166)
176,029 40,532
1,104,483 766,181
31,395 8,800
{5,773,259)
(231,075) -
(40,052}
285,064
(356, 341) 510, 351




. Due to/from related party (22,097)

{7,363} i
Accrued license fees 43,662

{34,282)
Accrued stock appreciation rights 61,352 --
Accrued professional fees 1,164,865 2,589
Deferred revenue 71,581 10, 696
Income taxes payable 15,450 13,000
Deferred rent 117,534 -=

Cash used in operating activities (4,666,316)

(2,834,15¢6)

INVESTING ACTIVITIES

Redemption of short-term investments, net 27,999,000 -
Purchase of equipment (2,079, 935)

{258,415)

Acquisition, net of cash acquired of $3,308 {151,840} --

Cash provided by (used in) investin§ activities 25,767,225
{258,415) .

. FINANCING ACTIVITIES

Proceeds from share issuances, net 93,104,671 8,003,963
Repayment of bank lean {1,287,150) . -
Redemption of Class C common share -

(1)

Proceeds from exercise of stock options 76,265 587,546
Cash provided by financing activities 91,893,786 8,591,508
Net increase in cash during the period 112,994,695 5,498,937
Cash, beginning of period 21,936,878 5,475,052
Cash, end of period 134,931,573 10,973,989

PR / IR CONTACT INFORMATION:
Lewis Goldberg

KCSA Worldwide
+1-212-896-1216
lgoldberg@kcsa.com




.Alex Mackey

Catullus Consulting
+ 44 FT773 787 458
alex.mackey@catullusconsulting.com

NOMAD:

Canaccord Adams

Chris Bowman

T: +44 (0) 20 7050 6500
Chris.Bowman@CanaccordAdams.com

SOQURCE: JumpTV Inc.







JumpTV to Hold Annual General Meeting and Report on Q1 Results Today

. Highlights to Be Broadcast via JumpTV.com

TORONTO -- (MARKET WIRE) -- May 13, 2007 -- JumpTV Inc. (AIM: JTV) (TSX: JTV)
{www_jumptv.com), the world's leading broadcaster of ethnic television over the Internet, will hold its annual
general meeting {AGM) today, Tuesday, May 15th, 2007 at i 1:30am EDT in Toronto at The Rosewater Room,
located at 19 Toronto Street, followed by a company presentation and luncheon at 12:00pm EDT.

The Company will announce Q1 2007 results today and will broadcast highlights of the company presentation
from its AGM on the investor relations section of its website.

The Internet broadcast of the AGM will available on www.jumptv.com by Wednesday, May 16, 2007 and will
be available for a period of 30 days.

About JumpTV

JumpTV (AIM: JTV) (TSX: JTV) is the world's leading broadcaster of ethnic television over the Internet. With
over 290 channels from 75+ countries, JumpTV delivers its subscribers full-screen news, sports and
entertainment content on a real-time basis from all corners of the globe. JumpTV has subscribers in over 100
countries who view channels on the JumpTV online network via high-speed Internet connections on their home
computers, laptops, Internet-enabled televisions and mobile phones.

Forward-Looking Statements

. This news release contains forward-looking statements that involve significant risk, uncertainties and

assumptions. Many factors could cause actual results, performance or achievements to differ materially from the
results discussed or implied in the forward-looking statements. These factors should be considered carefully and
readers should not place undue reliance on the forward-looking statements. These forward-looking statements
are made as of the date of this news release, and the Company assumes no obligation to update or revise them to
reflect new events or circumstances. Many factors could cause the actual results, performance or achievements
of the Company to be materially different from any future results, performance and achievements that may be
expressed or implied by such forward-looking statements, including: general economic and market segment
conditions, competitor activity, product capability and acceptance, international risk and currency exchange
rates and technology changes. More detailed assessment of the risks that could cause actual results to materially
differ from current expectations is contained in the "Risk Assessment" section included in the Company’s
MD&A in respect of the year ended December 31, 2006 posted on www.sedar.com.

JumpTV PR/ IR Contacts

Morth America:
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JumpTV Adds 10 Leading Channels to Global Lineup

Online Television Network Adds Top Broadcasters From Eastern Europe, Sub-Saharan Africa and
Asia

TORONTO -- (MARKET WIRE) - April 16, 2007 -- JumpTV Inc. (AIM: JTV) (TSX:
ITV) (www.jumptv.com), the world's jeading broadcaster of television over the Internet,
announced today that it has recently signed 10 internet broadcast agreements with
channels from Ghana, Bangladesh, Kosovo, Russia, Zimbabwe, Burundi, Korea, the
UAE, Poland and Bosnia.

The channels signed are:

-- TV3 (Ghana)

-~ ATN Bangla (Bangladesh)

-— RTVZ1 (Kosovo)

—-— RTR News (Russia)

-—  ZTV (Zimbabwe)

-— RTNB (Burundi)

-~ Dong Ah TV (Koreal

~- Infinity TV (UAE)

—— 4fun.tv (Poland)

--— TV Kanal 3 (Bosnia & Herzegovina)

The 10 new channels are expected to be individually priced at US$9.95 per month when
jaunched and may be included in future language- or region-specific channel bundles.

RTNB is the only channel that broadcasts from Burundi and will serve as the only way
for people living outside the country to access its programming. Three of the channels
announced are the most popular / #1 in their respective markets -- these include TV3
news and lifestyle channel from Ghana, RTV21 from Kosovo and ZTV of Zimbabwe.
Also, several of the recently signed television channels cater to niche markets around the
globe, including: Dong AR TV, Korea's style network; 4funtv, Poland's interactive music
channel: and Infinity TV, an entertainment channel from Dubai.

Commenting on the partnership with JumpTV, Henry Muradzikwa, chief executive
officer, Zimbabwe Broadcasting Holdings, said, "ZTV has hundreds of thousands of fans
living outside of Zimbabwe that until now could not access our programming. By
partnering with JumpTV, we are extending our global reach, turning into an international
brand by providing access 10 our television shows on a platform that is simple and easily
accessible with a broadband connection.”

"Everyday more and more television content is broadcast online, yet the search for
relevant, affinity programming goes unfulfilled. This holds especially true for
immigrants; JumpTV has created a platform for the distribution of international television
that meets needs of both viewers and broadcasters,” said Sila Celik, head of content
acquisition, programming and marketing at JumpTV.




Kaleil Isaza Tuzman, president and chief executive officer of JumpTV International,
stated, "These ten channels provide additional choices to JumpTV viewers who are
tooking, for television content beyond what traditional cable or satellite companies can
provide."

About JumpTV

JumpTV (AIM: JTV) (TSX: ITV) is the world's leading broadcaster of ethnic television
over the Internet. With over 290 channels from 70+ countries, JumpTV delivers its
subscribers full-screen news, sports and entertainment content on a real-time basis from
all corners of the globe. JumpTV has subscribers in over 100 countries who view
channels on the JumpTV online network via high-speed Internet connections on their
home computers, laptops, Internet-cnabled televisions and mobile phones.

Forward-looking statement

Certain statements herein may constitute forward-looking statements, inciuding those
identified by the expressions "may", "will", "should", "could™, "anticipate", "believe",
"plan", "estimate", "potential”, "expect”, "intent" and similar expressions to the extent
they relate to the Company or its managements. These statements reflect the Company's
current expectations and are based on information currently available to management.
Thiese forward-looking statements are subject to a number of risks, uncertainties,
assumptions and other factors that could cause actual results or events to differ materially
from current expectations, inciuding the matters discussed under "Risk Factors”
contained in the Company's prospectus (admission document) dated August !, 2006 and
the matters discussed under "Risk Factors" contained in the Company's final short form
prospectus dated February 19, 2007. These forward-looking statements are made as of the
date hereof, and the Company assumes no obligation to update or revise them to reflect
new events or circumstances.

This document is available on the JumpTV website at www jumpty.com
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JumpTYV Enters Into Strategic Partnership With Cutting Edge Handheld Device
Developer Nawaiya

Ethnic Broadcaster Will Initially Offer Arabic Channels to Interactive Lifestyle Manager
Users in the Middle East

DUBALI, UAE -- (MARKET WIRE) -- March 28, 2007 - JumpTV (AIM: JTV) (TSX:
JTV) (www.jumpty.com), the world's leading broadcaster of ethnic television over the
Internet, announced today a comprehensive strategic partnership with Dubai-based
Nawaiya FZ-LLC, developer of the newly-created 'Interactive Lifestyle Manager' (ILM)
handheld device.

As part of the strategic partnership, JumpTV has created the "Nawaiya Package"
consisting of a number of premium live Arabic channels to be offered to Nawaiya's
Interactive Lifestyle Manager (ILM) customers.

Nawaiya is the developer of the newly launched and highly anticipated Interactive
Lifestyle Manager (ILM), a state-of-the-art wide screen handheld convergence device
designed to revolutionize content consumption on the go. The ILM runs the full version
of Microsoft's Windows XP and employs a proprietary touch screen user interface. The
[LM enables customers to enjoy high-quality music and video playback, PC-like Internet
browsing and full PC applications, accessible over the 3G/WiFi technologies and soon
over WiMax. :

The specially designed content package for Nawaiya consists of prominent live Arabic
TV channels including top networks such as MBC1, Alarabiya, Aljazcera, Dubai TV,
Dubai Sports, Escape Music Channel, LBC and Future TV in addition to popular sports
pay-per-view and video-on-demand offerings.

Sami Issa, chairman of Nawaiya, commented, "We are committed to re-inventing content
consumption on the go, and live content is a key pillar of our strategy. JumpTV is a
leading provider of live, high-quality, exclusive and rights compliant content, making it
an obvious partner for Nawaiya. This partnership marks the Middle East's first sizable
mobile [PTV play and lays the foundation for the region's first entertainment-centric
MVNO (mobile virtual network operator).” Issa added, "Mobile IPTV could prove
disruptive to emerging mobile broadcasting protocols such as DVB-H and MediaFLO
due to its significant cost advantage and anywhere availability."

"This parinership is a perfect example of JumpTV's ability to supply a third-party
distribution partner's customers a premium online television offering overnight. We see
this type of offering as a key component to our multi-faceted subscriber growth strategy,”
said Kaleil Isaza Tuzman, president and chief executive officer of JumpTV International.

Isaza Tuzman continued, "We are delighted to be working with the Nawaiya team on
what represents our first entry into the handheld device market -- whereby our content
may prove to be a product differentiator, and directly assist in driving device sales. In this




case, JumpTV is to offer our Arabic content in the Middle East - massively increasing
the size of our target market vis-a-vis our conventional immigrant-focused business.”

JumpTYV and Nawaiya are jointly developing a proprietary user interface designed to
facilitate JumpTV content consumption and browsing on the [LM, which is slated to be
ready in the 2nd quarter.

About Nawaiya

Nawaiya, a mobile media company, was founded in 2006 and is located in Dubai Media
City (DMC), Dubai, UAE. Nawaiya operates at the intersection of rich content and
mobility and is committed to bringing PC-level Internet browsing and awesome rich
content consumption experience to customers on the go through state-of-the-art handheld
device technology and innovative content bundling strategies.

www. Nawaiva.net

About JumpTV

JumpTV (AIM: JTV) (TSX: JTV) is the world's leading broadcaster of ethnic television
over the Internet. With over 280 channels from 70+ countries, JumpTV delivers its
subscribers full-screen news, sports and entertainment content on a real-time basis from
all corners of the globe. JumpTV has subscribers in over 100 countries who view
channels on the JumpTV online network via high-speed Internet connections on their
home computers, laptops, Internet-enabled televisions and mobile phones.

www. jumplv.com

Forward looking statement

Certain statements herein may constitute forward-looking statements, including those
identified by the expressions "may," "will," "should", "could", "anticipate", "believe”,
"plan", "estimate", "potential”, "expect", “intent” and similar expressions to the extent
they relate to the Company or its managements. These statements reflect the Company's
current expectations and are based on information currently available to management.
These forward-looking statements are subject to a number of risks, uncertainties,
assumptions and other factors that could cause actual results or events to differ materially
from current expectations, including the matters discussed under "Risk Factors"
contained in the Company's prospectus (admission document) dated August 1, 2006 and
the matters discussed under "Risk Factors" contained in the Company's final short form
prospectus dated February 19, 2007. These forward-looking statements are made as of the
date hereof, and the Company assumes no obligation to update or revise them to reflect
new events or circumstances. '

This document is available on the KCSA Worldwide Website at www.kcsa.com
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JumpTV Announces 4th Quarter Results Consistent With Previous Disclosure - -

TORONTO -- (MARKET WIRE) -- March 23, 2007 -- JumpTV Inc. (TSX: JTV) (AIM: s
JTV), the world's leading broadcaster of ethnic television over the Internet, today e ch
announced quarterly results and key performance indicators for the quarter ended

December 31, 2006, consistent with the results previously disclosed in the Company's

short-form prospectus filed February 19, 2007.

For the quarier ended December 31, 2006 revenue increased 93.5% to US$748,864 from
US$387,093 in the same period a year ago. Sequentially, revenue increased 40.1% from
US$534,671 in the third quarter of 2006, as the Company added to its subscriber base.

Net loss for the fourth quarter of 2006 was US$8.676,543 or US$0.25 net loss per basic
and diluted share compared to 1US$$2,556,145 or US$0.16 net loss per basic and diluted
share in the same period a year ago and U$$6,494,411 or US$0.23 net loss per basic and
diluted share in the quarter ended September 30, 2006. The increase in net loss was
primarily the result of increased staffing levels to support the Company's global
operations and ongoing investments in network, software and corporate systems.

At December 31, 2006 JumpTV had 254 channel partnerships, compared to 102 at the
same period a year ago. This compares to 225 channel partnerships as of September 30,
2006.

. For the fourth quarter of 2006, total subscriptions increased 127.6% to 28,138 from
12,361 in the same period a year ago. Sequentially, subscriptions increased 17.8% from
23,885 in the third quarter 2006 and 31.8% from 18,119 in the second quarter 2006. As
disclosed in the short-form prospectus, subscriptions were 31,891 as of February 9, 2007.

For the fourth quarter of 2006, total subscribers increased 112.2% to 24,554 from 11,572
in the same period a year ago. Sequentially, subscribers increased 11.5% from 22,019 in
the third quarter of 2006 and 34.9% from 16,319 in the second quarter of 2006. As
disclosed in the short-form prospectus, subscribers were 27,963 as of February 9, 2007.

Average Monthly Churn was 26.9% for the fourth quarter of 2006 compared to 22.8% for
the third quarter of 2006. The Company believes increased churn was, in part, driven by
the Company's experimentation with seven-day marketing promotions throughout the
fourth quarter, as well as subscribers upgrading from individual channels to channel
bundles. As disclosed in the short-form prospectus, churn was 16.6% for the month of
January 2007.

For the fourth quarter of 2006, JumpTV's Subscriber Acquisition Cost (SAC) increased
79.9% to US$39.21 compared to US$21.80 in the third quarter of 2006, as the Company
experimented with different online and offline marketing initiatives.

For the quarter ended December 31, 2006, Average monthly Revenue Per User (ARPU)
increased 17.1% to US$11.04, compared to US$9.43 in the third quarter of 2006, the




result of certain subscribers moving from individual channel subscriptions to higher-
priced channel bundles.

On February 23, 2007, JumpTV completed a public offering of common stock generating
approximately US$100,000,000. The net proceeds from the offering will be used
primarily to fund the continued roll-out of the JumpTV delivery infrastructure, to fund
further investment in product development and technology, to fund JumpTV's subscriber
acquisition strategy as well as to fund general corporate expenditures and working capital
requirements of JumpTV's business including possible acquisitions. In keeping with its
overall strategy, the Company is currently evaluating various potential acquisition
opportunities. If agreement on one or more acquisition transactions is reached, all ora
portion of the net proceeds of the offering may be re-allocated to effect such acquisitions.

G. Scott Paterson, chairman & chief executive officer of JumpTV, said, "As we have said
since our initial public offering, JumpTYV is focused on executing against our three
phased strategy. To that end we have averaged signing up at least two new channel
partnerships a week. We have built out our technology and user experience and are close
to launching our social networking capabilities; and most importantly, we have actively
partnered with leading potential sources of new viewers."

The Company reports key recent highlights for JumpTV include:

1- We launched JumpTV 3.0. This major redesign resulted in an improved viewer
experience and dramatically increases our ability to offer premium television offerings
such as pay-per-view and video on demand content;

2- We successfully added high-value, cross-cultural sports content to JumpTV. By
acquiring Hispanic sports portal SportsYa (www.sportsva.com), and securing the rights
to more than 200 matches from this year's Euro2008 qualifying tournament along with
coverage of both the Egyptian and Israeli football leagues, we have effectively positioned
JumpTV as one of the leading online destinations to view football live on the Internet;

3- We have added a key relationship with Orascom Telecom, owner of LINKdotNET and
Arpu+. Our agreements with Orascom are vital steps in broadening our offering across
the Middle East and North Africa. Orascom will be marketing our content to the Arabic
community via its 10 web portals and we expect these activities to greatly enhance our
brand in this key market.

Kaleil Isaza Tuzman, president and chief operating officer, added, "The fourth quarter of
2006 continued JumpTV's strong trajectory in content acquisition and product
development, while providing important learning on the merchandising and customer
acquisition fronts. We were pleased to see ongoing viral growth in JumpTV's subscriber
base, and regular upgrades from individual channel subscriptions to channel bundles
when premium packages have been made available -- resulting in higher ARPU."




M. Isaza Tuzman continued, "We were particularly pleased with our momentum in
signing some very important, quality channel partners in the past quarter, including
MBCI and Al Arabiya (top Pan Arab channels), BEC3 (#1 channel in Thailand},
Frecuencia Latina (leading channel in Peru) and the Sahara Group of channels (leading
channels in India). We were also encouraged by the strong sequential increase in average
monthly revenue per user, which was the result of successfully introducing bundled
channels."

Mr. Paterson added, "As we near the end of the first quarter of 2007, we remain confident
in our ability to expand our content, improve the quality of delivery and increase our
viewer base. We also believe that through a number of recently signed agreements, we
are positioned to expand our revenue model to inciude an advertising component. Finally,
as a result of our recently completed secondary offering, we are appropriately capitalized
to act on acquisition opportunities as they become available."

Mr. Paterson concluded, "We view 2007 as being a year of significant growth and
evolution for JumpTV as we move towards a multi revenue stream model, providing
certain content in select territories on an ad-supported basis, and continue to implement a
series of distribution partnerships with broadband ISPs. Internet portals and device
manufacturers. Following the agreements we signed last year with Telefonica, Comcast,
Que Pasa and Maktoob, this year we have already announced major deals with Simply
Media, Joost, blinkx and LINKdotNET -- and anticipate entering into further distribution
partnerships.”

JumpTV will hold a conference call to discuss its fourth quarter results at 6:00 a.m. PDT,
9:00 a.m. EDT and 1:00 p.m. GMT on Friday, March 23, 2007. A replay of the call wili
be available for 7 days using the following dial-in numbers: US -- 1-877-519-4471 or
[nternational -- 973-341-3080; conference code 8571323. The call will also be available
via live audio cast on the JumpTV website, located at www jumptyv.com. The audio cast

+ will be archived on the Company's website for a period of 30 days.

About JumpTV

JumpTV (AIM: JTV) (TSX: FTV) is the world's leading broadcaster of ethnic television
over the Internet. With over 280 channels from 70+ countries, JumpTV delivers its
subscribers full-screen news, sports and entertainment content on a real-time basis from
all corners of the globe. JumpTV has subscribers in over 100 countries who view

. channels on the JumpTV online network via high-speed Internet connections on their
home computers, laptops, Internet-enabled televisions and mobile phones.

Forward Looking Statement

This news release contains forward-looking statements that involve significant risk,
uncertainties and assumptions. Many factors could cause actual results, performance or
achievements to differ materially from the results discussed or implied in the forward-
looking statements. These factors should be considered carefully and readers should not




place undue reliance on the forward looking statements. These forward looking
statements are made as of the date of this news release, and the Company assumes no
obligation to update or revise them to reflect new events or circumstances. Many factors
could cause the actual results, performance or achievements of the Company to be
materially different from any future results, performance and achievements that may be
expressed or implied by such forward looking statements, including: general economic
and market segment conditions, competitor activity, product capability and acceptance,
international risk and currency exchange rates and technology changes. More detailed
assessment of the risks that could cause actual results to materially differ from current
expectations is contained in the "Risk Assessment” section included in the Company's
final prospectus and MD&A posted on www.sedar.com.

Key Performance Indicators and Qther Measures

JumpTV is not aware of any uniform standards for calculating subscriptions, subscribers,
ARPU, SAC, Churn and channels signed and we believe that JumpTV's presentation of
these measures may not be calculated consistently with other companies in the same or
similar business. Moreover, these measures are of operational performance and not
measures of financial performance under generally accepted accounting principles. All
other financial measures referenced herein have been prepared in accordance with
Canadian generally accepted accounting principies.

JumpTV Inc.
KEY PERFORMANCE INDICATORS

Three months ended Growth

31-Dec-06 30-5ep-06 %
Total Subscriptions 28,138 23,885 17.80%
Total Subscribers ' 24,554 22,019 11.50%
Channels Signed to date 254 225 12.90%
Average Monthly Revenue per User [ARPU) 3 11.04 § 9.43 17.10%
Subscriber Acquisition Costs {SAC) S 38.21 s 21.80 79.90%
Subscriber Monthly Churn 26.90% 22.80% 18.00%

JumpTV Inc.
CONSOLIDATED BALANCE SHEETS
. [Expressed in U.S. dollars, unless otherwise noted]

[unaudited]

As at December 31

ASSETS
Current




. Cash and cash equivalents 21,936,878 5,475,052

Sheort-term investments 28,115,378 -
Other receivables 723,621 18, 309
Prepaid expenses and deposits 1,178,119 14,812
Total current assets 51,953,996 5,568,173
Property, plant and equipment, net 1,269,488 379,694
Iintangible assets 312,140 -
Goodwill 102,069 -
Other assets 161,246 105,216
Deferred direct broadcast operating costs, net 61,605 96,803
Total assets 53,860, 544 6,149,886

LIABILITIES AND SHAREHOLDERS' EQUITY

Current
Accounts payable and other accrued liabilities 3,950,284 1,008,845
Bank loan 1,287,150 -
Due to related parties 14,676 138,323
Current portion of accrued license fees 106,916 79,582
Accrued professional fees 371,782 195,592
Accrued stock appreciation rights 1,087,760 -
Deferred revenue 205,314 56,268
Income taxes payable 61,800 16,800
. Total current liabilities ) 7,085,682 1,495,420
Accrued license fees — 120,000
Deferred rent 18,5062 -
Total liabilities 7,104,184 1,615,420

Shareholders' equity

Share capital 75,227,648 9,744,084
Contributed surplus 2,937,219 609,908
Accumulated other comprehensive loss (32,240)

{40, 355)

Accumulated deficit (31,376,267

(5,779,171)

Total shareholders' equity 46,756, 360 4,534,466
Total liabilities and shareholders' equity 53,860,544 6,149,886
JumpTV Inc.

CONSOLIDATED STATEMENTS OF OPERATICNS
[Expressed in U.S. dollars, unless otherwise noted]
[unaudited]

. Nine months




Year ended ended
December 31, December 31,

2006 2005
5 $

Revenue 2,061,031 1,081,268
Direct broadcast operating costs (2,569,648} (1,518,978)

(508,617) (437,710)
Other costs and expenses
Selling, general and administrative 21,690,938 3,990,732
Stock-based compensation 4,087,351 203,934
Amortization of property, plant and equipment 128,549 27,939
Amortization of intangible assets 22,401 --

Loss before the following: (26,447,856) (4,660,315)
Loss (gain) on foreign exchange 186,990 {4,391
Interest incocme (1,083,050} (41,654)
Loss before income taxes {25,551,796) (4,614,270}
Provision for income taxes : 45, 300 16,800
Net loss for the period (25,597,096) (4,631,070)
Net loss per share - basic and diluted {G.99} (0.35)

Weighted average number of shares
outstanding - basic and diluted 25,848,396 13,162,016

JumpTV Inc.

CONSOLIDATED STATEMENTS OF CASH FLOWS
[Expressed in U.S5. dollars, unless otherwise noted]

{unaudited]
Nine months
Year ended ended
December 31, December 31,
2006 2005
S $
. OPERATING ACTIVITIES
Net loss for the period {25,597,096) (4,631,070}
Adjustments te reconcile net loss to net cash
used in operating activities
hmortization of property, plant and equipment 256,183 40,165
Amortization of intangible assets 58,360 -

Stock based compensation 4,123,974 203,934




Amortization of deferred direct broadcast
cperating costs

Changes in operating assets and liabilities
Other receivables
Prepaid expenses, deposits and other assets

(21,070,659)

(645,312}
(1,218,337}

Accounts payable and other accrued liabilities 2,941,439

Due to related parties
Accrued license fees
Accrued professional fees
Deferred revenue

Income taxes payable
Deferred rent

Cash used in operating activities

INVESTING ACTIVITIES

(Purchase) redemption of short-term
investments .

Purchase of property, plant and eguipment
Purchase of intangibles

Acquisition, net of cash acquired

Cash used in investing activities

FINANCING ACTIVITIES
Proceeds from share issuances, net

Proceeds from bank loan

Proceeds from (redemption of) Class C common
share )

Proceeds from exercise of stock options
Proceeds from exercise of warrants

Cash provided by financing activities

Net increase in cash and cash eguivalents
during the period '
Cash and cash equivalents, beginning of period

Cash and cash equivalents, end of pericd

PR/ IR (CONTA F

Lawis Goldberg /7 Jeifrev &
FCSE Worldwide
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Alex Mackey
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+ 44 7775307

(123,647)
(92,676)
176,190
149,046

45,000
18,502

(28,107,263)
{1,145,977)
(12,500)
(440,847)

63,809,337
1,287,150
(1)

713,381
180,000

le,461,826
5,475,052

(4,381,104)

(70, 248)
{113, 408)
829,236
123, 486

58,337
195,592
(14,367)

16,800

74,462
(343,887

7,844,982

1
125,000

4,344,782
1,130,270
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TUNTUED
. Simply Media Partners With JumpTV to Bring Internet-Delivered International L
Television to UK Homes : A

Parinership to Make International Internet TV Content Available on Traditional e f I.‘:“ ‘ E
Television Sets in the UK

LONDON -- (MARKET WIRE) -- March 20, 2007 -- Simply Media, a leading digital
entertainment provider that produces, aggregates and distributes video content over
multiple platforms, has partnered with JumpTV (AIM: JITV) (TSX: JTV), the world's
leading broadcaster of ethnic television over the Internet, to provide international
television channels to subscribers of its new Internet Protocol set-top box, "Simply TV."

Simply Media will carry many of JumpTV's channels from Latin America, Asia, Eastern
Europe and the Middie East; including top channels from Romania, Bangladesh, Turkey
and Pakistan, amongst others. The channels will be offered in both country and region-
specific bundles, as well as individually.

Simply Media, co-founded by media entrepreneurs Mike Luckwell and CEO Henry
Scoit, operates more than 25 digital television channels, including 5 satellite channels,
and brings the best in online entertainment to a wide audience via its web portal. Simply
is extending its offering by launching an IPTV powered set-top box to truly integrate the
promise of Internet television, with the ease of a traditional cable television-like offering.

. Simply Media plans to aggressively market the Simply TV set-top box service through
targeted advertising to ethnic audiences on and offline. Simply TV users will have the
option to subscribe on a monthly or yearly basis when they purchase a set-top box.

CEOQ of Simply Media, Henry Scott, said, "By combining JumpTV's content with our
leading set-top box technology, we've made it possible to watch the best international TV
over the internet in UK living rooms with just a broadband connection. Tight-knit
communities continue to drive [nternet TV popularity which is why high-affinity, hard-
to-find content is so pivotal to our offering.”

He added, "We are impressed by JumpTV's vast content library and feel that the millions
of expatriates living in the UK will leap at the chance to subscribe to these television
channels in a traditional living room setting."

The news closely follows the launch of Simply Media's new set-top box product in the
UK, which will carry JumpTV content alongside Simply Media's own content such as
entertainment and celebrity gossip channel Avenue 11.

"IPTV is the future of broadcasting and bringing IP-based content to traditional television
sets is the ultimate goal for any [PTV entrant. We believe that Simply TV has developed
a unique turnkey solution for the ethnic audience that JumpTV targets as it provides the
user with the flexibility to surf the Internet, make phone calls using Voice Over Internet




Protocol (VolP) and watch both traditional and IPTV." said Mark David, global head of
sales at JumpTV.

David added, "JumpTV sees partnering with Simply Media as the next evolution in our
distribution strategy and we are confident that this joint venture will help prove the
promise of IPTV by providing hundreds of our channels to users who are less computer-
centric.”

Simply TV is first to make its set top box product available to customers in the UK, with
launch targeted for Spring 2007. The Simply TV box is WiFi-enabled and works with
any broadband I[nternet Service Provider.

Television package pricing ranges from £3.99 - £19.99 a month.
About Simply Media

1. Simply Global, part of the Simply Media group, is responsible for development of the
IPTV set top box platform.

2. Simply Media (www simplvimedia.tv) is one of the UK's leading digital entertainment
providers. The company produces, aggregates and distributes video content across
multiple platforms. The company operates more than 25 digital TV channcls and is
bringing the best online video entertainment to a wider audience via its web portal and
IPTV platform. The company currently distributes thousands of hours of programming
over satellite, cable and broadband internet.

3. Clients include Emap, iVillage, Yahoo!, Pokerzone, Time Life and DD Home
Entertainment. The company also produces and owns a number of media properties
including The Baby Channel, a joint venture with RDF Media, and Avenue |1, a daily
entertainment news service available exclusively on www.simplv.tv.

www_simplvmedia.tv

About JumpTV

JumpTV (AIM: JTV) (TSX: JTV) is the world's leading broadcaster of ethnic television
over the Internet. With over 280 channels from 70+ countries, JumpTV delivers its
subscribers full-screen news, sports and entertainment content on a real-time basis from
al! corners of the globe. JumpTV has subscribers in over 100 countries who view
channels on the JumpTV online network via high-speed Internet connections on their
home computers, laptops, Intemnet-enabled televisions and mobile phones.

WWW . juimptv.com

Forward-looking statement




Certain statements herein may constitute forward-looking statements, including those
identified by the expressions "may,"” "will," "should," "could," "anticipate,” "believe,”
“plan,” "estimate,” "potential,” "expect,” "intent" and similar expressions to the extent
they relate to the Company or its managements. These statements reflect the Company's
current expectations and are based on information currently available to management.
These forward-looking statements are subject to a number of risks, uncertainties,
assumptions and other factors that could cause actual results or events to differ materially
from current expectations, including the matters discussed under "Risk Factors"
contained in the Company's prospectus (admission document) dated August 1, 2006 and
the matters discussed under "Risk Factors" contained in the Company's final short form
prospectus dated February 19, 2007. These forward-looking statements are made as of the
date hereof, and the Company assumes no obligation to update or revise them to reflect
new events or circumstances.

This document is available on the KCSA Worldwide Website at www.kesa.com

JUMPTV PR/ IR Contacts
North America:

Lewis Goldberg

KCSA Worldwide
+1-212-890-1216
Igoldbergi@ikesa.com

leff Goldberger
+1-212-896-1249
jeoldbergerikesa.com

Simply Mcdia PR Contacts

UK:

Matthew Halfin

Simply Media

Alex Mackey -

+44-207 608 8661 Catultus Consulting
matthew halfinf@@simplvmedia.ty

+44 20 7736 2938
alex.mackeviocatullusconsulting.com

Narda Shirley
Gong Communications
+44 7770 888518

nardag@gongcommunications.com







JumpTV Announces Fourth Quarter and Year End 2006 Results Release Date and
Conference Call

The Results Have No Material Difference From Summary Results Disclosed February
19, 2007

TORONTO -- (MARKET WIRE) -- March 19, 2007 -- JumpTV Inc. (AIM: JTV) (TSX:

- JTV) (www_jumptv.com), the world's leading broadcaster of ethnic television over the
Internet, today announced that it will report the full details of its fourth quarter and vear
end 2006 results Friday, March 23, 2007. The Company advises that there are no material
differences in the results from the Summary Results disclosed on February 19, 2007 in
connection with the filing of its final short-form prospectus on that day.

The company will hold a conference call to discuss its financial results at 1:00 p.m. GMT
(9:00 a.m. EDT / 6 a.m. PDT) on Friday, March 23, 2007 for interested investors,
analysts, and portfolio managers. To participate in the call, interested parties can use the
following dial-in numbers: US -- 1-866-425-6191 or International -- 973-582-2771;
conference code -- 8571323. Callers are suggested to dial in at least 5 minutes prior to the
call. The conference call will also be broadcast live as a listen-only audio cast. To listen
live please go to the JumpTV website, located at www.jumptv.com. The audio cast will
be archived on the Company's website for a period of 30 days.

A replay of the call will be available for 7 days using the following dial-in numbers: US -
- 1-877-519-4471 or International -- 973-341-3080; conference code 8571323.

About JumpTV

JumpTV (AIM: JTV) (TSX: JITV) is the world's leading broadcaster of ethnic television
over the Internet. With over 280 channels from 70+ countries, JumpTV delivers its
subscribers full-screen news, sports and entertainment content on a real-time basis from
all corners of the globe. JumpTV has subscribers in over 100 countries who view
channels on the JumpTV online network via high-speed Internet connections on their
home computers, taptops, Internet-cnabled televisions and mobile phones.

Forward-looking statement

Certain statements herein may constitute forward-looking statements, including those
identified by the expressions "may", "will", "should", "could", "anticipate", "believe",
"plan”, “estimate”, “potential”, "expect"”, “intent" and similar expressions to the extent
they relate to the Company or its managements. These statements reflect the Company's
current expectations and are based on information currently available to management.
These forward-looking statements are subject to a number of risks, uncertainties,
assumptions and other factors that could cause actual results or events to differ materially
from current expectations, including the matters discussed under "Risk Factors"
contained in the Company's prospectus (admission document) dated August 1, 2006 and

the matters discussed under "Risk Factors" contained in the Company’s final short form




. prospectus dated February 19, 2007. These forward-looking statements are made as of the
date hereof, and the Company assumes no obligation to update or revise them to reflect
new ¢vents or circumstances.

This document is available on the KCSA Worldwide Website at www _kcsa.com

JUMPTV PR /IR Contacts

North America:

Lewis Goldberg / Jeff Goldberger

KCSA Worldwide

+1-212-896-1216 / +1-212-896-1249
Igoldberg@kcsa.com / jgoldberger@kcsa.com

UK:

Alex Mackey

Catullus Consulting

+44 20 7736 2938
alex.mackey@catullusconsulting.com







JumpTYV Signs Exclusive Contract With Korea's Premier Channel, Arirang TV
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Internet Television Broadcaster to Offer Top Korean/English Language Channel via JumpTV.com

TORONTO -- (MARKET WIRE) -- March 08, 2007 -- JumpTV Inc. (AIM: JTV) (TSX: BRATL R
JTV) (www.jumptv.com), the world's leading broadcaster of ethnic television over the

Internet, has signed an exclusive Internet-broadcast agreement with Korea's 24-hour

English/Korean language channel, Arirang TV.

Arirang TV will be available at a price of US$9.95 per month when launched
commercially and will likely be included in a bundle of Korean channels at a later date.

Arirang TV is one of Asia's premier networks, reaching more than 57.5 million
houscholds in 188 countries. The network offers outsiders a window into Asia and
provides a unique view of Korean culture.

Commenting on the partnership Myungho Jang, Arirang TV president, stated, "Arirang is
already an international media player. So when we were examining our options of
bringing our content to the internet, one player in the space, JumpTV, leapt out as the
most strategic partner we could choose. The JumpTV platform allows us to reach a wider
international audience by promoting the channel via the Internet, broadening our reach
and atlowing us to capitalize on a new potential revenue stream.”

Kaleil Isaza Tuzman, president and chief executive officer of JumpTV International,
added, "Arirang TV is one of the most popular TV channels in Asia, reaching a massive
global audience. JumpTV believes this partnership will aid in subscriber acquisition from
all over the world and significantly enhance our program offering from Asia."

"Arirang TV's partnership with JumpTV gives the channel access to a new international
viewer base who wants to tune in to Korean television in a manner that suits today's
mobile lifestyle. This partnership not only allows JumpTV subscribers across the globe to
engage with programming from their homeland, but it also gives other international
subscribers the chance to explore Korea's culture,” said Kevin Foong, general manager of
JumpTV's Asia Pacific group.

About JumpTV

JumpTV (AIM: JTV) (TSX: JTV) is the world's leading subscription-based broadcaster
of ethnic television over the Internet. With over 280 channels from 70+ countries,
JumpTV delivers its subscribers full-screen news, sports and entertainment content on a
real-time basis from all corners of the globe. JumpTV has subscribers from over 100
countries who view channels on the JumpTV online network via high-speed Internet
connections on their home computers, laptops, Internet-enabled televisions and mobile
phones.

About Arirang TV




Arirang is a 24-hour satellite channel broadcast in English and Korean. Its main
programming is about Korea's culture, history, tradition and nature o promote Korea and
share the culture to the rest of the world. Arirang is currently available in over 57.5
million households in 188 countries.

Forward-tooking statement

Certain statements herein may constitute forward-looking statements, including those
identified by the expressions "may", "will", "should”, "could", "anticipate", "believe”,
"plan", "estimate", "potential”, "expect", "intent" and similar expressions to the extent
they relate to the Company or its managements. These statements reflect the Company's
current expectations and are based on information currently available to management.
These forward-looking statements are subject to a number of risks, uncertainties,
assumptions and other factors that could cause actual results or events to differ materially
from current expectations, including the matters discussed under “Risk Factors®
contained in the Company's prospectus (admission document) dated August 1, 2006 and
the matters discussed under "Risk Factors" contained in the Company's final short form
prospectus dated February 19, 2007. These forward-looking statements are made as of the
date hereof, and the Company assumes no obligation to update or revise them to reflect
new events or circumstances.

FR /7 IR Contacts

Horih Amerlicas
Lewis Goldberg / Jeff Coldberger

KoSA Worldwida

+1-212-8%6-1216 / +1-212-836-1245
igoidherg@kesa.com / jgoldberger@kesa.com
UK:

Alex Mackey

Catullus ¢

wleing
+44 20 7130 =

3
alex. mackeyfzatullusconsuliing. com







JumpTV Signs 10 New Exclusive Channels

Internet Television Broadcaster Adds Channels in Asia, Eastern Europe, the Middle East
and Sub-Saharan Africa

TORONTO -- (MARKET WIRE) -- March 06, 2007 -- JumpTV Inc. (AIM: JTV) (TSX:
JTV) (www jumptv.com), the world's leading broadcaster of television over the Internet,
announced today that it has signed 10 new exclusive internet broadcast agreements with
channels from Thailand, India, Croatia, U.A.E., Botswana and Madagascar, expanding its
network to 280 channels under license.

The channels signed are:

-- ATVM H+ (Thailand)

-- ABTYV Channel 5 (Thailand)

-- ABTV Channel 6 (Thailand)

-- Makkal TV (India)

-- Win TV (India)

-- Tamilan TV (India)

-- Otvorena Televizija Zagreb (OTV) (Croatia)

-- Hawas TV (UAE)

-- Gaborone Broadcasting Corporation (GBC) (Botswana)
-- Malagasy Broadcasting System (MBS) (Madagascar)

The 10 new channels are expected to be individually priced at US$9.95 per month when
launched and may be included in future language- or region-specific channe! bundles.

Commenting on the partnership with JumpTV, Mirko Korusic, general director of OTV
Croatia, said, "We see an enormous opportunity by partnering with JumpTV. There are
millions of Croatians living away from home with no access to our content. Now, with
Just a broadband connection, these people can watch our popular political programs, news
coverage and sporting events wherever they are in the world."

"There are miilions of Thai, Indian, Croatian, Botswana and Malagasy people living
around the world. For most, the only way they will be able to keep up with the latest
news, music, sports and entertainment from home will be through JumpTV," said Sila
Celik, head of content acquisition and global operations at JumpTV. "By adding these
new channels we expand our offering and make our service more relevant to these
international communities looking to link back to their respective homes."

Kaleil [saza Tuzman, president and chief executive officer of JumpTYV International,
stated, "We understand that our subscribers want choices. When they access J umpTV's
television content, from either JumpTV.com or an affiliate partner like Terra.com or
Maktoob.com, they have come to expect the most extensive library of international
content on the Internet. That's what these and many other new channels offer: an ever-
expanding universe of choice that hamesses the power of the Internet.”




About JumpTV

JumpTV (AIM: JTV) (TSX: JTV) is the world's leading broadcaster of ethnic television
over the Internet. With over 270 channels from 70+ countries, JumpTV delivers its
subscribers full-screen news, sports and entertainment content on a real-time basis from
all corners of the globe. JumpTV has subscribers in over 100 countries who view
channels on the JumpTV online network via high-speed Internet connections on their
home computers, laptops, Internet-enabled televisions and mobile phones.

Forward-looking statement

Certain statements herein may constitute forward-looking statements, including those
identified by the expressions "may," "will," "should," "could," "anticipate," "believe,"
“plan,” "estimate," "potential," "expect," "intent" and similar expressions 1o the extent
they relate to the Company or its managements. These statements reflect the Company's
current expectations and are based on information currently available to management.
These forward-looking statements are subject to a number of risks, uncertainties,
assumptions and other factors that could cause actual results or events to differ materially
from current expectations, including the matters discussed under "Risk Factors”
contained in the Company's prospectus (admission document) dated August 1, 2006 and
the matters discussed under "Risk Factors" contained in the Company’s final short form
prospectus dated February 19, 2007. These forward-looking statements are made as of the
date hereof, and the Company assumes no obligation to update or revise them to reflect
new events or circumstances.
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This document is available on the KCSA Worldwide Website at www.kcsa.com

PR /IR Contacts
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KCSA Worldwide
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JumpTV Provides Leading Ethnic Television to Joost(TM)

Internet Television Pioneers Partner to Provide Video-on-Demand Programming From o
Around the World on Joost IR IR PO

TORONTO -- (MARKET WIRE) -- March 02, 2007 -- JumpTV Inc. (AIM: JTV) (TSX:
JTV) (www _jumptv.com), the world's leading broadcaster of ethnic television over the
Internet, has partnered with Joost™ (www.joost.com), the world's first broadcast-quality,
free-to-air Internet television service, to make a significant portion of JumpTV's library
of video-on-demand television content available on a series of exclusive JumpTV-
branded ethnic television vertical "channels" on the Joost platform.

~ JumpTV currently broadcasts live over the Internet thousands of popular television
programs, news, music and sporting events from 270 channels from over 70 countries
around the world on a subscription and advertising supported basis.

The initial JumpTV offering on Joost will feature programming regularly gathered from
JumpTV’s digitally rights compliant international television roster. The first JumpTV
“channels" on Joost will feature popular Spanish-language series from Colombia, Chile
and Peru, in addition to Arabic-language comedy, drama and news programs from some
of the leading broadcasters in the Middic East.

JumpTYV will be adding new programming on a daily or weekly basis, and intends to
launch several more channels on Joost in other languages, including but not limited to
Romanian, Turkish, Russian and Bengali.

Commenting on the partnership, Kaleil 1saza Tuzman, president and chief executive
officer of JumpTYV International stated, "We see Joost as a unique and important
distribution/programming partner. Like us, the Joost team innately understands the power
of viral, high-affinity long-tail content -- for example, JumpTV's ethnic TV
programming. Given the track record of the Joost founders, we believe that the Joost
platform could be as transformational for online television as their previous ventures have
been.”

Yvette Alberdingkthijm, executive vice president of content strategy and acquisition of
Joost said, "Content owners like JumpTV, with a diverse offering of channels that feed
the global appetite for streamed online content, are a perfect match for Joost. Partnering
with JumpTV will allow our viewers access to the best in global television programming
in an Internet rights-compliant fashion."

Mike "JB" John-Baptiste, head of global distribution for JumpTV, said, "Joost, like
JumpTV has been securing programming from key licensors of television content, so we
were pleased to see that they recognized our singular commitment and leadership in
ethnic television."




JB continued, “JumpTV is committed to providing our TV broadcaster content partners
the broadest audience on the Internet as possible -- whether through ISPs, mobile carriers
or Internet portals."

The partnership between Joost and JumpTV involves sharing of advertising revenues on
the JumpTV-branded channels.

About JumpTV

JumpTV {AIM: JTV) (TSX: JTV) is the world's leading subscription-based broadcaster
of ethnic television over the Internet. With over 270 channels from 70+ countries,
JumpTV delivers its subscribers full-screen news, sports and entertainment content on a
real-time basis from all corners of the globe. JumpTV has subscribers from over 100
countries who view channels on the JumpTV online network via high-speed Internct
connections on their home computers, laptops, Internet-enabled televisions and mobile
phones.

About Joost™

Joost™ provides a new way of watching TV that combines the best of full-screen
television entertainment with online interactive and community benefits to bring an
unprecedented selection of video content to viewers anytime, anywhere. Joost is based on
a state-of-the-art, secure, peer-to-peer streaming technology. To learn more about Joost or
to become a beta-tester, visit www joost.com.

Forward looking statement

Certain statements herein may constitute forward-looking statements, including those
identified by the expressions "may"”, "will", "shouid", "could", "anticipate" "believe”,
"plan”, "estimate”, "potential”, "expect", "intent" and similar expressions to the extent

they relate to the Company or its managements. These statements reflect the Company's
current expectations and are based on information currently available to management.
These forward-looking statements are subject to a number of risks, uncertainties,
assumptions and other factors that could cause actual resulis or events to differ materially
from current expectations, including the matters discussed under "Risk Factors"
contained in the Company's prospectus (admission document) dated August 1, 2006 and
-the matters discussed under "Risk Factors" contained in the Company's final short form
prospectus dated February 19, 2007. These forward-looking statements are made as of the
date hereof, and the Company assumes no obligation to update or revise them to reflect
new events or circumstances.
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Igoldberg(@kcsa.com / jgoldberger@kcsa.com

UK:

Alex Mackey

Catullus Consulting

+44 20 7736 2938
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JUMPTV ANNOUNCES COMPLETION OF US$100,000,000 COMMON SHARE OFFERING

THIS NEWS RELEASE IS NOT INTENDED FOR DISTRIBUTION TO UNITED STATES
NEWSWIRE SERVICES OR DISSEMINATION IN THE UNITED STATES.

Toronto, Ontario — February 23, 2007 - JumpTV Inc. (*JumpTV” or, the “Company”) (AIM:JTV)
(TSX:JTV) announced today that it has completed the previously announced public offering (the
“Offering™) of 13,043,479 of its common shares the (“Common Shares™) with a syndicate of underwriters
led by joint bookrunners Canaccord - Capital Corporation and Morgan Stanley Canada Limited and
including Paradigm Capital Inc., Loewen, Ondaatje, McCutcheon Limited and GMP Securities L.P.
{collectively, the “Underwriters™). Panmure Gordon (Broking) Limited provided UK and European
capital markets advice in addition to advice received by JumpTV from the Underwriters. The TSX has
conditionally approved the listing of the Common Shares subject to the Offering and application has been
made for admission of the Common Shares for trading on AIM, with admission to AIM expected to occur
on Monday, February 26, 2007.

Gross proceeds of the Offering are C$117,391,311 (US$100,000,000). The Company has granted the
Underwriters an over-allotment option (the “Over-Allotment Option™), exercisable for a period of 30 days
foilowing the closing of the Offering, to purchase up to 1,956,521 additional common shares. If the Over-
Allotment Option is exercised in full, then JumpTV will receive aggregate gross proceeds of
approximately C$135,000,000 (US$115 million).

Contacts:

G. Scott Paterson
Chairman & CEQ
JumpTV Inc.

T: +1.416.368.6464
palersoni@iumptv.comn

Alex Mackey

Catullus Consulting

T: +44 (0) 20 7736 2938
alex.mackevi@catullusconsulting.com

NOMAD:

Canaccord Adams

Chris Bowman

T: +44 (0) 20 7050 6500
Chris.Bowman@CanaccordAdams.com

About JumpTV

JumpTV (AIM: JTV) (TSX: JTV) is the world's leading subscription-based broadcaster of ethnic
television over the Internet (as measured by number of channels). With rights to broadcast 270 channels
from over 70 countries, JumpTV delivers its subscribers full-screen news, sports and entertainment
content on-a real-time basis from all corners of the globe. JumpTV has subscribers in over 90 countries
who view channels on the JumpTV online network via high-speed Internet connections on their home
computers, laptops, Intemet-enabled televisions and mobile phones.




This press release is not for publication or distribution or release in the United States of America
(including its territories and possessions, any State of the United States of America and the District of
Columbia), the Republic of Ireland, the Republic of South Africa, Australia or Japan. The information
contained herein does not constitute or form part of an offer or solicitation of an offer to purchase or
subscribe for securities for sale in the United States, the Republic of freland, the Republic of South
Africa, Australia or Japan or any other jurisdiction. The securities referred to herein have not been and
will not be registered under the United States Securities Act of 1933, as amended and may not be offered
or sold in the United States unless registered or pursuant to an exemption from such registration. No
public offering of securities is being made in the United States.

With respect to the United Kingdom (the **U.K.”") the proposed offering is only being and may only be
made to and directed at persons in the UK. who are (a) a ““Qualified investor’” within the meaning of
Section 86(7) of the Financial Services and Markets Act 2000 of the U.K. as amended from time to time
(““FSMA"’) and (b} within the categories of persons referred to in Article 19 (Investment professionals) or
Article 49 (High net worth companies, unincorporated associations, etc.) of the Financial Services and
Markets Act 2000 (Financial Promotion) Order 2005 of the U.K. (**Financial Promotion Order’’) (all
such persons together being referred to as “‘relevant persons’”). The common shares are only available to,
and any invitation, offer or agreement to subscribe, purchase or otherwise acquire such common shares
will be engaged in only with, relevant persons in the UK.

The distribution of this announcement in certain jurisdictions may be restricted by law and persons into
whose possession any document or other information comes should inform themselves about and abserve
any such restriction. Any failure to comply with such restrictions may constitute a violation of the
securities laws of any such jurisdiction.

Shares in JumpTV have not been and will not be registered under the applicable securities laws of
Australia or Japan and may, subject to certain exemptions, not be offered or sold within Australia or
Japan or to, or for the account or benefit of, citizens or residents of Australia, or Japan,

Forward-Looking Statements

Certain statements herein may constitute forward-looking statements, including those identified by the
expressions “may”, “will”, “should”, “could”, “anticipate™, “believe”, “plan”, “estimate”™, “potential”,
“expect”, “intent” and similar expressions to the extent they relate to the Company or its managements.
These statements reflect the Company's current expectations and are based on information currently
available to management. These forward-looking statements are subject to a number of risks,
uncertainties, assumptions and other factors that could cause actual results or events to differ materially
from current expectations, including the matters discussed under “Risk Factors” contained in the
Company's prospectus (admission document) dated August 1, 2006 and the matters discussed under “Risk
Factors” contained in the Company’s final short form prospectus dated February 19, 2007. These
forward-looking statements are made as of the date hereof, and the Company assumes no obligation to
update or revise them to reflect new events or circumstances.
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This News Release Is Not Intended for Distribution to United States Newswire Services or
Dissemination in the United States

Clips From 270 International Television Channels From Around the World Searchable on
blinkx.com

TORONTO and SAN FRANCISCO, CA -- (MARKET WIRE) -- February 14, 2007 --
JumpTV Inc. (AIM: JTV) (TSX: JTV) (www jumptv.com), the world's leading
subscription-based broadcaster of ethnic television over the Internet as measured by
number of channels, has partnered with blinkx, the world's largest video search engine, to
make JumpTV's television content fully indexed and searchable at www.blinkx.com.

sporting events from 270 channels from over 70 countries around the world. By
partnering with blinkx, JumpTV will syndicate free preview content of its channels to
blinkx users both at www.blinkx.com and blinkx's syndication network. JumpTV expects
to derive revenue through advertising alongside these previews and any of those users
who then choose to subscribe.

. JumpTYV broadcasts over the internet thousands of popular television programs and

Commenting on the philosophy behind JumpTV partnering with blinkx, Kaleil Isaza
Tuzman, president and chief executive officer of JumpTV International stated, "JumpTV
is committed to working with high quality partners to deliver our highly targeted, ethnic
content to as many potential viewers as possible. By making clips of our programming
available on the blinkx platform we will enable a large potential audience to find our full,
live streams and video-on-demand library."

Isaza Tuzman continued, "This partnership is a value-added service we are providing to
our TV channel partners. Core to our relationship with these channels is our commitment
to expand their international viewing audience. We believe that working with blinkx will
represent a significant advance in the execution of our subscriber acquisition strategy."




Through both automatic "spiders" that craw] the web for audio/video content and content
partnerships with over 100 leading content and media companies, including Reuters and
MTYV, blinkx uses visual analysis and speech recognition to better understand rich media
content.

"blinkx is focused on providing today's internet users with an easier way of finding
multimedia online. With the proliferation of television and video online, rich media is the
next step in the evolution of search from the desktop to the living room. By indexing and
making JumpTV content searchable we are helping to bring JumpTV to people who may
previously have not known it existed,” said Federico Grosso, vice president of Business
Development, blinkx.

"JumpTV has a significant portion of the best international television available online,"
continued Federico Grosso. "Given the large amount of video content on the
www.JumpTV.com site, this partnership gives www.blinkx.com significant international
content for our audience."”

About JumpTV

JumpTV (AIM: ITV) (TSX: JTV) is the world's leading subscription-based broadcaster
of ethnic television over the Internet, as measured by number of channels. With 270
channels from more than 70 countries, JumpTV delivers to its subscribers full-screen
news, sports and entertainment content on a real-time basis from all corners of the globe.
JumpTYV has subscribers in over 90 countries who view channels on the JumpTV online
network via high-speed Internet connections on their home computers, laptops, Internet-
enabled televisions and mobile phones.

Forward looking statement

Certain statements herein may constitute forward-looking statements, including those

o

identified by the expressions "may", "will", "should", "could", "anticipate", "believe",
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"plan”, "estimate”, “potential”, "expect”, "intent" and similar expressions to the extent
they relate to JumpTV or its management. These statements reflect JumpTV's current
expectations and are based on information currently available to management. These




forward-looking statements are subject to a number of risks, uncertainties, assumptions
and other factors that could cause actual results or events to differ materially from current
expectations, including the matters discussed under "Risk Factors" contained in
JumpTV's prospectus (admission document) dated August I, 2006, and matters discussed
under "Risk Factors" contained in JumpTV's preliminary short form prospectus dated
February 12, 2007. These forward-looking statements are made as of the date hereof, and
the Company assumes no obligation to update or revise them to reflect new events or
circumstances.
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JumpTV Announces US$100 Million Common Share Offering

THIS NEWS RELEASE IS NOT INTENDED FOR DISTRIBUTION TO UNITED
STATES NEWSWIRE SERVICES OR DISSEMINATION IN THE UNITED STATES.

February 13, 2007

TORONTO, ONTARIO—JumpTV Inc. (“JumpTV” or, the “Company”) (AIM:JTV) (TSX:JTV)
is pleased to announce that in connection with the proposed public offering of common shares
previously announced on February 12, 2007, it has entered into an agreement with a syndicate of
underwriters led by joint bookrunners Canaccord Capital Corporation and Morgan Stanley
Canada Limited and including Paradigm Capital Inc., Loewen, Ondaatje, McCutcheon Limited
and GMP Securities L.P. (collectively, the “Underwriters™) for the purchase by the Underwriters
of 13,043,479 common shares at a price of C$9.00 per common share (£3.93 in the UK) for
aggregate gross proceeds of C$117,391,311 (the “Offering”) (US$100 million}.

The Company has granted the Underwriters an over-allotment option (the “Over-Allotment
Option™), exercisable for a period of 30 days following the closing of the Offering, to purchase
up to that number of common shares equal to 15% of the number of common shares issued
pursuant to the Offering. If the Over-Allotment Option is exercised in full, then JumpTV will
receive aggregate gross proceeds of approximately C$135,000,008 (US$115 million).

The net proceeds from the Offering will be used primarily to fund the continued roll-out of the
JumpTV delivery infrastructure, to fund further investment in product development and
technology, to fund JumpTV’s subscriber acquisition strategy as well as to fund general
corporate expenditures and working capital requirements of JumpTV’s business including
possible acquisitions.

In keeping with its overall strategy, the Company is currently evaluating various potential
acquisition opportunities. Although no agreements or understandings have been reached and no
commitments made with respect to any transaction, there have been significant discussions in
certain cases. While JumpTV intends to continue discussions relating to one or more of these
potential acquisition opportunities following the completion of the offering, it is not possible to
predict whether any of these discussions may lead to the announcement of a transaction, or the
timeframe within which this might occur. However, JumpTV cannot preclude the possibility that
agreement on one or more acquisition transactions will be reached in the weeks or months
following the closing of this offering. If agreement on one or more acquisition transactions is
reached, all or a portion of the net proceeds of the offering may be re-allocated to effect such
acquisitions. :

A preliminary short-form prospectus for the Offering was previously filed with the securities
commissions in each of the provinces of Canada. A (final) short-form prospectus is expected to
be filed with each of the Canadian securities commissions as soon as possible.

Residents of Canada can obtain copies of the preliminary short form prospectus from Canaccord
Capital Corporation, BCE Place, Suite 3000, 161 Bay Street, Toronto, Ontario MS5J 28! (Tel:




416-869-7368, Attention: Lee Ward) or from Morgan Stanley Canada Limited, 181 Bay Street,
Suite 3700, P.O. Box 776, Toronto, Ontario M35J 2T3 (Tel: 416-943-8447, Attention: Dougal
Macdonald) or via SEDAR on www sedar.com.

Contacts:

Q. Scott Paterson
Chairman & CEQ
JumpTV Inc.

T: +1.416.368.6464
patersoniagdjumpty.com

Alex Mackey

Catullus Consulting

T: +44 (0) 20 7736 2938
alex.mackey(@catullusconsulting.com

NOMAD:

Canaccord Adams

Chris Bowman

T: +44 (0} 20 7050 6500
Chris.Bowman@dCanaccord Adams.com

About JumpTV

JumpTV (AIM: JTV) (TSX: JTV) is the world's leading subscription-based broadcaster of ethnic
television over the Internet (as measured by number of channeis). With rights to broadcast 270
channels from over 70 countries, JumpTV delivers its subscribers full-screen news, sports and
entertainment content on a real-time basis from all corners of the globe. JumpTV has subscribers
in over 90 countries who view channels on the JumpTV online network via high-speed Internet
connections on their home computers, laptops, Internet-enabled televisions and mobile phones.

This press release is not for publication or distribution or release in the United States of America
(including its territories and possessions, any State of the United States of America and the
District of Columbia), the Republic of Ireland, the Republic of South Africa, Australia or Japan.
The information contained herein does not constitute or form part of an offer or solicitation of an
offer to purchase or subscribe for securities for sale in the United States, the Republic of Ireland,
the Republic of South Africa, Australia or Japan or any other jurisdiction. The securities referred
to herein have not been and will not be registered under the United States Securities Act of 1933,
as amended and may not be offered or sold in the United States unless registered or pursuant to
an exemption from such registration. No public offering of securities is being made in the United
States.

With respect to the United Kingdom (the ‘“U.K.>*) the proposed offering is only being and may
only be made to and directed at persons in the U.K. who are (a) a *‘Qualified investor’ within
the meaning of Section 86(7) of the Financial Services and Markets Act 2000 of the U.K. as




amended from time to time (““FSMA™) and (b) within the categories of persons referred to in
Article 19 (Investment professionals) or Article 49 (High net worth companies, unincorporated
associations, etc.) of the Financial Services and Markets Act 2000 (Financial Promotion) Order
2005 of the U.K. (**Financial Promotion QOrder’’) (all such persons together being referred to as
“relevant persons’’). The common shares are only available to, and any invitation, offer or
agreement to subscribe, purchase or otherwise acquire such common shares will be engaged in
only with, relevant persons in the UK.

The distribution of this announcement in certain jurisdictions may be restricted by law and
persons into whose possession any document or other information comes should inform
themselves about and observe any such restriction. Any failure to comply with such restrictions
may constitute a violation of the securities laws of any such jurisdiction.

Shares in JumpTV have not been and will not be registered under the applicable securities laws
of Australia or Japan and may, subject to certain exemptions, not be offered or sold within
Australia or Japan or to, or for the account or benefit of, citizens or residents of Australia, or
Japan.

Forward-Looking Statements

Certain statements herein may constitute forward-looking statements, including those identified
by the expressions “may”, “will”, “should”, “could”, “anticipate”, “believe”, “plan™, “estimate”,
“potential™, “expect”, “intent” and similar expressions to the extent they relate to the Company
or its managements. These statements reflect the Company's current expectations and are based
on information currently available to management. These forward-looking statements are subject
to a number of risks, uncertainties, assumptions and other factors that could cause actual results
or events to differ materially from current expectations, including the matters discussed under
“Risk Factors™ contained in the Company's prospectus (admission document) dated August |,
2006 and the matters discussed under “Risk Factors” contained in the Company’s preliminary
short form prospectus dated February 12, 2007. These forward-looking statements are made as of
the date hereof, and the Company assumes no obligation to update or revise them to reflect new
events or circumstances.
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THIS NEWS RELEASE IS NOT INTENDED FOR DISTRIBUTION TO UNITED T OZT A
STATES NEWSWIRE SERVICES OR DISSEMINATION IN THE UNITED GO OF itea
STATES. O ;'-“':-“-‘? A ..-g‘;:":';‘._‘—g

February 12, 2007

TORONTO, ONTARIO—JumpTV Inc. (“JumpTV” or, the “Company”) (AIM:JTV)
(TSX:JTV) announces today the launch of a proposed public offering of common shares
in each of the provinces of Canada. Canaccord Capital Corporation and Morgan Stanley
Canada Limited are the joint bookrunners of the underwriting. Paradigm Capital Inc.,
Loewen, Ondaajte, McCutcheon Limited and GMP Securities L.P. are also underwriters.
Panmure Gordon (Broking) Limited has been engaged to provide JumpTV with UK and
European capital markets advice in addition to advice received by JumpTV from the
underwriters.

In connection with the proposed offering of common shares, JumpTV has filed a
preliminary short form prospectus with the securities regulatory authoritics in each of the
provinces of Canada. The terms of the offering, including the number of securities
offered and the offering price, will be determined at the time of pricing.

Trading in the Company’s shares will be temporarily suspended on the AIM market of
o the London Stock Exchange pending finalization of the terms of the proposed common
share offering.
The net proceeds from the proposed offering will be used primarily to fund the continued
roll-out of the JumpTV delivery infrastructure, to fund further investment in product
development and technology, to fund JumpTV’s subscriber acquisition strategy as well as
to fund general corporate expenditures and working capital requirements of JumpTV’s
business including possible acquisitions.

In keeping with its overall strategy, the Company is currently evaluating various potential
acquisition opportunities. Although no agreements or understandings have been reached
and no commitments made with respect to any transaction, there have been significant
discussions in certain cases. While JumpTV intends to continue discussions relating to
one or more of these potential acquisition opportunities following the completion of the
offering, it is not possible to predict whether any of these discussions may lead to the
announcement of a transaction, or the timeframe within which this might occur.
However, JumpTV cannot preclude the possibility that agreement on on¢ or more
acquisition transactions will be reached in the weeks or months following the closing of
this offering. If agreement on one or more acquisition transactions is reached, all or a
portion of the net proceeds of the offering may be re-allocated to effect such
acquisitions.




Residents of Canada can obtain copies of the preliminary short form prospectus from
Canaccord Capital Corporation, BCE Place, Suite 3000, 161 Bay Street, Toronto, Ontario
M5J 251 (Tel: 416-869-7368, Attention: Lee Ward), from Morgan Stanley Canada
Limited, 181 Bay Street, Suite 3700, P.O. Box 776, Toronto, Ontario M35J 2T3 (Tel:
416-943-8447, Attention: Dougal Macdonald) or via SEDAR on www .sedar.com.

Contacts:

G. Scott Paterson
Chairman & CEO
JumpTV Inc.

T: +1.416.368.6464
patersondiumpty.com

Alex Mackey

Catullus Consulting

T: +44 (0) 20 7736 2938
alex.mackey@catullusconsulting.com

NOMAD:

Canaccord Adams

Chris Bowman

T: +44 (0) 20 7050 6500
Chris.BowmanZ)CanaccordAdams.com

About JumpTV

JumpTV (AIM: JTV) (TSX: JTV) is the world's leading subscription-based broadcaster
of ethnic television over the Internet (as measured by number of channels). With rights to
broadcast 270 channels from over 70 countries, JumpTV delivers its subscribers full-
screen news, sports and entertainment content on a real-time basis from all corners of the
globe. JumpTV has subscribers in over 90 countries who view channels on the JumpTV
online network via high-speed [nternet connections on their home computers, laptops,
Internet-enabled televisions and mobile phones. For additional information, visit
WWW_jumplv.com.

This press release is not for publication or distribution or release in the United States of
America (including its territories and possessions, any State of the United States of
America and the District of Columbia), the Republic of Ireland, the Republic of South
Africa, Australia or Japan. The information contained herein does not constitute or form -
part of an offer or solicitation of an offer to purchase or subscribe for securities for sale in
the United States, the Republic of Ireland, the Republic of South Africa, Australia or
Japan or any other jurisdiction. The securities referred to herein have not been and will
not be registered under the United States Securities Act of 1933, as amended and may not
be offered or sold in the United States unless registered or pursuant to an exemption from
such registration. No public offering of securities is being made in the United States.




With respect to the United Kingdom (the ““U.K.’"} the proposed offering is only being
and may only be made to and directed at persons in the U.K. who are (a) a **Qualified
investor’” within the meaning of Section 86(7) of the Financial Services and Markets Act
2000 of the U.K. as amended from time to time (‘‘FSMA’’) and (b) within the categories
of persons referred to in Article 19 (Investment professionals) or Article 49 (High net
worth companies, unincorporated associations, etc.) of the Financial Services and
Markets Act 2000 (Financial Promotion) Order 2005 of the U.K. (*‘Financial Promotion
Order”) (all such persons together being referred to as “‘relevant persons’). The
common shares are only available to, and any invitation, offer or agreement to subscribe,
purchase or otherwise acquire such common shares will be engaged in only with, relevant
persons in the UK,

The distribution of this announcement in certain jurisdictions may be restricted by law
and persons into whose possession any document or other information comes should
inform themselves about and observe any such restriction. Any failure to comply with
such restrictions may constitute a violation of the securities laws of any such jurisdiction.

Shares in JumpTV have not been and will not be registered under the applicable
securities laws of Australia or Japan and may, subject to certain exemptions, not be
offered or sold within Australia or Japan or to, or for the account or benefit of; citizens or
residents of Australia, or Japan,

Forward-Looking Statements

Certain statements herein may constitute forward-looking statements, including those
identified by the expressions “may™, “will”, “should”, “could”, “anticipate”, “believe”,

“plan”, “estimate”, “potential”, “expect”, “intent” and similar expressions to the extent
they relate to the Company or its managements. These statements reflect the Company's
current expectations and are based on information currently available to management.
These forward-looking statements are subject to a number of risks, uncertainties,
assumptions and other factors that could cause actual results or events to differ materially
from current expectations, including the matters discussed under “Risk Factors”
contained in the Company's prospectus (admission document) dated August 1, 2006 and
the matters discussed under “Risk Factors” contained in the Company’s preliminary short
form prospectus dated February 12, 2007. These forward-looking statements are made as
of the date hereof, and the Company assumes no obligation to update or revise them to
reflect new events or circumstances.







JumpTYV Signs 11 New Exelusive Channels

Internet Television Broadcaster Adds Channels in Asia, the Middle East and Sub-Saharan Africa

TORONTO -- (MARKET WIRE) -- February 12, 2007 -- JumpTV Inc. (AIM: JTV)
(TSX: JTV) (www.jumpty.com), the world's leading broadcaster of ethnic television over
the Internet, announced today that it has signed 11 new exclusive internet broadcast
agreements with channels from Pakistan, Thailand, Lebanon, Nigeria and Benin,
expanding its network to 270 channels under license.

Channels signed include: ORTB (Benin), Channels TV, Lagos TV and MiTV (Nigeria),
Zam TV and Rung TV (Pakistan), Popper, Rak Thai TV, Panorama 07 and Thai Cable
Channel (Thailand) and Mlive (Lebanon).

The 11 new channels are expected to be individually priced at US$9.95 per month when
launched commercially, and some will become part of country/region-specific channel
bundles at later dates. The addition of the 3 Nigerian, 4 Thai and 2 Pakistani channels
brings JumpTV's Nigerian, Thai and Pakistani channel lineup to 7 channels, 9 channels
and 12 channels respectively, and bundles will be faunched for each of these countries
soon. The additional Lebanese channel is to be included in JumpTV's Pan Arab Package,
which currently includes 23 top Arab channels for US$29.95 per month.

Commenting on the partnership with JumpTV, M. Julien Pierre Akpaki, general director
of ORTB said, "JumpTV is enabling ORTB to grow from a #1 national channel that is
available in Benin only to a global channel overnight. Since a majority of our
programming is in French, we believe there is a real market for our content not only
among the people of Benin, but anyone interested in West African television.”

“JumpTV is thrilled to announce the addition of 11 channels from countries like Nigeria,
Thailand, Pakistan and Lebanon," said Sila Celik, head of content acquisition and global
operations at JumpTV. "We understand that our subscribers want an array of content
from their country or region of origin and these channels add substantially to our
offerings.”




Kaleil Isaza Tuzman, chief executive officer and president of JumpTV International
continued, "The first phase of JumpTV's business strategy has always been to aggregate
the most television content from around the globe. Now with 270 channel partnerships.
JumpTYV continues to solidify itself as the largest broadcaster of ethnic programming,
providing its subscribers with live television, when and where they want it."

About JumpTV

JumpTV (AIM: JTV ) (TSX: JTV) is the world's leading subscription-based broadcaster
of ethnic television over the Internet. With over 250 channels from 70+ countries,
JumpTYV delivers its subscribers full-screen news, sports and entertainment content on a
real-time basis from all corners of the globe. JumpTV has subscribers from over 80
countries who view channels on the JumpTV online network via high-speed Internet
connections on their home computers, laptops, [nternet-enabled televisions and mobile
phones.

Forward looking statement

Certain statements herein may constitute forward-looking statements, including those
identified by the expressions "may", "will", "should", "could", "anticipate", "believe",
"plan”, "estimate", "potential®, "expect"”, "intent" and similar expressions to the extent
they relate to the Company or its managements. These statements reflect the Company's
current expectations and are based on information currently available to management.
These forward-looking statements are subject to a number of risks, uncertainties,
assumptions and other factors that could cause actual results or events to differ materially
from current expectations, including the matters discussed under "Risk Factors"
contained in the Company's prospectus (admission document) dated August 1, 2006.
These forward-looking statements are made as of the date hereof, and the Company
assumes no obligation to update or revise them to reflect new events or circumstances.

This document is available on the KCSA Worldwide Website at www kcsa.com

PR/ IR Contacts
Morth Anierica:
Lewis Goldberg / Jefi Goldbherger
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JumpTV Signs Distribution Agreement With Leading Ukrainian Channel Studio 1+1
International

Internet Television Broadcaster to Offer Top Ukrainian Television via JumpTV.com

TORONTO -- (MARKET WIRE) -- February 06, 2007 -- JumpTV Inc. (AIM: JTV)
(TSX: JTV) (www.jumptv.com}, the world's leading broadcaster of ethnic television over
the Internet, has signed an Internet-broadcast agreement with Ukrainian channel Studio
1+1 International. The channel is owned by Central European Media Enterprises (CME)
(NASDAQ: CETV) (PSE: CETV), the leading television broadcaster in Central and
Eastern Europe. This contract comes on the heels of the contract renewal of another top
CME channel on the JumpTV platform, ProTV International, Romania's leading
entertainment channel.

Studio 1+1 International will be available at a price of U$$9.95 per month when
{aunched commercially and will likely be included in a bundle of Ukrainian and Russian
channels at a later date.

Commenting on the partnership Andriy Shekhovtsov, 1+1 International channel
executive, stated, "JumpTV's platform will make it easy for us to reach the millions of
Ukrainians living outside of Ukraine. Additionally, we will be able to generate a new
revenue stream through the international distribution of our content.”

Kaleil Isaza Tuzman, president and chief executive officer of JumpTV International,
added, "Studio 1+1's television programming is some of the most popular in the region,
as reflected in its majority total audience share in the Ukraine in recent years. We believe
that this partnership will aid in subscriber acquisition from this region and significantly
enhance our Ukrainian offering.”

"This partnership with Studio 1+1 brings popular Ukranian television programming to a
new, global audience and in a manner that suits today's mobile lifestyle. Studio 1+1
International's widely viewed programming offers JumpTV subscribers an opportunity to
connect and engage with their homeland,” said Mark David, managing director of
JumpTV International.

About JumpTV

JumpTV (AIM: JTV) (TSX: JTV) is the world's leading subscription-based broadcaster
of ethnic television over the Internet. With over 250 channels from 70+ countries,
JumpTV delivers its subscribers full-screen news, sports and entertainment content on a
real-time basis from all corners of the globe. JumpTV has subscribers from over 100
countries who view channels on the JumpTV online network via high-speed {nternet
connections on their home computers, laptops, Internet-enabled televisions and mobile
phones.

About Studio 1+1




Studio "1+1" is a national Ukrainian-language TV channel, the leader of national TV
production and one of the most favorite channels among Ukrainian viewers. The
international version of Studio "1+1," TV channel "1+1 International” is currently
broadcasted in the USA, Canada and Israel territories.

"1+1 International" is the Ukrainian-language TV channel for people from Ukrainian
diasporas all over the world. It offers content in Ukrainian and Russian languages that
allows those, who do not live in Ukraine at the moment, to stay in touch with everyday
life in Ukraine and see stories about Ukrainians living abroad.

About CME

CME is a TV broadcasting company operating leading networks in six Central and
Eastern European countries with an aggregate population of approximately 91 million
people. The Company's television stations are located in Croatia (Nova TV), Czech
Republic (TV Nova, Galaxie Sport), Romania (PRO TV, Acasa, PRO Cinema), Slovakia
(Markiza), Slovenia (POP TV, Kanal A) and Ukraine (Studio 1+1, Studio 1+1
International, Kino, City). CME is traded on the NASDAQ and the Prague Stock
Exchange under the ticker symbol "CETV."

Forward-looking statement

Certain statements herein may constitute forward-looking statements, including those

" on

identified by the expressions "may", "will", "should", "could", "anticipate”, "believe",
"plan”, “estimate", "poteatial”, "expect”, "intent” and similar expressions to the extent
they relate to the Company. or its managements. These statements reflect the Company's
current expectations and are based on information currently available to management.
‘These forward-looking statements are subject to a number of risks, uncertainties,
assumptions and other factors that could cause actual results or events to differ materially
from current expectations, including the matters discussed under "Risk Factors"
contained in the Company's prospectus (admission document) dated August 1, 2006.
These forward-looking statements are made as of the date hereof, and the Company

_assumes no obligation to update or revise them to reflect new events or circumstances.
Contact:

Lewis Goldberg
KCSA Worldwide
+1-212-896-1216
lgoldbergi@kesa.com

Jeffrey Goidberger
KCSA Worldwide
©+1-212-896-1249
jgoldbergerdkesa.com




Andriv Shckhovisov

Studio 1+1 International
+38044 490 0101

fax. +38044 390 7097
ashekhovisovi@base. 1 plus|.net







JumpTV Signs Exclusive Partnership With Chilean Air TV Channel Megavision

Internet Television Broadcaster Will Offer Top Chilean Television Channels Exclusively
on JumpTV.com

TORONTO - (MARKET WIRE) -- February 01, 2007 -- JumpTV Inc. (AIM: JTV)
(TSX: JITV) (www.jumptv.com), the world's leading broadcaster of ethnic television over
the Internet, has signed an exclusive Internet-broadcast agreement with Megavision,
(Mega), one of the top television channels from Chile.

Mega will be available via JumpTV at a price of US$9.95 per month and will likely be
included in a bundle of Chilean channels, as well as JumpTV's "All-Star Latin American
Package."

"By partnering with Mega, JumpTV has added a key channel to our already robust
Chilean television offering. We are excited to offer Mega's incredibly popular
programming, including shows like 'La ley de la selva’, 'Morandé con Compaiiia’,
'Meganoticias', ‘Mucho Gusto', 'BKN', 'Mekano' and 'Mira quien habla’, which have built
an exceedingly loyal following," said Kaleil [saza Tuzman, president and chief executive
offtcer of JumpTV International.

Isaza Tuzman added, "We believe that the nearly | million Chileans living in countries
like the United States, Canada and Argentina will quickly turn to Mega on JumpTV to
catch their favorite programs, while using our social networking tools to engage with
their community in ways that they had never been able to do it in the past.”

Commenting on the partnership, Alfredo Escobar, General Secretary of Mega stated,
"Mega is naturally focused on innovation and we are especially interested in digital
television, exploring new technologies and business models. Finding the right partner
was key for Mega, and we are confident in our selection of JumpTV as they have years of
experience in internet television broadcasting. We are sure that partnering with JumpTV
will help us to become a global television brand.”

About JumpTV

JumpTV (AIM: JTV) (TSX: ITV) is the world's leading subscription-based broadcaster
of ethnic television over the Internet. With over 250 channels from 70+ countries,
JumpTYV delivers its subscribers full-screen news, sports and entertainment content on a

- real-time basis from all corners of the globe. JumpTV has subscribers from over 100
countries who view channels on the JumpTV online network via high-speed Internet
connections on their home computers, laptops, Internet-enabled televisions and mobile
phones.

Forward looking statement




Certain statements herein may constitute forward-looking statements, including those

o "o

identified by the expressions "may", "will", "should", "could”, “anticipate”, "believe",
“plan”, "estimate”, "potential”, "expect”, "intent" and similar expressions to the extent
they relate to the Company or its managements. These statements reflect the Company's
current expectations and are based on information currently available to management.
These forward-looking statements are subject to a number of risks, uncertainties,
assumptions and other factors that could cause actual results or events to differ materially
from current expectations, including the matters discussed under "Risk Factors™
contained in the Company's prospectus (admission document) dated August 1, 2006.
These forward-looking statements are made as of the date hereof, and the Company

assumes no obligation to update or revise them to reflect new events or circumstances.

- Contact:

Lewis Goldberg / Jeffrey Goldberger

KCSA Worldwide

+1-212-896-1216/ +1-212-896-1249
lgoldberaiikesa.com / jroldbergerfadkcesa.com

SOURCE: JumpTV







JumpTYV to Broadcast Live Egyptian Football Over the Internet

Strategic Partnership With Orascom's Arpu+ to Broadcast Egyptian Football Cup and .
Egyptian National Football League Matches Sodes e

DUBAI, UNITED ARAB EMIRATES -- (MARKET WIRE) -- January 30, 2007 --
JumpTV Inc. (AIM: JTV) (TSX: ITV), the world's leading broadcaster of ethnic
television over the Internet, announced that it has partnered with Arpu+, an Orascom
Telecom company (CASE: ORTE), to broadcast live and archived Egyptian Football
Association-sanctioned games worldwide on www . jumptv.com. '

The 5-year partnership will enable subscribers to initially access more than 90 seasonal
matches from the Egyptian Football League, the Egyptian Football Cup and the Egyptian
National Football Team, held under the umbrella of the Egyptian Football Association
(EFA) through the JumpTYV platform, via the Company's video-on-demand (VOD),
subscription-video-on-demand (SVOD) and pay-per-view services-with the number of
matches available expected to go up each year of the agreement. The partnership provides
for worldwide access via www. JumpTV.cotn, with the exception of certain Middle
Eastern and Asian countries as well as ltaly.

"Over the past two years Egyptian football has made tremendous strides and is attaining
worldwide recognition; during 2006, Egypt won the African Nations Cup for a record
fifth time while Al Ahly -- the back-to-back Egyptian League and African Champions
League title holder for 2005 and 2006 -- clinched third place in the FIFA Club World
Cup Japan 2006. From its side, in pursuit of diversifying its financial resources to better
support the game, EFA has for the first time licensed its tournaments digital rights," said
Yassine El Oraby, managing director of Arpu+.

"We were keen to acquire rights for such popular content and we believe that the
collaboration between Arpu+ and JumpTV will broaden the potential online audience for
Egyptian football. We look forward to setting a global example for Internet-based sports
broadcast through this long-term relationship with JumpTV.," he added.

"This agreement represents a deepening of our relationship with telecom giant Orascom.
Recently JumpTV announced an agreement with Orascom's LINKdotNET to carry all of
JumpTV's channels across each of the company’s 10 web portals -- representing
viewership of more than 10 million monthly unique visitors," said Kaleil Isaza Tuzman,
president and chief executive officer of JumpTV International. "We believe that gaining
the broadcast rights to one of the most respected football leagues in both Africa and the
Middle East is a fantastic opportunity for JumpTV and is aligned with our strategy of
providing the best-in-class content to diaspora communities."

"Throughout the term of our 5-year exclusive agreement with EFA, subscribers in the
different markets will be able to stream and download this content on their mobile phones
and over the Internet,” added Moemen Ahmed, Business Development Manager of
Arput. "It is a service that has been long awaited by Egyptian Football fans living




abroad, scattered across the U.S., Canada, Australia and across the globe. Now they will
be able to follow the games at a touch of a button.”

"Broadcasting the Egyptian Football games strongly enhances JumpTV's portfolio of
sports content. With more than 3.5 million Egyptians living outside of the country and a
region-wide fan base for Egyptian football, we believe there is a large market for this
content,” said Mark David, managing director of JumpTV International.

Subscribers can choose to purchase a single game for US$5.95 or opt for a monthly
subscription for US$24.95, which provides access to roughly 12 to 15 games per month.

About JumpTV

JumpTV (AIM: JTV) (TSX: JTV) is the world's leading subscription-based broadcaster
of ethnic television over the Internet. With over 250 channels from 70+ countries,
JumpTYV delivers its subscribers full-screen news, sports and entertainment content on a
real-time basis from all corners of the globe. JumpTV has subscribers from over 80
countries who view channels on the JumpTV online network via high-speed Internet
connections on their home computers, laptops, [nternet-enabled televisions and mobile
phones.

Forward looking statement

Certain statements herein may constitute forward-looking statements, including those

0nofn

identified by the expressions "may", "will", “should", “could", "anticipate", "believe",
"plan”, "estimate", "potential”, "expect"”, "intent” and similar expressions to the extent
they relate to the Company or its managements. These statements reflect the Company's
current expectations and are based on information currently available to management.
These forward-looking statements are subject to a number of risks, uncertainties,
assumptions and other factors that could cause actual results or events to differ materially
from current expectations, including the matters discussed under "Risk Factors"
contained in the Company's prospectus (admission document) dated August 1, 2006.
These forward-looking statements are made as of the date hereof, and the Company

assumes no obligation to update or revise them to reflect new events or circumstances.

PR /IR Contacts

North America:

Danielle Devoren / Marybeth Csaby
KCSA Worldwide

+1-212-896-1225 / +1-212-896-1236
ddevorenikcesa.com / mesaby@kesa.com

UK:
Alex Mackey
Catullus Consulting




+44 20 7736 2938
alex.mackevigicatullusconsulting.com

NOMAD:

Canaccord Adams

Chris Bowman

+44 (0) 20 7050 6500
Chris.Bowman{@Canaccord Adams.com

SOURCE: JumpTV







JumpTYV Signs Strategic Partnership With Orascom’s LINKdotNET
JumpTV's 250+ Channels to Be Offered Via 10 Arab-Focused Portals

MSN Arabia (#1 Arabic Portal), Masrawy.com, Mazika.com and Others Put JumpTV
Offering in Front of Over 10 Million Unique Visitors per Month

DUBAI, UNITED ARAB EMIRATES -- (MARKET WIRE) -- January 12, 2007 --
JumpTV Inc. (AIM: JTV) (TSX: JTV) (www.jumptv.com), the world's leading
broadcaster of ethnic television over the Internet, has signed a strategic partnership
agreement with LINKdotNET to market all of JumpTV's channels on a subscription basis
across each of the company's 10 web portals including the #1 portal in the regton MSN
Arabia. MSN Arabia alone has more than 8,000,000 unique visitors per month, of which
a significant number reside in North America and Europe.

Owned by telecommunications giant, Orascom Telecom Holding Company (CASE:
ORTE), LINKdotNET owns and operates 10 portals including MSN Arabia,
Masrawy.com, Mazika.com, ArabFinance, Yallabina.com, CareerMidEast.com,
bSolutions.com, El3ab.com, Otlob.com and Yallakora.com.

The agreement will provide LINKdotNET users with access to all of JumpTV's 250+
channels with a focus on JumpTV's 45 Arab-focused channels including Aljazeera,
Aljazeera English, MBC 1, Al Arabiya, Dubai TV, Mehwar Channel and 2M.

“The core element of this partnership revolves around the ability of LINKdotNET users
to join the JumpTV community with one click. We are confident that this will
significantly increase our baseline subscriber numbers and lower our subscriber
acquisition costs,"” said Kaleil Isaza Tuzman, president and chief executive officer of
JumpTV International.

"LINKdotNET is dedicated to providing users in the region with the most innovative
relevant internet-based services. As Internet television increases in popularity, it is
important that our users have access to video content that they will find relevant to their
own lives," said Mohamed Sultan, chief products officer of LINKdotNET.

Suitan continued, "JumpTV provides an offering that allows our portals to carry an
unparalleled array of television programming and affords our users living away from
home with access to more than 250 television channels from 70 countries that would
typically only be available within a specific country or region.”

Amir Hegazi, JumpTV's general manager for the Middle East and North Africa group
commented, "With the addition of LINKdotNET as a partner, JumpTV's television
channels will now be available on the top Arab-focused portals around the world --
increasing our exposure to a key market for the Company."




JumpTV's streamed content will be presented through the LINKdotNET's portals as part
of a broadband content offering which is slated to launch by First Quarter, 2007.

About LINKdotNET:

LINKdotNET, the Iéading Internet Service and Solutions Provider, is a subsidiary of
Orascom Telecom Holding Company, the largest integrated telecommunications services
provider in the region. LINKdotNET has regional offices in Dubai, UAE; Riyadh, KSA
and Islamabad, Pakistan. The company employs more than 1000 consultants, web
developers and support staff in Egypt and the Region to deliver world class Internet and
e-solutions to its users and clients. The company has won several awards and earned a
variety of certifications in Internet-related fields. LINKdotNET is a Microsoft Gold
Certified Partner in Integrated E-Business Solutions, Microsoft Business Solutions,
Custom Development Solutions, [nformation Worker Solutions and Advanced
Infrastructure Solutions. LINKdotNET is also ISO 9001:2001 and CMMi level 3
certified. LINKdotNET is, in brief, the Region's powerhouse that provides, maintains,
develops and promotes Internet solutions and services. http://www:.link.net

About JumpTV

JumpTV (AIM: JTV) (TSX: JTV) is the world's leading subscription-based broadcaster
of ethnic television over the Internet. With over 250 channels from 70+ countries,
JumpTYV delivers its subscribers full-screen news, sports and entertainment content on a
‘real-time basis from all corners of the globe. JumpTV has subscribers from over 80
countries who view channels on the JumpTV online network via high-speed Internet
connections on their home computers, laptops, Internet-enabled televisions and mobile
phones. :

Forward looking statement

Certain statements herein may constitute forward-looking statements, including those
identified by the expressions "may”, "will", "should", "could", "anticipate”, "believe",
"plan”, "estimate”, "potential”, "expect”, "intent” and similar expressions to the extent
they relate to the Company or its managements. These statements reflect the Company's
current expectations and are based on information currently available to management.
These forward-looking statements are subject to a number of risks, uncertainties,
assumptions and other factors that could cause actual results or events to differ materially
from current expectations, including the matters discussed under "Risk Factors”
contained in the Company's prospectus (admission document) dated August 1, 2006.
These forward-looking statements are made as of the date hereof, and the Company
assumes no obligation to update or revise them to reflect new events or circumstances.
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JumpTYV Signs 12 New Channels, Closes SportsYa.com Acquisition and Makes
Executive Appointments

TORONTO -- (MARKET WIRE) -- January 05, 2007 -- JumpTV Inc. (AIM: JTV) (TSX: . ki

JTV) (www.jumptv.com), the world's leading broadcaster of ethnic television over the
Internet, announced today that the Company ended 2006 with 254 channel partnerships,
is consummating the previously announced acquisition of Sports International Group and
made several management appointments for 2007.

Channe! Partnerships

JumpTV announced the signing of exclusive agreements with 12 new television channels
before year-end bringing the total number of channels under license at December 31,
2006 to 254,

Channels signed include: DITV and Galaxy Television (Nigeria), Banglavision
(Bangladesh), El Gourmet (Latin America), Net 25 Channel (Philippines), TVRI
(Indonesia), Channel 3 (Trinidad & Tobago) and Kook TV, APNA TV, KTN, Kashish
and KTN News (Pakistan).

Max Goldenberg, vice president, Internet Business of Pramer, the owner of El Gourmet
channel said "We are thrilled to announce our partnership with J umpTV and are
confident that they will provide El Gourmet channel with the audience reach and quality
preservation we were looking for in identifying an Internet television partner. JumpTV
has clearly established itself as a leader in both the ethnic media and online television
industries and we are proud to join a channel roster which includes so many of our
respected peers.”

The 12 new channels will be individually priced at US$9.95 per month when launched
commercially, and some will become part of country/region-specific channel bundles at
later dates. Banglavision will scon be included in JumpTV's newly-launched Bangla
Package of channels, which currently includes top Bangladeshi channels; Channel i, NTV
Bangla and RTV Bangla. The addition of the 5 Pakistani and 2 Nigerian channels brings
JumpTV's Pakistani and Nigerian channel lineup to 9 channels and 3 channels
respectively, and bundles will be launched for each of these countries soon.

Kaleil Isaza Tuzman, president and chief executive officer of JumpTV International
stated, "JumpTYV is laser-focused on successfully executing against our three-phased
strategy which began with (a) channel acquisition, followed by (b) building the best user

.experience for live video on the web and will be completed by (c) our subscriber
acquisition efforts.

Isaza Tuzman continued, "This past year we far surpassed what industry watchers
believed was possible by signing nearly 200 new channel partnerships. At the same time,
we released JumpTV version 3.0, our new user interface, and established strategic
relationships with distribution partners including Comcast, Telefonica's Terra Networks,

U A




Maktoob and QuePasa.com -- which we believe will lead to significant growth in
subscribers over the next 12 months.”

Sports International Group LLC ("SIG") Acquisition
JumpTV has previously announced the acquisition of Sports International Group LLC

("SIG"), the owner of www.SporisYa.com. The Company anticipates closing the
transaction no later than Monday, January 8, 2007.

Dantel Canel, former CEO and majority shareholder of SIG, has become Chairman of
JumpTV's Latin American business unit, and will contribute matenally to the Company's
overall sports and corporate development initiatives.

- Canel noted, "l am delighted to join the hard-working, dynamic and visionary

management team at JumpTV. The SportsYa.com asset will be highly complementary to
JumpTV, and we have the building blocks in place to experience rapid growth in
subscribers and advertising in our Hispanic and sports businesses."

Pursuant to the acquisition, the Company has issued 521,345 of its Common Shares.
Application has been made to the London Stock Exchange for these shares to be admitted
to AIM, such shares are expected to be admitted to AIM on January 9th, 2007, Following
the admission of the new Common Shares, the Company's issued share capital will
consist of 35,342,466 Common Shares of no par value.

Management Appointments

JumpTV announced today that its board of directors has appointed Kaleil Isaza Tuzman
as president and chief operating officer of JumpTV Inc. Isaza Tuzman will continue to
serve as president and chief executive officer of JumpTV International, the Company's
wholly owned subsidiary. In addition to his current role heading the Company's global
business development and international operations, Isaza Tuzman will assume the day-to-
day management of the Company's overall business operations, including marketing,
network operations and product development. The appointment is effective immediately.

Alex Blum, who had previously held the position of president and chief operating officer
of JumpTV Inc., will continue with the Company through the end of January to help
facilitate the transition after which time he will serve on JumpTV’s Advisory Board and
assume his new role as chief executive officer of a social networking and user generated
content application service provider based in New York City, a technology provider to
JumpTV.

In addition, the following appointments have been made:

Sila Celik, based in London, UK, chief operating officer of JumpTV International, has
been named head of global operations.




Lucy Kupnicki, based in Toronto, Canada, has been named head of program
management.

Brian Adams, based in Toronto and New York, vice president of engineering and media
services, has been named head of the product development group.

Mark David, based in London, UK, managing director of JumpTV International, has been
named head of JumpTV's global sports initiatives.

Mike "JB" John-Baptiste, based in San Francisco, formerly vice president, Internet at
First Data Corporation, has been named head of global enterprise distribution
partnerships.

Noel Biderman, based in Toronto and formerly a consultant at IPTV Limited, has been
named head of product marketing and documentation.

Brenda Gibson, based in Toronto and formerly director of finance at Yahoo!, Inc., has
been named controller.

Kevin Foong, based in Singapore, general manager of JumpTV's Asia Pacific group, will
be joining the Company's strategy committee.

Commenting on these appointments, G. Scott Paterson, chairman and chief executive
officer of JumpTYV stated, "We have built an incredibly strong team of executives with
global reach and experience. When 1 became CEQO in May 2005, we had only seven
exclusive channel partnerships and no third-party marketing/distribution relationships.
Under Kaleil Isaza Tuzman's leadership and tireless efforts, we have become the single
largest carrier of ethnic television in the world with more than 250 exclusive channel
agreements today, top-notch sports content and world-leading marketing/distribution
partners. The board of directors and I are confident that in Kaleil's expanded role he will
provide the day-to-day leadership for our Company to achicve our objectives for 2007
and beyond."

[saza Tuzman stated, "We have built an exciting business model and a strong technical
foundation at JumpTV. [ look forward to leading the execution of the next phase of our
development -- subscriber acquisition and the introduction of advertising -- while at the
same time continuing to broaden our content offering and enhancing our world-class
video experience on the Internet. The online broadcasting industry is evolving at
lightning speed and we plan to remain at the forefront of this evolution.”

About JumpTV

JumpTV (AIM: JTV) (TSX: ITV) is the world's leading subscription-based broadcaster
of ethnic television over the Internet. With over 250 channels from 70+ countries,
JumpTV delivers its subscribers full-screen news, sports and entertainment content on a
real-time basis from all corners of the globe. JumpTV has subscribers from over 80




countries who view channels on the JumpTV online network via high-speed Internet
connections on their home computers, laptops, Internet-enabled televisions and mobile
phones.

Forward looking statement

Certain statements herein may constitute forward-looking statements, including those
identified by the expressions "may”, "will", "should", "could", "anticipate”, "believe",
"plan®, "estimate”, "potential”, "expect”, "intent" and similar expressions to the extent
they relate to the Company or its managements. These statements reflect the Company's
current expectations and are based on information currently available to management.
These forward-looking statements are subject to a number of risks, uncertainties, :
assumptions and other factors that could cause actual results or events to differ materially
from current expectations, including the matters discussed under "Risk Factors"

contained in the Company's prospectus (admission document) dated August 1, 2006.
These forward-looking statements are made as of the date hereof, and the Company

assumes no obligation to update or revise them to reflect new events or circumstances.

This document is available on the KCSA Worldwide Website at www.kcsa.com
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JumpTV Signs Exclusive Partnership With Silverbird TV

Internet Television Broadcaster to Offer Top Nigerian Television Network on
JumpTV.com

TORONTO -- (MARKET WIRE) -- December 28, 2006 - JumpTV Inc. (AIM: JTV)
(TSX: JTV) (www.jumpty.com). the world's leading broadcaster of ethnic television over
the Internet, has signed an exclusive Internet-broadcast agreement with Silverbird TV
(STV), a popular television channel broadcasting from Lagos, Nigeria's second largest

City.

Silverbird TV will be available at a price of $US9.95 per month when launched
commercially and will likely be included in a bundle of Sub Saharan African channels at
a later date.

"JumpTV has developed a leading Internet television brand by partnering with hundreds
of top-tier television channels like ours. We are confident that coupling our programming
with JumpTV's platform and marketing expertise, will enhance significantly Silverbird
TV's international media presence and provide all Nigerians with broadband Internet
access to the shows they know and love," said Tariye Isoun, group head of strategy for
Silverbird TV.

Commenting on the partnership Kaleil Isaza Tuzman, president and Chief Executive
officer of JumpTV International stated, "Our partnership with Silverbird TV is
representative of JumpTV's promise to provide access 1o the most diverse, sought-afier
television from around the world. With estimates of over 10 million Nigerians living in
diaspora communities around the world including large numbers in London, Toronto and
New York there is a large potential audience for Silverbird TV's programming."”

Douglas Ames, general manager of JumpTV's Africa and Caribbean group said, "The
signing of Silverbird Television will increase our subscribers' access to Nigerian movies
and local television series, well known as being the best quality productions out of
Africa."

Silverbird TV was signed subsequent to the Company's September 30, 2006 quarter-end
disclosure. JumpTV now has 242 channels under license.

About JumpTV

JumpTV (AIM: JTV) (TSX: JTV) is the world's leading subscription-based broadcaster
of cthnic television over the Internet. With over 230 channels from 65+ countries,
JumpTYV delivers its subscribers full-screen news, sports and entertainment content on a
real-time basis from ail corners of the globe. JumpTV has subscribers from over 80
countries who view channels on the JumpTV online network via high-speed Internet
connections on their home computers, laptops, Internet-enabled televisions and mobile
phones.




Forward looking statement

Certain statements herein may constitute forward-looking statements, including those
identified by the expressions "may”, "will", "should", "could", "anticipate™, "believe",
"plan”, "estimate”, "potential”, "expect", "intent” and similar expressions to the extent
they relate to the Company or its managements. These statements reflect the Company's
current expectations and are based on information currently available to management.
These forward-looking statements are subject to a number of risks, uncertainties,
assumptions and other factors that could cause actual results or events to differ materially
from current expectations, including the matters discussed under "Risk Factors"
contained in the Company's prospectus (admission document) dated August 1, 2006.
These forward-looking statements are made as of the date hereof, and the Company
assumes no obligation to update or revise them to reflect new events or circumstances.
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Lewis Goldberg / Todd Fromer

KCSA Worldwide
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JumpTV to Broadcast Frecuencia Latina Live Over the Internet
Internet Television Broadcaster Partners With One of Peru's Most Popular Channels !

TORONTO -- (MARKET WIRE) -- December 27, 2006 -- JumpTV Inc. (AIM: JTV)
(TSX: ITV) (www.JumpTV.com), the world's leading broadcaster of ethnic televnsmn
over the Internet, has signed an exclusive Internet-broadcast agreement with Frecuencia
Latina, one of Peru's top two national television channels.

Frecuencia Latina is a general entertainment channel best known for its original program
lineup, including "El Francotirador," one of the highest rated television programs in the
country, hosted by the renowned writer and TV host, Jaime Bayly.

JumpTV will offer the channel on an a la carte basis for US$9.95 per month and will also
include Frecuencia Latina in the company's popular bundle of Peruvian channels for
US$16.95 per month, when taunched commercially. The bundle provides subscribers
access to a well-rounded mix of popular Peruvian programming from premier channels
including América TV and Red Panamericana.

"We believe that Internet is a vital platform for our content, as there are millions of
people of Peruvian descent living in communities throughout the world that want access
to their favorite programming from home,” said Alberto Cabello, chief executive officer
of Frecuencia Latina. "JumpTV's easy-to-use platform and marketing capabilities were an
integral part of the decision-making process when choosing the right Internet television
provider to broadcast our content.”

Kaleil [saza Tuzman, president and chief executive officer of JumpTV International
commented, "JumpTV is committed to our strategy of providing compelling country and
regional channel ‘bundles’ for specific diaspora communities. With the addition of
Frecuencia Latina, one of Peru's leading national channels, we are not only strengthening
our Peruvian offering, but also our Latin American lineup in general.”

"Frecuencia Latina is a wonderful addition to JumpTV's Peruvian lineup,” said Juan
Carlos Estevez, regional director of JumpTV's Latin American and Caribbean operations.
"We are confident that the channel's celebrated, original programming will drive
subscribers to JumpTV.com to access shows that keep them informed, entertained and
connected to home. Partnering with Frecuencia Latina is further validation that both
channels and subscribers are eager to join our online viewing community."

Frecuencia Latina was signed subsequent to the Company's September 30, 2006 quarter
end disclosure. JumpTV now has 241 channels under license.

About JumpTV

JumpTV (AIM: JTV) (TSX: JTV) is the world's leading subscription-based broadcaster
of ethnic television over the Internet. With over 240 channels from 65+ countries,




JumpTV delivers its subscribers full-screen news, sports and entertainment content on a
real-time basis from all corners of the globe. JumpTV has subscribers from over 80
countries who view channels on the JumpTV online network via high-speed Internet
connections on their home computers, laptops, Internet-enabled televisions and mobile
phones.

Forward looking statement

Certain statements herein may constitute forward-looking statements, including those
identified by the expressions "may", "will", "should", "could", "anticipate”, "believe",
"plan”, "estimate", "potential”, "expect", "intent” and similar expressions to the extent
they relate to the Company or its managements. These statements reflect the Company's
current expectations and are based on information currently available to management.
These forward-looking statements are subject to a number of risks, uncertainties,
assumptions and other factors that could cause actual results or events to differ materially
from current expectations, including the matters discussed under "Risk Factors™
contained in the Company's prospectus (admission document) dated August 1, 2006.
These forward-looking statements are made as of the date hereof, and the Company
assumes no obligation to update or revise them to reflect new events or circumstances.
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Lewis Goldberg / Todd Fromer

KCSA Worldwide

+1-212-896-1216 / +1-212-896-1215
Igoldberg@kcsa.com / tfromer@kcsa.com
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JumpTV Signs Partnership With SPORTFIVE -- Europe’s Leading Sports
Marketing Agency

Partnership Covers More Than 200 Qualifying Matches for Euro2008

TORONTO -- (MARKET WIRE) -- December 18, 2006 -- JumpTV Inc. (AIM: JTV)
(TSX: JTV), the world's leading broadcaster of ethnic television over the Internet,
announced that it entered into a four year partnership with SPORTFIVE, the
European leader in sports rights marketing, to exploit their sporting properties
via www.JumpTV.com and JumpTV's dedicated Hispanic sports portal,
www.SportsYa.com. The key component of the partnership provides JumpTV the
rights to market Internet broadcasts for almost 200 qualifying matches for
UEFA's Euro2008 soccer tournament. For approximately half of the matches
JumpTV is the exclusive marketing partner for Internet broadcasting.

SPORTFIVE markets the rights of more than 250 individual football clubs, 30
football associations and several international leagues. The company is the
exclusive marketer of the European TV rights to the UEFA EURO 2008™ and
does business in intermattonal handball and rugby.

"Since its founding, SPORTFIVE has been on the cutting edge of sports
marketing. We decided very early to exploit the Euro2008 qualifier matches on
the Internet and it was apparent that we needed a top-shelf Internet-broadcast
partner. JumpTV has a widely recognized leadership position in the international
Internet-television marketplace, and we are confident they will enable us to tap
into a large global audience for these events,” said Robert Miiiler von Vultejus,
executive vice president of the SPORTFIVE Group.

“JumpTV is focused on securing the IPTV rights to the most compelling television
content for our target expat audience. Euro2008 qualifier matches will be among
the most watched sporting events of the year, and we are thrilled to partner with
SPORTFIVE to bring these exciting games to a global Internet-television
audience,” said Mark David, managing director of JumpTV International.

David continued, "SPORTFIVE has a proven track record of marketing many of
the most watched and profitable sporting events from Europe. The fact that we
have secured exclusivity for a significant portion of the games illustrates
SPORTFIVE's belief in our ability and expertise in marketing to targeted diaspora
communities.”

Subscribers will be able to buy each game live on a pay-per-view basis. The
Eurc2008 qualifier matches will begin streaming through JumpTV and SportsYa
portals in March, 2007.




Kaleil Isaza Tuzman, president and chief executive officer of JumpTV
International commented, "The value of sports broadcast on television cannot be
underestimated. Last week, JumpTV unveiled its dedicated sports content
strategy through the acquisition of Sports International Group. We plan to secure
the exclusive Internet rights to as many expat-oriented, leading sporting events
as possible. We are confident that these events will be a great draw both on pay-
per-view basis and for converting them to long-term subscribers. JumpTV
believes that the partnership with SPORTFIVE and securing the Internet-
broadcast rights for Euro2008 qualifier matches represents a watershed moment
in the lifecycle of our company."

A sample of matches that will be featured on Jumptv.com and SportsYa.com
include:

Date Team 1 Team 2
March 24, 2007  Greece Turkey
March 28, 2007  Turkey Norway
June 2, 2007 France Ukraine
September 8, 2007 Portugal Poland
November 17, 2007 Israel Russia

About JumpTV

JumpTV (AIM: JTV) (TSX: JTV) is the world's leading subscription-based
broadcaster of ethnic television over the Internet. With over 230 channels from
65+ countries, JumpTV delivers its subscribers full-screen news, sports and
entertainment content on a real-time basis from all corners of the globe. JumpTV
has subscribers from over 80 countries who view channels on the JumpTV online
network via high-speed Internet connections on their home computers, laptops,
Internet-enabled televisions and mobile phones.

About SPORTFIVE

SPORTFIVE, Europe's leading sports marketing group, covers the full range of
the sports rights business, from stadium advertising and hospitality programmes
to shirt sponsorships, stadium consuiting and the sale of international TV rights.
Football being the focus of the business of SPORTFIVE, the group markets the
rights of more than 250 individual clubs, 30 football associations and several
international leagues. In addition to the core business football, SPORTFIVE
markets the image rights of the two heavyweight boxers Vitali and Wladimir
Klitschko andand does business in international handball and rugby as well. For
more information click on www.sportfive.com.

About Euro2008




The 2008 UEFA European Football Championship, commonly referred to as Euro
2008, will take place in Austria and Switzerland, from 7 June to 29 June 2008. It
is the second successful joint bid in the competition's history, alongside the 2000
. European Football Championship, hosted by Belgium and the Netherlands.
Austria and Switzerland will automatically qualify as hosts. The remaining 14
teams will be determined in a qualifying tournament that started in August 2006.
For more information click on www.euro2008.com

Forward-lcoking statement

Certain statements herein may constitute forward-looking statements, including
those identified by the expressions "may", "will", “should", "couid", "anticipate”,
"believe”, “plan”, "estimate”, "potential”, "expect", “intent” and similar
expressions to the extent they relate to the Company or its managements. These
statements reflect the Company's current expectations and are based on
information currently available to management. These forward-looking
statements are subject to a number of risks, uncertainties, assumptions and
other factors that could cause actua! results or events to differ materially from
current expectations, including the matters discussed under "Risk Factors"
contained in the Company's prospectus (admission document) dated August 1,
2006. These forward-looking statements are made as of the date hereof, and the
Company assumes no obligation to update or revise them to reflect new events
or circumstances.

This document is available on the KCSA Worldwide Website at www.kcsa.com.
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Todd Fromer
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JumpTV to Acquire Sports International Group in Stock Transaction

[P O )

Leading Hispanic Sports Portal www.SportsYa.com Launching Pad for JumpTV's Sports s

Content Expansion Strategy

TORONTO -- (MARKET WIRE) -- December 15, 2006 -- JumpTV Inc. (AIM: JTV)
(TSX: JTV) (www.jumptv.com), the world's leading broadcaster of ethnic television over
the Internet, announced that through its wholly-owned subsidiary JumpTV International
it has entered into a definitive agreement to acquire all outstanding capital stock of
privately-held Sports International Group LLC ("SIG"), the owner and operator of
www.SportsYa.com, a sports content website targeting the Hispanic market residing in
the United States and Latin America which generated nearly 200,000 unique visitors and
5 million page views in November.

The acquisition will be funded through the issuance of JumpTV common shares at
closing (expected to be January 3, 2007), and JumpTV will enter into a long-term
professional services agreement with SIG president and chief executive officer Daniel
Canel.

JumpTV will maintain the www.SportsYa.com website and use the well-known SportsYa
brand as a marketing vehicle to drive traffic and subscribers to JumpTV's Latin American
television properties, while the Hispanic-oriented sections of www.JumpTV.com will
drive traffic to Internet-broadcast Latin American sports matches to be offered through
SportsYa on a pay-per-view, video on demand and subscription video on demand
(SVOD) basis. JumpTV anticipates keeping in place the newly-formed marketing
alliance between SportsYa and leading Hispanic portal www.Batanga.com.

Kaleil 1saza Tuzman, president and chief executive officer of J umpTV International
stated, "We see this acquisition as the 'coming out' for our dedicated sports content
acquisition strategy at JumpTV. We intend to be the leading online destination for
expatriates to view sports maiches -- fitting with JumpTV's goal to be the 'World's Online
Television Network'. In North America, the sports media world is dominated by football,
baseball and basketball but for JumpTV's primary audiences (immigrants in North
America and Western Europe), soccer, cricket, car racing, tennis and boxing are amongst
the sports of choice.”

Isaza Tuzman continued, "We are confident that the addition of SportsYa will drive fans
to JumpTV's live feeds of our Hispanic-focused television stations and our growing
portfolio of soccer-focused pay-per-view sports content will find a perfect home with
SportsYa's audience. The Hispanic media market is expected to grow to over 60 million
people in the U.S. in the next few years, and we believe sports content will be at the
vanguard of this explosion.”

Daniel Canel, new chairman of JumpTV's Latin American and Caribbean operations
commented, "The combination of JumpTV with SportsYa.com offers a powerful value
proposition of leading sports news and information with the best in Spanish-language
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television content broadcast on the Internet. We believe that the joint offering will hold
tremendous attraction to the millions of Latinos living in high-broadband peneltration
countries who are rabid sports fans. | am thrilled to join JumpTV at such an exciting time
in its development and [ look forward to working with such a dynamic management
team."”

SIG is one of the most respected online producers and distributors of Spanish language
sports content, and delivers approximately 200-250 proprietary Spanish and English
sports news items daily through www.SportsYa.com, covering a range of sports including
soccer, car racing, baseball, football, tennis, boxing, basketball, golf and hockey.

Mr. Canel was formerly president and chief executive officer of Patagon.com, a pioneer
int online banking, which was sold to Banco Santander Central Hispano in 2001. Prior to
this, Daniel was managing director of Emerging Markets at JPMorgan, Chase Bank and
UBS in New York and London. He brings with him more than 20 years of experience in
the investment banking and media industries, and a proven track record of success. Under
the terms of the agreement, Mr. Canel will join JumpTV as chairman of JumpTV's Latin
American operations.

SportsYa.com offers original programming such as "Futbol de Primera,” as well as access
to the popular Mexican sports radio station "Estadio W."

G. Scott Paterson, chief executive officer of JumpTV added, "SportsYa.com adds a
strong and recognizable brand to the JumpTV family. Latinos around the world already
look to SportsYa.com for their sports news and information. Tapping into SportsYa's
large visitor base should help accelerate our subscriber acquisition efforts in the coming
year."

Paterson continued, "With Daniel Canel joining JumpTV, we have added a world-class
executive and bolstered our business development efforts globally. Daniel's experience in
both the Internet and finance deepens our executive team."”

This transaction is subject to regulatory and Toronto Stock Exchange approval.
About JumpTV

JumpTV (AIM: JTV) (TSX: JTV) is the world's leading subscription-based broadcaster
of ethnic television over the Internet. With over 240 channels from 70+ countries,
JumpTYV delivers its subscribers full-screen news, sports and entertainment content on a
real-time basis from all corners of the globe. JumpTV has subscribers from over 80
countries who view channels on the JumpTV online network via high-speed Internet
connections on their home computers, laptops, Internet-enabled televisions and mobile
phones.

About Sportsya




Sportsya was founded in 1998 as a sports portal in Spanish, www.sporisva.com and
belongs to Sports International Group (SIG) LCC. It covers a wide variety of
international sports disciplines; it distributes multimedia sports content and promotes
sports in Latin America and USA. Sportsya headquarters is located in Miami and it has
regional offices in. Buenos Aires and Mexico, and corresponding journalists in the main
sports locations of the world. Sportsya is associated with the Mexican sports giant,
Estadio W Group.

Forward looking statement

Certain statements herein may constitute forward-looking statements, including those
identified by the expressions "may", "will", "should", "could", “anticipate", "believe",
"plan", "estimate”, "potential”, "expect”, "intent" and similar expressions to the extent
they relate to the Company or its managements. These statements reflect the Company's
current expectations and are based on information currently available to management.
These forward-looking statements are subject to a number of risks, uncertainties,
assumptions and other factors that could cause actual results or events to differ materially
from current expectations, including the matters discussed under "Risk Factors"
contained in the Company’s prospectus (admission document) dated August 1, 2006.
These forward-looking statements are made as of the date hereof, and the Company
assumes no obligation to update or revise them to reflect new events or circumstances.

This document is available on the KCSA Worldwide Website at www .kcsa.com.
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JumpTV Signs Exclusive Partnerships With 106% Noticias, ESTV Canal |1, Telenica
Canal 8 and Radio 8

Internet Television Broadcaster to Offer Three of Nicaragua's Top Television Channels
and Leading Radio Station on JumpTV.com

TORONTO -- (MARKET WIRE) -- December 05, 2006 -- JumpTV Inc. (AIM: JTV)
(TSX: JTV) (www.jumptv.com), the world's leading broadcaster of ethnic television over
the Internet, has signed exclusive Internet-broadcast agrecments with three popular
Nicaraguan television stations: 100% Noticias, ESTV Canal It and Telenica Canal 8.
JumpTV will also broadcast Radio 8, a leading FM radio station from the country.

100% Noticias is one of the leading news channels from Nicaragua and the first and only
24-hour news channel from the country.

Telenica Canal 8 is one of the top three overall channels in Nicaragua and specializes in
news, sports coverage and general entertainment,

ESTV Canal 11 is a leading general entertainment channel broadcasting the best in local
music, theater, fashion and culture.

Kaleil 1saza Tuzman, president and chief executive officer of JumpTV International
commented, "These three leading television stations are the first channels to partner with
JumpTV from Nicaragua. There is a large Nicaraguan diaspora community thirsting for
entertainment from home and news from Managua. In addition to the television offerings,
JumpTV will be streaming one of Nicaragua's best radio stations--an example of our
strategy to provide diaspora communities 'immersive' media packages."

"Partnering with JumpTYV is an exciting venture for 100% Noticias. As the world
embraces Internet television, it is important that we are aligned with a distribution partner
who thoroughly understands the complexities of broadcasting live television online," said
Miguel Mora, chief executive officer of 100% Noticias.

Juan Carlos Estevez, regional director of JumpTV's Latin American group said, "As
JumpTYV continues to add channels to its [nternet television lineup, we are particularly
mindful of the millions of Central Americans living in the diaspora. There are over 2
million Nicaraguans living outside of the country, with the large majority residing in
Costa Rica, North America, Mexico and Spain. These communities can now turn to
JumpTV and access an array of programming from home."

The three channels will be individually priced at US$9.95 per month when launched
commercially and will likely be part of a bundle of Nicaraguan channels at a later date.

100% Noticias, ESTV Canal 11 and Telenica Canal 8 were signed subsequent to the
Company's September 30, 2006 quarter end disclosure. JumpTV now has 240 channels
under license.



About JumpTV

JumpTV (AIM: JTV) (TSX: JTV) is the world's leading subscription-based broadcaster
of ethnic tefevision over the Internet. With over 230 channels from 65+ countries,
JumpTYV delivers its subscribers full-screen news, sports and entertainment content on a
real-time basis from all corners of the globe. JumpTV has subscribers from over 80
countries who view channels on the JumpTV online network via high-speed Internet
connections on their home computers, laptops, Internet-enabled televisions and mobile
phones,

Forward looking statement

Certain statements herein may constitute forward-looking statements, including those

identified by the expressions "may", "will", “should", "could", "anticipate”, "believe",

“plan”, "estimate", "potential”, "expect”, "intent” and similar expressions to the extent
they relate to the Company or its managements. These statements reflect the Company's
current expectations and are based on information currently available to management.
These forward-looking statements are subject to a number of risks, uncertainties,
assumptions and other factors that could cause actual results or events to differ materially
from current expectations, including the matters discussed under “Risk Factors"
contained in the Company's prospectus (admission document) dated August 1, 2006.
These forward-looking statements are made as of the date hereof, and the Company

assumes no obligation to update or revise them to reflect new events or circumstances.

Contact:

Lewis Goldberg / Todd Fromer

KCSA Worldwide

+1-212-896-1216 / +1-212-896-1215
[goldbergrakesa.com / tromer@kesa.com

SOURCE: JumpTV
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JumpTV to Broadcast Isracli Football League Matches Live Over the Internet

Internet Television Broadcaster Enters Exclusive Strategic Partnership With Israeli . Y

Sports Channel Ltd. NENFE S N

TORONTO -- (MARKET WIRE) -- November 28, 2006 -- JumpTV Inc. (AIM: ITV),
(TSX: JTV), the world's leading broadcaster of ethnic television over the Internet,
announced that it has partnered with Israeli Sports Channel Ltd. to air live and archived
Israeli Football League games worldwide on both its web site (www.jumptv.com) and
Israeli Sports Channel's web site (www.sport3 ¢o.il), marking the first top-quality sports
content from Israel to be broadcast via the JumpTV platform. The Israeli Football League
is comprised of 12 teams.

As part of this multi year agreement, subscribers around the world will use the JumpTV
platform to access the league's games through www.JumpTV.com as well as through a
co-branded landing page on Israeli Sports Channel's web properties. All games will be
offered on a live and archived basis.

Subscribers can choose to purchase a single game for US$5.95 or opt for the monthly
subscription for US$19.95, providing access to all six games per week plus a popular
weekly magazine television show with game highlights and commentary.

"Partnering with JumpTV to broadcast the Israeli Football League enables both Israeli
Sports Channel and the league to provide a scalable, world-class Internet television
experience to Isracli football fans globally,” said Avi Bar, chief executive officer of
Israelt Sports Channel Ltd.

"Football is the number one sport in Israel. We are happy to provide current and potential
subscribers the opportunity to watch live footage of the games through our site anywhere,
anytime they want," said Mark David, managing director of JumpTV International.

David continued "There is a great demand for this type of content, with over 1 million
Israelis living outside of the country, the majority of whom currently live in high-
broadband penetration areas such as North America and Western Europe.”

Kaleil [saza Tuzman, president and chief executive officer of JumpTV International
commented "Our partnership with Israeli Sports Channel is representative of JumpTV's
exciting new sports strategy--to partner with leading international leagues and sports
broadcasters to create co-branded, online multimedia destinations to watch games and
clips online and get the latest news on fans' favorite teams. This pay-per-view and video-
on-demand offering will allow our subscribers access to top-notch Israeli football
anywhere in the world."

The Israeli Football League is one of the first offerings available through pay-per-view

and subscription-video-on-demand (SVOD) on JumpTV's newly launched user interface,
JumpTV 3.0.




About JumpTV

JumpTV (AIM: JTV), (TSX: JTV) is the world's leading subscription-based broadcaster
of ethnic television over the Internet. With over 230 channels from 65+ countries,
JumpTV delivers its subscribers full-screen news, sports and entertainment content on a
reaktime basis from all corners of the globe. JumpTV has subscribers from over 80
countries who view channels on the JumpTV online network via high-speed Internet
connections on their home computers, laptops, Internet-enabled televisions and mobile
phones.

Forward looking statement

Certain statements herein may constitute forward-looking statements, including those
identified by the expressions "may", "will", "should", "could", "anticipate”, "believe”,
"plan”, "estimate”, "potential”, "expect”, "intent" and similar expressions to the extent
they relate to the Company or its managements. These statements reflect the Company's
current expectations and are based on information currently available to management.
These forward- looking statements are subject to a number of risks, uncertainties,
assumptions and other factors that could cause actual results or events to differ materially
from current expectations, including the matters discussed under "Risk Factors"
contained in the Company's prospectus (admission document) dated August 1, 2006.
These forward-looking statements are made as of the date hereof, and the Company
assumes no obligation to update or revise them to reflect new events or circumstances.

Contact:

Lewts Goldberg / Todd Fromer

KCSA Worldwide
+1-212-896-1216 / +1-212-896-1215
lgoldbergfikesa.com / tfromerZokesa.com

SOURCE: JumpTV
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JumpTV Signs Exclusive Partnerships With ENYE TV Network and Mundo Hispano TV

Internet Television Broadcaster to Offer Bilingual Channels Targeting Second and Third
Generation Hispanics Living in North America

TORONTO -- MARKET WIRE) -- November 21, 2006 -- JumpTV Inc. (AIM: JTV)
(TSX: JTV) (www.jumptv.cotn), the world's leading broadcaster of ethnic television over
th_e Internet, has signed exclusive Intemet-broadcast agreements with ENYE TV Network
(N-TV) and Mundo Hispano TV (MHTV), two channels serving the bilingual Latin
American community in the U.S.

N-TV and MHTYV are both U.S.-based broadcast television networks focusing on young
bilingual and English-language dominant Latinos -- the fastest-growing Hispanic
consumer segments in North America.

Kaleil [saza Tuzman, president and chief executive officer of JumpTV Intemational
commented, "By partnering with television channels like N-TV and MHTV, JumpTV
underscores its commitment to serving second and third generation Latinos, and the
company’s expanded definition of ‘ethnic’ television. With more than 60 million
Hispanics living in the United States alone we see a global audience for this content.”

Anthony Hemandez, general manager of N-TV said, "JumpTV's experience in digital
rights management and its superior content delivery network made it an easy choice for a
channel like N-TV to make its programming and interactive formats available online.
Ovemight, N-TV has transformed from a local to a global brand."

N-TV and MHTV will be individually priced at US$9.95 per month when launched
commercially and will likely be part of a bundle of Hispanic- focused channels at a later
date.

N-TV and MHTV were signed subsequent to the Company's September 30, 2006 quarter
eend disclosure. JumpTV now has 237 channels under license.

About JumpTV

JumpTV (AIM: JTV) (TSX: ITV) is the world's leading subscription-based broadcaster
of ethnic television over the Internet. With over 230 channels from 65+ countries,
JumpTV delivers its subscribers full-screen news, sports and entertainment content on a
real-time basis from all comers of the globe. JumpTV has subscribers from over 80
countries who view channels on the JumpTV online network via high-speed Internet
connections on their home computers, laptops, Intemet-enabled televisions and mobile
phones.

Forward-looking-statement




Certain statements herein may constitute forward-looking statements, including those
identified by the expressions "may", "will", "should", "could", “anticipate”, "believe",
"plan”, "estimate”, “potential”, "expect”, “intent” and similar expressions to the extent
they relate to the Company or its managements. These statements reflect the Company's
current expectations and are based on information currently available to management.
These forward-looking statements are subject to a number of risks, uncertainties,
assumptions and other factors that could cause actual results or events to differ materially
from current expectations, including the matters discussed under "Risk Factors"
contained in the Company's prospectus (admission document) dated August 1, 2006.
These forward-looking statements are made as of the date hereof, and the Company
assumes no obligation to update or revise them to reflect new events or circumstances.

Contact:

Lewis Goldberg
KCSA Worldwide
leoldbergi@ikesa.com
+1-212-896-1216

Todd Fromer

KCSA Worldwide
tiromerfdkesa.com
+1-212-896-1215

SOURCE: JumpTV Inc.
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JumpTV Signs Exclusive Partnership With the # | Television Channel in Sierra Leone

Leading Internet Television Broadcaster Expands Selection of Sub-Saharan African
Content With Addition of Sierra Leone Broadcasting Service

TORONTO -- (MARKET WIRE) -- November 13, 2006 -- JumpTV Inc. (AIM: JTV)
(TSX: JTV) {www jumptv.com), the world's leading broadcaster of ethnic tekevision over
the Internet, announced it has signed an exclusive Internet-broadcast agreement with the
Siemra Leone Broadcasting Service (SLBS) from the Republic of Sierra Leone.

SLBS is the # 1 channel in Sierra Leone, airing televiston programming that includes
local news, movies, documentaries and talk shows.

Douglas Ames, vice president of JumpTV's Africa group commented, "This partnership

is the first time SLBS will be offered outside of the country, creating a conduit for the
approximately 1.5 million Sierra Leoneans living in the diaspora, the majority of whom
currently reside in London, Toronto and New York, to stay connected to their homeland.”

Kashore Wellington, director general of Sierra Leone Broadcasting Service said
"JumpTV is a pioneer in providing ethnic television over the Internet and is an ideal
partnter to help SBLS reach Sierra Leoneans living outside of their native land.”

Kaleil Isaza, president and chief executive officer of JumpTV International stated,
"JumpTV's proven technology provides channel partners like SLBS the means to reach a
larger audience, increase revenues and establish a global media brand."

Isaza continued "JumpTV now boasts over 10 leading channels from sub-Saharan Africa,
many of which are not carried by cable and satellite providers outside of Africa.”

SLBS will be individually priced at US$9.95 per month when launched commercially
and will likely be part of a bundle of African channels at a later date.

The Sierra Leone Broadcasting Service contract was signed subsequent to the Company's
September 30, 2006 quarter end disclosure. JumpTV now has 235 channels under license.

About JumpTV

JumpTV (AIM: JTV) (TSX: JTV) is the world's leading subscription-based broadcaster
of ethnic television over the Intemet. With over 230 channels from 65+ countries,
JumpTV delivers its subscribers full-screen news, sports and entertainment content on a
real-time basis from all corners of the globe. JumpTV has subscribers from over 80
countries who view channels on the JumpTV online network via high-speed [ntemet
connections on their home computers, laptops, Internet-enabled televisions and mobile
phones.

Forward looking statement




Certain statements herein may constitute forward-looking statements, including those
identified by the expressions "may”, "will", "should”, "could”, "anticipate”, "believe",
"plan”, "estimate”, "potential”, "expect”, "intent" and similar expressions to the extent
they relate to the Company or its managements. These statements reflect the Company's
current expectations and are based on information currently available to management.
These forward- looking statements are subject to a number of risks, uncertainties,
assumptions and other factors that could cause actual results or events to differ materially
from current expectations, including the matters discussed under "Risk Factors"
contained in the Company's prospectus (admission document) dated August 1, 2006.
These forward- looking statements are made as of the date hereof, and the Company
assumes no obligation to update or revise them to reflect new events or circumstances.

This document is available on the KCSA Worldwide Website at www kcsa.com

Contact: Lewis Goldberg / Todd Fromer
KCSA Worldwide

+1-212-896-1216 / +1-212-896-1215
lgoldberg@@kesa.com / tfiromerakesa.com

SOURCE: JumpTV







JumpTYV Enters Into Exclusive Partnership With BEC3, Thailand's #1 Channe!

JumpTYV to Broadcast Leading News, Sports and Entertainment Programming From
Thailand

TORONTO -- (MARKET WIRE) —- November 10, 2006 -- JumpTV Inc. (TSX: JTV)
(AIM: JTV) (www jumptv.com), announced that it has entered into a multi-year
agreement with BEC World Public Company Limited to distribute BEC3, Thailand's #1
television channel. BEC3's star-studded and highly rated dramas, news, sports and
entertainment programming will be available on a subscription basis through the JumpTV
platform, extending the reach of BEC3 programming to the hundreds of thousands of
Thai people living in North America.

The contract signing ceremony took place this week at BEC3's Headquarters in Bangkok
and a local press conference was held yesterday, November 9, 2006.

BEC3 and JumpTV plan to conduct a tour in early 2007 with some of the channel's top
creative talent to North American cities with large Thai populations in order to generate
awareness about BEC3's availability on the JumpTV platform.

Kaleil Isaza Tuzman, president and chief executive officer of JumpTV International said,
“JumpTV's partnership with BEC is another milestone on the path we have set out for
ourselves: to provide the highest quality programming to diaspora communities around
the world. BEC3 is not currently available through cable or DTH providers in North
America. With this agreement, Thai emigrants and second generation immigrants in cities
like Los Angeles, Houston and Philadelphia will now have online access to the best in
Thai entertainment."” -

"JumpTV is driving innovation in a sector that will change the way we view television;
by partnering with JumpTV and making our content available online, we are taking a
significant step forward as a participant in the evolution of television,” commented Mr.
Nopphadol Khemayotin, vice president of business development and investment for BEC
World Public Company Limited.

Kevin Foong, general manager of JumpTV's Asia Pacific group stated, "This relationship
mutually benefits both BEC and JumpTV as it furthers our goal to expand offerings to
our Asian subscribers, and it extends BEC3's viewership reach.”

BEC3 wilt be sold on a stand-alone basis when launched commercially and will likely
become part of a future bundle of Thai channels on the JumpTYV platform. The BEC
World Public Company Limited contract was signed subsequent to the Company's
September 30, 2006 quarter end disclosure. JumpTV now has 234 channels under license.

About JumpTV




JumpTV (TSX: JITV) (AIM: JTV), is the world's leading subscription-based broadcaster
of ethnic television over the Internet. With over 230 channels from 65+ countries,
JumpTYV delivers its subscribers full-screen news, sports and entertainment content on a
real-time basis from ali corners of the globe. JumpTV has subscribers from over 80
countries who view channels on the JumpTV online network via high-speed Internet
connections on their home computers, laptops, Internet-enabled televisions and mobile
phones.

Forward looking statement

Certain statements herein may constitute forward-looking statements, including those
identified by the expressions "may", "will", "should”, “could", "anticipate”, "believe",
"plan”, "estimate”, "potential”, “expect”, "intent" and similar expressions to the extent
they relate to the Company or its managements. These statements reflect the Company's
current expectations and are based on information currently available to management.
These forward-looking statements are subject to a number of risks, uncertainties,
assumptions and other factors that could cause actual resuits or events to differ materially
from current expectations, including the matters discussed under "Risk Factors”
contained in the Company's prospectus (admission document) dated August 1, 2006.
These forward-looking statements are made as of the date hereof, and the Company
assumes no obligation to update or revise them to reflect new events or circumstances.

This document is available on the KCSA Worldwide Website at www.kesa.com.

Contact: Lewis Goldberg / Todd Fromer
KCSA Worldwide
+1-212-896-1216 / +1-212-896-1215
Igoldberg@kcsa.com / tfromer@kcesa.com

SOURCE: JumpTV
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JumpTV Subscriptions Grow 32% in Third Quarter ‘
i R
Internet Broadcaster Announces 3rd Quarter Resuits and Performance Metrics | _ TR

SRTETOR N

TORONTO - (MARKET WIRE) -- November 08, 2006 - JumpTV Inc. (“JumpTV" or "the

" Company") (TSX: JTV) (AIM: JTV), the world's leading broadcaster of ethnic television over

the Internet, today announced quarterly results and selected financial metrics for the quarter
ended September 30, 2006.

Revenue for the third quarter 2006 increased 58% to US $534,671 from US $337,389 in the
same period a year ago. Sequentially, revenue increased 25% from US $426,998 in the second
quarter 2006.

Net loss for the quarter ended September 30, 2006 was US $6,494,411 or US $0.23 per basic and
diluted share compared to US $1,086,525 or US $0.08 per basic and diluted share in the same
period a year ago and US $6,449,005 or US $0.31 per basic and diluted share in the quarter
ended June 30, 2006. During the quarter, the Company invested heavily in the development of its
next generation product offering (JumpTV 3.0), and continued to invest in personnel dedicated to
its global business development efforts in connection with obtaining additional channel
partnerships and marketing partnerships with major ISPs and Internet portals.

JumpTV had 225 channels signed as of September 30, 2006, as compared to 204 channels as of
June 30, 2006 and 59 channels as of September 30, 2005.

Subscriptions increased 32% to 23,885 from 18,119 in the second quarter 2006 and subscribers
increased approximately 35% to 22,019 for the third quarter 2006 from 16,319 in the second
quarter 2006. Average Monthly Churn was 22.8% compared to 15.8% for the quarter ended June
30, 2006. The $0.99 first-month subscriber promotion resulted in a high churn rate during the
quarter as certain subscribers cycled in and out of the offer.

For the third quarter of 2006, JumpTV's subscriber acquisition cost (SAC) was US $21.80
compared to US $30.00 in the second quarter of 2006. The Company's natural search
optimization initiatives and the increased number of subscribers acquired through affiliate
marketing partners were the primary drivers of the 26% reduction in subscriber acquisition cost
(SAC) during the quarter.

Average monthly Revenue per User (ARPU) was US $9.43 in the quarter ending September 30,
2006 compared to US $10.31(1) in the second quarter of 2006. The Company's ARPU declined
due to the testing of a $0.99 first-month subscriber promotion and other test marketing
initiatives. The Company expects to continue to introduce additional channel bundles at higher
monthly subscription rates (e.g. approximately $15/month) which is expected to increase ARPU
in future quarters.

G. Scott Paterson, Chairman & CEO of JumpTV, said:



"We are delighted with the growth in subscriptions-in Q3 particularly in light of the fact that our
focus has been and continues to be, in the near term, securing new channel partnerships,
improving our user experience and developing marketing partnerships around the world (which
are soon to be launched).

We have made significant strides in all aspects of our business. We have signed, on average, two
new channel partnerships a week, bringing our total number of partners to 233 as of today’s date.
Among our recently announced channel partnerships are MBC, one of the top pan-Arab general
entertainment channels, Al Arabiya News Channel, one of the leading Arabic language news
channels worldwide and Television Broadcasts Limited (TVB), one of the world's largest
producers of Chinese-language television programming.

Very significantly, we launched JumpTV 3.0, our new online television experience. JumpTV 3.0
adds video-on-demand, pay-per-view and social networking functionalities to our platform as
well as enhanced digital rights management and pre-roll advertising capabilities.

We have recently entered into marketing agreements with Comcast, the largest broadband ISP in

the United States, Que Pasa, a leading Hispanic oriented portal, and Maktoob, one of the worid's

most visited Arabic online destinations; each of which we expect to launch commercially prior to
year-end.

We have worked diligently to put in place the requisite components of our business strategy
necessary 10 drive subscriber growth in 2007 and beyond.”

(1) The Company reported an ARPU of $9.91 in the prior quarter by dividing total subscriber-
related revenues for the period by the average subscribers for that period. Average subscribers
for the period were calculated by adding the total subscribers at the end of each month and by
dividing by the number of months in the period. We have adjusted this figure to $10.31 to be
consistent with the definition we disclosed in both our prospectus and prior quarters _
Management Discussion and Analysis. This definition states that ARPU is calculated by dividing
total subscriber-related revenues for a period by JumpTV's average subscribers for that period.
Average JumpTYV subscribers for a period is calculated by adding the average JumpTV
subscribers for each month and dividing by the number of months in the period. Average
JumpTV subscribers for each month are calculated by adding the beginning and ending JumpTV
subscribers for the month and dividing by two.

The company will hold a conference call to discuss its third quarter results at 8:00 a.m. PST,
11:00 a.m. EST and 4:00 p.m. GMT on Wednesday, November 8, 2006. A replay of the call will
be available for 7 days using the following dial-in numbers: US - 1-877-519-4471 or
International - 973-341-3080; conference code 8068898. The call will also be available via live
audio cast on the JumpTV website, located at www.jumptv.com. The audio cast will be archived
on the Company's website for a period of 30 days.

About JumpTV




JumpTV is the world's leading subscription based provider of ethnic television over the Internet.
With over 230 channels from 65+ countries, JumpTV delivers to its subscribers full-screen news,
sports and entertainment content on a real-time basis from all corners of the globe. JumpTV has
subscribers from over 80 countries who view channels on the JumpTV online network via
ordinary Internet connections on their home computers, laptops, Internet-enabled televisions and
mobile phones.

Forward Looking Statements

JumpTV is not aware of any uniform standards for calculating subscriptions, subscribers, ARPU,
SAC, Churn and channels signed and it is possible that JumpTV's presentation of these measures
may not be calculated consistently with other companies in the same or similar business.
Moreover, these measures are of operational performance and not measures of financial
performance under generally accepted accounting principles.

This news release contains forward-looking statements that involve significant risk, uncertainties
and assumptions. Many factors could cause actual results, performance or achievements to differ
materially from the results discussed or implied in the forward-looking statements. These factors
should be considered carefully and readers should not place undue reliance on the forward
looking statements. These forward looking statements are made as of the date of this news
release, and the Company assumes no obligation to update or revise them to reflect new events
or circumstances. Many factors could cause the actual results, performance or achievements that
may be expressed or implied by such forward looking statements, including: general economic
and market segment conditions, competitor activity, product capability and acceptance,
international risk and currency exchange rates and technology changes. More detailed
assessment of the risks that could cause actual results to materially differ from current
expectations is contained in the "Risk Assessment" section included in the Company’s final
prospectus and MD&A posted on www.sedar.com.

CONSQLIDATED INTERIM BALANCE SHEETS
[Expressed in U.S5. deollars, unless otherwise noted)

As at As at
September 30, December 31,
2006 2005
5 $
[unaudited]
ASSETS
Current
Cash and cash equivalents 54,020,499 5,475,052
Other receivables 487,040 78,309
Prepaid expenses and deposits 683,864 14,812
Funds held in trust - 581,861 -

Total current assets 55,773,264 5,568,173




Equipment, net

Intangible assets

Other assets

Deferred direct broadcast
coperating costs, net

LIABILITIES AND SHAREHOLDERS' EQUITY

Current
Accounts payable and other
accrued liabilities
Due to related parties
Current portion of accrued
license fees
Accrued professional fees
Accrued stock
appreciation rights
Deferred revenue
Income taxes payable

Tetal current liabilities

Accrued license fees

Total liabilities

Shareholders' equity

Share capital

Contributed surplus

Accumulated other comprehensive
loss

Accumulated deficit

Tctal sharehcolders' equity

977,093
464,195
227,922

262,094

2,230,796
6,083

65, 696
557,834

623,859

103,106
52,800

73,556,678
3,127,795

(40, 355}
(22,689,724}

379,694

103,216

1,008,845
138,323

79,592
195,592

56,268
16,800

9,744,084
609,908

(40,355)
{(5,77%,171)

CONSOLIDATED INTERTM STATEMENTS OF OPERATIONS
[Expressed in U.S. dollars, unless otherwise noted]
funaudited)]

Three months Nine months

ended ended
September 30 September 30
2006 2005 2006 2005
5 $ $ $
Revenue, net 534,671 337,389 1,312,167 970,162

Direct broadcast




operating costs {706,102) (97,757) (1,437,113 (1,273,636)
(171,431 239,632 (124,946} (303,474)
Other costs and expenses
Sellirng, general
and administrative 5,318,685 1,258,342 14,538,882 1,615,077
Stock-based compensation 1,417,321 74,530 2,744,701 184,833
Amortization 34,225 6,335 82,076 15,644
6,770,231 1,339,207 17,365,659 1,815,554
(6,941,662} {1,099,575) (17,490,605) (2,119,028)
Gain on foreign
exchange {107,548} (13,791} (99,247) (3,190)
Interest income {350,703} {4,859 (506, 805) (5,759)
Loss before income
taxes (6,483,411) (1,080,925) (16,884,553} (2,110,079}
Provision for income
taxes 11,000 5,600 36,000 11,200
Net loss for the period (6,494,411} (1,086,5%25) (16,920,553) (2,121,279)
Loss per weighted
average number of
shares outstanding -
basic and diluted (0.23) (0.08) {(0.74) (0.20)
Weighted average
number of shares
outstanding - basic
and diluted 28,848,119 13,469,599 22,913,150 16,574,769
CONSOLIDATED INTERIM STATEMENTS OF CASH FLOWS
[Expressed in U.$§. dollars, unless otherwise noted]
[unaudited)
Three months Nine months
ended ended
September 30 September 30
2006 2005 2006 2005
$ 5 $ $
OPERATING ACTIVITIES
Net loss for the
periocd (6,494,411) (1,086,525} (16,920,553} (2,121,279)
Adjustments to

reconcile n
tc net cash

et loss
provided




. by (used in) .

operating activities
Amortization
Stock based
cocmpensation,
excluding change
in accrued stock
appreciation
rights as noted
below
Amortization of
deferred direct
broadcast operating
costs

Changes in operating
assets and
liabilities

Other receivables
Prepaid expenses,
deposits and cother
assets

Funds held in trust
Deferred direct
broadcast
operating costs

Accounts pavable
and other accrued
liabilities

Due to related
parties

Accrued license fees

Accrued stock
appreciation rights

Accrued professional
fees

Deferred revenue
Income taxes

pavable

Cash used in
operating
activities

INVESTING ACTIVITIES

Redemption of
short-term
investment
Purchase of
egquipment

Purchase of HVMedia
Limited assets,
including
transaction costs

16,069

(5,616,081)

{197,586)

{312,815)
(581,861)

{191, 690)

(1,020,553)

(22,342)
23,899

623,859

(2,750,880)
22,253

11,000

(118, 835)

6,698

74,530

{1,005,297)

(41,530)

2,295

723,443

(1,590)
63,680

(53,600)

174,310

2,120,842

(14,599,002)

(408,731)

(791,758)
(581,861)

{191,690)

1,221,951

(132, 240)
{13,886)

623,859

362,242
46,838

36,000

(771,709)

(444,973)

16,007

184,833

(1,920,439)

(62,530}

(23,693)

873,127

{15,848)
100,292

15,167

36,728

(103,829




Cash used in investing
activities

FINANCING ACTIVITIES

Proceeds from share
issuances, net
Deferred share
issue costs
Redemption of

Class C common
share -
Proceeds from
exercise of
stock options
Proceeds from
issuance of
convertible
promissory note -
Proceeds from

issuance of

special warrants -

55,566,287

3,449,672

25,438

Cash provided by
financing
activities

Net increase in cash
and cash equivalents
during the pericd

Cash and cash
equivalents,
beginning of period

48,910,098

5,110,401
Cash and cash
equivalents,
period

end of
54,020,499

CONTACT INFORMATION

Lewls Goldberg / Todd Fromer

KUSA Worldwidse

+1-212-8%6-1210 / +1-212-89%&-1215
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JumpTV Announces Third Quarter 2006 Resulis Release Date and Conference Call '
T2 A 3~

TORONTO - (MARKET WIRE) -- November 06, 2006 -- JumpTV Inc. (AIM: JTV)

(TSX: JTV) (www_jumptyv.com), the world's leading broadcaster of ethnic television overﬂr-,l, Tr_'F‘l} a AT r; ﬁ ;

the Internet, today announced that it will report its third quarter 2006 results on

Wednesday, November 8, 2006.

The company will hold a conference call to discuss its third quarter results at 8:00 a.m.
PST, 11:00 a.m. EST and 4:00 p.m. GMT on Wednesday, November 8, 2006. The call
will also be available via live audio cast on the JumpTV website, located at
www.jumptv.com. The audio cast will be archived on the Company's website for a period
of 30 days.

A replay of the call will be available for 7 days using the following dial-in numbers: US -
- 1-877-519-4471 or International -- 973-341-3080; conference code 8068898,

About JumpTV

JumpTV (AIM: JTV) (TSX: JTV) is the world's leading subscription-based broadcaster
of ethnic television over the Internet. With over 200 channels from 65+ countries,
JumpTYV delivers its subscribers full-screen news, sports and entcrtainment content on a
real-time basis from all corners of the globe. JumpTV has subscribers from over 80
countries who view channels on the JumpTV online network via high-speed Internet
connections on their home cornputers laptops, Internet-enabled televisions and mobile
phones.

Forward looking statement

Certain statements herein may constitute forward-looking statements, including those
identified by the expressions "may", "will", "should", "could", "anticipate”, "believe",
"plan", “estimate”, "potential", "expect”, "intent” and similar expressions to the extent
they relate to the Company or its managements. These statements reflect the Company's
current expectations and are based on information currently available to management.
These forward-looking statements are subject to a number of risks, uncertainties,
assumptions and other factors that could cause actual results or events to differ materially
from current expectations, including the matters discussed under "Risk Factors"
contained in the Company's prospectus (admission document) dated August 1, 2006.
These forward-looking statements are made as of the date hereof, and the Company
assumes no obligation to update or revise them to reflect new events or circumstances.

CONTACT INFORMATION:
Todd Fromer

KCSA Worldwide
+1-212-896-1215




tfromer@kcsa.com

Alex Mackey

Catullus Consulting

+44 7773 787 458
alex.mackey@catullusconsulting.com

SOURCE: JumpTV







JumpTV Launches New Web Services

Unveils Enhanced Video-On-Demand, Digital Rights Management, Video Advertising, L nrrnnATION.
and Social Networking Functionalities; JumpTV's IPTV Network -- Utilizing Microsoft CORATL PP ONCE
Windows Media Protocol -~ Provides the Highest Quality Streaming Video Experience

and an Industry Leading Copyright Compliant Network Infrastructure

TORONTO -- (MARKET WIRE) -- November 02, 2006 -- JumpTV (AIM: JTV) (TSX:
JTV), a leading broadcaster of ethnic television over the Internet, has launched a series of
new and enhanced services, known as version 3.0 at www.JumpTV.com. The offerings
will provide powerful new ways to discover, consume, and share live television
programming from around the world on the Intemet.

JumpTV's new services will allow subscribers to deepen the personalization of their
viewing experience by providing access to previously unavailable programming through
video-on-demand and pay-per-view options, including live sporting events, children's

. programming, concerts, movies and other television content. Additionally, the Company
has strengthened its Digital Rights Management (DRM) capabilities, and has launched its
video advertising platform.

Complementary Social Networking Services

Beyond the live TV programming from more than 230 channel partners and new content
options, JumpTV will now highlight popular social networking features including user-
generated blogs and online community forums, and has introduced an entirely new look
and feel that will ease the viewing experience for subscribers.

“JumpTV reconnects our subscribers with their native homeland through live broadcast
television delivered over the Internet. With our new social networking functions, our
subscribers can become active participants in their global communities through this
rapidly adopted technology. Millions of people around the world will be able to connect
and interact with others within their community,” said Alex Blum, president and chief
operating officer of JumpTV.

Blum continued, "By providing a forurn to communicate and share in the context of
subscribers’ JumpTV 3.0 experience we've now taken a one-way broadcasting experience
and made it social, taking full advantage of the power and functionality the Internet
provides."

"With new features and powerful partners -- in both content and technology -- such as
Microsoft and Cookie Jar Entertainment Inc. and more than 230 channels from around
the globe, JumpTV 3.0 is transforming the IPTV viewing experience, The service
provides subscribers with the flexibility to watch top-name content and share their
experiences, no matter where they are in the world."

Pay-Per-View and Video-On-Demand




By the end of 2006 the service will commercially launch its video-on-demand feature
with popular children's television programming from Cookie Jar Entertainment Inc., the
producers and marketers of quality children's content including “Paddington Bear."
Subscribers can choose to purchase individual series for US$4.95 or bundled packages
like the "Ultimate Kids Pack," featuring eight different titles for US$12.95. Along with
"Paddington Bear," other titles in the package include: "Astro Farm," "Wimzic's House,"
“Huxley Pig." "Simon in the Land" and "Mona the Vampire." Cookie Jar's programming
will initially be available in both Spanish and Portuguese.

"Until now, we have not made Cookie Jar's foreign language formats available to the 100
million first generation immigrants who have settled in countries where there are high

rates of broadband adoption. We realized that they are a huge untapped market that until
now remained un-monetized. JumpTV has attracted more Portuguese and Spanish
television viewers on the Intemnet than any service we explored and feel they're an ideal
partner to distribute our content to these sizeable diaspora communities," said Michael
Hirsh, chief executive officer of Cookie Jar Entertainment Inc.

Digital Rights Management

As part of the company’s commitment io delivering a world class IPTV network that
provides the highest quality video experience and is copyright compliant, JumpTV has
standardized its streamed television offering on Microsoft's Windows Media Phtform.

"The Windows Media Player and DRM License Server provide the world's leading
digital rights management technologies. JumpTV's commitment to our channel partners is
to seamlessly manage their streamed broadcasts to ensure they are globally rights
compliant. Working with Microsoft's solution significantly eases this process for
JumpTV and provides an industry leading level of security for our channel partners,” said
Blum.

Commenting on the integration of the Microsoft offering on JumpTV's platform, Amir
Majidimehr, corporate vice president of consumer media technology group-Microsoft
Corporation, stated, "JumpTV's online broadcast offering is the ideal proving ground for
our Windows Media technologies. The complexities involved with strearning live
television from around the world to a global audience is a sophisticated software
challenge. We are thrilled that JumpT'V has integrated our media player, our audio and
video codecs and our Windows Media DRM solution into their offering.”

Kaleil Isaza Tuzman, president and chief executive officer of JumpTV Intemational,
stated, "Jump 3.0 represents the living extension of our brand promise to the hundreds of
channel partners we work with around the world. There is no length we will not go to, to
ensure our partners security, integrity and ease of use.”

Streaming Video Advertising




With JumpTV 3.0, the company will begin to deliver Interactive Advertising Bureau
(IAB) standard video advertising targeted to specific regional programming or user
communities. JumpTV's video advertising inventory will initially be available through
Advertising.com's video network and through direct sales on a limited sponsorship basis.

"Streaming video advertising is the fastest growing segment of the online advertising
market, and JumpTV's new service offering and focus on international programming
represents a tremendous addition to the fast growing Advertising.com video network,"
said James Smith, senior vice president Publisher Services. "We look forward to our
partnership with JumpTV on our continued efforts to satisfy the ever increasing demand
for targeted and interactive streaming video advertising."

JumpTV 3.0 became available Oct. 13th, 2006.
About JumpTV

JumpTV (AIM: JTV)} (TSX: JTV) is the world's leading subscription-based broadcaster
of ethnic television over the Internet. With over 200 channels from 65+ countries,
JumpTV delivers its subscribers full-screen news, sports and entertainment content on a
real-time basis from all corners of the globe. JumpTV has subscribers from over 80
countries who view channels on the JumpTV online network via high-speed Internet
connections on their home computers, laptops, Internet-enabled televisions and mobile
phones.

Forward looking statement

Certain statements herein may constitute forward-looking statements, including those
identified by the expressions "may", "will", “should", "could", "anticipate”, "belicve",
"plan”, "estimate", "potential", "expect”, "intent" and similar expressions to the extent

they relate to the Company or its managements. These statements reflect the Company's
current expectations and are based on information currently available to management.
These forward- looking statements are subject to a number of risks, uncertainties,
assumptions and other factors that could cause actual results or events to differ materiaily
from current expectations, including the matters discussed under "Risk Factors"
contained in the Company's prospectus (admission document) dated August 1, 2006.
These forward-looking statements are made as of the date hereof, and the Company
assumes no obligation to update or revise them to reflect new events or circumstances.

Contact: _

Lewis Goldberg / Todd Fromer

KCSA Worldwide
+1-212-896-1216/+1-212-896-1215
lgoldbere@ikesa.com / tromer@ikesa.coni
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JumpTV to Add Sahara Group Channels to Its Global Lineup

Premier Indian Channels Sahara One, Sahara Samay and Sahara Filmy Added Through
Strategic Partnership Agreement With GloboSat Entertainment

TORONTO -- (MARKET WIRE) -- October 31, 2006 -- JumpTV Inc. (AIM: JTV)
(TSX: JTV) (www.jumptv.com), the world's leading broadcaster of ethnic television over
the Internet and GloboSat Entertainment LLC, a global entertainment and broadcasting
company, announced that they have signed an exclusive Internet-broadcast agreement to
offer three top Hindi channels on JumpTV's online television platform in selected
territories.

GloboSat Entertainment Networks International is a premier global entertainment and
broadcasting company with distribution rights to Sahara One TV, a Hindi general
entertainment channe!; Sahara Samay, India's premier 24/7 news channel; and Sahara
Filmy, India's leading Hindi movie channel.

Kaleil Isaza Tuzman, president and chief executive officer of JumpTV International
stated, "Hindi is the fifth most spoken language in the world. The addition of these
channels makes it easier for the millions of Hindi speaking people fiving outside South
Asia to remain connected to the television programming they know and love from home.”

Kevin Foong, general manager of JumpTV's Asia-Pacific group said, "JumpTV remains
focused on securing the global IP rights to top channels in key regions worldwide. The
potential for adding more subscribers by making Sahara programming available online is
exciting and provides the partners in this agreement an opportunity to profit through a
reventie sharing structure.”

"Globosat Entertainment is delighted to announce their association with JumpTV in
launching our premier channels, Sahara One, Sahara Samay and Sahara Filmy through

the World Wide Web (Internet) in territories worldwide covered by the contract. We look
forward to a mutually beneficial relationship,” said Mr. Adris Chakraborty, director of
Globosat Entertainment.

Sudhir Vaishnav, President and CEQ, GloboSat, said, "With our state-of-the-art
production and broadcast facilities in New York and Toronto, we are able to create local
content as per market needs. Our strategic partnerships with DTH, cable, broadband,
IPTV, mobile and other platforms spanning across North and South America, Europe and
the UK help our broadcast partners to build international presence faster.”

. Sahara One, Sahara Samay and Sahara Filmy will be priced individually at US$9.95 per
month when launched commercially and will likely become part of a future bundle of
South Asian channels. Popular programming on these channels include: "Rokkky Mera
Naam," an energy-packed stand-up variety show; "...Harr Dil Kuch Kehtaa Hai," a
weekly drama series and "Chala Lallan Hero Ban-ne," a 4-hour comedy film show.




The Sahara One, Sahara Samay and Sahara Fiimy contracts were signed subsequent to
the Company's June 30, 2006 quarter end disclosure. JumpTV now has 230 channels
under license.

About JumpTV

JumpTV (AIM: JTV) (TSX: JTV) is the world's leading subscription-based broadcaster
of ethnic television over the Internet. With over 200 channels from 65+ countries,
JumpTYV delivers its subscribers full-screen news, sports and entertainment content on a
real-time basis from all corners of the globe. JumpTV has subscribers from over 80
countries who view channels on the JumpTV online network via high-speed Internet
connections on their home computers, laptops, Internet-enabled televisions and mobile
phones.

Forward-looking statement

Certain statements herein may constitute forward-looking statements, including those
identified by the expressions "may", "will", "should", “could", "anticipate”, "believe",
"plan”, "estimate”, "potential”, "expect”, "intent" and similar expressions to the extent
they relate to the Company or its managements. These statements reflect the Company's
current expectations and are based on information currently available to management.
These forward-looking statements are subject to a number of risks, uncertainties,
assumptions and other factors that could cause actual results or events to differ materially
from current expectations, including the matters discussed under "Risk Factors”
contained in the Company's prospectus (admission document) dated August 1, 2006.
These forward-looking statemerts are made as of the date hereof, and the Company
assumes no obligation to update or revise them to reflect new events or circumstances.

Contact:

Lewis Goldberg
Todd Fromer

KCSA Worldwide
+[-212-896-1216
+1-212-896-1213
lpoldbergfaikcsa.com
ttromer{@kcesa.com
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JumpTV Signs Partnership Agreement With MBC Group to Broadcast Top Pan-Arabic  --., .. S, )
Channels MBC1 and Al Arabiya e 2 A G

JumpTYV to Also Broadcast MBC's Two Flagship Radio Stations T

TORONTO -- (MARKET WIRE) -- October 23, 2006 -- JumpTV inc. (AIM: JTV)
(TSX: JTV}) (www.jumptv.com), the world's leading broadcaster of ethnic television over
the Intemet, announced an agreement with Dubai-based MBC Group to broadcast MBCI,
one of the top pan-Arab general entertainment channels, and Al Arabiya News Channel,
one of the leading Arabic news channels worldwide. JumpTV also has the rights to
broadcast MBC's flagship radio stations, MBC FM and Panorama, two highly rated
regional radio stations.

The oftering will be co-branded and launched from MBC Group's popular website
www.mbe.net as well as www.alarabiva.net, one of'the top portals in the region with
more than one million page views per day.

The agreement with MBC Group, the largest broadcasting company in the Middle East,

to broadcast its top-rated television and radio channels represents a very important step

forward in JumpTV's Middle Eastern and Northern African business (MENA). MBC's

programining appeals to a wide-range of Arabic cultures and has a viewership that has

grown to more than 130 million Arabic speaking people worldwide with a market share
. that exceeds 40% in the Middle East.

Amir Hegazi, general manager of JumpTV's MENA group, commented, "MBC Group is
a recognized leader in pan-Arab television programming and has built an impressive
channel lineup. Adding MBC Group as a partner further expands JumpTV's diverse
library of exclusive Arab content to 40 channels, solidifying us as the leader in ethnic
television, with the largest amount of Arabic content outside of the Middle East."

"Our agreement with JumpTV demonstrates MBC Group's commitment to Arab viewers
~ no matter where they reside. Now Arabs living away from their homeland will be able to
view the quality programming that people in the Middle Eastern region have been
enjoying for nearly 15 years," said Dr. Ammar Bakkar, MBC Group New Media
Director. "The added reach of our channels furthers our vision of addressing audience

needs across different platforms, as well as creates new business opportunities for both
JumpTV and MBC Group."

Kaleil Isaza, president and chief executive officer of JumpTV Intemnational, said, "The
Arabic speaking diaspora is one of the largest communities with over 60 million

reembers and growing, especially in countries with high broadband penetration such as
the U.S., UK. and throughout Western Europe. With such widely dispersed communities,
the JumpTV Internet platform is the best possible choice for reaching new Middle

Eastern viewers, as it provides 2 much longer tail for MBC's Arabic news and
entertainment than that of the traditional broadcast mediums.”




MBCI and Al Arabiya will be priced individually at US$9.95 per month when launched
commercially and will likely become part of an All Arabic package that includes other
top rated channels from the region.

MBCI and Al Arabiya were signed subsequent to the Company's June 30, 2006 quarter
end disclosure. JumpTV now has 227 channels under license.

MBC is a pan- Arab news and entertainment television channel, with an estimated
audience of more than 130 million Arabic-speaking people around the world.

Al Arabiya News Channel holds a leading position among news programming in nearly
every Arab league country. Al Arabiya includes news coverage of politics, business,
current affairs, finance, sports, science, lifestyle, as well as in-depth documentaries, talk
shows, and educational programs.

Panorama FM and MBC FM are the MBC Group flagship radio stations that provide
Arabic speaking news and entertainment.

About MBC Group

MBC Group is a Dubai-based diversified media company. It owns and operates: Middle
East Broadcasting Centre (MBC), the first and leading pan- Arab free-to-air satellite
network; MBCZ, the number one Western movie channel in the Middle East; MBC3, a
children’s television channel; and MBC 4, a broad mix of reality, comedy and drama
series aimed primarily at women. In addition, MBC Group manages Al Arabiya, the
independent, ground breaking 24 hour news and information channel. Additionally,
MBCFM is the leading authentic Gulf music and entertainment radio station based in
Saudi Arabia, and Panorama FM, which is one of the leading pan- Arab music and talk
radio station.

About JumpTV

JumpTV (AIM: JTV) (TSX: ITV) is the world's leading subscription-based broadcaster
of ethnic television over the Intemet. With over 200 channels from 65+ countries,
JumpTYV delivers its subscribers full-screen news, sports and entertainment content on a
real-time basis from all comners of the globe. JumpTV has subscribers from over 80
countries who view channels on the JumpTV online network via high-speed Internet
connections on their home computers, laptops, Intemet-enabled televisions and mobile
phones.

Forward-looking statement

Certain statements herein may constitute forward-locking statements, including those
identified by the expressions “may", "will", "should", "could", “anticipate”, "believe",

"plan”, "estimate”, "potential”, "expect", “intent” and similar expressions to the extent
they relate to the Company or its managements. These statements reflect the Company's




current expectations and are based on information currently available to management.
These forward-tooking statements are subject to a number of risks, uncertainties,
assumptions and other factors that could cause actual results or events to differ materially
from current expectations, including the matters discussed under "Risk Factors"
contained in the Company's prospectus (admission document) dated August 1, 2006.
These forward-looking statements are made as of the date hereof, and the Company
assumes no obligation to update or revise them toreflect new events or circumstances.

Contact:

Lewis Goldberg / Todd Fromer

KCSA Worldwide

+1-212-896-1216 / +1-212-896-1215
Ipoldberpiivkesa.com / tiromeriikesa.com

SOURCE: JumpTV







JumpTV to Offer International Television Channels to Comcast's High-Speed Internet
Subscribers

TORONTO -- (MARKET WIRE) — October 16, 2006 -- JumpTV (AIM: JTV) (TSX:
JTV) (www.jumptyv.com), the world's leading broadcaster of ethnic television over the
Internet, announced that it is launching a pilot program with Comcast Corporation to
market and promote its international television channels to Comcast's high-speed Internet
subscribers through the company's portal, www.comcast.net. JumpTV's international
television channels will be available to Comcast's 10 million high-speed Internet
subscribers beginning in November. Comcast.net users will be able to sign up for a
promotional two-week trial to JumpTV's service, free of charge.

JumpTYV offers more than 223 channels from more than 69 countries, including Sony
Entertainment Television Asia (India), CNS (Guyan), Bandeirantes (Brazil), América
TV, Canal 9 (Argentina), TV Chile and VTV Uruguay, among others.

G. Scott Paterson, chief executive officer of JumpTV said, "JumpTV's primary objective
is to secure exclusive worldwide Internet Protocol broadcasting rights for the {eading
ethnic television channels around the world with a view to marketing these channels to
subscribers globally. Key to our marketing strategy is the establishment of partnerships
with the world's leading media companies and we are delighted to partner with Comcast
for this exciting trial.”

JumpTV joins a distinctive array of news, finance, sports, lifestyle and entertainment
content already available on Comcast.net, which also offers a deep library of streaming
video clips through the award-winning media player, the Fan ™.

"Comcast's goal is to provide our high-speed Internet subscribers access to more value
and features, including a growing inventory of premium video content,” said Charlie
Herrin, Senior Vice President, Product Development, Comcast Interactive Media. "With
our speed advantage, we can provide a high-quality viewing experience to those users
who want to stay connected with their homeland through the great selection of
international programming available on JumpTV."

About JumpTV

JumpTV (AIM: JTV) (TSX: JTV) is the world's leading subscription-based broadcaster
of ethnic television over the Internet. With over 220 channels from 65+ countries,
JumpTYV delivers its subscribers full-screen news, sports and entertainment content on a
real-time basis from all corners of the globe. JumpTV has subscribers from over 80
countries who view channels on the JumpTV online network via high-speed Internet
connections on their home computers, laptops, Internet-enabled televisions and mobile
phones.

Forward-looking statement




Certain statements herein may constitute forward-looking statements, including those

0ot

identified by the expressions "may", "will", "should”, "could", "anticipate”, "belicve",
"plan”, "estimate”, "potential”, "expect”, "intent” and similar expressions to the extent
they relate to JumpTV or its managements. These statements reflect JumpTV's current
expectations and are based on information currently available to management. These
forward-looking statements are subject to a number of risks, uncertainties, assumptions
and other factors that could cause actual results or events to differ materially from current
expectations, including the matters discussed under "Risk Factors" contained in
JumpTV's prospectus (admission document) dated August |, 2006. These forward-
looking statements are made as of the date hereof, and JumpTV assumes no obligation to
update or revise them to reflect new events or circumstances.

Contact: Lewis Goldberg / Todd Fromer
KCSA Worldwide

+1-212-896-1216 / +1-212-896-1215
lgoldberg(@ikesa.com / tiromeri@kesa.com

SOURCE: JumpTV
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JumpTV Adds lts First Chinese Channels to Company's Internet Television Line-Up

JumpTV Signs Exclusive Agreement With Prestigious TVB Group to Broadcast TVBS-
Europe and TVB Xing He

TORONTO -- (MARKET WIRE) -- October 10, 2006 -- JumpTV Inc. (AIM: JTV)
(TSX: JTV) (www.jumptv.com), the world's leading broadcaster of ethnic television over
the Internet, announced that it has signed a multi-year, Internet-broadcast agreement with
Television Broadcasts Limited (TVB), the world's largest producer of Chinese-language
television programming.

Under terms of the agreement, JumpTV will stream all of TVB's television content live
on the Internet. This programming will be made available on an exclusive basis through
JumpTV to the millions of Chinese living in diaspora communities in Europe and the
Middle East.

TVB produces some of the most popular Chinese comedy, drama and entertainment
television programming in the world. JumpTV will stream both TVB's European satellite
station, TVBS-E (also known as The Chinese Channel), along with TVB Xing He as a
bundle. This is the first agreement for JumpTV with a Chinese television broadcaster.

When the channels are launched commercially subscribers will be able to watch TVB's
programming live as well as by way of video-on-demand and in pay per view formats.

Kaleil [saza Tuzman, president and chief executive officer of JumpTV International said,
"The Chinese diapora is one of the largest in the world and represents a massive potential
market for our Internet television offering. Partnering with a quality broadcaster such as
TVB is a significant strategic step for JumpTV. We are confident that the millions of
Chinese living in cities such as London, Paris, Rome and Dubai will find our exclusive
TVB offering compelling."

Mr. Lawrence Ma, assistant general manager of TVB Satellite-Europe said, "It was very
important to TVB to choose an organization with the technology and ability to reach a
global audience to burnish our brand and grow our international revenue streams. We
believe JumpTYV is the best choice to help us build a truly globat audience for TVB
Satellite and increase our viewership among the worldwide Chinese community."

"Increasing demand for Chinese television around the world motivated TVB Xing He to
seek out a partner that would provide the technology and support to help grow the TVB
Xing He brand. In connection to the partnership with JumpTV, global Chinese viewers
will be able to watch the quality programming that people in the Asia Pacific region have
been enjoying for years," said Mr. Sherman Lee, controller of channel operation division,
of TVB Xing He Channel.



TVB Xing He Channel and TVB Satellite-Europe will be priced at $38 as a bundle and
will become part of a Chinese content line-up that includes other top-rated channels from
the region. '

TVB Xing He is known for its popular shows such as "Super Idol Touch” and dramas
starring some of the biggest celebrities in China.

TVB Satellite-Europe showcases exciting Cantonese and Mandarin programming in over
47 European countries. JumpTV subscribers will now be able to view original
programming that includes leisure and lifestyle shows "Beautiful Cooking" and "Be My
Guest"; game shows like "15/16"; and drama series such as "Land Of Wealth" and
“Healing Hands II1."

The TVB Xing He Channel and TVB Satellite-Europe contracts were signed subsequent
to the Company's June 30, 2006 quarter end disclosure. JumpTV now has 225 channels
under license.

About JumpTV

JumpTV (AIM: JTV) (TSX: JTV) is the world's leading subscription-based broadcaster
of ethnic television over the Internet. With over 200 channels from 65+ countries,
JumpTV delivers its subscribers full-screen news, sports and entertainment content on a
real-time basis from all corners of the globe. JumpTV has subscribers from over 80
countries who view channels on the JumpTV online network via high-speed Internet
connections on their home computers, laptops, Internet-enabled televisions and mobile
phones.

Forward-looking statement

Certain statements herein may constitute forward-looking statements, including those

identified by the expressions "may", "will", "should", “could", "anticipate", "believe",
H N

"plan”, "estimate", "potential”, "expect”, "intent" and similar expressions to the extent
they relate to the Company or its managements. These statements reflect the Company's
current expectations and are based on information currently available to management.
These forward-looking statements are subject to a number of risks, uncertainties,
assumptions and other factors that could cause actual results or events to differ materially
from current expectations, including the matters discussed under "Risk Factors”
contained in the Company's prospectus (admission document) dated August 1, 2006.
These forward-looking statements are made as of the date hereof, and the Company

assumes no obligation to update or revise them to reflect new events or circumstances.

Contact:

Lewis Goldberg / Todd Fromer

KCSA Worldwide

+1-212-896-1216/ +1-212-896-1215
lgoldbergi@kesa.com / tiromer@kcsa.com
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JumpTYV Signs Strategic Partnership With Maktoob.com -- One of the Arab World's i

Largest Internet Portals 02T A%
Maktoob.com's Millions of Subscribers Will Have Access to JumpTV's Middle East 5 s qq 0o ..
Channels

DUBAL UNITED ARAB EMIRATES -- (MARKET WIRE) -- October 03, 2006 --
JumpTV (AIM: JTV) (TSX: JTV) (www.jumpltv.com), the world's leading broadcaster of
ethnic television over the Internet, has signed an agreement with Maktoob.com, one of
the ieading Arabic-language portals with over 4.5 million subscribers, to carry all of
JumpTV's channels on a subscription basis.

The agreement will allow Maktoob.com users access to all of JumpTV's 220+ channels,
with a promotional focus on the company's 37 current Arabic-language channels,
including Aljazeera, Future TV, Dubai TV, Mehwar Channel and 2M.

"Partnering with Maktoob.com is in line with our strategy of building the largest and
highest quality Internet-television experience on the market. Since our launch, we have
developed one of the best Middle Eastern television offerings in the world, with channel
partnerships from nearly every country in the Arab world. This partnership with
Maktoob.com opens a new platform for us to market the JumpTV experience, increase
our subscriber base and further build our brand by tapping into the millions of subscribers
already part of the Maktoob community," said Kaleil {saza, president and chief executive
officer of JumpTV International.

Maktoob.com offers Arabic/English email service, search capabilities, blogs, chat rooms
and several other Internet services and products. The company is a market leader in the
Middle East and North Africa region providing service to more than one-quarter of the
Internet users in this area of the world.

"Maktoob was looking for a new offering that could differentiate us from the other
portals in the Middle East. Partnering with JumpTV will provide our users with a unique
Internet experience. Watching television online will allow for our members to keep
abreast of developments region-wide in a way that is new, exciting and cost-effective.
This venture with JumpTV helps cement Maktoob's leadership position by proving to our
current and future users that we are committed to offering the best Internet-based services
available," stated Ahmed Nassef, General Manager of Maktoob.com and Vice-President
of the Maktoob Group.

Amir Hegazi, JumpTV's general manager of the Middle East and North Africa group,
commented, "In addition to the 4.5 million registered users, Maktoob.com receives
almost 2 million unique visitors a month. This rapidly expanding audience will vastly
increase JumpTV's exposure throughout this region and amongst Arabic-speaking
communities across the globe."




JumpTV's streamed content will be presented through the Maktoob portal as part of a
broadband content offering, which is slated to launch by the end of 2006. JumpTV
channels will be made available to all Maktoob customers on a subscription basis.

About Maktoob.com

Maktoob.com was founded in the year 2000 as the world's first free Arabic/English Web-
based Email service, offering users the ability to receive and compose Email in either
language, regardless of the operating system. Maktoob.com has since grown to become
the leading Arab portal offering a full-range of communications tools and quality content
offerings. Maktoob.com is the flagship of the Maktoob Group of companies, a network
that includes the region's leading auctions marketplace, souq.com; the Middle East's
electronic payment solution, CashU.com; The region's first Arabic search engine,
Araby.com; and several other websites.

About JumpTV

JumpTV (AIM: JTV}(TSX: JTV) is the world's leading subscription-based broadcaster
of ethnic television over the Internet. With over 200 channels from 65+ countries,
JumpTV delivers its subscribers full-screen news, sports and entertainment content on a
rcal-time basis from all corners of the globe. JumpTV has subscribers from over 80
countries who view channels on the JumpTV online network via high-speed Internet
connections on their home computers, laptops, Internet-enabled televisions and mobile
phones.

Forward looking statement

Certain statements herein may constitute forward-looking statements, including those
identified by the expressions "may", "will", "should", "could", "anticipate", "believe",
"plan”, "estimate”, "potential”, "expect", "intent" and similar expressions to the extent
they relate to the Company or its managements. These statements reflect the Company's
current expectations and are based on information currently available to management.
These forward-looking statements are subject to a number of risks, uncertainties,
assumptions and other factors that could cause actual results or events to differ materially
from current expectations, including the matters discussed under "Risk Factors”
contained in the Company's prospectus (admission document) dated August 1, 2006.
These forward-looking statements are made as of the date hereof, and the Company
assumes no obligation to update or revise them to reflect new events or circumstances.

Contact:

Lewis Goldberg / Todd Fromer

KCSA Worldwide
+1-212-896-1216/+1-212-896-1215
lgoldbergiakesa.com / tfromerf@kesa.com







JumpTV Signs Exclusive Partnerships With Two Leading African Television Channels

Channels From Madagascar and Tanzania Expand JumpTV's Selection of East African
Content

TORONTO -- (MARKET WIRE) -- October 02, 2006 -- JumpTV Inc. (AIM: JTV)
(TSX: JITV) (www_ jumptv.com), the world's leading broadcaster of ethnic television over
the Internet, announced it has signed exclusive Internet-broadcast agreements with two
top East African television channels -- Channel 10 from Tanzania and TV Plus from
Madagascar.

These two new partnerships characterize the continued success that JumpTV has made in
executing its strategy of signing exclusive internet-broadcast agreements with partners
that provide leading ethnic content targeted at diaspora communities around the world.

Kaleil Isaza, president and chief executive officer of JumpTV International stated, "Our
channel partnership strategy includes expanding our footprint to new countries from
whence we don't currently carry television content. With the addition of television from
Madagascar, the JumpTV Network now has channels in 68 countries around the world.
TV Plus and Channel 10 afford JumpTYV the opportunity to provide high quality
television to the approximately 1 million Malagasy and Tanzanian emigrants, particularly
those living in the U.K., U.S.A., Canada, and Western Europe -- areas with high
broadband penetration.”

Franco Tramontano, managing director of Africa Media Group Ltd. (parent company of
Channel 10) said, "Our partnership with JumpTV provides us the ideal platform to
efficiently reach Tanzanians living around the world giving us both the potential to
significantly increase our total viewership and an opportunity to globalize our brand in a
way that didn't exist prior to the advent of Internet protocol television (IPTV).”

Douglas Ames, vice president, content acquisition, JumpTV's Africa & Caribbean group
commented, "These channels bolster our already unparalleled menu of East African
content. With JumpTV's accessibility and affordable subscriptions, East Africans living
around the world can easily stay current with news, political, sporting and entertainment
events from home."”

Each channel will be individually priced at US$9.95 per month when launched
commercially and will likely be part of a bundle of East African channels at a later date.

TV Plus Madagascar is the #1 channel in Madagascar focusing on local news,

entertainment and lifestyle programming, and also carries political debates featuring
government and opposition parties.

Channel 10 Tanzania is a leading channel in Tanzania, airing local news, entertainment
and a popular morning show dealing with issues which affect Tanzanians.




Channel 10 and TV Plus are contracts that were signed during the third quarter following
the closing of our Initial Public Offering raising the number of JumpTV channels under
license to 223. ‘

About JumpTV

JumpTV (AIM: JTV) (TSX: JITV) is the world's leading subscription-based broadcaster
of ethnic television over the Internet. With over 200 channels from 65+ countries,
JumpTV delivers its subscribers full-screen news, sports and entertainment content on a
real-time basis from all corners of the globe. JumpTV has subscribers from over 80
countries who view channels on the JumpTV online network via high-speed Internet
connections on their home computers, laptops, Internet-enabled televisions and mobile
phones.

Forward looking statement

Certain statements herein may constitute forward-looking statements, including those
identified by the expressions "may", "will", "should", "could", "anticipate", "believe",
"plan”, "estimate", "potential”, "expect”, "intent" and similar expressions to the extent
they relate to the Company or its managements. These statements reflect the Company's
current expectations and are based on information currently available to management.
‘These forward-looking statements are subject to a number of risks, uncertainties,
assumptions and other factors that could cause actual results or events to differ materially
from current expectations, including the matters discussed under "Risk Factors"
contained in the Company's prospectus (admission document) dated August 1, 2006.
These forward-looking statements are made as of the date hereof, and the Company
assumes no obligation to update or revise them to reflect new events or circumstances.

Contact:

Lewis Goldberg / Todd Fromer

KCSA Worldwide

+1-212-896-1216 / +1-212-896-1215
Igoldberg@kcsa.com / tfromer@kcsa.com
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JumpTV Signs Partnership With Russia's RTR Planeta
JumpTV to Broadcast Leading Russian Culture, Entertainment and Sports Channel

TORONTO -- (MARKET WIRE) -- September 28, 2006 -- JumpTV Inc. (AIM: JTV)
(TSX: JTV) (www.jumptv.com), the world's leading broadcaster of ethnic television over
the Internet, announced it has signed an Internet-broadcast agreement with Russian State
Television and Radio Broadcasting Company (RTR) to broadcast its international signal
(RTR Planeta) exclusively in certain territories.

RTR Planeta features top programming from RTR's three leading channels: "Russia,"
“Kultura" and "Sport" and specializes in Russian primetime news, sports, feature films,
documentaries and made for TV movies.

Kaleil Isaza Tuzman, president and chief executive officer of JumpTV International said,
“There are over 12 million Russians living outside of the country, concentrated mainly in
{srael, the USA, Canada and Western Europe. We are thrilled to be able to offer this
massive community an easy and affordable way to access the quality content they know
and love from home."

“Having worked with similar caliber channels, JumpTV understood our market dynamic
and was more than happy to walk us through the complex process of proper digital rights
management,” said Sergei Koshliakov, head of foreign relations for RTR Planeta. "As
[nternet protocol television (IPTV) continues to gain momentum, we are confident that
JumpTV's distribution platform and business model will give RTR the competitive edge
to attract a significant user base from the millions of potential viewers living in the
Russian diaspora.”

RTR Planeta will be priced at US$9.95 per month when launched commercially and will
likely become part of a future bundle of Russian channels. JumpTV subscribers will be
able to access the channel's top programs including: the entertaining sports program
"National Team of Russia,” award-winning talk show "Cultural Revolution," and weckly
celebrity game show "Bluif Club."

The RTR Planeta contract was signed subsequent to the Company's June 30, 2006 quarter
end disclosure. JumpTV now has 221 channels under license.

About JumpTV

JumpTV (AIM: JTV) (TSX: JTV) is the world's leading subscription-based broadcaster
of ethnic television over the Intermet. With over 200 channels from 65+ countries,
JumpTYV delivers its subscribers full-screen news, sports and entertainment content on a
real-time basis from all corners of the globe. JumpTV has subscribers from over 80
countries who view channels on the JumpTV online network via high-speed Internet
connections on their home computers, laptops, Internet-enabled televisions and mobile
phones.




Forward-looking statement

Certain statements herein may constitute forward-looking statements, including those
identified by the expressions "may", "will", "should", "could", "anticipate", "believe",
"plan", "estimate"”, "potential", "expect”, "intent” and similar expressions to the extent
they relate to the Company or its managements. These statements reflect the Company's

. current expectations and are based on information currently available to management.
These forward-looking statements are subject to a number of risks, uncertainties,
assumptions and other factors that could cause actual results or events to differ materially
from current expectations, including the matters discussed under "Risk Factors"
contained in the Company's prospectus (admission document) dated August 1, 2006.
These forward-looking statements are made as of the date hereof, and the Company

assumes no obligation to update or revise them to reflect new events or circumstances.

Contact:

Lewis Goldberg
KCSA Worldwide
+1-212-896-1216
Igoldberg@kcsa.com

Tédd Fromer
+1-212-896-1215
tfromer@kcsa.com

SOURCE: JumpTV
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JumpTYV Signs Exclusive Partnerships With Three New Thematic Television .

Channels TN 2T A DS
‘ T

Roshni TV, S1 Television and Escape Music Channel Join JumpTV's Global internet-Television
Line-Up

TORONTO -- (MARKET WIRE) -- September 27, 2006 -- JumpTV Inc. (AIM: JTV)
(TSX: JTV) (www.jumptv.com), the world's leading broadcaster of ethnic television over
the Internet, announced it has signed exclusive Internet-broadcast agreements with
Roshni TV, a Pakistani news channel; S1 Television, a 24-hour news and information
channel from India; and Escape Music Channel, a Pan Arabic music channel.

Kaleil isaza, president and chief executive officer of JumpTV International said, "Roshni
TV, S1 Television and Escape Music Channel are solid additions to our diverse
international content, and reflect the value our viewers place on thematic content like
news, music and sports.”

Mr. Isaza continued, "These partnerships allow JumpTV to broaden its subscriber base by
easily and affordably connecting Arab, Indian and Pakistani expatriates with
programming from home."”

The addition of these three channels brings the total number of JumpTV's Pakistani
channels to 4, Arabic to 38 and Indian to 10.

Roshni TV, S1 Television and Escape Music Channel will each be priced at US$9.95 per
month when launched commercially and will likely be included in channel bundle
offerings at a later date.

These contracts were signed subsequent to the Company's June 30, 2006 quarter end
disclosure. JumpTV now has 220 channels under license.




Roshni TV is a new, leading information-based channel from Pakistan with 24-hour
news, current affairs, entertainment and educational content.

S| Television is one of India's most watched 24-hour news and information channels,
known for its innovative content and high quality journalism.

Escape Music Channel is a popular Arabic-language music channel specializing in videos
from throughout the Middle East, interactive games and daily horoscopes.

About JumpTV

JumpTV (AIM: JTV) (TSX: JTV) is the world's leading subscription-based broadcaster
of ethnic television over the Internet. With over 200 channels from 65+ countries,
JumpTYV delivers its subscribers full-screen news, sports and entertainment content on a
real-time basis from all corners of the globe. JumpTV has subscribers from over 80
countries who view channels on the JumpTV online network via high-speed Internet
connections on their home computers, laptops, Internet-enabled televisions and mobile
phones.

Forward looking statement

Cenain statements herein may constitute forward-looking statements, including those

identified by the expressions "may", "will", "shouid", "could", "anticipate”, "believe",
"plan", "estimate”, "potential”, "expect”, "intent” and similar expressions to the extent
they relate to the Company or its managements. These statements reflect the Company's
current expectations and are based on information currently available to management.
These forward-looking statements are subject to a number of risks, uncertainties,
assumptions and other factors that could cause actual results or events to differ materially
from current expectations, including the matters discussed under "Risk Factors”
contained in the Company's prospectus (admission document) dated August 1, 2006.
These forward-looking statements are made as of the date hereof, and the Company

assumes no obligation to update or revise them to reflect new events or circumstances.

Contact:




Tadd Fromern
+1-212-39c-1215
tfromerdkcsa.com
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JumpTYV Signs Partnership With Sri Lanka Television Channel
Derana to Join JumpTV's Internet Television Line-Up

TORONTO -- (MARKET WIRE) -- September 22, 2006 -- JumpTV (AIM: JTV) (TSX:
JTV) (www.jumptv.com), the world's leading broadcaster of ethnic television over the
Internet, announced that it has signed an exclusive Internet-broadcast agreement with
Derana, a popular television channel from Sri Lanka.

"This partnership represents another leap forward for JumpTV and further demonstrates

our commitment to being the best at providing our subscribers with programming that is
compelling and timely, on a platform that is affordable and most of all, easy to use," said
Kaleil Isaza Tuzman, president and chief executive officer of JumpTV International.

Vinod Kumar, director of JumpTV's Asia-Pacific group said, "The company is very
excited about our partnership with Derana as it provides JumpTV with a means to offer
relevant and differentiated content to Sri Lankans living abroad who otherwise face
limited options for keeping up with entertainment and events in their homeland.”

Derana is the first channel from Sri Lanka to join JumpTV's global Internet Television
line-up, and marks the first step in the Company's efforts to establish a foothold in the
country. According to government sources the Sri Lankan diaspora in Organization of
Economic Co-operation and Development {OECD) countries is approximately | million
people, with concentration in the U.K., Canada, U.S. and Australia.

The channel will be available at a price of US$9.95 per month when launched
commercially and will likely be offered as part of a bundle along with other South Asian
channels at a later date.

Derana (www.derana.lk) focuses on creating and broadcasting content that is both
educational and entertaining. The channel offers news, entertainment, talk shows, movies
and children's programming. Some of Derana's popular programming includes:
groundbreaking children's programs "Street Magic” and "Nodanoth Daruwan Ekayen
Wetuna;" as well as the game show "Ammai Mamai."

The Derana contract was signed subsequent to the Company's June 30, 2006 quarter end
disclosure. JumpTV now has 217 channels under license.

About JumpTV

JumpTV (AIM: JTV) (TSX: JTV) is the world's leading subscription-based broadcaster
of ethnic television over the Internet. With over 200 channels from 65+ countries,
JumpTV delivers its subscribers full-screen news, sports and entertainment content on a
real-time basis from all comers of the globe. JumpTV has subscribers from over 80
countries who view channels on the JumpTYV online network via high-speed Internet




connections on their home computers, laptops, Internet-enabled televisions and mobile
phones.

NOT FOR DISTRIBUTION TO U.S. NEWS WIRE SERVICES OR FOR
DISSEMINATION IN THE UNITED STATES.

Forward looking statement

Certain statements herein may constitute forward-looking statements, including those
identified by the expressions "may"”, "will", "should", "could", "anticipate", "believe",
"plan”, "estimate”, "potential”, "expect”, "intent” and similar expressions to the extent
they relate to the Company or its managements. These statements reflect the Company's
current expectations and are based on information currently available to management.
These forward-looking statements are subject to a number of risks, uncertainties,
assumptions and other factors that could cause actual results or events to differ materially
from current expectations, including the matters discussed under "Risk Factors"
contained in the Company's prospectus (admission document) dated August 1, 2006.
These forward-looking statements are made as of the date hereof, and the Company
assumes no obligation to update or revise them to reflect new events or circumstances.

Contact:
KCSA Worldwide

Lewis Goldberg
+1-212-896-1216
lgoldberg@kcsa.com

Todd Fromer
+1-212-896-1215
tfromer@kcsa.com
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JumpTYV Signs Exclusive Partnerships With Four U.S.-Based Iranian Television -~ n-t 2 f0 5 ”
Channels o

R S IS A
[PN. MelliTV, MTC?2 Fashion and Tamasha TV Join JumpTV's Internet-Television Line- ATEE e
Up; Leading Internet Broadcaster Now Targeting 4-Million Farsi Speaking Strong
International Community

TORONTO -- (MARKET WIRE) -- September 14, 2006 -- JumpTV Inc. (AIM: JTV)
(TSX: JTV) (www.jumptv.com), the world's leading broadcaster of ethnic television over
the Internet, announced it has signed exclusive Internet-broadcast agreements with 4
[ranian television channels covering general entertainment, music, news, current affairs,
talk shows. fashion, cultural news and wholesome family entertainment.

The 4 new stations partnerships represent an extension of J umpTV's strategy of signing
exclusive internet-broadcast agreements with international television stations that televise
leading ethnic content targeted at niche communities around the world.

Kaleil Isaza, president and chief executive officer of JumpTV International stated, "The
Persian diaspora is a key target market for JumpTV, with over 4 million Farsi-speaking
expats estimated to be living outside of their homeland, primarily in North America and
Europe. These Internet-broadcasting agreements exemplify the value that JumpTV brings
its customers: focused, niche content that represents the "long-tail” of the IPTV
marketplace.”

Mehran Abdeshah, chairman and chief executive officer of IPN, one of the most popular
Iranian channels outside Iran, said, "We are excited about the opportunity to make IPN
available worldwide through JumpTV's online platform. By broadcasting our channel
over the Internet, we have the ability to reach Iranian viewers who may not otherwise
have access to our unique entertainment programming. Now, Iranians virtually anywhere
can watch our broadcasts, thereby potentially increasing our viewership exponentially.
We've been very impressed with JumpTV's technology, team and future plans, and we
welcome the opportunity to partner with them in this new and promising space."

Amir Hegazi, director of JumpTV's Middle East and North Africa group commented,
“JumpTV has created a means for Persians abroad to easily and affordably connect with
their community. There is nothing more personal than watching and connecting with your
favorite television show. For Persians living in the Diaspora, there have been few
television options available broadcast in Farsi. Now this massive international-based
community can choose from a complete menu of quality programming including [PN,
MelliTV, MTC2 Fashion and Tamasha TV. By partnering with these Iranian channels
and other Iranian channels in the future, JumpTV will allow Persians to keep current with
their culture over the Internet wherever they are worldwide.”

Each channel will be individually priced at US$9.95 per month when launched .
commercially and at a later date will likely make up components of a dedicated Iranian
package.




IPN (www.ipntv.tv) is one of the most popular Iranian channels outside Iran on a global
basis. According to a recent survey, IPN TV is the most watched ethnic programming
network on Telestar 5. IPN offers a unique blend of family entertainment, lifestyle, talk
shows, kids and sports programming. Top programs include: the "Jennifer Show,” "From
Kabul to Los Angeles," "Hamshahri, Hekayatha," "I5 Music Show," "L.A. Lifestyle™ and
"Mahi Kochoolo Kids Show.”

MelliTV (www.mellitv.com) is one of the first Persian channels to broadcast outside of
fran, having launched some 20 years ago. MelliTV is widely recognized for its current
affairs, educational and cultural programming. MTC2 Fashion (www.mtcfashion.tv}),
which is owned and operated by MelliTV, provides programming that covers Iranian,
Middle Eastern and some European fashion. MTC2 Fashion's program line-up includes
fashion shows, events, news, designer interviews, shopping and art. ‘

Tamasha TV (www.tamashatv.com) presents a variety of Farsi-language programs,
including documentaries, talk shows, news and family programming. "Iran-The
Unfinished Dream,” "Women's World," "Check Point," "Shirin & Farhad" and "Tamasha
Tamasha" are some of the channel's top programs.

IPN, MelliTV, MTC2 Fashion and Tamasha TV afe contracts that have been signed
subsequent to the Company's June 30, 2006 quarter end disclosure. JumpTV now has 216
channels under license.

About JumpTV

JumpTV (AIM: JTV) (TSX: JTV) is the world's leading subscription-based broadcaster
of ethnic television over the Internet. With over 200 channels from 65+ countries,
JumpTYV delivers its subscribers full-screen news, sports and entertainment content on a
real-time basis from all corners of the globe. JumpTV has subscribers from over 80
countries who view channels on the JumpTV online network via high-speed Internet
connections on their home computers, laptops, Internet-enabled televisions and mobile
phones.

Forward looking statement

Certain statements herein may constitute forward-looking statements, including those
identified by the expressions "may", "will", "should", "could™, "anticipate”, "believe",

"plan”, "estimate", "potential”, "expect", "intent" and similar expressions to the extent
they relate to the Company or its managements. These statements reflect the Company's
current expectations and are based on information currently available to management.
These forward-looking statements are subject to a number of risks, uncertainties,
assumptions and other factors that could cause actual results or events to differ materially
from current expectations, including the matters discussed under “Risk Factors”
contained in the Company's prospectus (admission document) dated August 1, 2006.




These forward-looking statements are made as of the date hereof, and the Company
assumes no obligation to update or revise them to reflect new events or circumstances.
Contact:

Lewis Gotdberg
KCSA Worldwide
+1-212-896-1216
Igoldberg@kcsa.com

Todd Fromer
+1-212-896-1215
tfromer@kcsa.com
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JumpTYV Signs Exclusive Broadcasting Agreement With Television Jamaica

JumpTV Will Carry Top Two Channels From Jamaica; JumpTV to Market to the 2.5
Million Jamaicans Living Outside the Country

TORONTO -- (MARKET WIRE) -- September 12, 2006 -- JumpTV Inc. (AIM: JTV}
(TSX: JTV) (www . jumptv.com), the world's leading broadcaster of ethnic television over’
the Internet, announced it has signed an exclusive Internet-broadcast agreement with
Television Jamaica (TV3}). This announcement comes two weeks after the broadcaster
announced a similar deal with CVM, the other of Jamaica's top two television channels.
When launched, JumpTV will stream the live TVJ feed in real-time to subscribers
throughout the world.

Michael Bryce, chief executive officer of Television Jamaica stated, "JumpTV is the
clear leader in both Caribbean and global 1P-based television broadcast. This partnership
will allow us to reach the 2.5 million Jamaicans living away from home, literally
doubling our viewership.”

Douglas Ames, vice president of content acquisition -- Caribbean & Africa for JumpTV
said, "By partnering with TVJ, JumpTV offers Jamaicans living abroad the ability to stay
connected to the country’s latest cultural events and entertainment on a real-time basis.
There are just as many Jamaicans living outside of the country as there are in Jamaica,
with a majority residing in countries with high-broadband penetration such as the UK, the
United States and Canada.”

Kaleil [saza Tuzman, president and chief executive officer of JumpTV International
added, "The addition of TVJ builds on our commitment to Caribbean content,
exemplified by JumpTV's acquisition earlier this year of regional Internet TV company
Homeview Caribbean. TVJ will be added to Jamaican channels CVM and Hype TV
already signed by JumpTYV, creating an unparalleled Jamaican content menu accessible
through both www jumptv.com and wholly-owned www.homeviewcaribbean.com.

TVJ will be priced individually at 1U$$9.95 per month when launched commercially, and
will become part of a future bundle of Jamaican channels. JumpTV subscribers will be
able to access the channel's top programs including: the business program, "Business
Review;" the comedy, "Tiny's Place;" and Jamaica's longest running television program,
"Profile.”

The TVJ contract was signed subsequent to the Company's June 30, 2006 quarter end
disclosure. JumpTV now has 212 channels under license.

About JumpTV

JumpTV (AIM: JTV) (TSX: JTV) is the world's leading subscription-based broadcaster
of ethnic television over the Internet. With over 200 channels from 65+ countries,
JumpTYV delivers its subscribers full-screen news, sports and entertainment content on a




real-time basis from all corners of the globe. JumpTV has subscribers from over 80
countries who view channels on the JumpTV online network via high-speed Internet
connections on their home computers, laptops, Internet-enabled televisions and mobile
phones.

Forward looking statement

Certain statements herein may constitute forward-looking statements, including those
identified by the expressions "may"”, "will", "should", "could", "anticipate”, "believe”,
"plan", "estimate”, "potential”, "expect”, "intent” and similar expressions to the extent
they relate to the Company or its managements. These statements reflect the Company's
current expectations and are based on information currently available to management.
These forward-looking statements are subject to a number of risks, uncertainties,
assumptions and other factors that could cause actual results or events to differ materially
from current expectations, including the matters discussed under "Risk Factors”
«contained in the Company's prospectus (admission document) dated August 1, 2006.
These forward-looking statements are made as of the date hereof, and the Company
assumes no obligation to update or revise them to reflect new events or circumstances.

Contact:

Lewis Goldberg
KCSA Worldwide
+1-212-806-1216
[voldbergikesa.com

Todd Fromer
+1-212-806-1213
tiromer{inkcsa.com







Quepasa Corporation Signs Strategic Agreement With JumpTV

Leading U.S. Hispanic Online Destination, With Over 14 Million Page Views per Month,
to Carry JumpTV Channels

TORONTO -- (MARKET WIRE) -- September 06, 2006 — JumpTV (AIM: JTV) (TSX:
JTV) (www.jumptv.com), the world's leading broadcaster of ethnic television over the
Internet, announced it has signed a multi-year agreement with Quepasa, a leading Spanish
and English online destination for the Latino community, offering cost efficient,
performance-driven opportunities for interactivity and interconnectivity within the
rapidly growing U.S. bilingual Hispanic online marketplace. Quepasa.com is amongst the
most recognized Hispanic-focused brand names on the Internet.

Quepasa.com users will be able to subscribe to JumpTV's streamed content of 75+ Latin
American channels from over 15 countries. As part of JumpTV's wide-range of featured
channels Quepasa.com users will be able to view popular Hispanic focused channels such
as: América TV (Peru), Telemicro (Dominican Republic), TV Meridiano (Venczuela),
VTV (Uruguay), Red Uno (Bolivia), Telefé Internacional (Argentina), TV Chile and
others.

Under the terms of the agreement Quepasa is responsible for sales and marketing, as well
as transaction processing and last-mile bandwidth. The offering will be co-branded by
Quepasa and JumpTV. An official launch is expected throughout the United States later
this year or early 2007.

"This demographically targeted television programming should increase our traffic and at
the same time encourage visitors to stay on our site,” said Robert B. Stearns, chairman
and chief executive officer of Quepasa Corporation. "We intend to market television
programming subscriptions aggressively and are eager to offer advertisers access (o this
high-value content.”

"Quepasa has been a pioneer in Hispanic marketing in the United States, having built a
highly recognizable brand within its target market. Quepasa has amongst the highest
growth in traffic of any Hispanic portal since 2002 with 277,000 Hispanic unique visitors
and 14 million page views per month,” said Kaleil Isaza Tuzman, president and chief
executive officer of JumpTV International. "This partnership validates yet again
JumpTV's ability to provide subscribers with quality, hard-to-get content, and greatly
broadens our reach into the Latino market in the United States.”

According to eMarketer, there were 15.7 million Hispanic Internet users in the United
States in 2005; U.S. Hispanic consumers are young, upwardly mobile, and spend
disproportionately on media and entertainment. The Latino market continues to represent
JumpTV's largest target audience.

About Quepasa Corporation




Quepasa is the most important Hispanic online community in the world. The Company is
committed to providing entertaining, enriching, and empowering products and services to
millions of Hispanic and Latino users throughout the U.S. and certain areas of Latin
America. Headquartered in Scottsdale, AZ, Quepasa maintains sales offices in New
York, NY and Miami, FL and technical operations in Hermosillo, Mexico.

About JumpTV

JumpTV (AIM: JTV) (TSX: JTV) is the world's leading subscription-based broadcaster
of ethnic television over the Internet. With over 200 channels from 65+ countries,
JumpTV delivers its subscribers full-screen news, sports and entertainment content on a
real-time basis from all corners of the globe. JumpTV has subscribers from over 80
countries who view channels on the JumpTV online network via high-speed Internet
connections on their home computers, laptops, Internet-enabled televisions and mobile
phones.

Forward-looking statement

Certain statements herein may constitute forward-looking statements, including those
identified by the expressions "may,” "will," "should,” "could," "anticipate," "believe,”
“plan," "estimate," "potential,” "expect," "intent” and similar expressions 10 the extent
they relate to the Company or its managements. These statements reflect the Company's
current expectations and are based on information currently available to management.
These forward-looking statements are subject to a number of risks, uncertainties,
assumptions and other factors that could cause actual results or events to differ materially
from current expectations, including the matters discussed under "Risk Factors®
contained in the Company's prospectus (admission document) dated August 1, 2006.
These forward-looking statements are made as of the date hereof, and the Company
assumes no obligation to update or revise them to reflect new cvents or circumstances.

Contact:

KCSA Worldwide
Lewis Goldberg
+1-212-896-1216
loldbere@kesa.com

Todd Fromer
+1-212-896-1215
tfromeri@kcsa.com
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JumpTV Announces Exercise of Underwriters' Option to Purchase Additional
1,273,500 Shares TR A S

R
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Approximately $7 Million in Additional Gross Proceeds

TORONTO -- (MARKET WIRE) -- August 30, 2006 -- Further to the announcement
dated 10 August 2006, JumpTV Inc. ("JumpTV" or the "Company"} (AIM: JTV) (TSX:
JTV) (www.jumptv.com), the world's leading broadcaster of ethnic television over the
Internet, announced that the underwriters of the Company's recent initial public offering
have exercised in part their over-allotment option referred to in the prospectus issucd by
the Company on 10 August 2006, by purchasing 1,273,500 shares of common stock at
the offering price of Cdn$5.50.

The exercise of the over-allotment option increases the number of shares sold in the
initial public offering from 12,000,000 shares to 13,273,500 shares, resulting in aggregate
gross proceeds to the Company of approximately Cdn$73 million (an increase of
approximately Cdn$7m).

JumpTV expects to use the net proceeds of the offering to fund:

-— the continued roll-out of the JumpTV delivery infrastructure;

—— further investment in product development and technology:

-- JumpTV's subscriber acquisition strategy; and

—— general corporate expenditure and working capital requirements of
JumpTV's business including possible acquisitions.

Morgan Stanley Securities Limited and Canaccord Adams Limited acted as underwriters
for the Company.

Application has been made for the over-allotment shares to be admitted to AIM.

For more information, please contact:




JumpTV
G. Scott Paterson, CEO +1 416 368 6464

Canaccord Adams Limited +44 {0)20G7 518 2777
Neil Johnscn/Chris Bowman/
Andrew Chubb

Morgan Stanley Securities Limited +44 (0)207 425 8000
Henrik Gobel

Catullus Consulting (UK} +44 7773 787 458
Alex Mackey

KCSA (North America) +212 896 1215
Todd Fromer

NOT FOR PUBLICATION, DISTRIBUTION OR RELEASE IN OR INTO THE
UNITED STATES, THE REPUBLIC OF IRELAND, THE REPUBLIC OF SOUTH
AFRICA, JAPAN OR AUSTRALIA, OR THEIR RESPECTIVE TERRITORIES OR
POSSESSIONS

About JumpTV

JumpTV (AIM: JTV) (TSX: JTV) is the world's leading subscription-based broadcaster
of ethnic television over the Internet (as measured by number of channels). With over
200 channels from 60+ countries, JumpTV delivers its subscribers full-screen news,
sports and entertainment content on a real-time basis from all corners of the globe.
JumpTYV has subscribers from over 80 countries who view channels on the JumpTV
online network via high-speed Internet connections on their home computers, laptops,
Internet-cnabled televisions and mobile phones. For additional information, visit

www. lumptv.com .

This press release is not for publication or distribution or release in the United States of
America (including its territories and possessions, any State of the United States of
America and the District of Columbia), the Republic of Ireland, the Republic of South
Africa, Australia or Japan. The information contained herein does not constitute or form
part of an offer or solicitation of an offer to purchase or subscribe for securities for sale in
the United States, the Republic of Ireland, the Republic of South Africa, Australia or
Japan or any other jurisdiction. The securities referred to herein have not been and will
not be registered under the United States Securities Act of 1933, as amended and may not
be offered or sold in the United States unless registered or pursuant to an exemption from
such registration. No public offering of securities is being made in the United States.




This announcement is directed only at persons who (i} are outside the United Kingdom or
(i1) are in the United Kingdom and either have professional experience in matters relating
to investments falling within Article 19(5) of the Financial Services and Markets Act
2000 (Financial Promotion Order) 2005 (the "Order") or are high net worth companics,
unincorporated associations etc for the purposes of Article 49 of the Order or (iii) are
persons to whom it would otherwise be lawful to direct it (all such persons together being
referred to as 'relevant persons'). This announcement must not be acted on or relied on by
persons who are not relevant persons. Any investment or investment activity to which
this announcement relates is available only to relevant persons and will be engaged in
only with relevant persons.

This announcement does not constitute or form part of an offer to sell, exchange or
transfer any securities, or any solicitation or recommendation of an offer to sell, exchange
or transfer any securities. The price and value of, and income from, shares may go down
as well as up. Persons needing advice should consult a professional adviser.

The distribution of this announcement in certain jurisdictions may be restricted by law
and persons into whose possession any document or other information comes should
inform themselves about and observe any such restriction. Any failure to comply with
such restrictions may constitute a violation of the securities laws of any such jurisdiction.

Shares in JumpTV have not been and will not be registered under the applicable
securities laws of Australia or Japan and may, subject to certain exemptions, not be
offered or sold within Australia or Japan or to, or for the account or benefit of, citizens or
residents of Australia, or Japan.

Canaccord Adams Limited and Morgan Stanley Securities Limited are acting for
JumpTV and no one else in connection with JumpTV's admission to AIM and related
securities offering (the "Offering") and will not be responsible to any other person for
providing the protections afforded to their respective clients or for providing advice in
relation to the Offering.

Certain statements herein may constitute forward-looking statements, including those

identified by the expressions "may”, "will", "should", "could", "anticipate”, "belicve",

"plan", "estimate", "potential”, "expect”, "intent” and similar expressions to the extent
they relate to the Company or its managements. These statements reflect the Company's




current expectations and are based on information currently available to management.
These forward-looking statements are subject to a number of risks, uncertainties,
assumptions and other factors that could cause actual results or events to differ materially
from current expectations, including the matters discussed under "Risk Factors"
contained in the Company's prospectus (admission document) dated August 1, 2006.
These forward-looking statements are made as of the date hereof, and the Company
assumes no obligation to update or revise them to reflect new events or circumstances.

Iontact:

is Goldherg / Todd Fromer
Worldwide

2-R95-1216 F +1-212-8986-1215%
berg@xcsa.com / Liromer@xcsa.com
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JumpTV Signs Partnerships With Two Leading Bolivian Television Channels
Bolivision and Red P.A.T. Join JumpTV's Internet-Television Line-Up

TORONTO -- (MARKET WIRE) -- August 30, 2006 -- JumpTV (AIM: JTV) (TSX:
JTV) (www jumptv.com), the world's leading broadcaster of ethnic television over the
Internet, announced that it has signed exclusive Internet-broadcast agreements with Red
P.A.T. and Bolivision, two of Bolivia's leading television channels, increasing the
number of JumpTV channels from Bolivia to four.

"JumpTV's partnerships with Red P.A.T. and Bolivision, in addition to ATB and Red
Uno which are already under agreement, will provide our subscribers with access to four
of the five leading television channels from the country,” said Kaleil Isaza Tuzman,
president and chief executive officer of JumpTV International.

Juan Carlos Estevez, regional director of Latin America and the Caribbean for JumpTV
said, “A majority of the more than | million Bolivians that live abroad are heavily
concentrated in the Buenos Aires, Madrid and Washington DC metropolitan areas, all of
which have retatively high broadband penetration. We believe that these new partnerships
enhance our ability to offer Bolivians abroad a unique opportunity to be in touch with
important events from home."

Each channel will be available at a price of $US9.95 per month when launched
commercially and will likely be included in a Bolivian and/or South American bundle at
a later date.

Bolivision (www.bolivisiontv.com) is one of Bolivia's most popular national channels
providing a wide variety of programming that includes news, films, telenovelas, dramas
and sitcoms. Some of the channel's top programming includes the daily morning news
program "A Primera Hora" and weekly entertainment show "Siempre Sabado."

Red P.A.T. (www.red-pat.com) is a leading national channel in Bolivia offering news and
a variety of other programming designed to show the many faces of the country's pcople.
P.A.T. has received accolades for its journalism on both a national and international
level. Some of Red P.A.T.'s popular programming include: “Hola Pais,” hosted by Karla
Revollo and Juan Carlos Arana; the sports program "Ef Equipo Deportivo;" and
“Compartiendo con el Chef," a daily cooking show.

The Red P.A.T. and Bolivision contracts were signed subsequent to the Company's June
30, 2006 quarter end disclosure. JumpTV now has 211 channels under license.

About JumpTV

JumpTV (AIM: JTV) (TSX: JTV) is the world's leading subscription-based broadcaster
of ethnic television over the Internet. With over 200 channels from 65+ countries,
JumpTYV delivers its subscribers full-screen news, sports and entertainment content on a




real-time basis from all corners of the globe. JumpTV has subscribers from over 80
countries who view channels on the JumpTV online network via high-speed Internet
connections on their home computers, laptops, Intemet-enabled televisions and mobile
phones.

NOT FOR DISTRIBUTION TO U.S. NEWS WIRE SERVICES OR FOR
DISSEMINATION IN THE UNIiTED STATES.

Forward-looking statement

Certain statements herein may constitute forward-looking statements, including those
identified by the expressions "may", "will", "should", "could”, "anticipate", "believe”,
“plan”, "estimate", “potential”, "expect"”, "intent" and similar expressions to the extent
they relate to the Company or its managements. These statements reflect the Company's
current expectations and are based on information currently available to management.
These forward-looking statements are subject to a number of risks, uncertainties,
assumptions and other factors that could cause actual results or events to differ materially
from current expectations, including the matters discussed under "Risk Factors”
contained in the Company's prospectus (admission document) dated August 1, 2006.
These forward-looking statements are made as of the date hereof, and the Company
assumes no obligation to update or revise them to reflect new events-or circumstances.

Contact:

Lewis Goldberg
Todd Fromer

KCSA Worldwide
+1-212-896-1216
+1-212-896-1215
lgoldberg@kcsa.com
tfromer@kcsa.com

SOURCE: JumpTV
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JumpTV Signs Four Exclusive Channel Partner Agreements With Leading Indian
Television Channels

India TV News, Kairali TV, People TV and Amrita TV Join JumpTV's Internet-
Television Line-Up

TORONTO -- (MARKET WIRE) -- August 23, 2006 -- JumpTV Inc. (AIM: JTV) (TSX:
JTV) (www. jumptv.com), the world's leading broadcaster of ethnic television over the
Internet, announced it has signed exclusive Internet-broadcast distribution agreements
with four Indian television channels specializing in news, current events, politics and
wholesome family entertainment.

Kaleil Isaza Tuzman, president and chief executive officer of JumpTV International
statcd, "With more than 15 million people of Indian origin living outside of the sub-
continent -- more than half of whom live in countries with high-broadband penetration
such as the UK, the United States, Canada, the Netherlands and the UAE -- we believe
there is a massive global market for these channels.”

Vinod Kumar, director in JumpTV's Asia-Pacific group commented, "We are pleased to
add such valuable pariners as India TV News, Kairali TV, People TV and Amrita TV to
JumpTV's growing channel lineup. These channels add a new and diverse level of Indian
programming to our strong roster of content which includes Sony Entertainment
Television Asia, Punjab Today and Balle Balle, among others."

Each channel will be priced at US$9.95 per month when launched commercially and at a
later date will likely make up components of an Indian and/or South Asian bundle.

India TV News {www.indiatvnews.com) is one of the leading 24-hour Hindi news and
current affairs channels in the country with programming that includes "Aap Ki Adalat,”
one of the most influential Indian news television programs.

Kairali TV (www kairalitv.in) provides programming that captures the arts and culture of
the Malayalces and has quickly become a preferred channel among the Malayalam
speaking population. Kairali's sibling station, People TV, focuses on news and current
issues.

Amrita TV (www.amritatv.com) offers a variety of wholesome family entertainment that
includes dramas, talk-shows, films, music performances, local news and children's
programming.

India TV News, Kairali TV, People TV and Amrita TV are contracts that have been

signed subsequent to the Company's June 30, 2006 quarter end disclosure. JumpTV now
has 209 channels under license.

About JumpTV




” JumpTV (AIM: JTV) (TSX: JTV) is the world's leading subscription-based broadcaster
of ethnic television over the Internet. With over 200 channels from 65+ countries,
JumpTV delivers its subscribers full-screen news, sports and entertainment content on a
real-time basis from all corners of the globe. JumpTV has subscribers from over 80
countries who view channels on the JumpTV online network via high-spced Internet
connections on their home computers, laptops, Internet-enabled televisions and mobile
phones.

Forward-looking statement

Certain statements herein may constitute forward-looking statements, including those
identified by the expressions "may”, "will", “should", "could”, "anticipate”, “belicve”,
"plan”, "estimate", "potential”, "expect”, "intent"” and similar expressions to the extent
they relate to the Company or its managements. These statements reflect the Company's
current expectations and are based on information currently available to management.
These forward-looking statements are subject to a number of risks, uncertainties,
assumptions and other factors that could cause actual results or events to differ materially
from current expectations, inciuding the matters discussed under "Risk Factors”
contained in the Company's prospectus (admission document) dated August 1, 2006.
These forward-looking statements are made as of the date hereof, and the Company
assumes no obligation to update or revise them to reflect new events or circumstances.

' Contact:
. Lewis Goldberg
' KCSA Worldwide

+1-212-896-1216
igoldberg@kcsa.com

Todd Fromer
+1-212-896-1215

tfromer@kcsa.com







JumpTV Signs Channel Partnership Agreement With CVM Television Ltd., a Leading
Jamaican Television Station '

TORONTO -- (MARKET WIRE) -- August 18, 2006 -- JumpTV (AIM: JTV) (TSX:
JTV) (www.jumpty.com), the world's leading broadcaster of ethnic television over the
Internet, announced that it has signed an exclusive Internet-broadcast distribution
agreement with CVM Television Ltd. (CVM), one of the top two stations in Jamaica,
providing news, sports and entertainment to the country.

JumpTV's global Internet-television network streams live, high-quality international
television signals via its website from stations in more than 65 countries. Subscribers can
access their favorite channels from any Internet-enabled device including home
computers, laptops, Internet-enabled televisions, mobile phones and video game
consoles.

Kaleil Isaza Tuzman, president and chief executive officer of JumpTV International
stated, "This partnership combines the strengths of CVM Television's leading
programming with JumpTV's proven Internet distribution platform. Together, we now
have the ability to reach a large and virtually untapped market of the more than 2.5
million Jamaicans living abroad. The vast majority of these diapora Jamaicans reside in
the United States, Canada and Europe, all of which have high broadband penetration,
making them ideal potential subscribers for this new content.”

M. Isaza Tuzman continued, "Striking exclusive channel partnerships with companies
like CVM is a crucial component to our three-prong business strategy; focusing on
content acquisition, creating a world-class subscriber experience, and the aggressive
marketing of content to current and potential subscribers. To that end, we've had
tremendous success in acquiring over 10 new channels since June 30th."

"The choice to partner with JumpTV was simple, as they have created the best possible
solution for CVM to expand its viewership around the world. JumpTV gives us a reliable
platform to disseminate our content to Jamaicans, Caribbean people, and lovers of
Jamaican culture everywhere, so that they can enjoy programming from home,” said Dr.
David McBean, chief executive officer of CVM Television Ltd.

Priced at US$9.95 a month, upon commercial launch, JumpTV subscribers will be able to
watch many of Jamaica's most popular programs, including: the daily morning show
"CVM @ Sunrise," nightly news and sports programs "NewsWatch" and "SportsWatch,"
and the local entertainment show "On Stage."

CVM was not included in the list of recent channel partner agreements as found in
JumpTV's prospectus for its initial public offering and listing on the Toronto Stock
Exchange and London's Alternative Investment Market.

About JumpTV




JumpTV (AIM: JTV) (TSX: JTV) is the world's leading subscription-based broadcaster
of ethnic television over the Internet. With over 200 channels from 65+ countries,
JumpTYV delivers its subscribers full-screen news, sports and entertainment content on a
real-time basis from al! corners of the globe. JumpTV has subscribers from over 80
countries who view channels on the JumpTV online network via high-speed Internet
connections on their home computers, laptops, Internet-enabled televisions and mobile
phones.

Forward looking statement

Certain statements herein may constitute forward-looking statements, including those
identified by the expressions "may", "will", "should", "could", "anticipate”, "believe",
“plan”, "estimate”, "potential”, "expect”, "intent" and similar expressions to the extent
they relate to the Company or its managements. These statements reflect the Company's
current expectations and are based on information currently available to management.
These forward-looking statements are subject to a number of risks, uncertainties,
assumptions and other factors that could cause actual results or events to differ materially
from current expectations, including the matters discussed under "Risk Factors"”
contained in the Company's prospectus (admission document) dated August 1, 2006.
These forward-looking statements are made as of the date hereof, and the Company
assumes no obligation to update or revise them to reflect new events or circumstances.

Contacts:

KCSA Worldwide
Lewis Goldberg
+1-212-896-1216
lzoldbergiaikesa.com

Todd Fromer
+1-212-896-1213
tfromerfikesa.com




No securities regulatary authority has expressed an opinion abow these securities and it is an offence to claim otherwise. This short Jorm prospectus constitutes a public offering of these
securities only in those jurisdiciions where they may be lawfully offercd for sale and therein only by persons permitied to sell such securities. The securities offered hereby have nor been
and will not be regisiered under the United Siates Securities Act of 1933, as amended (the "U.S. Securities Act™) or any state securities lw; and may not be offered or sold within the
United Srates unless an exemption from registration is available. See “Plan of Distribution”,

This document is only being and may only be disiributed and directed at (i) persons owside the United Kingdom, or (ii) persons in the United Kingdom who are {a) @ “Qualified
investor™ within the meaning of Section 86{7} of the United Kingdom Financial Services and Markets Act 2000 (“FSMA") and (b} within the catepories of persons referred o in
Article 19 {Investment professionals) or article 49 (High net worth companics, unincorporaied associations, eic.) of the Financial Services and Markets Act 2000 (Firancial Promertion)
Order 2005 of the United Kingdom (all such persons rogether being referred to as “relevant persons”). The securities being offered hereunder are only available to, and any invitation,
offer or agreemeny to subscribe, purchase or othepwise acquire such securities will be engaged in only with, relevant persons. Any person wha is not g relevant person should not act or rely
on this document ar any of its contenss. Accordingly, this decument has not been approved as a prospectus by the United Kingdom Financial Services Authoriry (“FSA") under
Section 87A of FSMA and has not been filed with the FSA pursuant to the United Kingdom Prospecius Rules nor has it been approved by @ person awthorized under the FSMA.

Informasion has been incorporated By reference in this short form prospectus from documents filed with securities commissions or similar authorities in Canada. Copies of documents
incorporated herein by reference may be obtained on request withoul change from he secretary of the issuer at BCE Place, 161 Bay Streer, Suite 3840, Toronto, Ontario, Canada,
M3J 251, telephone: (416) 368-6464: fax: (416) 368-6-414 and are also available electronically ar www.sedar.com. For the purpose of the Province of Québec, this shor form prospectus

contains information to be completed by consulting the permanent information record. A copy of the permanent information record may be obtained from the secretary of the issuer at
the above-mentioned eddress and telephone number and are also available electronically ai www.sedar.conn.

SHORT FORM PROSPECTUS

New [ssue February 19, 2007

13,043,479 Common Shares =2 >
This short form prospectus qualifies the distribution (the “Offering”) of 13,043,479 common shares (“Common Shares”) of JumpTV Inc.
(“JumpTV™ or the “Corporation™) at a pricc of $9.00 per Common Sharc (the “Offering Price™). The Common Shares will be issucd
pursuant 1o an underwriting agreement (the “Underwriting Agreement”) dated February 13, 2007 between the Corporation, Canaccord
Capital Corporation, Morgan Stanley Canada Limited, Paradigm Capital Inc., Loewen, Ondaatje, McCutcheon Limited and GMP

ofccurities L.P. (collectively, the “Underwriters™). Panmure Gordon (Broking) Limited has been cngaged 1o provide JumpTV with UK

Jump™ 2
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JUMPTV INC. SR
Cdn$117,391,311 L a D

and European capital markets advice, in addition to advice received by JumpTV from the Underwriters. The Offering Price has been
determined by negotiation between the Corporation and the Underwriters. See “Plan of Distribution™.

‘The Corporation’s outstanding Common Shares are listed and posted for trading on the Toronto Stock Exchange (the “TSX") and
admitted to trading on the AIM market operated by the London Stock Exchange plc (“AIM") under the symbol “JTV”. On February 12,
2007, the last trading day before the public announcement of the Offering, the closing price of the Common Shares on the TSX was $9.70,
and on AIM, £4.125. The TSX has conditionally approved the listing of the Common Shares on the TSX. The Corporation has applied
for the Common Shares distributed under this short form prospectus (o be admitted to trading on AIM. Listing and admission wili be
subject (0 the Corporation fulfilling all of the listing requirements of the TSX and the admission requirements of AIM.

Price: $9.00 per Common Share

Price to the Underwriters’ Net Proceeds to
Public Fee'V the Corporation'?
Per Common Share . ... ..... . ... ... $9.00 $0.54 $8.46
Total™ L $117,391,311 $7043478066 $110,347.832.34

Notes:

(1) The Corporation has agreed to pay 1o the Underwriters a cash commission of 6% of the gross proceeds of the Offering including any Common Shares
suld pursuant to the excreise of the Over-Allotment Option (defined below) (the “Underwriters’ Fee™).

(2) After deducting the Underwriters' Fee, but before deducting expenses of the Offering estimated at $1,045,000 and which, together with the
Underwriters® Fee, will be paid from the proceeds of the Offering,

(3) The Corporation has granted the Underwriters an option (the “Over-Allotment Option™), exercisable in whole or in part at the sole discretion of the
Underwriters for a period of 30 days following the closing of the Offering, to purchase up to an additional 1,956,521 Common Shares at the Offering
Price. If the Over-Allotment Option is exercised in full, the total Price to the Public, Underwriters' Fee and Net Proceeds to the Corporation will be

$135,000,000, $8,100,000 and $126,900,000, respectively. This short form prospectus also qualifies the Over-Allotment Option and the distribution of
the Common Shares issuable upon exercise of the Over-Aliotment Option. See “Plan of Distribution”.

An investment in the Common Shares is subject to certain risks. Investors should carefully review and evaluate the risks associated with an
investment in Common Shares. See “Risk Factors”™.

(continued on nexi page)




{continued from cover)

The Underwriters, as principals, conditionally offer the Common Shares, subject to prior sale, if, as and when issued by the
Corporation and delivered and accepted by the Underwriters in accordance with the conditions contained in the
Underwriting Agreement referred 1o under “Plan of Distribution” and subject to approval of certain legal matters relating to
the qualification for distribution of the Common Shares on behalf of the Corporation by Wildeboer Dellelce LLLP, and on
behalfl of the Underwriters by Blake, Cassels & Graydon LLP.

The following table sets out the number of options and other compensation securities, if any, that have been issucd or may be
issued by the Corporation to the Underwriters:

Maximum Size or Number Exercise Period/ Exercise Price or
Underwriters’ Position of Securities Held Acquisition Date Average Acquisition Price
Over-Allotment Option 1,956,521 Common Shares Exercisable until noon $9.00 per Common Share

{Toronto time) on the
30" day following the
Closing Date

Subscriptions for Common Shares will be received subject to rejection or allotment in whole or in part and the right is
reserved 1o close the subscription books at any time without notice. Closing of this Offering is expecied 0 occur on or about
February 23, 2007 or such other date as may be agreed by the Corporation and the Underwriters.

Subject to applicable laws, the Underwriters may, in connection with the Offering, effect transactions that stabilize or
maintain the market price of the Common Shares at levels other than those which might otherwise prevail on the open
market. Such transactions, if commenced, may be discontinued at any time. See “Plan of Distribution”.

The Corporation has, as required by the rules of AIM, made arrangements for any Common Shares to be settied, if so
desired, through CREST in the form of CREST Depositary Interests (“CDI”). CREST is an electronic settlement system
operated by CREST Co. in London, England which facilitates transfer of title of securities in uncertified form. Securities of
most aon-United Kingdom companies cannot be held and transferred directly in the CREST system and therefore CDIs
facilitate trading and scttlememt of securities of such companies in CREST. All Common Shares traded on AIM may be
scitled through CREST.

Investors should rely only on the information contained in or incorporated by reference in this short form prospectus. The
Corporation has not authorized anyone to provide investors with different information. The Corporation is not offering the
Common Shares in any jurisdiction in which the offer is not permitted. Investors should not assume that the information
contained in this short form prospectus is accurate as of any date other than the date on the front of this short form
prospectus or such other date as specified herein.

In this short form prospectus, unless otherwise specified or the context otherwise requires, all dollar amounts are expressed
in Canadian dollars. All references to “dollars”, “CDN$" or “$” are 1o Canadian dollars, all references to “U.S.$” are 1o
United States dollars and all references 1o “£” are to United Kingdom pounds sterling.

JumpTV's registered office and principal place of business is BCE Place, 161 Bay Street, PO. Box 2t4, Suite 3840, Toronto,
Ontario, Canada, M53J 251, telephone number (416) 368-6464.
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FORWARD LOOKING STATEMENTS

This prospectus contains certain forward-looking statements. These statements relate to future events or
future performance and reflect JumpTV's expectations and assumptions regarding the growth, results of
operations, performance and business prospects and opportunities of JumpTV and its subsidiaries. in some

cases, forward-looking statements can be identified by terminology such as “may”, “would”, “could”, “will”,

“should”, “expect”, “expects”, “plan”, “intend”, “anticipate”, “believe”, “estimatc”, “predict”, “potential”,
“pursue”, “continue”, “seek’ or the negative of these terms or other similar cxpressions concerning matters that
are not historical facts. In particular, statements regarding JumpTV’s objectives, plans and goals, including its
future operating results, economic performance and subscriber recruitment efforts are or involve forward

looking statements.

A number of factors could cause actual events, performance or results to differ materially from what is
projected in the forward-looking statements. In evaluating these statements, prospective purchasers should
specifically constder various factors, including the risks referred to under “Risk Factors”, which may causc actual
events, performance or results to differ materially from any forward-looking statement. Although the forward-
locking statements contained in this prospectus are based on what JumpTV considers to be reasonable
.assumptions based on information curreatly available to JumpTV, there can be no assurance that actual events,
performance or results will be consistent with these forward-looking statements, and thesc assumptions may
prove to be incorrect.

These forward-looking statements are made as of the date of this prospectus and JumpTV does not intend,
and does not assume any obligation, to update or revise them to reflect new events or circumstances. Prospective
purchasers are cautioned not to place undue reliance on forward-looking statements,



DOCUMENTS INCORPORATED BY REFERENCE

Information has been incorperated by reference in this short form prospectus from documents filed with
securities commissions or similar authorities in Canada. Copies of documents incorporated herein by reference
may be obtained on request without charge from the secretary of the Corporation at BCE Place, 161 Bay Street,
Suite 3840, Toronto, Ontario, Canada, M5J 251, telephone: (416) 368-6464; fax: (416) 368-6414, and arc also
available eclectronically at www.sedar.com. For the purpose of the Province of Québec, this short form
prospectus contains information to be completed by consulting the permanent information record. A copy of the
permanent information record may be obtained from the secretary of the Corporation at the above-mentioned
address and telephone number and are also available etectronically at www.sedar.com. The following documents
of the Corporation, filed with the securities commissions or similar regulatory authorities in each of the
provinces of Canada, are specifically incorporated by reference in, and form an integral part of, this short form
prospectus:

(a) the disclosure under the following headings of the (final) long form prospectus of the Corporation
dated August 1, 2006 (the “Prospectus™): “Third Party Information”, “Definitions”, “JumpTV", “The
Market”, “The Business”, “Competition”, “The Regulatory Environment”, “Recent Developments”™,
“Capitalization”, “Directors And Officers”, “Executive Compensation”, “Options And Warrants To
Purchase JumpTV’s Securities”, “Corporate And Share Capital Information”, “Principal
Shareholders”, “Plan Of Distribution”, “Risk Factors”, “UK Scttlement and Depository Interests” and
“Interest Of Management And Others In Material Transactions”;

(b) the audited consolidated balance sheets as at December 31, 2005 and March 31, 2005, and the
consolidated statements of operations, sharcholders’ equity and cash flows for the nine-month period
ended December 31, 2005 and for each of the years in the two-year period ended March 31, 2005 and
the notes thereto and the auditors’ report thercon (the “Annual Financial Statements™) on pages F2 to
F29 (inclusive) of the Prospectus, together with Management’s Discussion and Analysis of Financial
Condition and Resuits of Operations (“MD&A”) for such Annual Financial Statements on pages 45
to 62 (inclusive) of the Prospectus;

(¢} the unaudited consolidated interim financial statements as at September 30, 2006 and for the three and
ninc months ended September 30, 2006 and September 30, 2005 and the unaudited notes thereto
(thc “Interim Financial Statements™), together with MD&A for the three and nine months ended
September 30, 2006 and September 30, 2005;

(d) the press release of the Corporation dated February 12, 2007 entitled “JumpTV Announces Common
Share Offering”;

(e) the press release of the Corporation dated February 13, 2007 entitled “JumpTV Announces
US$100 million Common Share Offering™;

(f) the press release of the Corporation dated February 14, 2007 entitled “blinkx Partners With JumpTV
to Make Entire Library of Ethnic Television Content Available on the blinkx Index”; and

(g) the material change report of the Corporation dated February 16, 2007 with respect to the Offering.

Any document of the type referred to in the preceding paragraphs (a) through (c), business acquisition
reports, material change reports and press releases (excluding confidential material change reports) filed by the
Corporation pursuant to the requirements of securities legistation after the date of this short form prospectus
and prior to the termination of the Offering shall be deemed to be incorporated by reference into this short form
prospectus.

Any statement contained in a document incorporated or deemed to be incorporated by reference in this short
form prospectus will be deemed to be modified or superseded for the purposes of this short form prospectus to the
extent that a statement contained herein, or in any other subsequently filed document which also is or is deemed
to be incorporated by reference herein, modifies or supersedes that statement. Any statement so modified or
superseded shall not be deemed, except as so modified or superseded, to constitute a part of this short form
prospectus. Any such modifying or superseding statement need not state that it has modified or superseded a
prior statement or include any other information set forth in the document that it modifies or supersedes. The




making of a modifying or superseding statement shall not be deemed an admission for any purposes that the
modified or superseded statement, when made, constituted a misrepresentation, an untrue statement of a
material fact or an omission to state a material fact that is required to be stated or that is necessary to make a
statement not misleading in light of the circumstances in which it was made. Any statement so modified or
superseded shall not be considered in its unmodified or superseded form to constitute part of this short form
prospectus; rather only such statement as so modified or superseded shall be considered to constitute part of this
short form prospectus.

GENERAL MATTERS

This short form prospectus and the documents incorporated by reference herein contain company names,
product names, trade names, trademarks and service marks of the Corporation and other organizations, all of
which are the property of their respective owners.

ELIGIBILITY FOR INVESTMENT

In the opinion of Wildeboer Dellelce LLP, counsel to the Corporation, and Blake, Cassels & Graydon LLE,
counsel to the Underwriters, provided the Common Shares are listed on a prescribed stock exchange for the
purposes of the fncome Tax Act (Canada), which currently includes the TSX but not AIM, the Common Shares
would, if issued on the date hereof, be qualified investments for the purposes of the /ncome Tax Act (Canada) for
trusts governed by registered retirement savings plans, registered retirement income funds, deferred profit
sharing plans and registered education savings plans within the meaning of the Income Tax Act (Canada).

THIRD PARTY INFORMATION

This short form prospectus and the documents incorporated by reference herein include market share
information and industry data and forecasts, which the Corporation obtained from independent industry
publications and surveys, surveys that the Corporation commissioned and the Corporation’s internal surveys.
Although the Corporation believe these sources to be reliable, the Corporation has not independently verified
any of the data nor ascertained the underlying economic assumptions relied upon therein. Some data is also
based on the Corporation’s estimates, which are derived from the Corporation’s review of internal surveys, as
well as independent sources. The Corporation cannot and does not provide any assurance as to the accuracy or
completeness of included information. Market forecasts, in particular, are likely to be inaccurate, especially over
long periods of time.

THE CORPORATION

JumpTYV is incorporated in Canada under the Canada Business Corporations Act (the “CBCA”). JumpTV’s
registered office and principal place of business is BCE Place, 161 Bay Street, P.O. Box 214, Suite 3840, Toronto,
Ontario, Canada, M5J 251, telephone number (416) 368-6464. Its website may be accessed at www.jumptv.com.
Information contained on the Corporation’s website or any of its subsidiaries’ or strategic partners’ websites is
not part of this prospectus and is not incorporated herein by reference and may not be relied upon by
prospective purchasers for the purposes of determining whether to invest in the Common Shares offered under
this prospectus.




JumpTV has the following subsidiaries, all of which are wholly owned (directly or indirectly):

Proportion of
Ownership
Country of Interest and
Name of Subsidiary Incorporation Voting Power Registered Office Field of Activity
JumpTV Limited United Kingdom 100% One London Wall, London, JumpTV conducts
(“JT Ltd.™) EC2Y SEB certain aspects of its
international operations
through JT Ltd.
JumpTV International United Arab 100% Building No. 9, Suite 107, JumpTV conducts a
FZ LLC (CJTVI™) Emirates Dubai Media City, Dubai, significant portion of its
United Arab Emirates international operations
through JTVI
JumpTV USA Inc. United States 100% c/o Corporation Trust Company, [ JumpTV intends to
(“TTUSA™) 1209 Orange Street, Wilmington, | conduct certain aspects
Delaware, 19801 USA of its international
operations through
JTUSA
Sports International United States 100%™ 701 Brickell Avenue, Sportsya is directly
Group LLC Suite 2550 owned by JTVL, and is
(“Sportsya™) Miami FL 33131 the holding company of
Deportes Ya
Deportes Ya S.A. Argentina 97% Av. Rivadavia 2358 Sportsya conducts
(“Deportes Ya™) 3 piso, oficina 4 certain aspects of its
Ciuvdad de Buenos Aires opcrations through
Deportes Ya

Notes:
{1) Indirectly held through JTVL

(2) Indirectly held through Sportsya. The remaining 3% of voting securities are held by Kaleil Isaza Tuzman in accordance with
Argentinean corporate law and in trust for Sportsya pursuant to a nominee agreement between Mr. Isaza Tuzman and Sportsya.

JumpTV has also acquired the Internet rebroadcasting rights to certain of its Colombian channels through a
related entity, KIT Capital Ltda. (formerly, JumpTV Colombia Lida.) (“JTV Colombia™), a Colombian
corporation which JumpTV’s President and COO and the then Vice-President of Sales, Latin America and the
Caribbean incorporated upon request of the Corporation as a means to facilitate doing business locally on
behalf of the Corporation. Such individuals have undertaken to transfer, at a time elected by JumpTYV, the shares
that they hold in JTV Colombia to JumpTV or such other person as it may direct. JTV Colombia by-laws
prohibit it from doing any other business other than facilitating the business of the Corporation under a sct of
guidelines. There is a service agrcement between JumpTV and JTV Colombia that sets out the rights and
obligations of each party in respect of the rights under the channel partner agreement. The service agreement
provides that all rights, benefits and income pertaining to JTV Colombia’s operations and the applicable channel
partner agreements are assigned to JumpTV, and that JumpTV in turn takes full responsibility for the costs and
obligations associated with having a local presence in Colombia, and with the fulfillment of these channel
partner agrecements. The service agreement maintains that JTV will pay for all pre-approved costs associated
with the operations of JTV Colombia and all amounts are paid at what would be considered to be fair market
value. There are four Colombian channel partner agreements that have been cxecuted by JTV Colombia.




SUMMARY DESCRIPTION OF THE BUSINESS

JumpTV operates at the intersection of two growth sectors of the media industry: (1) IPTV (Internct
Protocol Television), and (2} ethnic media scrvices.

JumpTYV is the world’s leading subscription-based broadcaster of ethnic television over the Internet as
measured by number of channels. JumpTV considers cthnic television to be television that is directed at a
specific diaspora community as determined by a shared nationality, language or culture, generally excluding
communities for which English is the primary language.

The Corporation has entered into license agreements with television broadcasters {referred to as “‘channel
partners”) representing 270 channels from over 70 countries which give JumpTV nights, generally on an
exclusive world-wide basis, to broadcast cach channel partner’s live linear television feed over the Internet in
return for a share of the Corporation’s revenue from subscriptions to, and advertising inserted by JumpTV on,
its related channels. As of February 9, 2007, 216 channels were available for subscription through the
Corporation’s website. Additional channels are being commercially launched on the Corporation’s website on an
ongoing basis. JumpTV’s objective is to significantly grow the number of channels offercd by the Corporation
in 2007.

JumpTV makes its channel partners’ live linear feeds available, generally on a monthly subscription basis,
through single-channel offerings (** la carte” monthly pricing typically ranging from U.5.55.95 to U.5.§9.95)
and, increasingly, multi-channcl packages (“bundled” monthly pricing typically ranging from U.5.$10.95 to
U.S5.$38.00). In addition, JumpTYV is in the process of introducing longer term (multiple months) subscriptions
for its subscribers, where a la carte prices are expected to range in price from U.8.$19.95 to U.S.524.95 and
bundled packages are expected to range in price from U.5.$24.94 to U.5.$64.95 for threc-month subscriptions.
The Corporation’s subscribers currently pay in U.S. dollars, gencrally on a monthly basis in advance, principally
using credit cards. In the future, the Corporation plans to offer its subscribers the ability to pay in multiple
currcncics.

As of February 10, 2007, JumpTV has approximately 27,963 subscribers (based on the number of credit
cards used to make purchases) who have purchased approximately 31,891 channels and bundled subscriptions,
having incurred only modest marketing expenditures to date.

JumpTV has subscribers in over 90 countries with approximatcly 48% of its subscribers residing in the
United States, 21% residing in Western Europe and 11% residing in Canada. JumpTV plans to increase its
marketing and distribution cfforts in 2007, which will be focused principally on North America and Western
Europe. The bulk of the Corporation’s subscriber acquisition cfforts to date have been targeted to Internet
search engine marketing and optimization and the Corporation expects that focus to continue.

JumpTV believes the primary subscriber candidates for JumpTV channe! offerings arc ethnic expatriates
and immigrants secking to stay in touch with content from their countries of origin, including sports, news and
general entertainment programming. Ethnic television channels available on cable and satellite platforms
outside the home countries of such channels have proven to command premium pricing given the relative
inaccessibility of such content through other distribution platforms.

Under the Corporation’s channel partner agreements, JumpTV has licensed the rights to stream,
predominantly on an exclusive world-wide basis and generally for a four-year term, the channel partners’ live
linear television feeds using Internet protocol (“IP™). Generally, the Corporation’s channel partner agreements
provide for the repurposing (i.c. using or converting for use into other formats) and variable pricing of the
channel partners’ content for viewing on a video on demand, personal video recording or pay-per-view basis.

To complement its marketing and distribution efforts, JumpTV has developed and continues to pursu¢ its
strategy of partnering with leading Internet service providers and major Internet portals as well as mobile
telcphony providers and certain niche re-distributors. JumpTV belicves that the benefits of these partnerships
for the Corporation are twofold: (i) they provide a wide marketing breadth through which large numbers of-
potential customers are exposed to JumpTV’s products and services; and (i) distribution efficiencies whereby
the partner delivers JumpTV’s content to the partner’s existing user base utilizing their existing “last mile”
delivery networks, thus reducing the need for JumpTV to incur certain delivery costs.

w




It is JumpTV’s policy to be globally inteliectual property rights compliant. The Corporation’s channel
partners are contractually required to advise the Corporation when content for which they do not hold the
international distribution rights is scheduled to be aired by them to enable JumpTV to substitute compliant
content in its place. JumpTV relies significantly on its channel partners to ensure that the content broadcast by
the Corporation does not infringe on the intellectual property rights of others.

To complement the Corporation’s core product offering, JumpTV is pursuing a content acquisition strategy,
which, if successful, will permit JumpTV to offer its subscribers radio streams, as well as sports, music, movies,
animation and other television programming relevant to their particular language, country and culture acquired
directly from the producers of this programming. See “Recent Developments” for further details in respect to
JumpT'V’s sports content acquisition strategy.

In addition to subscription revenue, over time, the Corporation expects to generate revenue from targeted
advertising inserted in and surrounding the Corporation’s 1P-based broadcasts. JumpTV believes that it is well
positioned to capitalize on this advertising opportunity given the ability to identify, through Internet Protocol,
detailed individual viewership patterns, demographic profiles and geographic locations. JumpTV is continually
assessing the merits of increased focus on an advertising supported revenue model under which channels would
be made available free to viewers on a selective regional basis.

JumpTV has developed an IP-based delivery infrastructure to stream the live linear feeds of the
Corporation’s channel partners to subscribers around the world (the “JumpTV Delivery Infrastructure™). The
JumpTV Delivery Infrastructure combines both proprietary and third party elements that JumpTV believes is
optimal for the broadcasting of [P-based television signals to a global audience. The JumpTV Delivery
Infrastructure consists of a network of primarily outsourced satellite downlink facilities and owned and
outsourced distribution servers across North America, Europe, the Middie East, Latin America, Asia and
Africa. The Corporation anticipates continuing to invest significantly in the Corporation’s delivery infrastructure
as the Corporation continues to grow.

In addition to its core business and related organic growth, management of the Corporation
(“Management”) intends to pursue a focused and disciplined acquisition strategy focused on acquiring
businesses that are complementary to the Corporation’s current operations and its strategic direction.
Management has been successful to date in identifying several acquisition opportunities and believes it is well
positioned to identify and complete future acquisitions. There can be no guarantees, however, that the
Corporation will be successful in acquiring any such businesses or that any such acquisitions wilt add value to the
Corporation and its shareholders over time. See “Risk Factors — Risks Relating to the Business Environment —
Acquisition Strategy”.

JumpTV has offices located in Toronto, Dubai, London, New York and Bogota, and representative offices
in Bangkok, Amman, Singapore, Kampala and Sao Paolo.

RECENT DEVELOPMENTS
blinkx

On February 14, 2007, JumpTV announced its wholly owned subsidiary JTVI had entered into a content
demonstration agreement with KUBJ Limited (“blinkx™), a leading video search engine, to make JumpTV’s
television content indexed and searchable at www.foxfind.com and www.blinkx.com. Fed by automatic spiders
that crawl the Internet for audio/video content, blinkx uses visual analysis and speech recognition to better
understand rich media content delivering results that blinkx believes are more accurate and reliable than
standard metadata-based keyword searches. JumpTV expects this partnership to further optimize the ability for
interested consumers to find JumpTV’s television content.

Arpu+ -— Egyptian Football League

On January 30, 2007, the Corporation announced its partnership, through its wholly owned subsidiary JTVI,
with Arpu+ to broadcast live and archived Egyptian Football Association-sanctioned games worldwide, with the
exception of Italy and certain Middle Eastern, North African and Asian countries, on www.jumptv.com. The
5-year partnership enables subscribers to initially access more than 90 seasonal matches from the Egyptian




Football League, the Egyptian Football Cup and the Egyptian National Football Team, held under the umbrella
of the Egyptian Football Association through the JumpTV platform, via the Company’s video-on-demand,
subscription-video-on-demand and pay-per-view services.

LINKdotNET

On January 12, 2007, the Corporation, through its wholly owned subsidiary JTVI entered into a strategic
partnership agreement with LINKdotNET, an Egyptian Internet and broadband services provider, to market all
of the Corporation’s channels on a subscription basis across each of LINKdotNET’s ten web portals in the
Middle East and North Africa region (“MENA"), including MSN Arabia. The agreement provides that
LINKdotNET's users in MENA will have access to all of JumpTV’s channels, with a focus on its
45 Arab-focused channels. LINKdotNET is a subsidiary of Orascom Telecom Holding Company, a large
integrated telecommunications services provider targeting Middle East markets, The Corporation expects this
venture to launch by the sccond quarter of 2007,

Sportsya

On January 5, 2007, the Corporation completed the acquisition, through its wholly owned subsidiary JTVI,
of all of the outstanding shares of Sports International Group LLC (“Sportsya”). www.sportsya.com is a sports
content website targeting the Hispanic market residing in the United States and Latin America, which generates
-nearly 200,000 monthly unique visitors and 5 million monthly page views. Sportsya currently employs a staff of
writers and editors of approximately 18 people based mostly in Argentina. JumpTV intends to maintain the
www.sportsya.com website and use the Sportsya brand as a marketing vehicle to drive traffic and subscribers to
JumpTV's Latin American television properties, while the Hispanic-oriented sections of www. JumpTV.com will
drive traffic to Internct-broadcast Latin American sports matches to be offered through Sportsya on a
pay-per-view, video on demand and subscription video on demand {SVOD) basis. The purchase price of
U.S.8L.1 million for all of the shares of Sportsya was satisfied in full by the issuance of 177,995 Common Shares.
The number of Common Shares issued in full satisfaction of the purchase pricc was based on the volume
weighted average price of Common Shares on the TSX of $7.20 for the 5-day period ended January 2, 2007. In
connection with the acquisition, JumpTV also issued 330,000 Common Shares to a principal of Sportsya
pursuant to a consulting agreement entered into between such principal and JTVI, which shares are held in
escrow pursuant to the terms of an cscrow agreement, to be released periodically over the 48 month period
following the closing of the acquisition. In addition, 13,350 Common Shares were issued as a finder’s fee to an
arm’s length third party in connection with the acquisition. These shares have been listed on the TSX and have
been admitted to trading on AIM.

SPORTFIVE — UEFA’s Euro2008

On December 18, 2006, the Corporation announced that its subsidiary JTVI had entered into an agrecment
with SPORTFIVE GmbH & Co. KG (“Sportfive”) a leading European sports rights marketing agency, whercby
the Corporation will provide direct access to certain of Sportfive’s sporting properties on the Corporation’s
website at www. jumptv.com as well as on the Corporation’s dedicated Hispanic sports portal, www.sportsya.com.
The agreement grants the Corporation the rights to market and broadcast Internet broadcasts for almost
200 qualifying matches for UEFA's Euro2008 soccer tournament. For approximately half of these matches, the
Corporation will be the exclusive marketing and Internet broadcast partner. Subscribers will be able to buy each
game live on a pay-per-view basis. It is expected that the Euro2008 gualifier matches will begin streaming
through the Corporation’s and SportsYa pertals in March, 2007.

The Sports Channel — Israeli Football League

On November 28, 2006 the Corporation announced the agreement with The Sports Channel Ltd. (“Sports
Channel”) to broadcast exclusively (other than Israel, Gaza and the West Bank) live and archived Israeli
Football League games worldwide through both the JumpTV web site and Sports Channel’s web site. As part of
this multi-year agreement, which is subject to the generation of minimum subscription levels in order to
maintain exclusivity, subscribers will be able to use the Corporation’s platform at www.jumptv.com as well as
through a co-branded page on Sports Channel’s website to access the league's games. Al games are offered on a




live and archived basis. Subscribers can choose to purchase a single game or opt for a monthly subscription
providing access to all six games per week plus a weekly magazine television show with game highlights
and commentary.

Egyptian Media Production City

On November 16, 2006 the Corporation’s wholly owned subsidiary JTVI entered into a content distribution
ticense agreement with Egyptian Media Production City Co. (“EMPC™) pursuant to which EMPC has agreed to
license certain of its video programming (including features, popular TV, commercials, documentaries,
docu-dramas and current affairs) for a four year period (subject to earlier termination) for streaming to
JumpTV’s subscribers around the world, excluding only the 22 Arab league countries. EMPC owns the rights to
some of the most highly rated Egyptian drama productions from the past 5 years featuring Egypt's most popular
actors. The content will be available as a stand alone video on demand basis where subscribers can pay to watch
a movie, a single episode or an entire series. [t will also be offered on a monthly subscription plan, where each
subscriber may pay a monthly flat ratc and enjoy unlimited access to the entire library. The Corporation expects
to launch this service during the first week of March, 2007.

Jump 3.0

On November 2, 2006, the Corporation launched its new website, Jump 3.0. The Corporation believes the
new website provides an enhanced service to its subscribers by offering new ways to discover, consume and share
live television from around the world over the Internet. The enhanced viewing experience includes the
functionality necessary to provide access to previously unavailable programming through video-on-demand and
pay-per-view options, including live sporting events, children’s programming, concerts, movies and other
television content.

Comcast

On October 16, 2006, the Corporation announced the launch of a six-month pilot program with Comcast
Corporation to market and promote the Corporation’s international television channels to Comcast’s high-speed
Internct subscribers on www.comcast.net. The Corporation’s international television channels have been
available to Comcast’s 10 million high-specd Internet subscribers since December, 2006. Each registrant to the
pilot program is granted access to all of JumpTV’s channels free of charge for a period of two weeks at the end
of which each registrant is prompted to subscribe to JumpTV. On www.comcast.net, JumpTV joins a distinctive
array of news, finance, sports, lifestyle and entertainment content, in addition to a deep library of streaming
video clips through the media player, the Fan™.

Maktoob.com

On October 3, 2006, JTVI signed an agreement with Maktoob.com Inc., one of the lcading Arabic-language
[nternet portals with over 4.5 million registered users, to carry all of the Corporation’s channels on a
subscription basis with a promotional focus on the Corporation's 40 current Arabic-language channels.
Maktoob.com offers Arabic/English email service, search capabilities, blogs, chat rooms and several other
Internet services and products. This service is expected to launch on Maktoob.com in March, 2007.

Quepasa

On September 6, 2006, the Corporation announced its wholly owned subsidiary JTVI signed a multi-year
agreement with Quepasa Corporation, offering opportunities for intcractivity and interconnectivity within the
U.S. bilingual Hispanic online marketplace. Pursuant to the terms of the agreement, www.quepasa.com users are
able to subscribe to and view the Corporation’s Hispanic-focused channels. Under the terms of the agreement
Quepasa is responsible for sales and marketing, as well as transaction processing and last-mile bandwidth. The
offering is co-branded by Quepasa and JumpTV. There are over 40 million U.S. Hispanics; the Latino market
continues to represent JumpTV’s largest target audience.

Channel Partners

JumpTV has signed agreements with broadcasters representing 270 channels, the addition of 72 of which
occurred since the Corporation’s initial public offering in August, 2006. The complete list of JumpTV'’s channel
partners is set forth in the table below:



JumpTV’s 270 Channel Partners as of February 12, 2007*

EUROPE (48)
ALSAT

Gry
Channel 10
Cosmes TV
Kydon TV
Magic TV
Sigma TV
Cool TV
HIL Klub
ALSAT M
Orbis TV
MTV
BOIN
MBC

NTV Monterta
RTCG

TV lesenjin

TV Teuta

RTF internacional
BITY

Money Channci
Prima TV

ProTV [nfernational
Realiarea TV
NTV Mar

ETR Planeta
ART Televizija
Canal Vasco
EiTB

RTVY

TVE Internacional
AS TV

BIK TV
DreamTurk

Euro D

Euro Star

Mchtap TV
Samanyoli

TRTY 1ot

TRT4

5TV

inter+

Studio L+ Intl

Albania
Bosnia & llerz.
Cyprus
Cyprus
Georgia
Greece
Greece
Greece
Greece
Greece
Hungary
Hungary
Macedonia
Macedonia
Macedonia
Montenegro
Montcncgro
Montencgro
Monicnegro
Montenegro
Montenegro
Portugal
Romania
Romania
Romania
Homania
Romania
Russia
Russia
Serbia
Spain

Spaan

Spain

Spain
Turkey
Turkey
Turkey
Turkey
Turkey
Turkey
Turkey
Turkey
Turkey
Ukraine
Ukraine
Ukrainc

Al Qamar

Bahraia Sports
Bahrain IV

ElvV

Shababsyah

Mehwar Channel
IPN

lranian Cinema Chaanel
Mclli TV

MTC2 Fashion
Tamasha TV

Al Baghdadia

Al Diyar

Al Fayhaa

Alsumaria TV

Ashur TV

Baghdad Satcllite 'V
Beladi Satelliee TV
ATV

Al Mishkat

Al Arabiya
Aljazeera English
Escape Music
MBCL

Sudan TV
Sham TV
Hannibal TV
Ajman TV
Deera TV
Sama Dubaj
ABC

Al Fayr
Alatam Channel
Aljazcera
anb

ATC

ATTV

Dubai Sports
Dubai TV
Future TV
Heya TV
Osoal TV
SmartsWay

MIDDLE EAST & NORTH AFRICA (47)

Arabian Guif
Anbian Gull
Arabian Gull
Arabian Gull
Arabian Gult
Egypt

iran

Tran

Iran

Iran

[ran

Irag

fraq

Iraq

Iraq

Iraq

Iraq

Iraq

Jordan
Kuwait
Kuwait
Lcbanan
Morocco
Palestine
Pan Arab
Pan Arh
Pan Arab
Pan Arab
Sudan

Syria

“lunisia

UaE

Uag

UAE

Pan Arab
Pan Arab
Fan Arab
Pan Arab
Pan Arab
Pan Arab
Pan Arab
Pan Arab
Pan Arab
Pan Arab
Pan Arab
Pan Arab
Pan Arab

LATIN AMERIUCA & THE CARIBBEAN (91)"

nal Argentina
Solo Tango Argentina
Telefe | 1onal Argenti
ATB Buolivia
Bolvisién Bulivia
COTAS Bolivia
PAT Baolivia
Red Uno Bolivia
Amaron Sat Braxnil
Band News Brazil
Band Sporrs Brazil
Canal 13 Brazil
Canal 21 Brazil
Rede Gospel Brazil
Canal 21 Multiglobal Chile
Canal 5 Chile
v Chile
Mega Chile
TV Chile Chile
™G Chile
VLP Chile
Cablenoticias Colombia
Canal 1} Colombia
Canal Capilal Colombia
Caracol Ini'l Colorbia
El Kanal Colombna
Paisa Deportes Colombia
Paisa Visrin Colombia
Ritmo 1V Colombia
Teteamiga Coloratna
Teleantioquia Colombia
Telecafe Colombia
Telecaribe Calombia
Telemedillin Colombia
Telepacifico Colombia
“Telepasto Colombia
‘Televida Colombia

Antena Latina Inrl
Carivision Int’l
CDN

TN

Digital 15

Sport Vision 35
Telefuturo Canal 23
Telemicrey Canal 5
Tefeuniversa

Vega TY
Asomavision
Telesucesos

TV Satelital
Mecgavision

TVYS Deportes

Vea Canal

VT Nerwork
TV

Telered

Canal 22

CEBTV

D99

Multimedios TV
Teleritmo
Televisora del Pac.
100% Noicias
ESTV Canal 11
Tetenica Canal &

El Gourmel

ENYE TV

Mundo Hispano TV
Canal Red Guarani
El Trece

América TV
Frecuencia Latina
Panamericana
PeruTV

CDM Internacional
YTV

Atel

Canal TRO
CMT

Gilobal TV
Mendiano TV
Promar TV
TRT

VG

TVS

Canal Int’t del Humor
RumbaTV
SalsaTV

Dominican Rep.
Dominican Rep.
Dominican Rep.
Dominican Rep.
Dominican Rep.
Dominican Rep.
Dominican Rep.
Dominican Rep.
Daominican Rep.
Dominican Rep.
Eeuador

Ecuador

Ecuador

El Sahador
Guatemala
Guatemala
Guyana

Guyana

Guyana

Guyana

Honduras
Honduras

Mexico

Mexico

Mexico

Mexico

Mczico

Mexico

Nicaragua
Nicaragua
Nicaragua

Pan Latin America
Pan Latin Amcrica
Pan Latin America
Paraguay

Paraguay

Peru

Peru

Peru

Peru

Puerta Rico
Uruguay
Venezuela
Venezuela
Venezuela
Venczucla
Venezuela
Venezuela
Venczucla
Venczuela
Venezuela

Pan Latin America
Pan Lalin America
PFan Latin America

ASIA (3%
Boishakhi TV
BanglaVision
Channel i
Channcl §
NTV
RTV
Hwazan TV
-E
TvD Xing e
Amrita TV
ASC Flix
Baliz Balle
BL TV
Bollywood TV
India TV News
Jaya TV
Kairah TV
Masti TV
Pcople TV
Pungab Today
Qawwali TV
ST
Sahara Filmy
Sahara One
Satiara Samay
SET Asia
Tara Muzik
Tara Newz
MetroTVNews
TVRI
Korean Channel
Avenues lelevision
Nepal 1
Az TV
APNA TV
HumTV
Kashish
Kook TV
KIN
KTN News
Roshni 1V
Rung TV
Stram TV
TV One
Zam TV
Divine Mcrcy
Living Asia
Mabuhay Channel
Net 25 Channcel
Derana TV
EDN Channcl
MVTVI
MVTV1
MVTV)}
Panorama (7
Popper
Rak Thai TV
Tha: Cable Channel
V3

Bangladesh
Bangladesh
Hangladesh
Hamgladesh
Bangladesh
Bangladesh
China
China
China
India

India

india

India

India

India

India

Incha

India

India

India

India

india

India

Incdia

India

India

India

India
Indoncsia
Indonesia
Korca
Nepat
Nepal
Pakistan
Pakistan
Pakistan
Pakistan
Pakistan
Pakistan
Pakistan
Pakistan
Pakistan
Pakistan
Pakistan
Pakistan
Phitippines
Mhilippincs
Phitippines
Philippines
Sri Lanka
Thailand
‘Thailand
Thailand
Thailand
Thailand
Thailand
Thailand
Thailand
Thailand

AFRICA & THE CARIBBEAN (27"

Channel 8
ORTB
Ethwopian TV
Canal 11
TNH

CVM

Hype TV
™I

Family TV
KBC Channel }
TV Plus

RTP Africa
Channels TV
DITV

Galaxy TV
a1V

Lagos TV
MITV
Salverbicd TV
TVR

SLBC
Channcl 10
Star TV
Channel 3
GayeHe Channel
uBC

WBS

Barbados
Benin
Ethiogna
Iaity

Jamaica
Kenys
Keova
Madapascar
Mozambique
Nigeria
Nigeria
Nigeria
Nigeria
Nigeria
Migena
Nigenia
Rwanda
Sierra Leone
Tanzania
‘Tanzania
‘Frinidad
Trinidad & ‘Tobago
Uganda
Uganda

* JumpTV has in excess of 20 additional channels under contract which are not listed here due to relatively small size and potential reach of

the broadcasters in question.

(1) Spanish speaking Caribbean only
(2) English and Francophone Caribbean only




OTHER RECENT DEVELOPMENTS
Summary Financial Data

The Corporation has a limited historical operating track record and is constantly assessing business model
improvements and additional sources of revenuc.

Based on its current financial cstimates, JumpTV expects to report the following preliminary unaudited
figures for the three months ended December 31, 2006: revenue is estimated to have been approximately
U.S.$749,000 versus U.S.$535,000 for the three months ended September 30, 2006 representing approximately a
40% increase; loss for the quarter is estimated to be approximately U.S.$8.5 million as compared to
U.8$6.5 million for the quarter ended September 30, 2006. The fourth quarter loss includes non-cash items of
approximately U.S.$1.7 million (stock-based compensation, amortization and foreign exchange loss) as
compared to U.S.$1.4 million for the three months ended September 30, 2006.

Management compiled these revenue and loss estimates in accordance with its accounting policies disclosed
on pages F8-F12 in the Prospectus, which are incorporated by reference into this short form prospectus, and
using methods and procedures which are consistent with the methods and procedures used to calculate revenues
and losses in prior periods. No material factors or assumptions have been used in preparing these figures which
differ from the methods and proceeds used by Management in prior periods. However, these are preliminary
unaudited figures that are subject to change based on completion of the financial statements for the year ended
December 31, 2006 and completion of the year-end audit.

The preparation of consolidated financial statements in conformity with Canadian GAAP requires
Management to make cstimates and assumptions that affect the reported amount of assets and liabilitics and the
disclosure of contingent assets and liabilitics at the date of the consolidated financial statements and the
reported amounts of revenues and expenses during the reporting period. Actual results could differ from those
cstimates. The most significant estimates are disclosed under “Critical Accounting Policies and Estimates”
included in Managements Discussion and Analysis of Financial Condition and Resulis of Operations on
pages 36-57 in the Prospectus, which are incorporated by reference into this short form prospectus.

In addition, Management believes the following policies also involve significant estimates:

L. Stock-based compensation and other stock-based payments — judgments and estimates are involved in
determining the key assumptions used in the Black-Scholes pricing model to determine the fair value
of stock based awards; and

2. Business Combinations — judgments and estimates are involved in alfocating the purchase price of an
acquired company between tangible and intangible assets and determining the estimated uscful life of
intangibles for purposes of calculating amortization.

Key Performance Indicators

Please note that all figures in this section are unaudited and based on unaudited financial information, including
preliminary unaudited financial information for the three months ended and as at December 31, 2006. Accordingl,
these figures, to the extent re-calculated based on final financial information for the three months ended and as at
December 31, 2006, are subject to change and such changes may be material. However, Management believes that
theses figures are indicative of the respective performance indicators to which each such figure relates.

The following ‘are the key performance indicators (the “Key Performance Indicators™) the Corporation
currently uses in managing its business: subscriber numbers, number of channels, subscriber acquisition costs
(SAC), churn, ARPU and average subscribers per channel.

ARPU, Churn and Subscriber Acquisition Cosis

JumpTV is not aware of any uniform standards for calculating ARPU, Churn and Subscriber Acquisition
Costs and therefore its presentations of ARPU, Churn and Subscription Acquisition Costs may not be calculated
consistently with other companies in the same or similar businesses. ARPU, Churn and Subscriber Acquisition
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Costs are measures of operational performance and not measures of financial performance under generally
accepted accounting principles.

JumpTV calculates average revenue per subscriber, or “ARPU”, by dividing total subscriber-related
revenues for a period by JumpTV’s average subscribers for that period. Average JumpTV subscribers for a
period is calculated by adding the average JumpTV subscribers for each month and dividing by the number of
months in the period. Average JumpTV subscribers for each month is calculated by adding the beginning and
ending JumpTV subscribers for the month and dividing by two.

JumpTV calculates percentage monthly subscriber turnover, or “Churn™, by dividing the number of
JumpTV subscribers whose service expires during each month by total JumpTV subscribers as of the beginning
of the month in question.

JumpTV calculates Subscriber Acquisition Costs by dividing total subscriber acquisition costs incurred by
JumpTV for a period by the number of gross new subscribers that JumpTV acquired during that period.

Key Performance Indicators — Recent Information (unaudited)

The Corporation has experienced an increase in subscribers and subscriptions from 22,019 and 23,885,
respectively, as at September 30, 2006 to approximately 27,963 and 31,891, respectively, as of February 9, 2007.
During the three months ended December 31, 2006, JumpTV’s ARPU increased to approximately U.S.$11.04
from approximately U.$.39.43 for the three months ended September 30, 2006, which the Corporation attributes
to more of its subscribers purchasing channel packages than single channel offerings.

Churn for the three-month period ended December 31, 2006 increased to approximately 26.9% from
approximately 22.8% for the three-month period ended September 30, 2006. The Corporation attributes the
increase in its churn rate to its promotion that offered subscriptions to a single channel for an initial price of
U.S.30.99 that resulted in (a) most individuals who signed up for this promotion subscribing to take advantage of
the initial promotion price and then cancelling their subscription once the initial prometion price expired, and
(b) some individuals who signed up for this promotion rotating in and out of the promotion in order t